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Labels Hitching Stars To 
Global Consumer Brands 



BY BRIAN CARRUY 

NKW YORK~ln the latest .sign 
that the marketing of mu.sic i.s 
undergoing a .sea change, the 
major label.s are forging clo.ser tie.s 
with global consumer brands in 
an effort to gain exposure for their 
acts. As the deals become more 
pervasive, they raise questions for 
artists, who have typically cut 
their own sponsorship deals. 

In the latest ca.se in point. .Sony 
Music Entertainment and Pepsi- 
Cola North .America have inked a 
broad-based cross-marketing pact 
in which Sony artists will be fea- 
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tured in a variety uf I'epsi-spon- 
sored promotions on radio. T\'. and 
at retail iBillbiurJ. Nov. 23). 

Such music tie-ins are becom- 
ing an ever-more crucial element 
of branding and advertising stra- 
tegies for marketers from soft- 
drink giants to car makers to 
telecommunications companies: 
in turn, record companies — fac- 
ing slumping sales — are moving 
to take advantage of growing pro- 
motional opportunities. 

These deals come as labels look 
to I'orm more partnership-based 
ventures with artists, where they 
are involved in everything from 
rchandising to touring to 
publishing. 

"It raises the stakes in 
this whole thing." says 
Ken Hertz of law firm 
.1^"' Coldring. Hertz. Licht- 
enstein ii Haft, who 
represents Will Smith 
and .Alanis Morissette, 
(Conlinued on pdge 76) 



Give Greeted As New RCA Chief 

Misb, Managers Heap Praise On Davis, But Some Just Want Stability 



BY MaiNDA NEWMAN 

WTiile managers of acts signed to 
RCA Records are quick to praise out- 
going RCA Music Croup (KMGl 
chairman Hob Jamieson. they are al.so 
heralding the news that J Records 
head Clive Davis will niiw control 
both the J label and RCA Records. 

B.MC announced Nov. h> that it is 
buying out Davis' ."id"!) stake in J 
Records — the label he lormed in 
2(100 following his ouster by BMG 
from .Arista Records — and is giving 
Davis oversight of both labels in a 
newly configured RMG. 

Davis will report to BMG chairman.CtU Roll 
Schmidl-Holtz. who has also named Charles Gold- 
stuck president/coo of RMG. Both men have been 




given five-year contracts, according 
to Davis, (ioldstuck had been pres- 
ident/COO of J Records. Richard 
Sanders will continue as executive 
VIVGM of RCA Records. 

"We ab.snlutely loved and have 
enjoyed working with Bob Jamieson 
and hope our paths will cross with him 
again." says artist manager lA'ing 
.Azoff. whose client Christina .Aguilera 
relea.scd.S/n/)/V(/on RCA Oct. 29. "l\v 
known and been iViends with Clive 
since ! 971 . so this is a situation where 
we were extremely thrilled with Bob 
^. ,u I extremely tlirilled with Cliw. I'm sure Christina 
II llouri.sh under the ne\v administration." 
\'ertical Horizon's manager John Scher adds, "Boh 
(Continued on page 75) 



Touring Biz Awaits Rap Boom 



BY RAY WADDELL 

NASI iVlLLlL— Rap may rule the roost 
at retail, but the genre remains a rel- 
atively weak sister in terms of touring, 
plagued by a dearth of arena-level 
headliners and enduring — if often 
unfounded — negative perceptions, 

"1 think the rap market has some 
problems attached to it," Jackson, 
,Miss,-based promoter Lee King admits. 
"The shows can be expensive to do. but 
the right show draws ver\' well." 

Indeed, some players in the rap tour- 
ing game in many ways consider this to be the best of 
times. "It his never been easier to work hip-hop than it is 
right n(M'," siiys Brent .Smith, the lx>s .Angeles-hitsed agent 
for Sntxip Dogg and other rap acts. "Hip-hop is the ne\v 




rock, and it's only going to get stronger. 
Like any business, it needs devvloping, and 
beliew me. it is dex'eloping." 

Phil Casey, senior \'P of Interna- 
tional Creative Management and a vet- 
eran urban music agent, adds. "The 
hip-hop market is good if you can put 
the right package together. Truth be 
told, this does business: the right pack- 
age can do l.'},000-14.()00 a night at a 
S40-average ticket." 

Jason Miller. V'P for House of Blues 
(HOBI Concerts in Denver, agrees: "Rap 
is a great market, under-utilized and ever-exploding. It 
is what's selling records and what kids want to .see." 
That said, rap has yet to crack the HHIhoard year-end 
(Conlinued on page 74) 
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EMI Interim Results Show Boosted Profits 



BY GORDON MASSON 
and HAMISH diW 

LONDON — The impact of piracy was 
"clearly underestimated" and the music 
industry should expect "a further two years 
of pain" before recovery sets in. That was 
the message EMI Recorded Music chair- 
man Alain Levy delivered Nov. 19 while 
detailing the company's mixed bag of inter- 
im results. "We're making progress on the 
anti-piracy front." Levy says, "but the 
impact will be over 18 months to two 
years — it won't be overnight." 

Thanks to what EMI Group chairman 
Eric Nicoli describes as "a spectacular 
recovery in recorded music, accompanied 
by the customary good performance from 
music publishing." the London-based 
major's operating profit soared 83.3% to 
£79 million ($124.4 million) for the six 
months ended Sept. 30, despite sales drop- 
ping 10% to £961.5 million {$1..5 billion). 

Nicoli points to a huge improvement in 
gross margin and first-half cost savings of 
£32 million ($50.4 million) as the major 
factors that catapulted the recorded-music 
business to an operating profit of £28 mil- 
lion ($44.1 million) in the first half of this 
financial year, from an £8.1 million ($12.8 




million) loss one year ago. 

Looking ahead. Levy observes, "We are 
in a much better position than last year, 
where we had some big releases in Octo- 
ber but after that we pretty much dried 
out. Then we had absolutely no releases in 
the fourth quarter." He adds that he 
remains confident of delivering "some- 
where between 8%-9% operating margin 
for this year." 

EMI Music Publishing chairman Marty 
Bandier reports sales up 1.1% to £202.2 



UMG Selling Tracks Via Uquid 

More Han 43,000 Songs Will Be Available For 99 Cents Each 



BY BRIAN GARRITY 

NEW YORK— In a move that further illus- 
trates the major labels' growing interest in 
getting consumers to pay for digital music. 
Universal Music Group (UMG) has launch- 
ed the largest commercial download ini- 
tiative the industry has seen to date, mak- 
ing more than 43,000 tracks available for 
sale via Liquid Audio. 

UMG officials are positioning the pro- 
gram as a shot across the bow of peer- 
to-peer services and those 
who use them that claim a 
lack of commercial con- 
tent availability. 

Larry Kenswil, president 
of UMG's eLabs division, 
says that UMG is committed 
to making every recording it 
controls available for Inter- 
net distribution. Featured 
acts in the initiative include 
Counting Crows, Shania 
Twain, Sheryl Crow, the 
Wallflowers, and U2. The 
company plans to have 
more than 60,000 tracks 
available for purchase before 
the year is out. 

'We have listened to the public, and we 
are offering the music that people want at 
a reasonable price that fairly compensates 
the artists, songwriters, and the tens of 
thousands of hard-working individuals 
who make their living in the music indus- 
try," Kenswil says. 'There is nothing that 
can justify resorting to illegal services to 
get UMG music on the Internet." 

The digital tracks will be available for 
purchase by consumers in the U.S. for 
99 cents for individual tracks and $9.99 
for albums. The downloads will be burn- 
able to CD and transferable to secure 
portable devices. Tracks are available in 
both the Liquid Audio and Windows 
Media formats. 




The rollout of the program comes on 
the heels of similar initiatives in the past 
two months by EMI Recorded Music and 
Warner Music Group. 

Unlike some other download initia- 
tives in which content is sold on a whole- 
sale basis to e-commerce retailers, UMG 
is making tracks available under the 
agency model, meaning that the label 
sets the price. 
Kenswil says one of the advantages of 
using the agency model is 
that it assures that con- 
sumers are being offered 
content at the 99 cent price 
point — ^widely believed to be 
the price for incentivizing 
digital purchases. 

In kicking off the initiative, 
UMG is making "Through 
the Rain," the new single 
fi-om Mariah Carey, available 
online before the release of 
her upcoming album. The 
track will be exclusively 
available to online con- 
sumers for the next two 
weeks. The album. Charm- 
bracelet (Island Records) will be available 
in stores Dec. 3. 

Rollout of the UMG download pro- 
gram has been anticipated for months, 
yet the launch was delayed by in-fight- 
ing at Liquid Audio and its recently 
failed merger deal with Alliance Enter- 
tainment {Billboard. Nov. 23). 

While Liquid's future remains uncertain 
(see Music & Money, page 56), Kenswil 
says that there is an arrangement in place 
that will allow UMG to keep the download 
program going in the event that the com- 
pany is forced to liquidate. 

Retail sites that will carry UMG download;> 
include bestbuy.com, bet.com, circuitcity 
.com, fye.com. mp3.com. rollingstone.com. 
tower.com. and windowsmedia.com. 



million ($318.4 million) but operating 
profit down slightly to £51 million ($80.3 
million), compared with £51.2 million 
($80.6 million) one year ago. 

In May. EMI sold part of its stake in the 
HMV record chain, which along with sell- 
ing a stake in Viva Media helped to produce 
an extra, exceptional profit of £174.8 mil- 
lion ($275.3 million) during the half-year. 
EMI will sell its remaining HMV stake for 
about £69 million ($108.7 million). 

Analysts had not expected the global 
music market to be down 6% in the first 
six months, let alone EMI recorded music 
to be down 12.5%. "Extrapolate that and it 
gets ugly, bearing in mind the guidance 
was that the market would be flat," one 
analyst comments. EMI is "under-per- 
forming. They're now going to tell you the 
market is going to bounce in the second 
half and they are going to outperform it; 
it's a lot to deliver." 

EMI will pay about $170 million early 
next year to acquire the remaining 50% it 
does not own of the Jobete publishing cat- 
alog — home to the standards of Motown's 
golden era, including 100 No. Is. Bandier 
tells Billboard that a planned Broadway 
show "devoted solely to the songs of the 
Motown generation" will be a catalyst to 
exploiting the catalog. "The bottom line is 
that nobody can do the life story of the 
Supremes, [or] Marvin Gaye, |or| Stevie 
Wonder, or any show at all without com- 
ing to EMI for approval," he says. "Those 
are very valuable righLs — you can't put a 
price tag on them." 



VII Entertainment 
Bidder Emerges; 
Prol>e Escalates 

BY MATTHEW BENZ 

NEW YORK— Oil billionaire Marvin 
Davis, who once owned the 20lh Cen- 
tury' Fox movie studio, is offering to 
buy Universal Music Group and Viven- 
di Universal's (VU) other entertain- 
ment assets for about $15 billion. 

"We believe our propo.sal provides 
full and fair value, and VU's response 
has been positive," Davis says. He 
believes an acquisition could be com- 
pleted in three or four months. 

A VU sp<jkesperson declined to com- 
ment. But sources close to the compa- 
ny say there are not any current plans 
to sell the entertainment assets: what's 
more, executives consider the bid too 
low to be entertained. 

Meanwhile. VU says the informal in- 
quir>' into the company that the Secu- 
rities and Exchange Commission 
(SEC) recently launched [Billboard, 
Nov. 16) is now "a forma! investiga- 
tion." That means that the SEC now 
has subpoena power. VU .says it will 
fully cooperate. 

The investigation is said to focus on 
financial disclosures made under for- 
mer VU chairnian/CEO Jean-Marie 
Messier, who left in July. The SEC is 
conducting its probe in tandem with 
a preliminar\' criminal investigation 
led by the U.S. Attorney's office for (he 
Southern District of New York. 
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Top of the News 

8 Future nt Minir fnalitinn 
issues controversial report on 
radio consoiidation. 

Artists & Music 

9 ElM-llt lvp Tiirnta hlft Stpve 

Backer is named executive 
VP/CM ofV2 Records. 
1 1 Sum 41 asks Does This 
Look Infected.' yia Its new 
Island release. 




1 2 0-Tnwn retumij witli a 
more reflective set on I Records. 
12 The Beat: Ashanti. Nelly, 
and Eminem dominate this 
year's American Music Award 
nominations. 

14 Continental Drift: Taking 
a look back at some recent 
unsigned favorites. 
14 The aa ^lMl Scm: The 
New York Ptiilomusica resurrects 
its namesake label in celebration 
of tlie ensemble's 30th-annlver- 
sary season. 

16 Hlghef Ground: Rocketown 
Records launches a new market- 
ing campaign for Cinny Owens. 
16 In The Spirit: Mary Mary 
keeps building Its brand with its 
latest endeavors. 



17 Touring: Security remains a 
hot topic at the 2002 ICMC. 

18 Boxsiofe: George Strait 
and Jo Dee Messina gross more 
than $2 million from two shows. 

19 Reviews & Previews: iay- 
Z, Shania Twain, and George Har- 
rison take the spotlight. 

22 R&B: Chris Thomas King 
launches his label. 21st Century 
Blues Records, with his own Dirty 
South Hip-Hop Blues. 

25 Words & Deeds: Lil Ion & 
the Eastside Boyz "crunk" things 
up with their sophomore set 

26 Heat Bax- Nprvnin Rpi-nrrit 
aims for crossover success with 
the Siciiians'"L'ltaliano.'' 

28 Country: Biii Anderson 
visits with country legends on 
his XM Satellite Radio show. 
3 1 Latin Notas: Juanes and 
Cella Cruz lead nominations for 
the 15th Premios Lo Nuestro 
Latin Music Awards. 
■\A lart Note<: MarriK Inhn - 
son's latest release via his own 
imprint proves that success is not 
beyond Indie jazz musicians' grasp. 
35 Studi o M onitor: Multichan- 
nel audio's impact on consumer 
consciousness is coming to light. 
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International 
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International singles charts. 

49 Global Mu<lf Pulsr: 1 on - 
don duo Turin Brakes' as-yet- 
untltled sophomore set is due 

In 2003 via Source. 
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-^3 With the rereni Mie nf 
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the holiday selling season will 
reflect the short-term hiture of 
the music industry. 
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Audio announces its third- 
quarter financial results. 
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Bitty Looney Tunes titles on 
DVD an educational twist. 
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PHIL IS THE NEW WM: There's a change at the top of the Adult 
Contemporary chart — not a sentence I could write very often 
this year. Phil Collins' remake of Leo Sayer's "Can't Stop Lov- 
ing You" (Atlantic) is the seventh tune to advance to No. 1 on the 
AC chart in 2002. But it is only the second hit by a solo male 
artist to achieve pole position this year. The first was "To Where 
You Are, " a two-week chart-topper for Josh Croban in August. 

The first song to move to No. I in 2002 was "Simple Things" 
by Jim Brickman Featuring Rebecca l^n Howard. "Simple" 
is the only one-week chart-topper this year. Enrique Iglesias' 
"Hero," a No. 1 in 2001, then returned to the summit and was 
eventually replaced by Celine Dion's "A New Day Has Come" 
the issue of March 30. That post-retirement hit by Dion set a 
new record by remaining No. 1 for 2 1 weeks. 

Groban's song finally supplanted Dion's track. Then Daryl 
Hall & John Dates made a surprise return to the top of the AC 
tally with "Do It for Love." 

Vanessa Carlton's first chart entry, "A Thousand Miles," had 
a seven-week reign, and then Faith Hill had a three-week turn 
with "Cry." 

"Can't Stop Loving You" is Collins' eighth No. 1 hit at AC. 
His first chart-topper was "One More Night," which reigned 
for three weeks in 1985. Collins' newest No. 1 is his first of 
this century; he was last on top with "You'll Be in My Heart," 



which began a 19-week run the issue of May 29, 1999. 

That Titrzan theme appeared on the Walt Disney imprint, so "Can't 
Stop Loving You" is Collins' first No. 1 on Atlantic in more Uwi 12 
years. "Do You Remember?" started a five-week run in June 1990. 

BOONE TOWN: He has one of the most impressive chart runs of 
the rock era. and he isn't done yet. At 68, Pat Boone is racing 
up Hot 100 Singles Sales with "Under God" (the Gold Label), 
which bounds 35-20 this issue. 

It's the first appearance on any pop singles or albums chart for 
Boone since 1997. That was the year the native of Jacksonville. Fla., 
made a foray into heavy-metal music and peaked at No. 125 on The 
Billboard 200 with /n a Metal Mood: No More Mr. Nice Guy. 

Boone first appeared on a Billboard chart when his cover of 
Otis Williams & His Charms' "T\vo Hearts" debuted on the pop 
singles survey the week of April 2, 1955, eventually peaking at No. 
16. That gives Boone a global-career chart span of 47 years and 
eight months. If "Under God" should sell enough copies to debut 
on the Hot 100, it would be Boone's first appearance on this chart 
since April 1969, when "July You're a Woman" peaked at No. 100. 

Boone's biggest hit was "Love Letters in the Sand." which 
began a five-week reign June 3, 1957. 

Marc Fnd Bntnsoo each week at www.bm>oaiA.com. 
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The Debut Album BRUSHFIRE FAIRYTALES 

JACK JOHNSON 



**★* 

"PERFECnO THE ART 
OF CONTEMPORARY 



TIME MAGAZINE 



**** 

"AN ALBUM FULL 
OF GROOVE AND 
SWEETNESS" 

HARTFORD ADVOCATE 

★ *** 

"SONGS BREATHE WITH 
AUTHENTICITY AND 
SENSITIVITY" 

NYLON 

**** 

"A RARE 
PHENOMENON" 

GUITAR WORLD ACCOUSTIC 
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★★** 

MULTKALENTEO 
EVERYMAN" 



PAPER MAGAZINE 



**** 

"QUITE POSSIBLY THE 



ON EARTH- 
SURFER MAGAZINE 



**** 



"MELODIES THAT 
n EVOKE THE WORLD OF 

J POP STANDARDS- 
LOS ANGELES TIMES 



**** 

// / / ^ ^ "THE MOST IMPORTANT 
7 / NEW ARTTST OF THE 

// / LAST TWO YEARS- 

U I A 91X / SAN DIEGO 



***★ 

mcH AGOusnc MEDinnoNs on ufe, love and 

LOSS THAT ERUPT IN SURPRISING WAYS" 



ROLUNG STONE 



WWW.JACKJOHNSONMUSIC.COM 
WWW.BNJOY-RECORDS.COM 
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FMC Radio Report Riles NAB, RIAA 

Coalition Says Consolidation Has Deaeased Competition, Diversity OfPlayllsts 



BY BILL HOLLAND 

TOSIIINGTON. D.C.— A new report 
the Future of Masic Coalition (FMC) 
filed with Ihe Federal Communica- 
tions Commission (FCC) Nov. 18 has 
riled the giant National .Assn. of Broad- 
casters (N(\B| trade group and prompt- 
ed the Recording Industry' Asin. of 
America (RIAA) to take i.ssue a.s well. 
The report concludes that consolida- 
tion of the radio industry in the past 
decade, following deregulation of FCC 
ownership rules, has led to less com- 
petition, less programming diversity, 
and unsati.sfied listeners. 

The RIAA took issue with the re- 
port's finding that the five major 
record companies have limited their 
promotion efforts due to shrinking 
playlists. creating "a double bottle- 
neck" for artisLs trying to get exposure. 

An RIAA spokesman comments: 
"Record companies of all sizes are con- 
stantly pashing for more diverse and 
expanded playlists. The focus should 
not be on a record industn' that makes 
and markets more than 30.000 new 
CDs a year but Ion] a radio promotion 
system that, as this report finds, needs 
to be reformed." 

The NAB charges that the study 
uses flawed methodology and calls its 
a.s.sertions "myths. " "This suA'ey," an 



In The News 

• Kinetic Records founder and 
president Steve Lau has bought 
back BMC U.K. s 49% interest in 
the New York-based dance label. 
The major acquired the stake 
nearly two years ago. Kinetic 
continues to be distributed by 
BMC in the U.S. 

• The Copyright Office of the Li- 
brary of Congress seeks written 
comments and proposals for the 
scheduling of a new Copyright 
Arbitration Royalty Panel (CARP) 
to adjust future royalty rates and 
terms governing ephemeral 
recordings and digital transmis- 
sions of performances of sound 
recordings for the 2003-2004 
period. Rates will cover non-sub- 
.scription services that make dig- 
ital transmissions of sound re- 
cordings. Comments are due 
Dec. 2. Groups wishing to partic- 
ipate in the new CARP need to 
file by Dec. 23. 

• The Eagles will begin a major- 
market arena tour May 8, 2003, in 
a city to be determined, according 
to manager Irving Azoff {Billboard 
Bulletin, Nov. 20). The band will 
play 40 dates through the sum- 
mer and 40 more next fall. A deal 
for a promoter has not been set. 
The Eagles will issue a new album 
next fall on an indie label Azoff 
calls "Eagles Recording Co." 




NAB spokesman says, "has all the 
credibility of Miss Cleo. ' referring to 
the TV' psychic recently discredited by 
the Federal Trade Commission for 
deceptive advertising. 

Concerned members of Congress, 
as well as the NAB and the FMC. will be 
watching closely to sec if the FCC 
incorporates the study and other anti- 
consolidation complaints into its 
ongoing re\'iew of current ownership 
rules, which chairman Michael Pow- 
ell calls the "most comprehensive 
undertaking in the area of media own- 
ership in the commission's history " 
(Powell's FCC tilts heavily toward fur- 
ther deregulation.) 

Sen. Russ Feingold. fJ-Wis.. howev- 
er, is expected to reintroduce a bill next 
year that calls for the FCC to critically 
look at whether con.solidation has 
resulted in diminished diversity and 
programming choices for citizens. 

The FMC report analyzes current 
industry data compiled from Hillhoanl 
sister publication.4/rp/a^ Monitor and 
other trade magazines, finding "format 
redundancy as well as "coasiderable 
format homogeneity — playlist overlap 
between supposedly distinct formats 
|byl as much as 76%." 

The report also includes the results 
of a survey it commissioned with 500 
radio listeners, which gives big radio a 
black eye. Eighty percent of respon- 
dents support action to prevent further 



consolidation; most want less repeti- 
tion of .songs and longer playli.sts with 
more variety. A majority of respon- 
dents, 68%, say they support congres- 
sional involvement to curb the use by 
big radio companies of payola-like sys- 
tems in which independent promoters 
pay huge fees for their client's product 
to be considered for airplay. 

A written NAB statement says the 
FMC sur^'e^' flies in the face of the p<xs- 
ilive results of a larger recent survey 
of 3.000 listeners conducted by /\rbi- 
tron/Edison Research that found lis- 
teners satisfied with the current state 
of radio. The N,\B mocked the small 
.sampling of listeners in the FMC study. 
It did not address the independent pro- 
motion payment issue. 

FMC co-founder Michael Bracy 
maintains. "The iiOO in our survey is 
a perfectly valid sample size. We've 
been very public about our [small | 
margin of error. I'm not sure what 
their concern is." 

The report's data analysis concludes 
that the U.S. radio industry is an "oli- 
gopoly. " reporting that every geo- 
graphic radio market in the U,S. is 
dominated by four companies, which 
control 70% or more of market share. 
It also finds that 10 parent corpora- 
tions of broadcast companies control 
two-thirds of both listeners and rev- 
enue nationwide and that two of 
them — Clear Channel Communica- 
tions and Viacom combined — control 
42% of listeners and 45% of industry 
revenue. It also finds that in 28 of the 
30 major markets, four companies or 
fewer control more than 50% of lis- 
teners, with even higher percentages 
in smaller markets. 

As a result, the FMC report says, a 
small number of companies control 
the news on the radio, and format con- 
solidation has also produced a nega- 
tive impact on the music industry, 
leading to control of specific formats, 
shorter playlists, and fewer opportuni- 
ties for record companies and indie 
artists to get airplay. 



Sony Music Buys Run Tones 



BY BRIAN GARMTY 

NEW YORK— Sony Music Entertain- 
ment has acquired New York-based 
wireless entertainment company Hun 
Tones. The major is using the purchase 
to launch a dKnsion specifically focused 
on content and services for mobile 
phones and other devices. Firwicial 
terms were not disclosed. 

Tlie new Mobile Products Group will 
be part of the Sony Music tech divi.sion, 
which has been renamed Sony Music 
Digital Services (SMDS). The Mobile 
Products Group will be responsible for 
the expansion of Sony Music's global 
wireless efforts, which currently in- 
clude ring tones and album previews: 
this includes (werseeing the Run Tones 
brand and busine,ss. 

Run Tones currently operates ring- 
tone ser\'ice RUNtones and personal 



photo service RUNpics. The company 
also offers a range of basiness-to-busi- 
rKss services. Its customers and partners 
include Wanner Music Group, Sony hc- 
turcs Digital Entertainment, Adobe, 
AT&T Wireless, Ericsson, and Nokia. 

The Mobile Products Group will be 
led by Run Tones principals J J. Rose 
and Tim Nilson, both former execu- 
tives of defunct e-commerce music 
company N2K. Rosen has been named 
VP of Mobile Products Group and 
SMDS. in addition to continuing as 
CEO of Run Tones. He reports to 
Thomas Gewecke. .senior VP of SMDS. 
Nilson has added the title of VP of 
mobile technology for SMDS and 
remains chief technology officer of 
Run Tones. He reports to Phil Wiser. 
CTO of Sony Music Entertainment. 
Both are based in New York. 



A LOOK AHEAD 



Huge First Week Expected For WV 



BY GEOFF MAYREU) 

l.( IS .\M;i: l.i;S— The artist with Ihe 
best-selling album of the piust dozen 
years. Shania Tn'ain. will mount one 
of 2(K)2's large.st .sales weeks when her 
new album debuts at No. 1 on next 
vreck's Billboiird 200. 

BiLSt'd on first-day numbers report- 
ed by retailers, chart watchers conser- 
vatively guess thiit "Uvain's new Mer- 
cury release, f//'.'. will field an opener 
exceeding »H1.( K)0 units. A sales VT at 
a rival l;Jx'l e.xptcts the title will sur- 
pass 900.0(X). while .some prognosli- 
cators suggest the album will join the 
million-plus club in its first wx-ek. 

Her last album, the 1907 title 
L ome Chi Oivr. has sold 14.4 million 
units to date, according to Nielsen 
SoundScan — more than any album 
tracked since SoundScan began tal- 



l>ing sales in 1991. The album logged 
511 weeks at ,\'o. 1 on Top Country Al- 
bums but never rose above No. 2 on 
The Billboard 200. 

Ja Rule's The Last Temptation 
(Murder IncTDef Jam) and the epony- 
mous debut from .^udio.slave (Epic), 
also released Nov. 19. are both on 
course for the big chart's lop fiv>e. with 
at least 200,000 units each. The lat- 
ter matches Soundgarden singer 
Chris Cornell with the instrumental- 
ists from Rage .Against the Machine. 

Matchbox TVventy (.Atlantic) .should 
have next i.s,sue's fourth-highest bow 
—in the range of 14O.00O-1.5O.(KK)— 
while Toni Braxton (Arista). Mud 
vayne (Epic), and a posthumous 
George Harrison album (Capitol) 
each have shots at first weeks above 
the lOO.OOO-unit threshold. 



Market Watch 


A Weekly National Music Sales Report 






■ YEAR-TO-DATE OVERALL UNIT SALES ■ 


2001 2002 


Total 


634,729,0(K) 553,401,000 


(■ 12.8%) 


Albums 


605,994,000 542,475,000 


( 10.5%) 


Singles 


28,735,000 10,926,000 


1 62,0%) 


■ YEAR-TO-OATE SALES BY ALBUM FORMAT ■ 


2001 2002 


CD 


562,613,000 515,048.000 


( 8.5%) 


Cassette 


42,210,000 26,040,000 


1 38,3%) 


Other 


1,171,000 1,387,000 


(• ■18 4°'„) 




This Week 


14,035.000 This Week 2001 


15,774,000 


Last Week 


13,135,000 Change 


■ 11.0% 


Change 


• '6.9% 






.Week 


13.861 Wl This Week 2001 


15.468,000 


Last Week 


12.9591000 Change 


010.4% 


(iige 


07.0% 






This Week 


174,000 This Week 2001 


306.000 


Last Week 


176,000 Change 


'•43.1% 


Change 


■ 1.1% 




■TOTAL YTD CD ALBUM SALES BY GEOGRAPHIC REGION! 


2001 2002 


Northeast 


30,036,000 28.222.000 


I 6.0%) 


Middle Atlantic 


77.621.000 68,118.000 


( '12.2%) 


East North Central 


85.235,000 78,050,000 


|-'8.4%) 


West North Central 


35.783.000 32.376.000 


('-9.5%) 


South Atlantic 


107,745,000 98,236,000 


( 8.8%) 


South Central 


82,636,000 74,965,000 


( 9.3%) 


Mountain 


41.672.000 38.119.000 


('>8.5%) 


Paci+ic 


101.884,000 96,961,000 


( -4.8%) 


ROIINDfnmiiRFS 
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Retail Hopes For Q4 Bump 



BY MATTHEW BENZ 

NEW \URK The music industry's 
fourth-quartiT releast schedule may 
be one of the heaviest in recent years 
with albums from big-name artists, 
but recent quarterly results and com- 
ments from music retailers suggest 
that still might not be enough to off- 
set the effects of CD burning, free dlg- 
ital file sharing, and mass merchants' 
p<M«erful presence in music retail. 

Trans World Kntertainment chair- 
niaiVCKO Hubert lliggins. who has 
cited CU burning and file sharing as 
rea.sons behind his firm's lagging 
music sales, said there is "rea-son for 
optimism " this quarter. Releases from 
.such artists as Jay-Z. Jennifer b)pez. 
Santana. and Shania Twain mean 
"there's something for e\'eo'bndy. " 

For its fiscal third quarter ended 
Nov. 2, TVans World had a net loss of 
S14.I million, or ;i5 cents per .share, in 
line with forecasts. The .Mbany. N.Y.- 
based retailer, which operates S,S<S 
stores, had a net loss of SI 1 .6 million, 
or 28 cents per share, in the same peri- 
od of 2001. Sales were S25I.2 million. 
dam 8%. Same-.store sales fell 5%. 

Yet Goldman Sachs retail analysts 
say that Trans World's forecist for 
fourth-quarter earnings per share of 

cents-70 cents, compared with S2 
cents a year ago. suggests that it will 
"only marginally capitalize on a 
promising" fourth-quarter release 
lineup. They .say TVans World's prob- 
lem, like that of other primarily 
mall-ba.sed music retailers, is the dis- 



counting of new relea.ses by lower- 
owrhead mass merchants. 

Meanwhile. Hastings Entertain- 
ment's net loss for its third quarter 
ended Oct. 31 rose to $ti.(i million, or 
.58 cents per sliare. from $5..5 million, 
or 46 cents per diluted share, last year. 
It cited a higtier volume of music and 
books returned to vendors. 

Sales ro.se 7'Vj to $1 1(1.6 million. 
Yet through the first nine months of 
its fiscal year. Hastings' .sales of new- 
release CDs fell il.r.'i]: the entire 
music category, which includes used 
CDs. accessories, and musical iastru- 
menU. fell 52%. 

Based on current trends, the 
.'\marillo. Texas-ba.sed retailer — 
which has 146 superstores — now 
expects full-year earnings per diluted 
share of 13 cents- 18 cents, down from 
its earlier forecast of .38 cenls-43 
cents. "We're in a malai.se. and we 
have been for some time. " Hastings 
VT/CFO Dan Cnnv says. "You gel Wal- 
Mart and Best Buy selling below cost, 
and that impacts on siiles." 

One firm that has benefited from 
the mass-merchant trend is Troy. 
Mich., rackjobber llandleman Co.. 
whose customers include Wal-Mart. 
Best Buy. and Kmart. Sales for its fis- 
cal second quarter ended Oct 26 wvre 
$348.9 million, down 2% from last 
year. Net income was $16 million, or 
61 cents per diluted share, up from 
net income of $1,5,7 million, or ,58 
cents per .share. It's the company's 
highest .second-quarter profit ever. 



Lame Duck Congress Passes 
Small-Webcaster Royalty Rate Bill 



BYBIUHOUANO 

WASHINGTON, D.C.— The Record- 
ing Industry Assn. of America 
(RIAA), artists' groups, and mom- 
and-pop Webcasters are hailing the 
Nov. 15 passage of the amended 
Small Webcaster Act of 2002 by the 
House of Representatives as a first 
step toward providing much-need- 
ed stability to the online streaming 
marketplace. The measure, which 
gives small Webcasters a break on 
the rate of digital royalties due 
record companies and artists, now 
goes to the White House to be 
signed into law. 

John Simson, executive director 
of SoundExchange (the collecting 
agent for digital-performance roy- 
alties composed of an equal num- 
ber of members from labels and 
artists groups), says he is pleased 
and urges "Webcasters, broadcast- 
ers, and others to meet us in good 
faith to find marketplace solutions, 
rather than fighting in court and 
other forums." 

Ann Chaitovitz, director of sound 
recordings for the American Feder- 
ation of Television and Radio 
Artists, says, "Getting the legislation 
to the House floor and pa.ssed unan- 
imously took all of our resources, 
but . . . now small Webcasters will 
have the relief they need to be able 
to play a broad variety of music. " 

Mike Roe, president of Webcast 
Radio in Jacksonville, Fla., says, "We 



were able to come up with a solution 
that worked for a large number of 
Webcasters and something that 
worked for the artists and labels. 
Bottom line; We're still in business." 

The bill gives small-company 
Webcasters making less than $1 
million annually a break on digital- 
performance royalties owed to 




record companies and artists. They 
had complained to lawmakers and 
officials of the Library of Congress 
and the Copyright Office that the 
initial rate set by the Librarian of 
Congress was so high that it would 
drive them out of business. 

The amended bill jettisoned leg- 
islative language setting out lower 
rates of either 7% of gross revenue 
or 3% of operating expenses. In- 
stead, it enables SoundExchange to 
negotiate deals of the same rate 



structure with small-company Web- 
casters, which would then be 
authorized by the librarian. Non- 
commercial Webcasters get a six- 
month stay of payments. 

The National Religious Broad- 
casters Music License Committee 
(NRBMLC) led the charge in oppos- 
ing the inclusion of performance 
royalty rates in legislative language, 
although the National Assn. of 
Broadcasters (NAB) also opposed 
the measure. There were concerns 
that such language might set a legal 
precedent that would affect an 
ongoing court case brought by the 
NAB, challenging a Copyright Office 
ruling that held that digitally simul- 
cast broadcast programs over the 
Internet are subject to royalties. 
"0\'er-thc-air" broadcasts have long 
been exempt from performance roy- 
alties to labels under U,S. law. 

The RlAi\ and the NRBMLC 
reached an agreement on the amend- 
ed language Nov. 14. Following that 
agreement. Sen. Jesse Helms, R,- 
N.C.. then released a hold he had put 
on the hill in October after hearing 
from religious broadcasters in his 
state [Billboard. Nov. 2). The Senate 
passed the amended legislation in an 
evening ,se.ssion Nov. 14. 

Direct payment of royalties to 
artists and a provision allowing 
deductability of the costs of creat- 
ing SoundExchange are included 
in the bill. 



Roxio Awaits Approval Of Napster Bid 

Couff H7// Decide SiKcess Of $5 Million Deal To Acquire Swappeiry's Asseb 




BY BRIAN CARRITY 

NEW YORK — In a move that could be seen as the first 
step in the reintroduction of the Napster brand, Roxio — 
a leading maker of CD-burning software — has entered 
into an agreement to acquire the bulk of the assets of 
Napster, Inc, for $5 million in cash and 100,000 war- 
rants to purchase Roxio common stock. 

As part of the agreement, Roxio will receive 
all of Napster's intellectual property, including 
its technology patent portfolio. Roxio says it is 
not assuming any of Napster's liabilities, includ- 
ing pending litigation. The acquisition is sub- 
ject to approval by the bankruptcy court. 

Napster, based in Redwood City, Calif,, filed 
for Chapter 1 1 bankruptcy protection June 
3, It listed assets of $7.9 million and liabili- 
ties of $101 million, as of April 30. 

Roxio declines to comment on its specific 
intentions for the Napster assets at this point 
A more detailed vision for the swappery's 
assets will not be outlined until after the 
close of the transaction. 

The company currently only says that Napster has value 
that "is .synergistic with Roxio's current digital-media offer- 
ings, as well as with its long-term \nsion for the future of 
digital media and entertainment. " Roxio presidenfCEO 
Chris Gorog adds that Roxio's acquisition of Napster "will 
expand our role in the digital-media landscape and enhance 
our offerings to consumers." But the move presumably 
paves the way for Roxio to start its own subscription 
offering using Napster's technology and brand. 



Roxio is dabbling increasingly in digital-music serv- 
ices. The company is a distribution partner of Pressplay, 
the subscription service from Universal Music Group 
and Sony Music Entertainment. 

How such an initiative, if in fact pursued, will play 
with the music industry remains to be seen. Announc- 
ing the deal. Gorog took care to point out that the com- 
pany looks forward to continuing to work 
with its partners in the entertainment indus- 
try'. Besides its collaboration with Pressplay. 
the company is also working with EMI on 
developing secure burning solutions. 

But neither Roxio nor Napster are licensed 
to directly sell digital music controlled by the 
majors; therefore, the company would have 
to go out and acquire such clearances. 

The majors thus far have been loathe to 
icense content to any commercial offering 
based on peer-to-peer technology. They have 
also been working to develop CD copy- 
protection technology to curb the unautho- 
rized burning of CDs. 

Roxio stock rose 13% on the news Friday, Nov, 15, 
closing up 47 cents at $3,85. 

Bertelsmann originally offered $9 million for the com- 
pany's assets earlier this year. That deal was blocked by a 
Delaware Bankruptcy court (Billboard Bullelin. Sept. 4). 

At its peak, Napster attracted some 60 million users 
but was crippled by legal showdowns with the world's 
largest record companies, who accused the company of 
widescale copyright infringement 





RECORD COMPANIES: Steve Back- 
er is named executive VP/GM of V2 
Records in New York and Los An- 
geles. He was West Coast executive 
VP of EMI Music Publishing. 

Steve Leeds is named senior VP 
of promotion for Virgin Records 
America in New York. He was sen- 
ior VP of radio and video promo- 
tion for Universal Records. 

Valerie Williams is promoted to 
senior VP of urban music for Chry- 
salis Music Group in Los Angeles. 
She was VP of urban music. 

."^larco Antonio Gonzales is named 
publicity mareigcr of Unlvision Music 
Group in Woodland Hills, Calif He 
was director of communications for 



the Los Angeles United Way. 

Cheiyl Broz is named director of 
national promotion and artist devel- 
opment for EMI CMC in Nashville. 
She was associate director of nation- 
al promotion for Arista Records. 

MUSK VIDEO; Kevin Mackall is pro- 
moted to senior VP of on-air promo- 
tions for MTV and MTV2 in New York. 
He was VP of on-air promotions. 

PUBUSHINC: Alfred Imn is pro- 
moted to senior director of con- 
tract administration for Universal 
Music Publishing Group in Los 
Angeles. He was director of con- 
tract administration. 



BOXBOARD NOVEMBER 30, 2002 



www.billboard.con 



-pynghtod malft-ial 




advertising 
opportunities 






9r09t 

MGrtiSing I 
opportunities!! 

coii today ' 



nnn 



STERIING SOUND 33 1/3 YEARS 
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Bii»ad salutes Sterling Sound on their 33 1/3rd 
anniversarY with an in-deptti lock at the studio from 
its origins and early years to its exclusive new software 
applications to send audio files over the internet 
Plus we talk to Sterling's senior engineers and key 
artists about the importance of mastering. 
Join Bilboard in celebrating Steriing Sound's success! 

issue date: dec 21 
ad close: nov 26 
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UPCOMING SPECIAIS 



MIDEM I - Issue Date: Jan 18 • Ad Close: Dec 20 

SUGAR 701^ ANNIVERSARY - Issue Date: Jai 18 • Ad Close: Dec 20 

MIDEM II - Issue Date: Jan 25 • Ad Close: Dec 27 

SHOCK RECORDS 15IH ANNIVERSARY - Issue Dale: Jan 25 • M Close: Dec 27 

ASIA PACinC QUARTERLY #1 - Issue Date: Feb 8 • Ad Close: Jan 14 

HALL & DATES 30TH ANNIV. - Issue Date: Feb 15 • Ad Close: Jan 21 
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Great Divide Keeps It Togetlier 
For E92 Disc 'Remain' 



BY PHYUJS STARK 

The Great Divide is a group that has its 
act together, from both a musical and a 
business standpoint. 

The Oklahoma-based outfit handles nearly 
every aspect of its business in-house. In its early 
days, it established its own booking agency. Skin- 
ny Tours; a publishing company. Cowboys and 
Sailors; a merchandising arm; and a record label, 
E92. Only its management, Tony Tuthill's Pacif- 
ic Music, is an outside interest. 

The strategy has paid off for the group, which 
has made a living from touring and album sales 
for a decade. The Great Divide started off by releas- 
ing its own records, then tried the major-label 
system for a 
few years, and is 
now back to re- 
leasing its own 
masic again. 

Its excellent 
fifth album. Re- 
main, was re- 
leased Nov. 5 on 
E92. In an un- 
usual deal, E92 
became the fir.st 
company to con- 
tract with Nash- 
ville-based VRR 

Records' new label-services division, which 
works outside projects to radio. The band also 
hired three other companies to handle radio 
promotion, as well as hiring Emergent Music 
Marketing to handle sales and distribution via 
Emergent s relationship with RED Distribution. 

The group comprises lead singer/primary 
.songwriter Mike McClure, bassist Kelley Green, 
and brothers J.J. and Scotte Lester, who play 
drums and lead guitar, respectively. Its sound is 
a raw country/rock hybrid that has earned it a 
loyal following, particularly in college towns in 
Oklahoma, Texas, Kansas, Nebraska, and Iowa. 
Thus far, the Great Divide has not generated any 
national hits despite years of making quality 
masic, but it does have supporters. 

Brian Jennings, PD of country KZKX Lin- 
coln, Neb., says: "The Great Divide is huge in 
Lincoln. They sell out every concert." 

The group's self-released debut was 1994's 




Coin ' for Broke. The follow-up. Break in the 
Storm, sold so well independently in the South- 
west that Atlantic Records' Nashville division 
signed the band and rereleased that album in 
1998. But the next album, Hevolutions, became a 
victim of the label shifts beginning to take place 
in Nashville. It was released shortly before Atlantic 
chairman Rick Blackburn retired and much of 
the remaining staff was fired. Thus, the band says 
the project was never properly worked. 

When Atlantic folded and Warner Bros, 
absorbed its roster, the group asked for release 
from its contract and struck out on iLs own again 
to record ^CTy/ou'. It later entered a licensing 
deal with Broken Bow Records in Nashville. 

After a couple 
albums that .some 
fans thought did 
not instrumental- 
ly represent the 
band's live .sound. 
Green says that 
"Remain got back 
to true form for 
the Great Divide: 
three guitars and 
drums." 

The Great Di- 
vide has been 
accepted as a 
vital part of the Texas country movement, 
whose acts are sometimes better-known for 
their anti-Nashville stance than they are for 
actually selling records. But the group is try- 
ing to walk the fine line between the Nashville 
and Texas music communities. 

"I can't honestly say there hasn't been some 
anti-Nashville |comment| out of someone in our 
camp," Green saj^. But timl Remain was record- 
ed in Nashville vvith producer Chris Leuzinger 
and engineer Bob Bullock is evidence. Green 
says, that the group has no anti-Nashville bias, 
even though it earned some derisive accusations 
of selling out from some Texas-based musicians. 
Green says the Great Divide would welcome the 
right offer from another Nashville label. 

Emergent president David Macias .says his 
company and the band will be "aggressive about 
getting out there and doing in store events in key 
markets where they have a lot of fans." 



Sum 41 Spreads Infected' 

Pop-Punk QiurteVs New Island Disc Is Harder, More Thoughtful 



BY MARCO WHITMIRE 

For most people, passing out in a deserted 
field while large birds peck at your head would 
be unpleasant. For Sum 41. it was an experi- 
ence that inspired the title of its Tuesday (26) 
Island release. Does This iMok Infected? 

Finding themselves incoherent in strange 
places is nothing new to the members of the 
pop-punk Canadian quartet, who — since the 
multi-platinum success of their 2001 debut. 
All Killer. No Filler — have enjoyed a whirlwind 
of wild debauchery while "totally exploiting the 
fact that we're 21 and in a rock band," as drum- 
mer Steve "Stevo 32" Jocz puts it. 

With so much expend- 
able energy, only a quick 
month-and-a-half was 
spent in New York re- 
cording the sophomore 
vehicle that would enable 
them to return to life on 
the road. 

Produced by Greig 
Nori, who also manages 
the group. Does This 
Look Infected.' delivers 
frenetic drum beats ac- 
companied by the un- 
likely combination of 
melodic guitar sections 
and aggressive vocals, 
showcasing a harder and 
more thoughtful sound 
than the pop leanings of 
its predecessor. 

"We definitely sought to make this record 
heavier." singer/guitarist Deryck "Bizzy D" 
Whibley says. "We wanted a different kind of 
record without sacrificing any of the melody 
or harmony we had on the first." 

Of the songwriting process. Whibley says he 
came up with most of the concepts in a little 
makeshift studio in the back of the bus during 
the group's first tour. 

"I write a song and do as much as I can with 
it before I introduce it to the group," he says. 
"Then everyone has their input, and it sounds 
totally different once the band is playing 
instead of just me." 

In sharp contrast to the group's devil-may- 
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SUM 41 



care veneer is the vulnerable "Hell Song," 
which Whibley wrote after learning his best 
friend had contracted HIV. 

"That song just came out in, like, half an 
hour when I just found out," he says. "I wasn't 
even meaning to write about it, but for some 
reason that just came out right away." 

Livia Tortella, head of marketing for Island, 
is encouraged by the response from radio. "It's 
a different thing for Sum 41," she says. "The 
reaction has been ovenvhelmingly good. " 

Along with lead guitarist Dave "Brown- 
sound" Baksh and bassist Cone McCaslin, 
Whibley and Jocz are in the middle of a small 
Sum on Your Face club 
tour to promote the al- 
bum. Booked by Andy 
Somers of the .Agency, the 
group vv'ill then embark 
on a club tour of England, 
followed by an eight-week 
stint in the U.S. 

Capturing the kind of 
crazy antics that made a 
name for Sum 41 during 
the success of its first 
album is a bonus DVD 
featuring a "mockumen- 
tary" of the band's alter 
ego. Pain for Pleasure. 
The Spinal Tap-esque 
expose takes the viewer 
on a journey from the 
band's first performance 
to a rock'n'roll suicide. 

Released in a limited run of the first ship- 
ments, the DVD will also feature short films 
illustrating the mishaps of Sum 4rs recent 
international tour through Australia and Japan, 
along with music by labelmates Autopilot Off. 

"It's a lot of fun. " Tortella says. "Since day 
one, they've been the kind of band that films 
their own stuff and edits it. and they just have 
a lot of fun with it." 

To encourage consumers to purchase rather 
than download the album, the first 500,000 
copies bought in stores will include an access 
code to a secret Web site that will enable fans 
to pick from a series of live shows and bum a 
customized EP for themselves. 
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0-Town Tries For Long-Term Career 

Abned At Changing Pateption, S^thomon J Set Feabwes Several Self-Written Cuts 



BY CHARLES KAREL BOULEY 

For most artists, fame comes as a 
by-product of creating music: hardly 
ever is music the by-product of fame. 
As they near the release of their soph- 
omore outing, the five members of 
0-Town find themselves trying to 
grow out of being regarded largely as 
the rare example of the latter. 

.Ashley Parker .Angel. Erik-Michael 
Estrada, Dan Miller. Trevor Penick, and 
Jacob Undenvood — whose 02vxnl to 
retail Nov, 12 — became iastant house- 
hold names through the reality TV' 
show Making the Band. While many 
fans — particularly young teenage 
girls — fell instantly in love, to many in 
the industry the show only perpetuat- 
ed the .stereotype that labels were sim- 
ply "adding water and 
mixing" to create dis- 
posable, less-than-tal- 
ented bands for a buck. 
So, while the show may 
haw been a blessing for 
visibility, for five guys 
looking to be taken seri- 
ously as artists it was a 
double-edged .sword. No 
one really expected the 
by-product of the show 
to be a viable, talented 
pop band — and accord- 
ing to Angel, not even 
the producers of the 
show itself. 

"They weren't ex- 
pecting a real music 
group to form. " he .says. 
"There was no record 
deal built into the show. Getting to 
[former J Records chairman/CEO| 
Clive [Davis] was the moment of 
truth. Three months after the first 
season of Making the Band, it looked 
like Ihere'd be no more of the show. 
So, we started on our own, renting 
out a rehearsal space. We practiced 
every day, lived in little tiny apart- 
ments in Orlando [Kla,|. and practiced 
our asses off until we felt ready. Clive 
was leaving Arista, and through 
mutual contacts we got a meeting at 
his hou.se. We sat in his living room 
and sang a cappella. We were flipping 
out: we felt it was the biggest thing to 
happen to us. " 

It turned out to be just that. 

Davis says. "Lou Pearlman set up 
a meeting. We were organizing the 
final incorporation of J Records, and 
they were impressive in singing. 
Every other company was interest- 
ed in coming out with an album to 
include the material being utilized 
on the TV show and were going to 
rush an album out. 1 said I would 
not be interested in that even if we 
were open for business, because for 
me it's all in the material, and that 
can't be rushed. I opted for the 
longer-term approach." 

He continues, "I told them that if 
they were interested in a much 
longer-term career, not one depend- 
ent on the capitalization of a TV' show. 



then here I am. It was a combination 
of three factors: They were legitimate 
singers: they sang a cappella with har- 
monies. No. 2, they were a known act, 
the public was aware of them, and 
they weren't coming [out| as an 
unknown artists. Third, there was the 
interest of MTV. " 

A DEBUT DIPPED IN PUTINUM 

Davis signed the group, and its 
eponymous debut was certified double- 
platinum. Each of the three singles 
gained more success than the previous, 
with the last, ".All or Nothing," becom- 
ing a top 5 hit Hot 100 hit. Still, some 
thought the band lacked credibility. 

"In analyzing what happened with 
the first album — a large worldwide 




success — the percentage of sales that 
initially came off of TV ended up being 
le.ss than a third of their total album 
.sales." Davis .says. "So here's a group 
that could have been written off as a 
creation of tele\ision. formulaic. [But] 
1 knew when they .sang and when I 
spoke with them that their intelligence 
factor was aKvays there, especially their 
musical intelligence. They were an 
impressive group of guys. Mer the 
success of the tliird single, they were 
able to take it through their touring 
and show their talents. No one was 
prepared for their ability as headliners 
and their talent :is performers. " 

PERFORMANCE PRIDE 

The group puts on a show that 
not only showcases its pop sensibil- 
ities but also allows each member 
to come out and sing solo, provid- 
ing the opportunity to explore new 
musical genres. 

Angel recalls, "We've been touring 
with a live band since the beginning. 
We felt strongly about that, so we 
would set ourselves apart onstage. 
No one could control our stage 
show — that was our territory — so we 
spent the extra money that we didn't 
have and hired a live band to go with 
us. We didn't want to be a pop-track 
act . . . It was the unedited, uncom- 
mercialized version of us. We devel- 
oped ourselves as a touring act and 



now we've done hundreds of shows 
all over the world. We invite any crit- 
ic of the TV show to come watch our 
stage show — it's really us. it's where 
we get to shine." 

Davis adds, " We come to this al- 
bum with a burden — and the burden 
is to reach those who haven't had the 
chance to see the guys. This is a 
strong performing group with a 
tremendously articulate intelligence, 
and they ju.st keep growing." 

If the group's members seem as 
though they have something to 
prove, it's because they feel they do — 
and that 02 is the album to do it. On 
it, the band is allowed to explore its 
own talents, with half the project 
being written by the group, 

"The music sounds 
so different on this 
record — it's more real, 
more organic, jand] 
not as ,synthesized and 
slick-sounding as the 
last," Angel says, 
"Erick and I wrote al- 
most half the record 
this time, and that's a 
huge thing for us as a 
group. Clive would tell 
us how Whitney [Hou- 
ston] used to submit 
songs that didn't make 
the records, meaning 
he had standards. If he 
was going to execu- 
tive-produce, he want- 
ed good songs no mat- 
ter who wrote them. 
So to choose five or six of ours is a 
huge deal," 

"It comes down to the power and 
impact of the .songs they deliver," 
says Richard Palmese, executive VP 
of promotion for J Records, " All or 
Nothing' didn't only score with 
teens but the 18-34 demographic as 
well. They're not just pigeonholed 
there. As their fans grow up, as long 
as the music connects and is still 
relevant — and as long as their songs 
still touch you — it's not a matter of 
age. As long as a song is bright, and 
it has a mes.sage that everyone will 
respond to." 

While 02 is the group's second 
full-length release, the members of 
0-Town feel it is more of a debut 
album, A mixture of ballads, dance, 
pop. and even rock, the set show- 
cases the band and presents it as a 
grown-up, cohesive musical unit 
and not a prefab boy-band creation, 
" I hated that the TV show stood 
for the fact that you could just add 
water and mix and create a pop 
band, " Angel says, " We hated what 
we stood for, and we didn't know 
how to manipulate the situation to 
bend it in our favor except to do the 
best we could on the first record, 
[with the hope[ we could start to 
create something organic [after- 
ward]. On the second record, that's 
what we've done." 
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AMERICAN MUSIC AWARDS: R&B and 

rap artists dominate the nominations 
for the 30th annual American Music 
Awards, which were announced Nm'. 19 
in I.0S Angeles by Dick Clark. Ton! 
Braxton, and 'N Sync's K Chasez. 

Newcomer Ashanti garnered five 
nominations, including nods for 
favorite album {Ashanti, Def Jam! and 
fawrite new artist in both the pop/rock 
and hip-hoiVR&B categories. Eminem 
and Nelly both received four nomina- 
tions each and will go head to head in 
the pop/nK'k favorite male artist cate- 
gfiry, as well as in both the pop/rock and 



hip-hop/R&B categories for favorite 
album. Eminem is nominated for The 
Eminem Show (Interscopel, while Nelly 
is represented hy Nellyville (Fo'Reel/ 
Universal I. 

Other arti.sts landing multiple nom- 
inations are Enrique Iglesias. Toby 
Keith, Unkin Park, Dixie Chicks. Pink 
Creed, B2K, Napiiy Roots. AUn Jack- 
son, and Celine Dion, 

A total of 20 awards are handed out 
in eight categories: pop/rock, hip- 
hopK&B, country, adult contemporary, 
Latin, contemporary inspirational, 
alternative, and soundtracks. 

Additionally, this year will mark the 
second time the Coca-Cola New Music 
Award will be presented, which high- 
lights an unsigned band selected from 
a nationwide competition. 

The three-hour .show, which airs Jan. 
13. 2003, on ABC. will be hosted by the 
Osboumes live from Los Angeles" 
Shrine Auditorium. 

Nominees are compiled from music- 
industry publications. Winners are 
selected by a national sampling of 
approximately 20.000 people who are 
sent ballots by a polling firm. 

For a complete li.st of nominees, log 
on to billboard.com. 

BlUrS BAOt "HonesUy." the first sin- 
gle from Billy Corgan's new band. 
Zvvan, went to radio Nov. 22. It is the 
lead-off song from the still-untitled 
Reprise album that is slated for a Jan. 
28, 2003, release. 

The band, which is managed by 
EUiot Roberts, also includes Corgan's 
former Smashing Pumpkins drummer 
Jimmy Chamberlin, A Perfect Circle 
bassist Paz Lendiantia Chavez guitarist 



Matt Sweeney, and SBnt guitarist DavM 
P^. Corgan sings lead and plays guitar. 

The quintet will play a number of 
radio shows in December, including 
gigs for WBOS Boston (II), WXRK 
New York (12), WHFS Washington, 
D.C, (131. WPLY Philadelphia (15), 
and CIMX Detroit (17). A warm-up 
gig at the Joint in Las Vegas is slated 
for Dec. 5. 

UKE A VlRCm: Robbie WaBams, whose 
new album, Escapolcgy, is expected to 
come in at No. 1 in the U,K. this week, 
has shifted fix)m Capitol Records in the 
U,S, to Virgin Records, Williams previ- 
oasly relea,sed The Ego Has Ijmdedani 
Sing When You're Winning through 
Capitol, His last album, last year's Swiiy 
WTKn i'ou re IVirming, was not released 
in the U.S. In the U.K., his masic is 
released through ChrysalislCMI. 

Sources say the shift was made in 
part because the project is a huge pri- 
ority for EMI Recorded Music vice- 
chairman/EMI Recorded Music North 
America CEO David Munns, whose 
office is in the .same building as Virgin 
in New York. "Capitol's relea.se .sched- 
ule is more demanding in the first few 
months of 2003, so there's more .space 
for the new Robbie Williams album on 
Virgin." Munns says. "It's also better to 
have the team headquartered in New 
York, now that Virgin has mewed to the 
Ea.st Coast." Escapology is slated to be 
released in the U.S. in March 2003, and 
will be preceded by first single "Feel." 

"Capitors release schedule is more 
demanding in the first few months of 
2003. So there's more space for the 
new Robbie Williams album on Vir- 
gin." Munns says. "It's aKso better to 
have the team headquartered in New 
York now that Virgin has moved to 
the East Coast" 

Escapology is the first release under 
Williams' new contract, which allows 
EMI to .share in Williams' touring, pub- 
lishing, and merchandising revenue. 
Williams has announced a liklate sum- 
mer tour of Europe that starts June 28 
in Edinburgh. Scotland. No U.S. dates 
have been announced. 

STUFF: According to their manager, 
Irving AzofT, the Eagles next album 
will arrive next year on an indie label 
he calls Eagles Recording Co. {Bill- 
board Bulletin, Nov. 201. The group's 
last set. Hell Freezes Over, was re- 
leased in 1994 on Geffen , , , Elton 
John will perform Dec. 1 at London's 
Royal Opera House in a concert set 
for broadcast on the BBC later that 
month. The orchestra will be con- 
ducted by composer James Newton 
Howard, who played keyboards for 
John for a number of years, starting 
in 1975. 
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Randd,Brink-182 

Members Join 
WrthUnknownTo 
ForniTiansplants 

BY TODD MARTENS 

Despite the presence of Rancid's 
Tim Armstrong and Blink-182 s 
TVavis Barker — as well as guest shots 
from the Distillers' Brody Armstrong, 
Rancid's Lars Frederiksen. and the 
Slackers' Vic Ruggiero — the Trans- 
plants are not a punk super group. 

Tm not comfortable with that 
term, because it reminds me of the 
Damn Yankees." says Chris l,asalle. 
who runs Epitaph's Hellcat imprint. 
'This wasn't a premediated thing on 
our part, like, 'Let's go out and build 
this band.' " 

No. but to say that the Trans- 
plants began as a band isn't accurate 
either. A smattering of hip-hop, reg- 




gae, and punk guitars that kicks the 
Clash's Sandinista! into the 21st 
century, the Transplants' self-titled 
Hellcat debut (which went to retail 
Oct. 22), was a project more than 
two years in the making. 

Born in Armstrong's basement 
during Rancid's time off. the Trans- 
plants started as a casual collabora- 
tion between Amrstrong and singer 
Rob Aston, whom the Rancid vocal- 
ist met when Aston was selling mer- 
chandise for AFI. The two began 
heavily experimenting with loops 
and samples, and the result was 
leaning uncomfortably toward the 
industrial side of the spectrum. It 
wasn't until Blink-182/Box Car 
Racer drummer Barker entered the 
picture that the Transplants started 
to resemble a group. 

"I was originally just supposed to 
be a guest," Barker says, "but we met 
up and everything clicked. We 
worked on the record whenever we 
had time. We didn't start taking it 
seriously until the last few months of 
making the record. We thought it 
was so different from anything we've 
heard. It's like three punk kids got 
hold of a drum machine and stole a 
bunch of hip-hop records." 

In fact, first single "Diamonds & 
Guns" has a punk-meets-GorilIaz 
feel, thanks to a guest rap from 
Funkdoobiest's Son Doobie. The cut 
has been one of the most-requested 
songs on Los Angeles radio station 
KROQ in recent weeks. 
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by Larry Flick 




Drift 



TAKING A SECOND LOOK: One of 

the true joys of presiding over a 
column like Continental Drift is 
the opportunity to be among the 
first to hear — and then bang the 
drum on behalf of — the great new 
bands and artists of the future. 

It's with that in mind that we 
remind you of some of our per- 
sonal favorites in recent times. If 
you missed the chance to check 
these acts out the first time, 
please do so now. Without our 
collective support and willingness 
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to try .something new. we're 
doomed to hear the same ol' thing 
over and over again. 

• Mark Weigle, a San Francis- 
co-based singer/songwriter who 
has been making strides in his bid 
to make it cool to embrace folkie 
troubadours, lie's just wrapped a 
U.S. club tour in support of his 
latest disc. Out of the Loop. 
which has garnered rave reviews 
for the way it blends universal 
themes of love and an unflinch- 
ing view of one gay man's life. 
(markweigle.com) 

• Lava Baby, a New York quin- 
tet that deftly combines home- 
spun soul a la the Dixie Chicks 
with the giddy pogo-pop of the 
Co-Go's. They had a brief flirta- 
tion with a major after the 
release of their sterling, must- 
have album Big Muff, but are 
now back on the indie trail. Don't 
count these scrappy rockers out. 
And don't pass up the chance to 
see them live. They kick ass! 
(Iavababy.com) 

• Oryon. a Los Angeles-rooted 
pop artist who aims to be an 
earthy, dance-rooted one-man 
equivalent to Backstreet Boys and 
'N Sync. U s not easy to be a main- 
stream, top-40-geared independ- 
ent artist, but Oryon is relentless 
in his efforts. That alone will carry 
him far. His solid, instantly infec- 
tious material will take him the 



rest of the distance, (oryon.com) 

• Studfinder, a Seattle punk 
outfit that is currently making a 
big booming noise with a self- 
made, 22-song disc that happily 
reaches back to the good ol' days, 
when punk tunes came in the 
form of bite-size noise nuggets 
replete with appropriately chaot- 
ic instrumentation and youthful 
rebel yells. For information, con- 
tact lawlorpopC? msn.com. 

• Kinsey Sicks, which remains 
one of the most unusual (and 



charming) acts we've encountered 
in recent years. This harmony act 
is self-described as a "beauty-shop 
quartet. " since it marries smooth 
a cappella vocals a la classic bar- 
bershop quartets with drag. The 
group is currently promoting its 
hilarious new CD, Sicks in the 
City, (kinseysicks.com) 

• John Anthony, a New York- 
based pop/AC belter who bests 
many a major-label act with his 
sleek, meticulously produced 
What a Man Can Do collection. 
Anthony has impressive pipes and 
songwriting skills that could 
make Michael Bolton and George 
Michael nervous, (johnanthony- 
music.com) 

• Andy Northrup, a Canadian 
singer/songwriter who has drawn 
deserved critical praise for his 
self-made debut, Slow Burn 
Avenue, a set that initially lures 
the listener with a smooth, seem- 
ingly simplistic surface. But once 
you investigate the material clos- 
er, you realize that the artist is 
smarter than your average guitar- 
toting artist. His lyric construc- 
tion is palpably sophisticated, 
though he also infuses an earthy, 
I've-lived-every-word sincerity. 
He's particularly effective on the 
radio-ready title cut. which 
unfolds like a heartbreaking, 
wholly relatable audio movie. 
(anorthrup.com) 



Dweezil Tapping 
Zappa YauK With 
New Imprint 

BY JIM BESSMAN 

Dweezil Zappa has started a new 
label, Vaulternative, to make avail- 
able scores of unreleased recordings 
by his late father, Frank Zappa. 

The first release, FZ.OZ— Frank 
Zappa Live in Australia, is already 
out via the Zappa family's zappa. 
com Web site. The double-CD set 
of mid-'70s Zappa Australian con- 
cert material will be followed by a 
1978 Halloween concert from the 
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Palladium in New York, to be re- 
leased in conjunction with DTS 
Entertainment. 

Future Vaulternative product will 
continue with live and studio re- 
cordings from the voluminous 
Frank Zappa vaults, which span the 
artist's whole career, Dweezil Zappa 
says, with a focus on the elder 
Zappa's band lineups that have been 
heretofore less represented in the 
marketplace. 

"There were certain lineups 
where the band was very large or 
very small, and there aren't that 
many recordings of these extreme 
versions of the band," Dweezil says. 
"There will be a lot of material that 
people have heard, but not with 
these musicians and arrangements." 

The OZ set, Dweezil notes, pres- 
ents one of only two Down Under 
concert treks undertaken by his 
father, "It features his most 
stripped-down bands, with Terry 
Bozzio on drums and Roy Estrada 
on bass and only a couple other 
musicians. He rarely had a small 
band like that." 

The disc was mixed by Joe Chic- 
carelli, who had engineered the 
concert early in his career, 
Dweezil notes, "so there's themat- 
ic coherence." 

The copious previously released 
Zappa catalog remains available on 
Rykodisc. Dweezil says that Vaulter- 
native will now issue all Zappa prod- 
uct not in circulation already. 

Dweezil says he has always want- 
ed to involve himself in overseeing 
his father's unreleased output. "1 
don't think anybody else would 
have the same feel for the stuff — 
and the attention to detail and en- 
thusiasm for it." 



MUSIC ON OCCASION: At first, it 
might seem that the New York 
Philomusica, one of the city's most 
respected chamber-music ensem- 
bles, is the latest to jump on the 
artist-run label bandwagon. The 
ensemble, however, was actually 
well ahead of this particular 
curve — the New York Philomusica 
label was originally founded in 
1991 and issued its first release a 
year later. Dormant for the past 
several years, the label has been 
resurrected as part of the ensem- 
ble's 30th-anniversary season. In 
an effort to boost its profile at re- 
tail, the label has also secured 
national distribution, pacting 
exclusively with New Jersey-based 
Big Daddy Music. 

One particularly notable element 
of the label's relaunch is the release 
of a specially priced six-CD boxed 
set. Complete Mozart Divertimen- 
tos: Historic First Recorded Edi- 
tion, which repackages recordings 
initially released on the Vox label 
in 1975. The ensemble — at the 
time led by such legendary figures 
as Felix Galimir and Isidore 
Cohen — was the first ever to take 
on the entire series of 17 works, 
which were written primarily for 
social occasions. Lovingly remas- 
tered, the recordings retain their 
exceptional charm and value. Aside 
from the box, the six discs are 
available separately at budget price; 
an additional two-CD set includes 
Mozart's wind serenades and 
arrangements of music from the 
operas Cosi Fan Tutte and The Mar- 
riage of Figaro. All of the sets boast 
new liner notes by pianist and emi- 
nent Mozart scholar Robert Levin. 

It's fitting that both Mozart and 
Levin feature so prominently in the 
latest Philomusica project, since 
both also played a vital role in the 
label's inception more than 10 
years ago. Levin was prominently 
featured in a 1991 Philomusica 
concert that marked the bicenten- 
nial of Mozart's death. That per- 
formance provided the impetus for 
the founding of the New York 
Philomusica label, which was also 
a response to the nebulous status 
of Vox and mounting difficulties in 
recording classical repertoire in an 
uncompromising manner. 

"The obvious A&R insensibility 
to classical music that has emerged 
over the last three decades was 
something we were well aware of 
and powerless to do anything 
about." says Philomusica founder 
and artistic director A. Robert 
Johnson, who also plays French 
horn in the ensemble. "We could 
finally say something about it by 
making a catalog that would reflect 
the program ideal that we have had 
since the beginning, with a mixed 



Steve Smith 



instrumental repertoire that 
encompasses the widest range of 
eras in a program that will be lis- 
tenable in its own right. 

Comprising six releases origi- 
nally issued between 1992 and 
1997, the New York Philomusica 
back catalog features music that 
ranges from Telemann and 
Beethoven to contemporary com- 
posers Iain Hamilton and Jacob 
Dnickman (both of whom served 
as Philomusica's featured compos- 
er, a position currently held by 
John Harbison), The ensemble on 
those discs — which expands and 
contracts in size according to the 
needs of the music — includes such 



well-known artists as violinist fodd 
Phillips, violist Nobuko Imai, and 
clarinetist David Krakauer. All six 
have been repackaged with dis- 
tinctive new cover inserts that give 
the catalog a unified look and 
repriced as a budget line with a 
suggested retail price of $7.98. The 
six releases were resolicited simul- 
taneously with the Mozart sets. 

Given the difficulties and 
expense involved in such a major 
undertaking, it is a welcome sur- 
prise to see the New York Philo- 
musica label relaunched as a budg- 
et line. "We didn't want to be 
ignored at a crucial moment 
because of pricing competition," 
Johnson says. "The investment 
having been made, we decided to 
get |the discs) as widely dissemi- 
nated as possible, so that we would 
get a firm place on people's lists of 
things that are musts for their col- 
lections." 

Johnson hopes to build on the 
ensemble's past achievements 
while expanding into even bolder 
incentives, including touring and 
international performances. 
Future releases of new recordings 
are currently in the planning 
stages, as well. Whether those 
releases will also be issued at budg- 
et price remains to be seen, but 
Johnson remains mindful of the 
realities of today's classical-music 
marketplace. "1 think we'll be as 
competitive as necessary," Johnson 
says. "We know it's a hardball 
game, and we're here to stay." 
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This year, MidemNet continues its tradition of asking 
the hard questions, and working through issues 
to help arrive at new solutions. 

MidemNet 2003 will address new methods of 
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voracious consumers with paying customers via 
subscription services, mobile music and other 
alternatives to traditicmLLeiail. . _ 
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BUILDING THE MARY MARY BRAND: 

After two years in the making and 
preceded by a high-powered rollout, 
it was one of gospel's most antici- 
pated releases. But despite robust 
sales. Mary Mary's sophomore re- 
lease. Incredible, has not performed 
according to expectations. 




For many, the assessment is an 
easy one to make, given the success 
of the duo's debut. Thankful, which 
was certified gold and scored suc- 
cess on the R&B charts. But no one 
is about to count out gospel's 
newest golden girls. In fact, with 
recent news of a change in man- 
agement, a forthcoming tour, co- 
hosting duties at the upcoming 
Stellar Awards, and a book due out 
Jan. 1. 2003. the dynamic sister duo 
is poised for its best year yet. 

"We're excited. " Erica and Tina 
Atkins say. "We've got a new man- 
agement team, a fresh outlook, and 
although the response to the CD has 
been different, it is selling in really 
big numbers, and the last time we 
louked |it| was No. 2 on the charts." 
(II is No. .3 this week on the Top 
Gospel Albums chart.) 

That last point is one that new 
manager Dcmmette Cuidry of New 
York-based management firm the 
TVydent Group can t .seem to empha- 
size enough. "When you have a big 
hit record like 'Shackles.' everyone 
is expecting the same response." 
Guidry says. "However, for a gospel 
record to have been out 16 weeks 
and sold over 300.000 units is hard- 
ly chopped liver. Where the first sin- 
gle. 'In the Morning.' did not meet 
the urban radio expectation, it did 
establish a great foundation for a 
second single and seA'ed to open up 
doors on the Christian side. Kor the 
first time with this record, we chart- 
ed on the (top 40) side. 

"For the last six, seven weeks, 
there has been a lull in momentum 
because there hasn't been a focused 
single." Guidry continues, "but 
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we're now setting up for the second 
single. 'I TVy.' which is being aggres- 
sively worked on the gospel side, as 
well as urban AC. 

"With the shift in management, 
the tour with Frtd Hammond going 
out at the end of January, a role in the 
movie [The Fighting Temptations]. 
and the book |a pictorial titled TVans- 
parenl that features the girls' per- 
sonal stories). I believe thai Mary 
Mary is uniquely positioned to capi- 
talize on the current double-digit 
growth in the gospel/contemporarj' 
Christian arena." Guidy concludes. 
"The fact is |that| Mary Mary is a 
great brand, and we're going to con- 
tinue to build on tliat brand. " 

KEEPING IT REAL Integrit)' Gospel is 
pulling out the stops with Real, the 
latest recording effort from Dove 
Award-nominated artist Israel and 
New Breed. The album, which de- 
buted at No. 13 on the Billboard Top 
Gospel .Albums chart earlier this 
month, is the follow-up to Israel's 
Dove Award-nominated A'uu' Season. 
which was released in July 2001. 

Real combines an array of musical 
influences ranging from gospel. R&B. 
jazz, and a modern taste of 1 970s soul 
to create one the most unique wor- 
ship albums of the year. With this 
diverse sonic heritage. Israel's pas- 
sionate songwriting and the studio 
mastery of Grammy Award-winning 
prixlucer Tommy Sims, Real appeals 
to a broader musical audience. 

"Israel's music, like the man him- 
self, defies categorization. " Integrity 
Gospel GM Jaclde Patilio says. "I le is 
truly a pioneer in praise-and-worship. 
and. with Tommy Sims at his side, he 
has forged new ground with Real" 

.As a singer/songwriter/produc- 
er/musician. Israel has authored more 
than 150 praise-and-worship songs 
and has contributed to numerous 
projects, recently producing the chil- 
dren's gospel album Shout Prai.ies! 
He also appeared as a guest artist on 
labelmate Joe Pace's current CD. 
Shake the Foundation, and serves as 
the featured worship leader for the 
Promise Keepers' national tour. 

BRIEFIY: Other new releases that are 
generating excitement include 
Angela Spivey's Determined (Aleho 
Records), which features a soul-stir- 
ring medley of Dorothy Love Coates' 
signature classics, and C.MWA Wo- 
men of Worship's When Praises Co 
Up (also on Aleho). which features 
stellarwcals from Mimi Redd. Yvefte 
Plunder, Leanne Fain, and Kathy 
Taylor-Brown. 



Smiley Starts 
Worship f Cliurdi 
Music Imprint 

BY DEBORAH EVANS PRICE 

NASHVILLE— Billy Smiley, a found- 
ing member of seminal Christian 
rock band Whiteheart, is launching a 
new label. Devotion Music. The new 
venture, which will be distributed by 
the Butterfly Group, is a division of 
Cul-de-Sac Records, the Scottsdale. 
Ariz.-baiied label Smiley and partner 
Eric Tooker started in 2001. 

"It came from churches coming to 
me land] asking me to help get their 
music out." Smiley .says of the label, 
which will focus on worship music and 
church recordings. "When you see a 
need in the church, you try to fulfill 
that. My goal is if there's a church 
denomination that needs some help . 
. . this is just an exciting way to help 
them record." 

On Dec. 3, the label will release 
Worship Extreme, a multi-artist col- 
lection featuring Pillar. East West. Jus- 
tifide. and others. 

Smiley also wants to do a series 
that will revive classic hymns. "We 
are going to try to do a whole hymn 
series." he says, " bringing back great 
hymns to a generation who hasn't 
heard them. " 

Devotion is the latest chapter in 
Smiley's impressive career As a mem- 
ber of Whiteheart. he helped make 
rock'n'roll a dominant force in the con- 
temporary Christian music arena. The 
pioneering outfit launched in 1982 and 
spent nearly 17 years on the road before 
retiring from the stage in 1998. 

Though Smiley doesn't rule out a 
reunion at .some point, for now the 
band's principal members have moved 
on. Mark Cersmehl released a solo 
— 1 album this 
year on Spring 
Hill Music 
Group; lead 
vocalist Rick 
Florian has be- 
come a Nash- 
ville realtor. 
"We just lov- 
ingly call it 'an 
eternal sabbat- 
ical.' " he .says. 
"We are g(x)d friends, and in a month 
we might decide to do something or we 
might wait three years. " 

Initially when the band came off the 
road. Smiley worked as A&R director 
for Nashville-based KMG Records. Mer 
the label began to falter, he explored his 
options. "I have that pa.ssion for devel- 
oping lartistsj. and 1 thought I'd like to 
try and do it with my own label. " Smi- 
ley .says. "So that's where Cul-de-Sac 
kind of came into play two years ago. 
Cul-de-Sac was started as my commit- 
ment to mentor and develop new 
artists. Tliat's the whole goal of iL" 

Smiley is also developing hm new 
acts. Anthem and DW. Both will haw 
debut albums next year. 
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ROUND TWO: One of the things that 
has made Rocketown Records such a 
successful independent label is the 
level of commitment it devotes to its 
arti.sts and their music. In keeping 
with that spirit, the label is initiating 
a phase-hvo marketing campaign for 
Ginny Owens that will continue to 
shine a spotlight on her .sophomore 
album. .Something More, released in 
March, as well as Blueprint, an en- 
hanced seven-song EP that hit 
shelves Nov. 19. 

Rocketown president Don Don- 
ahue sa\'s. "We are serious about artist 
development and the whole artist pic- 
ture. Due to her album .sales and 
radio performances, we've obtained 
enough momentum to pour a little 
more fuel on it to get her to the top 
tier that we think she deserves." 




In an era when most labels con- 
centrate the majority of their efforts 
on getting big street-week sales 
numbers. Owens is happy to have a 
label committed to the long-term life 
of her record. "I couldn't be any 
more grateful." she .says. " Being an 
artist who enjoys experimenting 
with mu.sic and being creative .some- 
times to a fault. I couldn't be happi- 
er to have a label who supports that 
and is far-sighted and is willing to 
continue to work to promote and 
market my records. Any other label 
would not be a good fit for me. 
Short-sightedness and focusing on 
street week would probably not sell 
us many records and would not 
allow the music to be heard." 

Blueprint, produced by Margaret 
Becker, serves up stripped-down 
recordings of six of Owens' best- 
known songs, as well as one brand- 
new track. According to Rocketown 
director of media relations April 
Hefner, " The idea is to capture the 
Norah Jones-esque feel of Ginny's 
live show and give fans a different 
la.ste of her incredible artistry'." 

Donahue agrees: "We wanted to 
give people a little more representa- 



tion of what she pulls off live. We are 
more pleased than we could have 
imagined." He also says they are 
looking to "educate (consumers! a 
little deeper that she has an album 
out, because we waited three years 
between records. What we have 
found is people forget, even though 
there's a powerful song like "If You 
Want Me To' |and the fact that) she 
was the [Gospel Music Assn.'s 2000) 
new artist of the year." 

Blueprint marks the first time 
Owens collaborated with Becker. 
"Meeting with MargareL you have to 
have a few legal pads with you, be- 
cau-se .she ha-s so many ideas coming 
out that it's hard to keep up with 
everything she wants to do," Donahue 
says. "Margaret is an extremely trust- 
ed name, and I like the next chapter 
she tends to be leaning toward, which 
is more of a kind of mentor role." 

"She's very organized and came to 
the table with ideas about the differ- 
ent songs, " Owens says. "I>)n Ihought 
her ideas were wonderful, and so did 
I. We had a blast, and we were hard- 
working women." 

Blueprint and Something More 
will be racked together at Christian 
retail in a counter-top display. Blue- 
print is being sold for $6.98 on its 
own and $19.98 in combination with 
.Something More. Blueprint includes 
Owen's first concept video for the 
single "With Me." 

BiK)ked by Jeff Roberts & Associ- 
ates, Owens has been touring this fall 
with labelmate Watermark and will 
embark on a Christmas tour with 
Mark Schultz, NewSong. Brothers 
Keeper, and Freddie CoUoca. 

NEWS NOTES: The 2003 Gospel 
Music .Assn. (GMA) convention, 
titled Zeal With Knowledge, will be 
held April 5-10 in Nashville. Those 
who register prior to Dec. 2, 2002, 
will receive a discount off the regu- 
lar registration fee and a free ticket 
to the Newsboys concert that kicks 
off GMA Week Saturday. April 5. Pre- 
registration is available online at 
gospelmusic.org . . . Cheryl Broz has 
been named to the newly created 
po.st of director of national promo- 
tion and artist development for EMI 
Christian Music Group . . . South- 
ern-gospel veteran act Gold City has 
signed with Cathedral Records . . . 
Skillet's first UVU. Alien Youth: The 
Unplugged Invasion, streeted Nov. 
19. The project is retailing for a spe- 
cial $5.99 promotional price, and 
DVD customers will also receive a $4 
coupon toward the purchase of Skil- 
let's 2001 release. .4//OT Youth. 
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ICMC Focus Remains On Security In Face Of Terrorism 

Cottfereace Attendees Say Protecdon Procedures Are Slipping As Memory Of Last Year's Attadts Becomes More Distant 



BYSUSAMtEAUI 

LOS ANGELES— November aOOl's 
International Crowd Management 
Conference (ICMC) unspooled only a 
few weeks after the SepL 1 1 attacks, 
so the venue-security-themed work- 
shops were understandably dominat- 
ed by terrorism concerns. Yet early 
last week — more than one year since 
the tragedy — Sept. 11 was just as 
pressing an issue, if not more so, at 
ICMC 2002. 

That distance between the tra- 
gedies and now is causing venue 
managers and their guests to become 
dangerously complacent about secu- 
rity, according to leaders of the Inter- 
nationa! Arena Assn. of Managers 
(lAAM), ICMC's organizing body. 

lAAM's Safety and Security Task 
Force (SSTF), for instance, issued last 
spring its "Best Practices" guidelines, 
advising buildings how to beef up 
their post-Sept. 1 1 protection proce- 
dures. But several attendees of ICMC 
2002 (which took place Nov. 10-13 at 
Reno, Nev.'s Silver Legacy Resort & 
Casino) admitted that they haven't 
yet implemented those suggestions, 
saying that their patrons — not see- 
ing an immediate threat — are be- 
coming impatient with heightened 
security measures. 

TIME DIMS MEMORY OFTERROR 

'There seems to be a gap, and that 
gap simply is this: We've developed 
Best Practices, but we're finding that 
people aren't taking the time to take 
it through its paces," explained Larry 
Perkins, ICMC committee chair and 
assistant GM of Raleigh, N.C.'s RBC 
Center "Things have shifted from 
9/1 1 to now. Before, people didn't 
mind waiting in long, long lines. But 




now they are getting a little more 
impatient. They're saying, "Look, 
we're in North Carolina, where 
there's nothing going on.' " 

The session updating ICMC 
attendees about the SSTF's current 
plans — namely, looking for Best 
Practices feedback — was punctuat- 
ed with complaints regarding the 
rollout of bolstered security regula- 
tions. Criticism included worries 
about upsetting patrons in this 



rocky economic environment. 

"I've had people complaining 
IthatI things are too intense," said 
Cathy Derr, event manager at the 
Rupp Arena in Lexington, Ky. But she 
added, "We're continuing at a serious 
level, because our employees are now 
already trained." 

At an arena town-hall meeting 
covering a variety of security issues, 
Gabriel Iza, assistant director of secu- 
rity at Syracuse, N.Y.'s Oncenter 
Complex, went so far as to say that 
balancing between protection and 
making guests feel comfortable "is 
probably the toughest thing we deal 
with. Our venues in our industry are 
supposed to be customer-friendly. At 
the same time, you have the respon- 
sibility to keep things secure." 

Good news for the lAAM's security 
aspirations for its members is that 
this year's ICMC attracted about 270 
people, which — other than last 
year — was the most people the con- 
ference had drawn since its inception 
20 years ago, said Joe Floreano, lAAM 
president and executive director of 
Rochester, N.Y.'s Riverside Conven- 
tion Center "Attendance is great," he 
remarked. "We're not losing them in 
the afternoon to golf They are com- 
ing here to learn." 

Dallas American Airlines Center 
VP/GM Dave Brown called the topics 
"extremely valuable" and added that 
"even the best facility in terms of 
developing their crowd-management 
programs hasn't covered all the 
ground this conference has covered." 

The SSTF is working on ways to 
combat complacency, Perkins said, 
with future audio conferences sched- 
uled for January and February 2003. 
Plus, a number of ICMC 2002 sessions 
drilled into attendees the importance 
of truly practicing their security 
policy, when too many appear to be 
juslsai/mg they will practice. 

THEORY VS. REAUTY 

Wayne Coleman, president of the 
"Draining Assembly Managers & Em- 
ployees group, talked during his pres- 
entation on emergency issues about 
the "difference between orientation 
and training. If it's just a talking-head 
lecture in a classroom, you'll get out 
there |in a life-threatening situation] 
and you won't know how to perform. " 

On top of facility managers' rou- 
tine run-throughs of safety tech- 
niques, Coleman said they should 
adopt annual full-scale practices, 
where the city's police and fire offi- 
cials contribute to the emergency- 
preparedness activities as well. 

But many ICMC attendees argued 
that even if they wanted to, it is too 
expensive to follow every suggested 
security guideline. During a facility- 
security presentation, Jim Bell, VP of 
public safety at Salt Lake City's Delta 
Center, cited his building's recent 



security additions, which included 
closed-circuit TV cameras. Yet Cory 
Meredith, president/CEO of event 
services firm StaffPro, noted that 
Delta Center was spiffed up courtesy 
of the 2002 Winter Olympics Com- 
mittee, which enabled the venue to 
purchase equipment worth $250,000 
for the discounted price of $50,000. 
Meredith admitted, "When the old- 
fashioned way is working OK, it's 
tough to justify the extra expense. 
Then it costs a lot of money to man 
the equipment." 
Unlike primary market arenas like 



BYALEKSEYKRUZM 

MOSCOW— Following the late-Octo- 
ber terrorist siege of Moscow's Theater 
Center — where more than 700 view- 
ers of best-selling patriotic musical 
Nord-Ost were held hostage for four 
days — the international partners of the 
Moscow-based entertainment indus- 
try expressed their support and con- 
cern but did not change any plans. 

"During those four days, practically 
every one of our partners from lx)S 
Angeles to Japan Icalled] to find out if 
they Icould] be of help," says Nadezhda 
Solovyova. chairman of Russia's lead- 
ing concert promoter SAV Entertain- 
ment. But she says that no plans have 
been changed and that two George 
Benson shows several days after the 
tragedy were unaffected. 

The siege, however, caused the sec- 
ond of two Darren Hayes shows in 
Moscow's Kremlin Palace to be can- 
celed, although not for security reasons. 
"We have canceled the second show out 
of respect for people." says Hayes, whose 
other shcAv date was named a national 
day of mourning shortly after the out- 
come of the tragedy. 

"It is sad that my first visit to this 
wonderful country has coincided with 
such a tragic event. My show is ver>' 
intimate — it's just me and my mu- 
sic — and I wanted to be really con- 
nected with my audience," says I hyes 
of his post-Savage Garden tour, which 
played a SL Petersburg arena show the 
day before coming to Moscow. 

"That show could not have taken 
place by any means, " says Alex lvano\', 
genera! producer of ICA. the company 
that brought Hayes to Russia. "The 
artist's management agreed that it 
would have been disruptive to the rep- 
utation of the artist, especially {since] 
the venue is located within the Krem- 
lin walls, literally a few yards away 
from the presidential premises. " 

"Anything like that terrorist attack 
would never have happened at any of 
our events," says Solovyova, whose 
track record lists some 400 shows from 
pop to Luciano Pavarotti"s .state-com- 
missioned Red Square performance. 



the Delta Center, "most of my clients 
are mid-range," added Mike Reichert, 
co-owner of Denver-based Event 
Security Management. "So if you 
were to implement everything here, 
it would be cost-prohibitive for my 
clients to pay me to do it all." 

But Meredith commended ICMC 
for getting in people's faces and "get- 
ting them to react. If anything, we're 
going to be better-prepared for other 
types of di-sasters — things that are 
more likely to happen than terrorism. 
Lives will be saved in the long run." 

Perkins pointed out that inexpen- 



"A big part of our shows take place in 
[the] Kremlin, and there's as much 
security as can possibly be. If we make 
a stadium show, various government 
agencies provide up to 1,500 security 
{officers], including Federal Security 
Service agents in civilian clothes and 
anti-terrorist units checking the ven- 
ues before each event. 

"However, as an extra measure, we 
practically doubled the security," 
Solovyova says, pointing out that 
unlike any major theaters in the U.K. 
or U.S., Russian theaters rarely ever 




SOLOVYOVA 



had much more security present than 
" a couple of babushkas checking tick- 
ets" and a few guards. ""Now they will 
have to take the first security meas- 
ures ever in their history, which is in 
many cases over a hundred years. 
[But] life goes on here, just as the fact 
that there have been terrorist acts in 
England doesn't make anyone less 
wilting to go there." 

While such major acts as Michael 
Jackson, the Rolling Stones, and Sting 
may have performed in Russia only 
once or twice, a whole echelon of 
artists visits the vast country year after 
year, discovering more and more 
remote areas with every new tour. 
Solovyova says, "We have just done 12 
cities with Scorpions, last >'ear six cities 
with Deep Purple, and this year five 
cities with Joe Cocker" 

Besides such major cities as Mos- 
cow, St. Petersburg, and Ukraine cap- 



sive security solutions do exist. His 
own RBC Center building has created 
"speed lines" where people can enter 
if they bring just their tickets, leaving 
searchable bags and cell phones at 
home. Those who bring personal 
items must go through the slower, 
more security-intensive main lines. 

Overall, Perkins said, "we've done 
Best Practices six, seven months ago, 
and I'm surprised how long it's taking 
to put these things in place. The 
unthinkable is now thinkable. It is 
now real, and we have to step up and 
take action." 



ital Kiev, more tours now include such 
recently unknown places as Ekaterin- 
burg, Samara, Rostov, and Vladivostok. 

With Alice Cooper starting the 
European leg of his Brutal Planet tour 
in Moscow's Luznkini Sports Complex 
a week after the attack, " the basiness is 
going back to usual very fast. " Ivanov 
says. "It was very professionally or- 
ganzied by our colleagues at JSA 
agency, and I think with the enormous 
demand for Alice C(X)per, could do very 
well everywhere else in Russia. " 

While these other cities can only 
afford artists with performance fees 
that are well below $50,000. fre- 
quenting the capitals' smaller-size 
venues still remains an option that is 
often chosen by the likes of Modem 
l^lking and Londonbeat, which seem 
to have an unfading popularity 
among the casino-going capital pub- 
lic. "It was a very marked thing for me 
when we first came here," London- 
beat's Jimmy Helmes says. "I realized 
it's not really like what I read about it 
at all. Now that it is a fairly free soci- 
ety, it totally changed my perspective. 
It seems to me with everything that's 
going on in the world now. every ter- 
ritory that has been living in some 
false sense of security realizes that it's 
not going to last like that." 

"We are trying to build an indus- 
try here." says Solovyova, whose 
career started with the Soviet State 
Concert Agency back in the '80s. "We 
have been striving to make Moscow 
a place as usual to go to as anywhere 
in Scandinavia." 

Andrey Agapov. director general of 
IC.A — who also has some 20 years of 
experience in the business — says, 
"Within the past couple of years. I 
finally got the feeling that we have 
been accepted by the international 
industry' as part of it. And we are very 
thankful that Darren [Hayes] did not 
refuse to come under these tragic 
circumstances. Terrorism is a new, 
21st-century type of war. It is now 
happening on a global scale, and 
nobody knows where is it going to 
hit the next time." 



We Goes On' As Russia Recovers From Theater Siege 
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FRESH PRODUCE: Event-production 
conference EventPro Forum will be 
held Feb. 17-20, 2003, at Green VaUey 
Ranch Resort & Spa in Las Vegas. 
The confab is geared toward event- 
production pros for amphitheaters, 
arenas, auditoriums, concerts, fairs, 
corporate functions, festivals, sport- 
ing events, theme parks, and tours. 
EventPro Forum 2003 will feature 
industry speakers, professional devel- 
opment panels, and a series of 
roundtable discussions. Special 
events include a golf tournament, 
welcome reception, wrap party, and 
backstage tour of Las Vegas venues. 

The trade show will showcase 
products and services for the event- 
production industry, including air- 
craft charter, bus leasing, catering, 
freight forwarding, hotels, insurance, 
lighting, limousines, passes, pro- 
duction equipment, pyrotechnics, 
rigging, security, sound, special 
effects, staging, talent representa- 
tion, theatrical supply, ticketing sys- 
tems, travel services, trucking, and 
video production. 

The first EventPro Forum was held 
in February, with 150 attending. CFB 
Productions, a veteran personal man- 
agement and special-events produc- 
tion firm, is the producer of Event- 
Pro Forum. 

Conference manager Clinton Bil- 
lups says the event is intended to fill 
a void in entertainment-oriented con- 
fabs. "0\'er the years, as a personal 
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manager, it was frustrating to me 
Ithatj so many great events in con- 
cept did not come off well because 
they were improperly produced, " he 
sa>'s. "A lot of great trade as,sociations 
serve the various segments of the 
industry, but they are all focused 
around the type of venue. It seemed 
to me there was a need to cross- 
pollinate and bring all these produc- 
tion people together. " 

Attendance this year was interna- 
tional in scope. "We had two guys 
from London, two of the biggest 



by Ray Waddell 



event managers in Moscow, and lit- 
erally people from all over this coun- 
try." Billups says. "We were amazed 
at how well it came together." 

VOODOO LOUNGE: The fourth 
annual Voodoo Music Experience, 
Voodoo 02, drew more than 90,000 
to New Orleans Nov. 2 to see 23 
artists on two stages and a DJ tent. 
Among the performers were the 
Blind Boys of Alabama, the North 
Mississippi Allstars. Spearhead, 
Galactic, Jack Johnson, Jurassic 5, 
Macy Gray, Counting Crows, 
(hed)pe. Nappy Roots, Sum 41, 
Garbage, Down, No Doubt, 311, 
DJs Haul and Manson, Cut Chem- 
ist, and the Crystal Method. 

The Voodoo Music Experience is 
produced by Rehage Entertainment; 
sponsors include PlayStation 2. Cox 
Communications. Miller, nola.com. 
KKND (the End) New Orleans. Ex- 
treme, M@x Racks, rollingstone- 
.com, and Gambit Weekly. 

PETTY PPV: Tom Petty & the 
Heartbreakers' Oct. 15 show at the 
Grand Olympic Auditorium in Los 

Angeles will air Dec. 7 on pay-per- 
view stations. 

L£Va-IIEAOEO LOU: Lou Rawk' Nov. 
10 show at the Ritz Theatre in Tiffin, 
Ohio, was interrupted by a tornado, 
with an unplanned 20-minute inter- 
mission that sent the audience seek- 
ing cover under the balcony. 

Ritz Theatre executive director 
Dennis Sanlcovich says, "Lou was 
alerted to the situation during a bass 
solo and on his next chorus started 
singing to the audience that there 
was a tornado. He had to say, I'm 
serious.' I don't think people knew 
what to think or do at that time, but 
they were calmed by how calm Lou 
was acting in the situation." Rawls 
came back and finished the show with 
two encores amid standing ovations. 

0 COME ALL YE HEADBANGERS: 

89X Detroit's the Night 89X Stole 
Christmas 5 is set for Dec. 17 at 
Cobo Arena, with a lineup of Box 
Car Racer: Good Charlotte: New 
Found Glory: Billy Corgan's new 
band. Zwan, Trust Co.: the Vines: 
and the Used. 

BACK IN BUSINESS: Nashville pro 
moter Ric Whetsel of Great Big 
Shows has subleased the Exit/In and 
will reopen the venerable Nashville 
venue, which was closed back in 
August for non-payment of taxes. A 
grand-opening show with Cowboy 
Mouth is set for Friday (29). 
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ALBUMS 

Edited by Michael Paoletta 

POP 

► ELTON lOHN 
Greatest Hits 1970^2002 

PRODUCERS: various 
UTV/Unlversal/UME 440 063 478 

In this career-spanning collection. 
KIton John gathers together 34 stellar 
songs — most of which should be famil- 
iar to even the most casual fan. The 
double-disc, digitally remastered set 
comes in two versions, one for the U.S. 
and another (with an altered tracklist) 
for the rest of the world. The American 
edition includes 22 of John's top 10 
Hot 100 singles — though a few notable 
tracks are missing, including the No. 1 
"Lucy in the Sky With Diamonds." 
Since John has too many hits to in- 
clude in a two-disc set. there is room 
to quibble with the content. Still, there 
isn't a clunker in the bunch, and there- 
fore it's a solid overview of the Rocket 
Man's oeuire. Fans take note: The first 
pressing of the album includes a limit- 
ed-edition bonus disc with a handful of 
extra tracks, including the No. 1 "Don't 
Let the Sun Go Down on Me " with 
George Michael.— IfC 

★ BADLY DRAWN BOY 
Hav«YouFedthe Fish? 
PRODUCERS: Tom Rottirock. Badly Drawn Boy 
ArtistDirect 1066 

Hrit alt-pop phenomenon Badly Drawn 
Boy (aka Damon Gough) is a man of 
shrugging airs and saving graces. In a 
world of mimicry and way too much 
yawn-metal. Haiv You Fed the Fish? is a 
treasure trove of musical curios; a 
pixie's melting pot of gems and bottle- 
caps — from Beatles references to clunk>' 
piano giggle ballads ("40 Da>'s. 40 
Fights"), from bare-bones acoustic 
tracks to the odd dash of soul ("Using 
Our Feet"). And, lyrically, the Boy just 
may be the new J.D. Salinger of pop. 
This is one man's unabashed non-fash- 
ion statement with songs that have a 
delightfully casual — though never 
disheveled— feel to them. But the over- 
arching impression of nonchalance 
belies the depth of talent in play. In an 
era of musical plastic surgery. Fish is a 
wry smile of an album. — AZ 




JAY-Z 

The Blueprint 2: The Gift & the Curse 

PRODUCERS: various 
Roc-A-Frila/lsland Def Jam 440 063 381 

Jay-Z delivers the most ambitious 
and most fully realized album of 
his career with the masterful dou- 
ble-disc Hlueprint 2. With contri- 
butions from Dr. Dre, OutKast's 
Big Boi, the Neptunes. and even 
Notorious B.I.G. (posthumously), 
the album plays like a who's who of 
A-list hip-hop. Even with such an 
abundance of high-profile guests, 
the star remains Jay-Z, who contin- 
ues to grow as an artist. Whether 
dueling with Beyonce Knowles 
("'03 Bonnie & Clyde"), rhyming 
over a I-enny Kravilz guitar riff 
("Guns & Roses"), or infusing 
operatic samples into his work 
("Blueprint 2"). he continually 
pushes the envelope of his aesthet- 
ic landscape. Lyrically and themati- 
cally, Jay-Z sticks to familiar turf: 
disc 1 (The Gift) is essentially a 
party album, while di-ic 2 (The 
Curse) is a grittier mix of obser\'a- 
tions on the urban experience and 
the rapper s latest response to his 
hangers-on and detractors. — BC 



1^ BLACK DICE 
Beaches & Canyons 

PRODUCER: Nicolas Vemhes 
DFA 2125 

Here is an album for which new adjec- 
tives need to be invented. Unfortunate- 
ly, George Orwell isn't available. Black 
Dice's Beaches & Canyons is like 
Robert Fripp getting jiggy with Charles 
Manson ... in a huge vat of hydrochlo- 



SHANU TWAIN 

UP! 

PRODUCER: Robert John "Mutt" Langc 
Mercury 088170 

Tliis double-CD follow-up to Shania 
IXviiin's previous two multiplalinum 
efforts features both "pop" and "nwre 
pop" versions of 19 new IVvain/Lange 
compositions. Both discs boast a signa- 
ture l^nge souml^ — crisp, punchy, 
mu I ti -layered, with hooks for da\*s. It's 
also quintessential Shania. li^t as 
vapor, sweet as sugar, rendered with 
personalit>' and undeniable charisma. 
1\vain works hard on .such bouncy fare 
as the title cut, the swirling debut sin- 




gle "I'm Gonna Getcha (k)od!. " and 
such interchangeable girl-power 
anthems as "She's Not Just a Pretty 
Face." "Nah!." "In My Car I I'll be the 
Driwr)." and Latin-tinged ' Juanita. " 
The breezy "Forever and for Alwaj-s" 
shows impressive range, and Iwain 
infuses "I Ain't Goin" Down" with some 
passion. It's hard to stay f 7^' over the 
course of 19 cuts (newr mind '^). and 
'I\vain's trademark v^k^I tricks do get 
repetitive. All the better for her fans, 
though; expect precious metal. — RW 



ric acid. But even that analogy sug- 
gests way too much cohesion to char- 
acterize this hour-long aural on- 
slaught. Fact is. there isn't any. This is 
sonic anarchy — too interesting and too 
thought-prow king to cast aside: five 
long tracks of electronic bleeps and 
blurps, echoes, loops, and walls of feed- 
back that just might drive you half 
crazy. And that may be the point: four 




Brainwashed 

PRODUCERS: George Hanison, Jeff Lynne, 

Dhani Harrison 

Dark Horse/EMI 41969 

With Braimvashed — the album on 
which 1992 Billboard Century Award 
htmoree George Harri.son was work- 
ing at the time of his death almost 
one year ago — the Beatles' other 
songwriter has left us with a transcen- 
dent musical postcard. With 11 origi- 
nal cuts (plus a mirthful ukulele cover 
of Count Basic's "Behveen the Devil 
and the Deep Blue Sea"), his signature 
lead and slide guitar work, and an 
Indefatigable combination of social 
indictment ("Brainwashed"), wry 
humor ("P2 Vatican Blues"), and spiri- 
tualit>' ("Looking for My Life"), there 
isn't a flat moment on the di.sc. The 
songs of this album, admirably com- 
pleted by his son Dhani and longtime 
friend Jeff Lynne. further confirm 
Harriscm's importance to the Beatles, 
as well as his individual brilliance. 
Beautifully fatalistic and unimposing- 
ly pedagogical. Brainwashed is quite 
possibly Harri.son's next-tf>-besl album 
and a sober reminder that his passing 
is a loss too large to measure. — AZ 



musicians disrupting the disrupted 
inner man and gunning down all para- 
digms. There is hardly a vocal to be 
found, apart from a few incoherent 
chants and monkey rants. And yet 
Beaches probably reflects the world 
better than anything Springsteen has 
done. But can you handle the truth? 
This isn't "thinking ouLside the box"— 
there is no box. Maddening, hallucina- 



tory, challenging, sublime, unfath- 
omable. Do not adjust your set. — AZ 

DAVID BERKELEY 
The Confluence 

PRODUCER: Alex Welnsleln 
Ten Good 02 

This 1 1 -track first volley from debutant 
folkster David Berkeley shows a talent in 
its genesis. The songs are inviting and 
nicely crafted, the musicianship is profi- 
cient, and all the right sensibilities seem 
to be in place. WTiile rising above that 
middle tier of folk singer/songwriters 
who are difficult to distinguish one from 
another. Berkeley is still a touch shy of 
knocking out those quiet and mighty 
hvTnns that mark the best of the folk 
genre. I lis melodies arc fre.sh and swtst 
though not quite unforgettable. His 
lyrics, often capti^-ating (as on "The City 
of the Second Hand"), are also a tad trite 
at times ("Waters whisper out my 
name.") That said, one can t deny the 
dramatic punch of "Drowning," the fret- 
board finesse of "Miss Maj-bc." or the lilt- 
ing appeal of "A Moon Song." Berkeley 
could well have what it takes to win a 
wide audience. But his better moments 
on The Confluence suggest that first he 
may need to forget ewrything he has 
learned and trust his gut for a while. 
Contact 917-273-1497.— AZ 

R&B/HIP-HOP 

► DJ QOIK 

T1»e Best of DJ Quik/Da Finale 

PRODUCERS: Dl Quik. G-One. Rob 

"Fonksta" Bacon 

BMG Heritage/ Artsta 0611 

Longevity in rap music is rare. In a 
genre that is often unfriendly to veter- 
an acts. DJ (Juik has ably maintained a 
lucrative career for the better part of 
12 years. A pioneer of West Coast hip- 
hop. David "DJ Quik" Blake was first 
introduced to the world via Quik Is the 
Same (Profile). Quik put his own 
touch on West Coast hip-hop as one of 
the first artisUproducers in the game. 
Five albums later, his funk-inspired 
tales of parties, ladies, and gangs in the 
streets of Compton. Calif., still have 
heads nodding. Classic tracks like 
"Tonite" and "Bom and Raised in 
Compton" are both nostalgic and re- 
freshing. The album al-so includes two 
new tracks. "Streets Iz Callin' " and the 

(Continued on page 20) 



ENYA 

Only Time— The Collection 

PRODUCER: Nicky Ryan 
Reprise 92112 

Musical trends come and go, but for 
the past 15 years. Enya's popularity has 
only grown more widespread. Pigeon- 
holed early in her career for her 
music's more o\'ert new-age leanings, 
the Irish vocalist persevered and has 
nmg up siiles in excess of 60 million 
albums worldwide since her 1987 
debuL 77ie Celts. That release is the 
.starting point for Onit/ Time — The 
Collectitm. a four-disc. 51 -track career 
retrospective packed with fa^-orites and 
some hard-to-find material. ;\ny num- 
ber of these songs will be familiar to 



VITAL 

even casual listeners. fn)m the .spartan 
instrumental "Watermark." the haunt- 
ing "On Your Shore." and more upbeat 
fare such as "Book of Days" (the latter 
rerecorded with new lyrics for the film 
Far and Away) and "Storms of Africa." 
Indeed, there are ver>' few, if any, of 
Enya's best recordings absent here 
("Orinoco Flow" starts disc two). A 
handful of (Ascurities sweeten the pot. 
including "Oiche Chiuin (Silent 
Night)" from a BBC Christmas special 
and the Japan-only "Isobcllau" The set 
closes with the video of "Ofche 
Chiuin." Only Time is a bit compre- 
hensiw for beginners, but is the ulti- 
mate place to turn for those with an 
unquenchable Enya habit. — K 



REISSUES 




VARIOUS ARTISTS 

Virginia Roots: The 1929 Rkhmond 

Sessions 

REISSUE PRODUCER: RooT. Cuny 
ORIGINAL PRODUCERS: various 
OuttKMise 1001 

Haiph Peer's 1927 Bristol, Tenn., ses- 
sions (recently issued on CD by BMC 
Heritage), which introduced Jimmie 
Rod^^t■rs and the Carter Family, are 
prohahly the best-known commercial 
Held recordings of them all. But 
these lesser-known OKeh Records 
sides are no less revelatory. The pres- 
ent Kvo-CD set — released in con- 
junction with an exhibit that runs 
through next March at the Library of 
Virginia in Richmond — brings 



together 33 of the 36 released tracks 
cut in October 1929 by 13 different 
Richmond-area acts. Drawing from a 
pool of talent thai mainly performed 
on local radio. OKeh recorded a 
broad variety of roots music — jubilee 
quartets (doing both sacred and 
blues material), shape-note singers, a 
blues harmonica soIoisL country fid- 
dlers, even a Hawaiian-guitar band. 
Virginia Roots not only probes the 
richness of musical tradition in the 
region but also affords a thrilling 
glimpse into the methodology of 
bush-beating recording expeditions 
in the bygone days of "race" and 
"hillbilly" recording. Distributed 
by Sidestreet. — CM 
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(Continued from preceding page) 

instrumental groove "Quik's Groove 
VII." The latter, with its adult jazz in- 
fluences, is a perfect illustration of the 
artist's growth. Quik"s recent resur- 
gence with the production of the Truth 
Hurts smash "Addictive" has intro- 
duced him to a whole new generation 
of R&B and hip-hop fans.— W/ 

•k SYL£ENA iOHNSON 
Cbaptcr 2: The Voice 

PRODUaRS: various 
live 41815 

Syleena Johnson's soulful, full-bodied 
voice debuted last year by way of her 
first Jive album. Chapter I: Love. Pain 
& Forgii*eness. But the albums the- 
matic focus on a relationship gone bad 
didn't translate into commercial suc- 
cess and overshadowed the sing- 
er/songwriter's considerable vocal tal- 
ent. No\^' Johnson has completed the 
next chapter — a more balanced entr>' 
whose main character is. rightfully, her 
voice. A throwback to such earthy 
singers as Betty Wright and Chaka 
Khan. Johnson comes by her chops 
naturally, as the daughter of bluesman 
Syl Johnson. And it's her natural, I'm- 
every-woman feet that nourishes this 
satisfy'ing set produced by Hi-Tek and 
K-an Barias & Car\-in Haggins iMusiq). 
among others. Whether professing her 
faithfulness and devotion ("Faithful to 
You," "Now That I Cot You "). letting 
loose sexually ("Tonight I'm Gonna Let 
Go"|. or doing a sultr>' cover (Alicia 
Myers' "If You Play Your Cards Right "). 
Johnson's voice commands deserx-ed 
attention — and appreciation. — CM 

DANCE/ELECTRONIC 

★ dotaluson 

We Are Science 

PRODUCERS; Dave Fridmann, Dot Allison. 
Keith Tennlswood 

Mantra Recordings/Beggars Group 1028 

Bonnie Scottish electro lass Dot Alli- 
son returns to the recording fold after 
a three-year absence with her sopho- 
more album. We Are Science. With the 
help of a deuce of ace producers and a 
mother lode of programming, Allison 
has come up with a disc that is alter- 
nately dreamy and vivacious, '80s-retro 
and cutting edge. Electronic mantras 
like "We're Only Science" and "I Think 
I Love You" contrast with the eerie 
space-vampire dabblings of "You Can 
Be Replaced " and "Performance " — 
both of which showcase the artist's 
wraith-waif vocal style — and more con- 
ventional "songs" like the fabulous 



"Strung Out" (alter ego to Bowie's 
"Heroes") and the tepid-transient 
"Lover." Then there's "Wishing Stone" 
— a folk song with a really cool mi- 
graine. A pair of rave-the-roof remixes 
close out the disc in scorching style. 
True, a couple of cuts lack push or 
pull, but will they prevent Science 
from getting your synapses blipping? 
No way. padre!— 4Z 



COUNTRY 



ir THE GREAT MVIOE 
Remain 

PRODUCER: Chris leuzinger 
E92 Records 750021 

Rock solid Okies the Great Divide, 
together 10 years while lesser acts have 
come and gone, follow their top-notch 
.■Vterglow with another champion 
effort. Remain finds the quartet in a 
stylishly guitar-driven mind-set: the 
pulsing "Fly On" is Petty-esque in 
theme and tone, and "Lost in the 
Night" is a winner with crisp acoustics, 
winning Mike McCture vocals, and 
small-town romanticism. Elsewhere, 
the Divide rock out on "Gypsy Steel" 
and torch-twang admirably on "If Not 
for You." They also offer subtle intro- 
spection in "Other Side of Midnight," 
reach extraordinarily funky slacker 
heights on "Bummin' Around." then 
startle with the soulfully poetic "Moon 
is Almost Full" and rollicking domes- 
ticity of "Mary Hold On. " This is one 
fantastic record, begging the question: 
Why aren't these guys stars?— iW 



LATIN 



► ELEFANTE 

Lo Que Andibamos Buscando 

PRODUaR: Carlos Narea 
Sofiy Discos LAK-084955 

How long will it take for Mexico's Ele- 
fante to break in the U.S.? One of the 
most compelling Spanish- language 
pop/rock bands to emerge in recent 
years, Elefante has garnered success at 
home with memorable songs that 
marry contagious melodies with 
unusually well-written lyrics and ele- 
gant, even sophisticated arrangements 
(note the unexpected chord progres- 
sions of "La Limpia"), where musical 
lines (notably guitars) are as prevalent 
as the leading voice. Unlike labelmate 
Sin Bandera, which play's with more 
standard I^tin pop and R&B influ- 
ences, Elefante leans decidedly toward 
the singer/songwriter traditions of 
Spaniards like Joaquin Sabina and a 
light rock sound. But while "El 



Abnadonao," for example, has a rocka- 
billy accompaniment, "Yo Soy Igual 
Que TO" is built on Caribbean beats, 
with both sounding equally convinc- 
ing. More important, even at its most 
pared down ("Nada es Para Siempre"), 
the disc is memorable. — LC 



WORLD 



ie T1NARIWEN 

The Radio Tisdas Scsskms 

PRODUCERS: Justin Adams, Lo'Jo 
World Village 468010 

Tinariwen is a band comprised of Kel 
T^mashek people (they prefer this name 
to Tuareg), nomads from the remote 
Saharan region of Mali, beyond Tim- 
buktu. Though they have long been 
known as a fiercely independent people 
familiar with warfare, struggle, and 
institutionalized discrimination, Tinari- 
wen's music is anything but fierce, lis 
lyrics are frequently social/political, 
while its arrangements are as sparse 
and entrancing as the southern Sahara. 
Guitars and percussion pretty much 
sums up the sound. The lead vocalists 
are men, frequently augmented by a 
female chorus of three. The songs — all 
originals — have a surprisingly gentle, 
drowsy vibe. The voices have a timeless 
quality that's difficult to liken to any 
other type of African singing. Tinari- 
wen's sound is more akin to the 
Maghreb than it is to traditional Bam- 
bara or Manding music. Like the desert 
the Kel Tamashek inhabit, this music 
has a quiet, stirring mystery. Distrib- 
uted by Harmonia Mundi. — RW 

it MILAGRO ACUSTICO 
I Storie 6 Caf^ di lu Furestlero 
PRODUCER: Bob Salmleri 
Tinder 661082 

Milagro Acustico is the creation of 
multi-instrumentalist/composer Bob 
Salmieri. a Sicilian with a yen for exot- 
ic music and the imagination to bring 
that music to life. The album title — 
"The story of the stranger's coffee" — 
alludes to the premise of this concept 
album. Salmieri and Milagro .Acustico 
invite us to a Sicilian cafe where emi- 
grants, pilgrims, and immigrants share 
their stories, mainly in Sicilian dialects 
(which are translated into English in 
the liner notes). The stories are fasci- 
nating; the music is seductive. An array 
of instruments from clarinet to darbu- 
ka. kora, and grand piano animate 
tunes that draw on Mediterranean 
music both ancient and recent, from 
Ceuta to Istanbul and beyond. Let 
Milagro .Acustico put you through 
some stylistic changes with "Tessekkur 



Arkadas," then sample the sensual 
atmosphere of "A Storia i mi Patri." A 
concept album that works. — FW 



GOSPEL 



► K>HN R KEE & NEW UFE 
Blessed by Assodatkm 

PRODUCER: John R Kee 
Vcftty 01241-43200 

Mainstay Kee and his vocal ensemble. 
New Life, return on the heels of their 
gold-selling Not Guilty! . . . the Experi- 
ence with a new set of Kee originals 
that arrestingly a.sserts his gift for mar- 
rying traditional and contemporary 
gospel into a seamless and singular 
whole. "I Won't Let Go" is a bona fide 
Sunday-morning foot-stomper. "He's 
the Greatest" is funk-driven choral 
music at its best, while "Enough Is 
Enough" sports a sturdy hip-hop spin. 
Kee is equally adept at slowing things 
down. "That's U'hy I Praise You " is a 
heart-tugging ballad, and the acoustic- 
guitar-driven "More Than An>'thing" a 
memorable song of praise. Ulessed by 
Msociation is an exciting, entertain- 
ing — even engulfing — experience, and 
a rousing reiteration of Kee and New 
Life's determination to speak the 
Gospel through the power and persua- 
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JAZZ 



if RAY BROWN WITH MONTY 
ALEXANDER AND RUSSELL MALONE 

PRODUCERS: Ray Brown, Elaine Martone 
Telarc SACD-63562 

It's so .sad that prolific Jazz bass legend 
Ray Brown didn't live to see the release 
of this, the finest album of his latter- 
day career (he passed away July 2. at 
age 75). .And not only is this collabora- 
tion with pianist Monty Alexander and 
guitarist Russell Malone Brown's finest 
Telarc disc — it's one of the label's best 
jazz releases ever and one of the most 
delightful mainstream jazz albums of 
the year. With a relaxed, after-hours 
ambience, this session sees the trio 
reanimating jazz standards ("Django") 
and left-field classics (Milt Jackson's 
"Compassion"), as well as showcasing 
originals by each player. Brown's tone 
and taste are that of a jazz sage. 
Alexander has newr sounded better 
(especially on his gorgeous Francopho- 
ne intro to "Django"), and Malone's 
gritty, bluesy touch seems just right. 
The CD comes with a free bonus disc 
showcasing highlights from Brown's 
Telarc catalog. But the SACD version — 
featuring amazing high-resolution. 



multi-channel sound — is definitely the 
one to have. Telarc s SACD titles are 
hybrid, dual-layer discs, so they also 
play as state-of-the-art stereo discs in 
standard CI) players. — AS 

CLASSICAL 

LEONARD BERNSTEIN: West Side Story 
BctsI Morrison. Mike Eldred. Marianne 
Cooke, Mkhael San Giovanni. Robert 
Dean: Nashville Symphony 
Orchestra/Kenneth Schermeriwm 
PRODUCER: Andrew Walton 
Naxos 8.559126 

.Mlhough recordings of the wonderful 
Symphonic Dances from West Side 
Story are fairly thick on the ground, ver- 
sions of the classic full theatrical score 
are relatively few. This welcome new- 
comer holds its own with the recently 
reissued original cast album (on Sony) 
and surpasses in idiomatic feel the noto- 
rious operatic version led by composer 
l^onard Bernstein in his latter days 
(Deutsche Grammophon). Along with 
the plucky Nashville Symphony, this 
disc features an eager cast of ^-oung 
musical-theater artists, conducted by 
Nashville music director (and Bernstein 
protege) Kenneth Schermerhom. 
"Somewhere." sung rather formally here 
by .Michelle Prentice, has been done 
more affectingly in myriad wax's. But. 
among the highlights, Mike Eldred sings 
"Maria" in a nicely ardent tone. The 
ensemble singing comes across with a 
sense of theater, and much of the 
orchestral playing is fine. This could end 
up being the wrsion of choice for many 
new listeners, particularly at the Naxos 
budget price. It's another coup in the 
label s exemplar^' .Vnerican Classics 
series, with good studio .sound and 
engaging annotation by Schermerhom 
and longtime Bernstein friend and col- 
laborator Sid Ramin. — AB 



HOLIDAY 



DOROTHY MOOKE 

Please Come Home for Christmas 

PRODUCER: Dorothy Moore 

Farfeh Street Records of Mississippi 1001 

CHRIS BOm 
December 

PRODUCER: Bobby Colomby 
Columbia CK 86864 

LOS STRAITJACKCTS 

Us Uie Season for Los StralllaclictsI 

PRODUCERS: Four Masked Men. Mike 

Campbell, Mark LInnett 

Yep Roc 2041 



NOTEWORTHY 



THE PRETENDERS 
Loose Screw 

PRODUCERS: Kevin Bacon. lonathan 

Quarmby 

Artemis 751 153 

For their eighth studio album, the 
Pretenders take the best blues- and 
.sfml-etched rock elements from past 
albums like Pretenders and iManiing 
to Crawl and merge them with sun- 
splashed reggae rhythms. While this 
may cause some Pretenders purists to 
balk, they shouldn't, as lj30se Screw is 
a near-perfect marriage of aggression 
and sweetness. Opening track "Lie to 
Me" is classic Pretenders, with 
Chrissie Hynde's incredibly distinctive 
vocals ferociously complemented by 




guitar {Adam Seymour), bass (Andy 
Hobson). and drums (Martin Cham- 
bers). One track later, on the Sly & 



Robbie -inflected "Time." the Pre- 
tenders channel "Walking in the 
Rain"-era Grace Jones (who, years ago. 
covered the band s "Private Life"). 
Throughout. Hynde — ^who co-wrote 
all but one song (a cover of U.K. col- 
lective All Seeing I s "Walk Like a Pan- 
ther") — explores low in all iU twisted 
glory. The graceful and highly charged 
"l Should Of." home to signature 
Hynde lyrics, is surely a future clas- 
sic — quite tike the album itself.— MP 

KMIMrTCHEU. 
Travdogue 

PRODUCERS: Urry Klein, kml Mttchea 
Nonesuch 79817 

The basic concept for this two-disc set 



IJ 



is compelling: 1995 Billboard Century 
Award Honoree Joni Mitchell revisits 
22 songs from her rich catalog, rere- 



cording them with a 70-piece orches- 
tra, a 13-person choir, and a backing 
band that includes keyboardist Herbie 
I lancock and saxophonist Wayne 
Shorter. In this light, songs like "For 
the Roses" (h-om the 1972 album of 
the same name) and "Sex Kills" (from 
the 10-year-old TUrbulent indigo) 
become even more epic and dramatic. 
.At the same time, a sombemess pre- 
vails throughout much of TYmielogue. 
And while this isn't a bad thing, it re- 
quires active — not passiw — listening. 
Of course, hardcore Mitchell fans 
wouldn't have it any other way. Other 
noteworthy gems include "Hejira." 
"Cod Must be a Boogie Man." and 
"Otis and Marlena."— MP 
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^MCK CARTER Do I Have to Ciy 
for You (3:37) 

PRODUCERS: Brian Kicruff. Josh SdiwarU 
WRITERS: N. Oilier. B. Kleruft. J. Schwartz 
PUBLISHERS: Zomba/BDN. ASCAP; 
Zomba/Kleniff Songs/Mugsy Boy, BMI 
Jive 40069 (CD promo) 
Nick Carter is not slam-dunking the 
solo hits in the U.S. with the same 
ease as boy-band contemporary Justin 
Timberlake, but he is doing an 
admirable job of carving out a new 
niche for himself as a pop lothario 
with more natural poise and charisma 
than he e\'er displayed as a member of 
Backstreet Boys. This second single 
from the solid set Sow or Never is an 
instantly likeable, rock-edged ballad 
that plays to Carter's vocal strengths. 
He i)ften sounds like Br>'an Adams at 
his peak here, belting with arena-ready 
intensity over an arrangement titat 
builds from sweetly spare piano lines 
into tasty, theatrical guitar power- 
chords. It's easy to imagine this track 
winning immediate approval among 
the Total Request Liiv set. though it 
also deserves to receive a warm wel- 
come from listeners who might not 
have previously given Carter fair con- 
sideration — and isn't that the ultimate 
goal of a good solo project? — if 

COUNTRY 

★ DOUY PARTON Hello God (2:59) 
PRODUCER: Dolly Parton 
WRITER: D. Parton 
PUBLISHER: Velvet Apple Music, BMI 
Blue Eye/Sugariilll 3946S4 (CD promo) 
Culled from Dolly Parton's excellent 
Halos <t Horns album, this affecting 
song demonstrates the vocal and 
songwriting chops that have made her 
a creative tour de force in popular 
music for decades. Penned in the 
aftermath of Sept. 1 1, 2001, the lyric 
finds Dolly at her most vulnerable and 
confessional, as she reaches out to 
Cod in such lines as, "1 have ques- 
tioned your existence/My resistance 
leaves me cold/Can you help me go 
the distance?" The song packs an 
emotional wallop because of the emo- 
tional honesty in the lyric and the 
directness in Parton's delivery. It 
could have appeal at a variety of 
music formats — country. Christian, 
and perhaps adult contemporary, 
because of the powerful message and 
Parton's passion. "Hello" got prime 
exposure Nov. 6 via Parton's perform- 
ance during the Country Music Assn. 
Awards on CBS-TV. Given proper 
exposure, it could strike a chord with 
the masses. — D£F 

EMC HEATHERLY SonMtlnMS It's Jusi 
Your Time (3:42) 

PRODUCERS: Eric Heatherly. James Stroud 
WRITERS: E. Heatherly, ICTribble. 
D.L. Murphy 

PUBLISHERS: Psychobilly Music/Old 
Desperados, ASCAP 
DreamWorks Records 14043 
(CD promo) 

An axe-slinger with songwriting 
chops, accessible vocals, and a video- 



SPOTLIGHTS 




AVRILUV1GNE I'm With You (3:44) 
PRODUCERS: the Matrix 
WRITERS: A. Lavlgne, the Matrix 
PUBLISHERS: Almo/WB Music/Tlx 
Music/Ferry Hill. ASCAP: Warncr- 
Tamerlane/Hollylodge/Rainbow 
Rsh/Mr. Spodt. BMI; Avril Lavlgne 
Publishing, SOCAN 
Arista 5201 (CD pnmio) 
Awil Lavigne is the hottest thing 
going these days, equally appealing to 
male and female post-Britney kids and 
adult top 40 pop-rockers. Following 
the massive success of the Grammy 
Award-sniffing "Complicated" and 
chainsaw-driving "SkSer Eioi." Laxn- 
gne and her master production/song- 
writing team, the Matrix, slow the 
tempo for a beautifully performed, 
musically sophisticated outing that 
showcases a surprisingly emotional 
\'ocal from the 17-year-oId. She sings 
of loneliness. "I'm standing on the 
bridge. I'm waiting in the dark/I 
thought that you'd be here by now/ 
There's nothing but the rain/No foot- 
steps on the ground/I'm listening but 
there's no sound/Isn't anyone trying 
to find me? Won't somebody come 
take me home?" Along with a fistful of 
electric guitars, the song pauses 
between verses for some affecting 
acoustic guitar licks from soloist 
Cork>' James and even a touch of 
cello. Teens will relate to the isolation 
theme, grown-ups will appreciate the 
graciously woven workmanship, and 
the world will sing along with the fly- 
paper hook. Avril and the top 10 are 
certainly becoming good ftiends. — CT 



B2KANDRDIDDY Bump. I 
Bump (3:59) 
PRODUCER: R. Kelly 
WRITERS: R. Kelly. V. Smith 
PUBLISHERS: Zomba Songs o/b/o itself 
and R. Kelly Publishing, BMI; BuBo 
Muslc/Thats Whats Up. ASCAP 
Eptc 59304 (CD promo) 
Serving capably as R&B's current hoy 
hand du Jour. B2K has established a 
loyal and large fan base of Kreaming 
pre-teen and teenage girls. The quar- 
tet's eponynwus debut entered The 
Billboard 200 at No. 2 and Hot R&B/ 
Hip-Hop Singles & Tracks at No. 1. A 
follow-up remix set and a Christmas 





disc. Santa Hooked Me Ifp. have also 
performed well. B2K's forthcoming set, 
fknjilemonium!. is likely to do the 
same, if not belter. The boys get a little 
help from P. Diddy on lead single 
"Bump, Bump, Bump." The high-ener- 
gy party-driven track is sprinkled with 
just enough sexual innuendo to keep 
more mature fans interested while still 
holding to a PG-13 rating for B2K s 
younger fans. Seventeen-year-olds 
themseK-es. Omarion. J-Boog, Lil' Fizz, 
and Raz-B are still grounng into their 
vxjices but show promise uith each 
successiw single. Produced and co- 
written by R. Kelly, "Bump, Bump, 
Bump" is more or less standard R&B 
fare, with P. Diddy contributing a verse 
and his signature ad-libs. Mainstream 
K&B would be foolish not to pick up 
this slam-dunk. This may shape up to 
be a very B2K Christmas.— 



JUSTIN TIMBERLAKE Cry Mc a Rhrcr 

(4:46) 

PRODUCERS: Tlmbaland 
WRTTERS: J. rimbeTlake,T Mosley, S. Storch 
PUBLISHERS: Tennman Tunes/Zomba/ 
WB/Virginia Bcach/TVT Sof>gs/Scott 
Storch Music. ASCAP 
Jhw 40068 (CD promo) 
"Like i Low You. "with its rough-hewn 
hip-hop heats and tiuirk\'. often salacioas 
x-ocals. did exactly what it needed to do. 
It splashed cold water into the faces of 
hoj'-hand naysayers and jolted listeners- 
al-large into xiewing Timberlake as 
nwre than the "curly-haired blond" in "N 
S>tk:. With the follovv-up. "Cn,- Me a 
RK'er. " he faces a tourer challenge: 
establishing himself as an artist who can 
back up the h>'pe with substance. Cre- 
atively speaking, he hits the mark, weav- 
ing a surprisingly gritty and soutfiil vocal 
into a grinding slow-fiink groove that's 
iced vvith an unshakable pop h<K)k. An 
easy top 40 sell, the R&B credibility that 
Timberlake has been cultivating will be 
strengthened b>' a collabortion with stu- 
dio heavyweight Timbaland that shows 
the artist more than holding his own. In 
fact gKcn hiaw unique this track stands 
against Timbaland's previous output, it's 
arguable that Timberlake has nudged 
the produccrA\'riter to explore his ovm 
pt)tential to be a composer and producer 
of more depth. Gossip-mongers will 
delight in the song's embittered prose 
about a love gor>e terribly wrong, while 
others will simply wxinder if Timberlake 
will ever consider going back to being 
one of five mices when his own solo 
pipes are so undeniably strong. — LF 



friendly persona. Eric Heatherly 
makes another run at country radio 
with this hook-heavy midtempo that 
has style and verve. Fat guitars and 
rock-solid bottom — seasoned effec- 



tively with Hammond organ — start 
the proceedings, followed by a 
relaxed, confident vocal. The mix is 
perfect, as Heatherly waxes on the 
glories of opportunity, from finding a 



valuable buffalo nickel to making 
one's own luck with a "gold-top Gib- 
son." It's also about not thinking too 
much: "Sometimes it's just your 
time/There ain't no reason and there 
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WAYNEWONDER NoLetttngGo 

(3:26) 

PRODUCER: Stephen "Lenky^ Marsden 
WRITERS: V.W. Charles. S. Marsden 
PUBLISHERS: Singso 
MusJc/Creensleeves Publishing 
VP 1661 (CO promo) 
With reggae again gaining ground in 
the mainstream, the timing couldn't be 
better for Waj-ne Wonder to wiggle his 
way into mainstream consciousness. 
The reggae veteran, who has appeared 
on numerous reggae compilations over 
the past few years, should receive posi- 
tive attention with "No Letting Go." the 
lead single to his \P d^t scU No Hold- 




ing Back. Unlike many of his charting 
contemporaries, Wonder relies more on 
traditiorul reggae than hip-hop-infiu- 



enced dancehall. "No Letting Go." 
which originally appeared on the 
Greensleevcs compilation Diwali, is 
both infectious and moving. Wonder's 
smooth tenor glides over the haja-driv- 
en track courtesy of Stephen "Lenky" 
.Marsden. Lyrically, the song is rx) differ- 
ent from any other R&B ballad, as VS'on- 
der thanks his lover for being there 
through thick ainl thin. With the recent 
success of VP labelmate Sean Paul at 
radio, "No Letting Go" should be an easy 
sell to open-minded HDs across the 
board. The single, which serves as Won- 
der's first chart entry, is further proof 
that reggae is again on the rise. — RH 



ain't no rhyme." The producti(m 
delivers, with swirling background 
vocals, punchy guitar work, and 
appropriate thump. It's all in place for 
this to be Eric Heatherly s lime. — RW 
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► 2PAC Thugz MansKm (3:59) 

PRODUCERS: Suge Knight. AfenI Shakur 

WRITER: not listed 

PUBLISHER: not listed 

Amaru Entertainment/ 1 nterscope 10879 

(CD promo) 

2Pac returns from the other side once 
more with yet another posthumous 
release. "Thugz Mansion," from the 
wx^mnwng Better Day z double-disc, 
due Nov. 26. This is the rapper's sixth 
album following his 1996 murder and 
the lOth since his first big hit. "I Get 
Around." a No. 6 Billboard Hot 100 hit 
\ 1 years ago. The new release is an 
insightful song that ominously and 
prophetically seems to reflect his 
entrance into the afterlife: "There has 
to be a place better then this, in Heav- 
en/So right before I sleep, dear God, 
what I'm askin'/Remember this face, 
save me a place in Thugz Mansion." 
The track, which features a smooth 
hook sung by Anthony Hamilton, has 
a midtempo beat with a signature 
West Coast vibe. 2Pac's popularity 
continues because of his incompara- 
ble storytelling, witty wordplay, and 
thought-provoking messages — to 
which "Thugz Mansion" ably 
attests.— 

CHRISTMAS 

PERRY PAYNE Santa CUiis Woa't Get 
Ut Up (At the Trailer Paili Tlite Year) 
(no tImliH) Iteted) 

Hometown Productions 214 (CD single) 

Contact: 212-795-7278. 

CHRIS BOm Let It Snow! Let H Snowl 
Let It Snow! (4:04) 
Columbia Records (CO promo) 

TOBYMAC nils Oirlstmas (3:15) 
Forefront 77815 (CD promo) 

KENNY C Auld Lang Syne 
(Freedom Mix) (4:53) 
Arista 15215 (CD promo) 

10 DEE MESSINA HaveYourseHa 
Mcny Little Oiristmas/A Joyful Noise 

(2:57/3:49) 

Curi) Records 1724 (CD promo) 

BROOKS & DUNN It Won't Be 
Oirlstmas Without You (3:43) 
Arista Nashville 67067 (CD promo) 

DAVE KOZ WITH KENNY LOGGINS 
Dccetnber Makes Me Feel This Way 

(3:37) 

Capitol 617567 (CD promo) 

JOHNNY MATHIS Fmty the Sno%nnan 

(2:32) 

Columbia Records (CO promo) 

STEVE TYREU Rudolph the Red- 
Nosed Reindeer (3:17) 
Columbia Records (CD promo) 

LONESTAR Winter Wooderland (3:19) 
SNA 7863 (CD cut) 

LOnBE MORGAN My InrarfcTMigs (3:44) 
SNA 64687 (c/o BMC) (CD cut) 



rimTRIRIITIIR^* E^^w ^^i"""' l^rry nidt. Rashaun HaH. Deborah Evam Prfce,aiuck1ayk)r, Ray Waddcll. SPOnjorT: Releases deemed bythen^ NEW&NOTE- 
UHII I nillU I UnUa wORTHV ExcepnonaJ releases by new of upcommq artisls, PICKS »: New releases predicted 1o tut the top IwB o* tlic chart in the corrcsfiondinq lormat, CRITICS' CHOICES (*): New releases, reQardless of chart potential, highly recommended because ot their musical merit. 
Send r?view copies to ChucJ(Ta>1or [BiHbcanl. 770 Broadway. 6lh floor. NewYortc N.Y 10003). 
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King's Own Brand Of Blues 

ArUsVs 21st Century Blues Label Debuts With His 'Dirty South' CD 



BY MoiRA Mccormick 

"We don't have to throw out the old 
to embrace the new." says Chris 
Thomas King, citing the philosophy of 
his ne\vly launched independent label. 
21st Century Blues Records. Its inau- 
gural release. King's own Dirty South 
Hip-Hop Blues — an audacious, excit- 
ing blend of contemporary hip-hop 
and traditional blues — streeted Oct. 
15 and is distributed domestically by 
Select-O-Hits. 

The 0 Brother. Where Art Thou? 
film was a breakthrough for King, who 
appeared in the movie as fabled blues- 
man Tommy Johnson and was includ- 
ed on the spinoff Down From the 
Mountain tour. He says his 0 Brother 
exposure helped secure national dis- 
tribution for 21st Century Blues, 
which had previously existed but 
"more as a production company" Plus 
it all but ensured him an audience for 
his hybrid creation. 

"'Millions of people saw the movie, 
and 7 million bought the album. " says 
King (whose O Brother track, a field 
recording of Skip James' "Hard Time 
Killing Floor Blues. " shows up as a 
rerecorded studio version on King's 



new album). "Our roots music is the 
blues, and to sell 20,000 blues records 
is seen as successful. 

"The hip-hop audience is not only 
teens." King continues. "People who 
gre%v up listening to Run-D31.C.. Pub- 
lic Enemy, and the Beastie Boys still 
want to listen to hip-hop. They haven't 
changed their taste. But they want 
substance: something deeper than Lil' 
Romeo. That audience is under-sea-ed. 
We fill a void in hip-hop as well as in 
blues." King says he sold several thou- 
sand copies of the CD on tour and via 
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the label Web site l21cbrecords.com) 
before it hit stores. 

"I now haw this new audience and 
can tour as much as I want to at the 
moment." says King, who is booked by 
Paul Kahn at Nashville-based Con- 
certed Efforts and is currently playing 
a series of fall dates with bassist 
Anthony Hardesty and DJ Spin. "But 1 
really need to take time out and get my 
company off the ground, because I'm 
very serious about the label. " 

21st Century Blues Records (whose 
other signed act is hip-hop trio 21-CB 
Boyz) is headquartered in uptown 
New Orleans. The city is King's home 
base, as well as that of local label suc- 
cesses Cash Money and New No Limit. 
King is currently recording the trio — 
compriiiing rapper Akil. singer/musi- 
cian Katori Wood, and tumtablist DJ 
Spin — at his New Orleans studios, 
aiming for a March 2003 relea.se. 

' We're very small." King says of his 
label, adding that while staffers man 
the phones and mail room, "we're hir- 
ing independent people for market- 
ing and promotion. We also have a 
representative in Jackson. Miss., and 
publicists in l^s Angeles. 

"These days." observes King, who is 
seeking new management, "you don't 
need a staff of 60 people to promote a 
record if you're a small label with some 
kind of identity in the marketplace. I'm 
speaking as a record-company presi- 
dent right now, 'cau.se as an artist. I 
couldn't care less about marketing, 
demographics, all that kind of stuff." 

King, an acclaimed contemporary' 
blues artist since the late '80s. started 
blending hip-hop and blues a decade 
ago but encountered resistance from 
U.S. labels. He began recording his first 
such project 1995's2/5/ C^itury Blues 
. . . F*nm Da Hood, as a semi-expatri- 
ate in Copenhagen. Dirty South Hip- 
Hop Blues, his ninth album, is a tour 
dc force for King: He produced, per- 
formed, and played all the instruments 
on the album and wrote all but one of 
iLs21 tracks. I His publishing company 
is "Voung Blues Rebel Music IBMIj.l 

Radio-wise. King says the first sin- 
gle is "Revelations." a club track that is 
being done as a 12-inch, while "Ghet- 
to Child, You're Not Alone" has pop 
potential. King is also "hoping to get 
some urban .AC play" on "Feel Me," 
with its Fender Rhodes piano and soul- 
ful vocal phrasing. For the blues for- 
mats and specialty shows, he plans to 
put together three or four stripped- 
down blues cTjts, such as "Hard "Time 
Killing Floor Blues " and "Ghetto Life. " 
Another note\vorthy cut is "Da Thrill 
Is Gone From Here." Its guest vocalist 
is King's father, renowned Louisiana 
bluesman Ttibby Thomas. 

"We're not trying to get all 7 million 
|0 Brother fans] to buy Dirty South 
Hip-Hop Blues." King says, "but maybe 
that 5% who are real hardcore Chris 
Thomas King fens— I'll take that " 




and The Blues. 



ON THE RECORD: ArtistDirect Rec- 
ords signs Pras Michel (the Fugees) 
protege Sharii McQueen. The R&B 
singer and Washington, D.C.. native 
is currently recording her epony- 
mous 2003 debut, working with 
such producers as New Ark Enter- 
tainment's Vada Nobels. Omar Ben- 
der, and Rasheem Pugh. as well as 
Tiger Wilson and CUffLighty of Wil- 
son Brothers Entertainment. 

Release dates have shifted for 
Arista's Blu Cantrell and Motown's 
702. Cantrell's next album is now 
slated for Feb. 11. 2003. while 702 
will bow its new set in March . . . 
Coming Feb. 4 via Arista is the 
Kenny Lattimore/Chanti Moore 
project . . . Nivea's eponymous Jive 
album carries a Dec. 10 release tag 
. . . .Also coming Dec. 10: the Free 
Agentz's new release. BustBack2. 
It's available through Charlotte. 
N.C. -based label bustback.com. 
Headed by CEO Gary Williams, the 
label is presently talking with poten- 
tial distributors. 

BMG-distributed Empire Music- 
werks is issuing several R&B great- 
est-hits compilations spanning the 
late '60s into the '80s. offering col- 
lections by Linda Jones, the Es- 
corts, and Eugene Wilde. 

lAZZY JAMS: The ladies of the Jazzy- 
fatnastees — Tracey Moore and Mer- 
cedes Martinez — hope that "slow 
and steady wins the race. " The duo 
returns with the follow-up to its 
1999 Motive/MCA debut. Once & 
Future. Released Sept. 3. The Tor- 
toise & the Hare marks the pair's 
move to indie imprint Cool Hunter. 




lAZZYFATNASTEES 



"They weren't very supportive of 
what we were trying to do. " Moore 
says of Jazzyfatnastees' departure 
from MCA. "They just really weren't 
interested, and that started showing. 
We started our second album, and 
they tried to close our budget. There 
was just a bunch of stuff going on, 
and we had put the album on hold. 



During that time, there was some- 
thing in our contract that came up, 
stating that if they didn't give us 'x' 
amount of money to produce prod- 
uct by 'x' amount of time, we were 
free to leave. That's what happened. 
They didn't even care enough to 
fight it. It was a mutual thing. They 
would have kept us, but they weren't 
going to fight to keep us, which was 
fortunate for us. " 

Naming the album after the well- 
known folk tale. Moore believes the 
adage is a reflection of the group's 
ongoing struggle in the music busi- 
ness. "When we say The Tortoise & 
the Hare, we definitely consider our- 
.selves the tortoise and the industry 
the hare. It's about that constant 
struggle in trying to stay true to our 
pace, as opposed to rushing ahead to 
the finish line. Regardless, we're 
going to make it to the finish line, 
and we'll probably beat the hare, just 
like the folk tale." 

SCREEN SCENE: Aretha Franklin and 
Lou Rawls will hosit the next install- 
ment of .American Soundtrack, the 
PBS-TV series of concert shows pro- 
duced by WQED Pittsburgh and cre- 
ated by TJ. Lubinsky. Taping Tues- 
day (26) in Pittsburgh (air dates are 
to be announced), the show will play 
host to such R&B memory-makers 
as Bobby Purify. Dennis Edwards 
(the Temptations). Friends of Dis- 
tinction, Teddy Pendergrass. Peach- 
es & Herb, and T^vares. 

Motown ushers in the holiday sea- 
son with USA Cable Network's pres- 
entation of .4 Motown Christmas Spe- 
cial. Taped at Hollywood's Kodak 
Theatre, the D.L. Hughky-hosted spe- 
cial features Brian Mcknight, "ndce 6, 
the Temptatioas. and Thelma Hous- 
ton, among others. It airs Dec. 8. 

Not only is producer/songwriter 
Dallas Austin the executive music pro- 
ducer for TNventieth Century Fox film 
Drumline (Words & Deeds. Billboard. 
Jan. 26). he al.so doubles as the execu- 
tive producer of the film, inspired in 
part by Austin's experiences as a drum- 
mer in his high-school marching 
band. The movie — which opens 
nationally Dec. 13 — stars Nickelo- 
deons Nick Cannon (Music & Show- 
biz. Billtmard. Nw. 23). The accompa- 
nying soundtrack arrives Dec. 10. "The 
lead single is Joe and Jadaldss' "I Want 
a Girl Like You"; second single is JC 
Chasez's CN Sync) "Blowin' Me Up 
(With Her Love)." Additional sound- 
track offerings include cuts by Alicia 
Keys. Monica, and Napiiy Roots. 

.Additional reporting by Rashaun 
Hall in .\'ew y'ork. 
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Ask A Woman Who Knows 
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I'm Not The One.... 
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Tropical Storm 


7 


81 


77 
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The Best Of Anite Beker 
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Full Circle 
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All 1 Got 
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NUMBER 1 ■'' 2 Weeks At Number 1 
WORK IT 0 Missy "Misdemeanor Elliott v 
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SOMEONE TO LOVE YOU RlrflEflizv 

iNlyi EPCAteoMOJI 
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OH YEAH ! o Big Tyiaers Featuring Tatcezc Boo & Gotti V 
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LUV U BETTER O LL Cool J 1 

.1 0 .- <"^- ■ 
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EMOTIONAL ROLLERCOA5TER Viviiin Green 

^..n. iv . .i.Hi.M Hoe(Rsi«tisurnj>a» ■ i 
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LOVE OF MY LIFE (AN ODE TO HIP HOP) 0 Eiykab Badu Featuilng Common v 
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WHY 1 LOVE YOU B2K v 
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DONTCHANGE Musio v 
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DON'T SAY NO, JUST SAY YES O AvanI v 
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GIMME THE LIGHT O SauPaalv 
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HOW YOU GONNA ACT LIKE TF1AT Ifrtaa 
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CLEANIN' OUT MY CLOSET Enimai V 
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BY MYSELF O Yiiig Yang Twins Featuring Mr, Ball v 
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PARADISE LL Cool J Featuring Ajneria 
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STOLE Kelly Rowland v 
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WHEN THE LAST TIME O tUmt v 
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SINGLE FOR THE REST OF MY LIFE O lins V 
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BABY O Ashanti v 
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MISS YOU Aaliyah v 
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BEAUTIFUL (YOU ARE) IMx v 
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ONE MAN Tank v 


25 


' 

24 


27 




GIRL TALK 0 TU v 
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SATISFACTION Eva v 
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TALKIN- TO ME Amaria -9 
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ROCK THE PARTY O Beniino v 
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TIGHT WHIPS 0 5D4 Beyi V 
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MAKE IT CLAP O Buita Rhymes Featuring Spliff Stat v 
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BABY DO THOSE THINGS Dave Hotttstar v 
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JENNY FROM THE BLOCK Jennifer Lofiei Featahng Jadakiss & Styles v 
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IN THE NAME OF LOVE R. Kallf 

Ai!EL' :AlIiiyi IM AAHIMCIJI 
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MOVE B"*H O Ludscria Feeiufing Mystikil ft Infwnous 2^ v 
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LIKE 1 LOVE YOU O Justin Tlmbertalte v 
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MADE YOU LOOK Nas v 
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BREAK YOU OFF O The Roots Featuring Musiq v 

r.ii PI r. tTfo-riHAiiriMnriM-wjOBAsaKOiw,Ajilntsa«lNt«r.ijoi«siMjscoTn OMCA man* 
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DO THAT... O Baby Featuring P Diddy v 

J'M4iBW..lAM^ iJSMII'4rjUUAN0t!* O '■ "■ i " ■ "" .'-"LMfC 
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THUGZ MANSION 2Pac 
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BLOW YOUR WHISTLE O P*lev PaMo V 
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FROM THA CHUUUCH TO DA PALACE O Snoop Dogg 
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GROWING PAINS (DO IT AGAM]0 Da&abiiignaFBat«Fs«iniijUiilacnt.Scai1aGs.Sliawrafli.IjrF«i&Kiaallr|Ct v 
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LITTLE THINGS O litdiaJWe 
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FUNNY Gerald Leverl v 
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RELAX YOUR MIND O Boyz II Men Featuring Faitb Evans 
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ONE OF THOSE DAYS O Whitney Houston v 
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FLOETIC O Floeliy v 
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GANCSTA LOVIN' n En FMUfim Alkn K*«> v 

1.: 1 v^RGijGiulusi 9 OwnmDetsani'.wnKstcn 
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CONNECTED FOR LIFE O Mack lOFaatuiing Ice Cube. WC i Butch Cassidy v 

■,. ■- 'iiiJIAASi » O 1, .,• ... , ..1,,, ,■ „i,|.Mfll, 
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HIT THE FREEWAY O TonI Braxton Faitving Looii v 

■>* .. i .vMwa 0«»>T*isi«- 
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TONIGHT 1 M GONNA LET GOO SylaflaaJakasaaFaahriagBuslanvaies. Rampage. Sham & Spldt Star v 

ME.ii.-.;.. [AisrsMrHUMCTiAAiijov^wnwsi o.'.iAjxr 
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BRAID MY HAIR Mario v 

.MiM'.i ■ ... .'. .J,'.''BULMUUT1 WT StWFT WHLiMC.m 1 
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UP & DOWN ON & OUT) o Deborah Cox v 

. -v.i ...... ,r.vfltr.i.yA«MaOUi*si O : ica- 
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NOTHIN' O N.O.R.E. 
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MULTIPLY Xiibit v 
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SKILLS O Gang Suir 
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HE IS O Haalhtr Hoadlay v 
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ROCK IT Master PFtalatiiigWaabio a Knuy V 
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THE STREETS o WC Faalunng Nala Dogg v 
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BROWN SUGAR (EXTRA SWEET} 0 Mos Del Featuring Faitb Evans v 
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NO LETTING GO Wayne Wonder 
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CHOPPA STYLE O Cboppa Faaluriag Master P V 

m.PAri irp.npPAMAiTlAPi OWWWtMlldMVIKSAlllIM0*AMni 


96 


32 


25 




HALFCRAZY O Musiq f 
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CRUSH TONIGHT o Fat Joe FaMtxing Giamina 
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SICK OF BEING LONELY O FnMMollV 
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FEEL IT BOY o Beenie Man Fpialunng Janal V 
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Billboard HOTR&B/HIP-HOP AIRWAY. 



by Rashaun Hall 



&Deeds. 



'CRUNK' ROYALTY: Lil Jon & the 
EasUide Boyz have come to claim 
their crowns with their TVT sopho- 
more album, Kings of Crunk. Re- 
leased Oct. 22. the album debuted at 
No. 56 on the Top R&B/Hip-Hop 
Albums chart and currently stands 
on the list at No. 10. 

The success of Kings of Crunk 
should come as no surprise: The 
trio's debut set. Put Ya Hood Up. 
peaked at No. 6 on the Top R<SB/ 
Hip-Hop Albums chart. 




"We want to do the same old 
thing with the new album, just take 
it to another level," Lil Jon says. "We 
proved that we're viable artists to the 
label and to the streets when people 
said Ya Hood l^] wouldn't sell." 

Kings of Crunk features guest 
appearances from Jadakiss. Styles 
P., Too Short. Fat Joe. lYick Daddy, 
and Pastor Troy, among others. 
"Our popularity with other artists 
comes from them being in the 
South or the Midwest and going to 
clubs and hearing our records 
jtherej," Jon notes. "We run the 
clubs. We also got with a lot of cats 
because we were fans and wanted to 
work with them." 

The album's lead single. "I Don't 
Give A . . . ," features Myttikal and 
Krayzie Bone. Like Jon's previous 
singles. "I Don't Give A ..." is a 
high-octane club anthem. 

"That's why we make music," Jon 
explains. "We want to see mother- 
fuckers get up and get motivated. 
We don't consider ourselves rap- 
pers. We consider ourselves crunk 
artists,' and the goal of a crunk 
artist is to get the party started." 

LUCKY NUMBER: Although you 
may not know the name 7 Aure- 
lius. you've definitely heard his 
music. Having either produced or 
co-produced hit singles for Eve 
("Gangsta Lovin' "). Ja Rule ("Al- 
ways on Time"). Ashanti ("Fool- 



ish"). Jennifer Lopez ("Ain't It 
Funny"), and Mary J. Blige ( "Rainy 
Dayz"), Aurelius has taken his 
experience as an in-house produc- 
er for Murder Inc. and is now carv- 
ing his own niche. 

"It's been strong momentum," 
Aurelius says of his recent success. 
"I've decided to start my own label 
(the Seventh Sign]. It's taken a lot 
of groundwork, but I've finally found 
the right artisLs. I have three or four 
artists that I know are future stars. 
I'm now putting all my focus and 
creative juices into them. 

"Because of the success that I've 
had and all the different artists that 
I've been privileged to work with, I 
now understand the formula and 
format of what people want and 
more than anything, what radio 
wants," Aurelius adds. "I've had a 
strong hand in creating this new 
pop sound, and everything that's 
hot now is hot now, but there is a 
future. Those artists who are 
signed to my label are the future. 
That's really what I want to pro- 
mote — those next stars, the stars 
of tomorrow." 

Although there are distribution 
deals in the works with four of the 
major labels, Aurelius has yet to 
decide where his imprint will land. 

No longer with Murder Inc., 
Aurelius has nothing but praise for 
the imprint. "Murder Inc. is fami- 
ly, and I've learned a lot from [Mur- 
der Inc. CEO] Irv Gotti as far as 
marketing — he's a marketing gen- 
ius," Aurelius says. "1 also learned 
a lot as far as the importance of 
radio relationships and the overall 
format of pop. R&B. and hip-hop. 
There are so many different places 
that people start from; I was privi- 
leged to start from a place that's 
had so much of an impact in the 
last few years. " 

Having firmly established himself 
as a hitmaker. Aurelius is looking to 
branch out and craft his own music. 
"Ultimately. I don't want to be 
known as a producer. I want to be 
known as .several things, including 
an artist. I've already collected seven 
to 10 songs for my album right now. 
I'm going to keep on recording and 
am looking for a fourth-quarter 
release [in] 2003." 

KOCH RAPS: Koch Entertainment 
is digging deeper into hip-hop with 
its latest crop of artist signings. 
The label has signed Kool G Rap. 
B.C. (formerly of the Cash Money 
label), and Tash. The label has also 
inked a deal with Game Recordings 
to release the debut set by Royce 
Da 5'9". 
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Oyster Music Confident About 
Escoffery's 4th-Quarter Debut 



BY KWAKU 

LONDON — The holiday season may 
not be the best time for a label to 
release an artist s debut album, but 
that didn't prevent U.K. independent 
Oyster Music from issuing Shaun 
Escoffery's eponymous set Nov. 4. 

"Christmastime is not ideal, partic- 
ularly with all the big-name artist 
albums and those dreadful compila- 
tions being released. " Oyster Music 
managing director Adrian Fitt offers. 

But Fitt says the label has a two- 
prong tactic to lure early adopters to 
Shaun Escoffen/: The first 5.000 CDs 
include a limited-edition disc contain- 
ing DJ Spinna & Ticklah's remix of 
"Days Like This." while the vinyl ver- 
sion includes Urban Vtnyl. a previously 
released promo-only four-track H;P of 
Don E reconstructions. 

With the much-anticipated album 
having barely touched down among 
the fourth quarter's heavy-hitters, the 
label plans not only to step up its pro- 
motion when the market has quieted 
in the new year but also to further the 
genre-blending artist's fan base by 
releasing a remix album. 

"We want to reinforce interest at 
Ithel club level as well as reinforce his 
versatility as an artist." says Es- 
coffery's manager. I'aul John.son of 
Croydon. England-based Eclipse- 
PJM. "After the success of the DJ 
Spinna remix of ■Da>'s Like This.' we 
began getting calls from internation- 
al producers and remixers. " 

Scheduled for a Februar>' 20(13 
release, the remix album will feature 
such cutting-edge producers as Koop. 
Rae &. Christian. DJ Cam, Jazzanova. 
and Attica Blue. Once "dead agaiast " 
rcmuies, Escoffery nmv embraces the 
art. as long as he gets to re-cut the 
tracks' vocals. Thus far. such Escoffery 
singles as "Days Like This." "Into the 



Blue." and "Space Rider" have reached 
wider audiences courtesy of remixes 
by Todd Terry. MJ Cole. K-Klass. and 4 
flero. among others. 

For his full-length debut, Escoffery 
worked with a colorful cross-section 
of producers, including Geoffrey Wil- 
liams, Ed Case. Bacon & Quamby, 




ESCOFFERY (LEFT) AND VECA 



Rialto's Jonny Bull, and 4 Hero's Marc 
Mac. The album showcases an artist 
whose soulful vocals work well with 
a variety of musical styles, encom- 
passing broken-beat, old-school funk, 
house. U.K. garage, and touches of 
pop and rock. 

"People have alwaw tried to put me 
in a box. " exTilains the Jarmin Songs/ 
Oyster Songs-published artist. "I'm a 
black kid from East L/)ndon. so I must 
be doing R&B, and to be honest witli 
you, I'll never be .satisfied with just 
that. Artists have to have room to 
experiment — to be artists. " 

Which helps to explain why the 
label gave Escoffery more freedom to 
create the album he wanted, iastead of 
the "stereotypical R&B product people 
thought he'd release. " notes Fitt. who 
adds that the label and artist will dis- 
LTjss the latter's future direction after 



the release of the remix album. 

Deliwred to club DJs earlier this 
year. DJ Spinna & Ticklah's remix of 
"Days Like This" has been championed 
by numerous global jocks, including 
Roger Sanchez. Dreem Teem, <ind 
"Little" I^ouie Vega. 

' His wice Ls amazing, and the song 
is amazing," says Vega, who tus invited 
Escoffery to write and perform on the 
next Nuyorican Soul project. And DJ 
Spinna adds. "1 couldn't belieN* some- 
one like this, today, sounded as soulful 
as he did. Shaun has a very old-soul 
.spirit in his music but is still very cur- 
rent and refreshing at tfie same time." 

His fans are many, including MJ 
Cole, who tapped Escoffery to supply 
s-ocals to two tracks on his forthcom- 
ing sophomore set. Additionally. 
Escoffery can be heard on the 2-step 
track "Indigo." included on Ed Case's 
Kd's Guest IJst album, and on " Music 
in Me (Come Alive)." which appears on 
DJ Spinna's album Here to There (due 
early ne.xt year). 

Outside the recording studio, Es- 
coffery is most at home on the stage, 
whether supporting Bc^'erley Knight, 
Erykah Badu, or Angie Stone at a Lon- 
don concert — or performing at Lon- 
don's Ministry of Sound or New York's 
Club Shelter. 

According to Fitt. there is "strong 
interest" from other European mar- 
kets to license Shaun Escoffery from 
Oyster Music, w+iich recently exited iLs 
international deal with Sony. 

With potential licensing deals on 
the table in Europe. Escoffer>' has his 
eyes set on America. " I've been |to the 
U.S.I a few times, and the people get 
my music straight away," the artist 
says. "They understand the vibe and 
where I'm coming from as an artist." 

Escoffery is booked by Paul Franklin 
of Helter Skelter in London. 



• Victor Calderone. "The Drive " 
(Statrax/Statra Recordings single). 
The debut release from Statrax — 
the new imprint helmed by Cal- 
derone and Statra's Dave Tomasel- 
li — finds the DJ/produccr going 
back to his dancefloor roots. " The 
Drive" sits comfortably among past 
Calderone productions "Give It Up" 
and " Beat Me Harder. " Racked by 
.Alternative Distribution Alliance, 
expect this in stores early next year. 

• Flunk. "Blue Monday" (Guid- 
ance Recordings single). Nonvegian 
folk-electronic act Flunk previews its 
fine debut [For Sleepyheads Only. 
due Feb. 3. 2003) with this deli- 
ciously downtempo. Bjork-meets- 
Beck-styled cover of New Order's 
"Blue Monday. " Blue States' remix 
is dramatic in a very Art of Noise 



Hot Plate I 

way. while Jori Hulldconen's re-rubs 
go in a tech-house direction. 

• Franfois K.. The Helix EP 
(Wave Music single). Long a staple 
of Francois K.'s DJ sets, the 11- 
minute version of " Moov " — origi- 
nally recorded/mixed in 1995 — 
finally makes its official release via 
this disc. It's the type of moody, 
mind-altering instrumental track 
that Paradise Garage DJ Larry Levan 
would've surely championed. 

• Charles Webster. "It's Not 
What It Was " (Dance Tracks single). 
House-music maestro/producer 
Charles Webster sure knows how to 



infuse emotion into a primarily 
instrumental journey. Here, 
strings and padded keys cavort 
with feisty finger snaps, hand 
claps, and a mighty kick. It ably 
straddles the fence between purist 
and progressive DJs. B-side track 
" Fantasy Situation" has much in 
common with the recordings of 
Larry Heard. 

• Soul Station, " I Believe" (West 
End single). This soulful, gospel- 
tinged house jam is tailor-made for 
globally revered West End. Like the 
bulk of the songs in the label's im- 
pressive back catalog. "I Believe " 
offers tasty beats and lyrics to sing 
along to. Big Moses' vocal remix 
adds soaring strings and a heavier 
bottom into the mix. 

MICHAEL PAOtmA 
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TOTO REDUX: For 1 1 years. New 
York independent Nervous Records 
has been steadily building a strong 
foundation — a healthy catalog (sin- 
gles, artist albums, and compila- 
tions) — both here and abroad. 

The label's dancefloor hits are 
many, including Kim English's 
"Unspeakable Joy," Charlotte's 
"Skin," Sandy B.'s "Feel Like Sing- 
ing," Barry Harris Featuring Pep- 
per Mashay's "Dive in the Pool," 
and Byron Stingily'' "Get Up." Most 
recently. Nervous scored another 
No. 1 smash on the Billboard Hot 
Dance Music/Club Play chart with 
"I Don't Want U" by Widelife. 

Now. in these final weeks of 
2002, the label is gearing up for 
what could very well be its first 
major crossover smash. Since it 
was leaked to rhythm and top 40 
radio a few weeks ago. the ener- 
getic "L'ltaliano" by the Sicilians 
Featuring Angelo Venuto has been 
embraced by WKTU New York and 
WXXP Long Island. N.Y.. among 
others. Now, top 40 WHTZ (ZlOO) 
New York is testing the track. 




"We could never have predicted 
such excitement." Nervous presi- 
dent Michael Weiss says, referring 
to the New York-originating track. 
"It seems to be resonating with a 
wide variety of people, from club 
kids to their grandparents — and not 
just here in America." 

Weiss says the infectious track is 
garnering tremendous interest 
from European labels, which he 
partly attributes to its pole-position 
placement on WKTU's playlist for 
the past three weeks. "I have over- 
seas labels faxing me KTU's playlist. 
They all want to know about "L'ltal- 
iano.' It's pretty amazing." 

"L'ltaliano. " which streeted Nov. 
19 (in both CD-single and 12-inch 
vinyl formats) — and which is a 
modern-day interpretation of Toto 
Cutugno's early-'80s Italian hit — 



was masterminded by producers 
DJ Serg (aka Sergio Michilli). 
Craven Moorhaus. Chris Cargani, 
and Donato Petagine. 

"It's a tribute to my father-in-law, 
who passed away one year ago," DJ 
Serg says. "It was his favorite .song." 

From the get-go. DJ Serg says, the 
track was aeated solely for the clubs — 
specifically Arena in New Rochelle and 
Pearl in VS'hite Plains, N.Y. (DJ Serg 
holds a residency at both) — complete 
with wedding singer Venuto at the 
microphone. (Michael Schweiger of 
New York-based Central Entertain- 
ment Croup has confirmed Venuto for 
bookings through the year's end.) 

Upon hearing the track and ob- 
serving crowd reaction. Musicology 
Events' A-Luv (aka Anthony Piac- 
quadio) — who promotes nights at 
Arena and Pearl — and Fokus Mu- 
sic's Joe Lodi stepped in to execu- 
tive-produce the track. On Oct. 4. 
WKTU introduced the then-label- 
less song to its listening audience. 

"The response was immediate," 
says WKTU APD/music director Jeff 
Z. who first experienced the track 
in July at Arena. "We're getting calls 
from e\'eryone about this record. It's 
one of the highest-requested songs 
in the station's history. " 

By the end of October — and after 
discussions with other labels — the 
Sicilians had secured a deal with 
Nervous via A&R director Kevin 
Williams. DJ Serg notes. "It still 
amazes us that the record took off 
before we had a label deal." 

One person it doesn't amaze is Z. 
"For a station like ours, there was no 
way to ignore this track, label or 
not." Z says. "This is a song that 
older Italians know — it's part of their 
heritage. .At the .same time, kids are 
responding to the cool beats. Com- 
bine the generations, and we've got 
a very reactive song on our hands." 

Though never intended as some- 
thing for the ma-sses. the commer- 
cially appealing. Italian-language "L'l- 
taliano " is being enjoyed by just thaL 
Weiss says, "This is one of those cases 
where underground club producers 
have created something that is being 
embraced by the mainstream. " 

But unlike equally infectious 
rhythm-constructed tracks like Eiffel 
65's "Blue (Da Ba Dee)" and Las Ket- 
chup's " The Ketchup Song (Heh 
1 lah). " this new version of "L'ltaliano" 
was made in the U.S. " It's nice to have 
local heroes. " Weiss notes. " From the 
beginning, we had high hopes and 
big expectations for this record. 
While it s too early to tell how huge 
it will be. it is off to a g(x)d start." 
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PUSHING BOUNDARIES: Should coun- 
try radio push the format's musical 
boundaries, much as CMT is doing 
with such eyebrow-raising choices as 
adding Bruce Springsteen's "Ume- 
some Day" video into rotation? 

Some of the programmers who 
made up the panel at Country Radio 
Broadcasters' Fall Forum, held Nov. 
5 in Nashville, think radio should fol- 
low the lead of CMT. which is more 
broadly defining what "country" is 
than country radio. 

Infinity Broadcasting VP of pro- 
gramming Eric Logan said his sta- 
tion. WHSN (US99) Chicago, played 
Sheryl Crow's "Abilene " and Kelly 
Cbilcson's "A Moment Like This" and 
"both tested |well|." Logan said he's 
not on the Springsteen song — yet. 
(Epic/Monument recently shipped an 
edit of the song to country radio. I 




"Our belief in Chicago is that there 
is this myopic view of what country 
should be, " Logan said, adding that 
was something WUSN would prefer 
to define for itself. "If you think it's 
important to your station to run 
[musicl through a country funnel — 
and we don't — then Abilene' is (stillj 
going to come hack more country 
than what some of our superstars are 
doing. We're trj'ing to widen the view 
of what countr>' radio is in Chicago. 
|CMT| is breaking down a lot of per- 
ceived barriers. The further >"ou push, 
the more opportunity there is for a 
mainstream act. Our goal is to be a 
mass-appeal station. " 

KI'LX (the Wolf) Dallas PD Paul 
Williams said if his station hadn't 
already staked out its niche with Texas 
country music, he would "get hold of 
bluegrass and make it my point of dif- 
ferentiation. " much as CMT has done. 

Moderator Charlie Cook of West- 
wood One broached the subject of 
payola by relating a story about a 
record being added at a station he did 
not name. The station promptly in- 
voiced the record label for the add, 
allegedly telling the label, "We did a 



promotion [for this record], and we 
expect to be paid for it." 

Logan responded. "Record com- 
panies who don't want to play those 
games should not play those games," 
a comment that elicited quiet snorts 
of laughter from record promoters 
sitting in at least one comer of the 
room; one of them muttered. "Yeah, 
and not get your record played." 
lx)gan continued. "If Na-shville is con- 
trolling the music and they want it 
to stop, then make it stop." 

The event drew nearly 300 
attendees. 

ACM UPOATE: As first tipped here last 
issue, the Academy of Country Music 
will move its awards show from its 
longtime home at the Universal 
Amphitheatre in Los Angeles to the 
Mandalay Bay Resort & Casino in Las 
Vegas next year. The show, which will 
once again be hosted by Reba McEn- 
tire, is set for May 21, 2003. It will be 
televised live in the U.S. on CBS. 

ON THE ROW: Kelly Clague Wright 

has been promoted from VP of cre- 
ative to .senior VP of rpm manage- 
ment. She has been with the compa- 
ny since its inception more than five 
years ago. Rpm's client roster in- 
cludes Tim McCraw, Jessica An- 
drews, Billy Gilman. Carolyn Dawn 
Johnson, and Marit McCuinn. 

Veteran song plugger Amy Smith 
Heinz has opened the independent 
publishing company Wilderness 
Music and signed writer/artist Greg 
Bamhill. Heinz previously worked at 
I larlan 1 loward Songs and purchased 
the company name "Wilderness" 
from the late Harlan Howard for $1 
in 1997. Howard once owned a com- 
pany of the same name. 

Jennifer Shaffer Thorpe and Neda 
Tobin join Lyric Street as regional 
promotion directors for the North- 
east and Southwest, respectively. 
Thorpe most recently held a region- 
al position at MCA Nashville. Tobin 
joins from Atlantic Records, where 
she did pop promotion. 

Universal South hires Shane Allen 
for West Coast promotion duties. 
Allen, who previously was secondary 
promoter for MCA Nashville, succeeds 
Denise Roberts, who is moving to 
Nashville as the label's new director of 
national promotion {Jiitlboard. Nov. 9). 

Nashville-based singer/songwriter 
Jim Reilley. who was profiled in this 
column in the Feb. 23 issue, has land- 
ed a recording contract with Raleigh, 
N.C.-based Silent Planet Records. The 
label will release his album. The 
Return of Buddy Cruel. April 1. 2003. 



Legendary Bill Anderson Cliats 
With Country Icons On XM 



BY IIM BESSMAN 

Country Music Hall of Famer 
Bill Anderson's career has come 
full circle with the recent exten- 
sion of his contract with XM Satel- 
lite Radio through November 2004, 
The circle, which began while he 
was working as a DJ at Commerce, 
Ga.. country station WJJC at age 
19, will remain unbroken at least 
until then. 

Anderson, who wrote the 1958 
Ray Price hit "City Lights" while 
working at WJJC. returned to radio 
when the Washington, D.C.-based 
XM launched one year ago, carrying 
his hour-long B(//.4n(ferion Visits 
With the Legends on its America 
Channel. After paying tribute to the 
late Chet Atkins on his first install- 
ment. Anderson has highlighted the 
likes of Vince Gill, Brenda Lee, Eddy 
Arnold, and Charlie Louvin on the 
program, which is taped in Nashville 
and airs eight times a week. 

"I've been in business 40 years, 
and I'm still doing what I started 
with. " the bu.sy Anderson — ^who co- 
wrote Kenny Chesney's latest sin- 
gle. "A Lot of Things Different." 
with Dean Dillon — says with a 
laugh, "rm still writing songs and 
doing radio shows — I haven't pro- 
gres-sed at all!" 

Anderson's initial one-year con- 
tract called for 45 episodes of leg- 
ends, which is produced in cooper- 
ation with the Country Music Hall 
of Fame and Museum by Roxanne 
Russell, longtime producer of An- 
derson's Opry Backstage TNN 
series. Tapings for the next episodes 
commence this month. 

■A CONVERSATION WITH FRIENDS' 

"I think the show's done well. 
They've certainly given me a tre- 
mendous amount of freedom," 
Anderson says of XM. "It's an hour 
show, but if I get a guest like Willie 
Nelson or Kenny Rogers — who 
you're not liable to get often — I can 
do 90 minutes." 

He m(xiestly notes that the show's 
content is well-indicated by its title. 
Tm certainly not an interviewer," he 
says. ""I just turn on the tape and it's 
a conversation with friends — with a 
few hundred thousand of our closest 
buddies listening in. A lot of the 
shows have live music, like when 
Willie brought a guitar and sat there 
and sang and talked. Same thing 
with Mac Davis. There are no com- 
mercial breaks, and we're not con- 
stricted by any kind of format. What- 
ever we want to do, we do it. and it 
makes for some fun stuff. And from 
me being friends with these people, 
they know I'm not going to embar- 
rass them or put them in a negative 
light, so they really open up — and we 



get great feedback from listeners." 

America Channel PD Ray Knight 
says that XM gets "tons" of positive 
phone calls and e-mails regarding 
Legends. "People in the industry 
believe that fans don't care, but 
they do," says Knight, crediting 
Anderson — who was recently hon- 
ored with BMl's Icon Award {.Bill- 
board, Nov. 16) — with "opening up 
a whole world" for country music 
fans thirsting for the "inside story" 
surrounding favorite artists and 
their songs. 




"It's like sitting around the kit- 
chen table with a couple beers talk- 
ing about the world of country 
music of the last 50 years." Knight 
adds. "And when you've got a leg- 
end like Bill doing it, you end up 
with one more legend in the room 
to begin with." 

Anderson has. of course, seen 
numerous technological changes in 
the radio industry since he first 
entered the business decades ago. 
"But in a lot of ways, it really hasn't 
changed," he says. '"Radio still of- 
fers the most personal and intimate 
form of communicating — even if 
you're bouncing off a satellite. 
You're just right there with people. 



and even if 95% of them on satel- 
lite radio are in a vehicle some- 
where riding down the road, it's 
really still just you and them. Hope- 
fully, at the end of an hour you see 
that you've driven 65 miles with 
Bill Anderson and his friends there 
in the car with you." 

MUSICALLY MODEST 

Anderson is pleased to have 
the new Chesney single repre- 
senting him again at mainstream 
country radio, but he still has 
some reservations about the for- 
mat from his vantage point as a 
country-radio veteran. 

"Lord knows I don't want to 
offend anyone in country radio, but 
to me it's so restrictive, with un- 
godly large amounts of commer- 
cials to deal with," he says. "So it's 
good to have the freedom and flex- 
ibility to do something like what 
I'm doing at XM. I don't know that 
I could take it and put it in a struc- 
tured environment — and the fact 
that it has no structure is one of its 
real charms." 

Anderson is free to play his own 
music but rarely does. "The only 
record of mine that I remember 
playing is |1964 hit] "Three A.M.,' 
when I did a theme show on steel- 
guitar players that included Weldon 
Myrick, my original steel player," 
he says. "I didn't play it because it 
was my record but to show off the 
unu.sual steel work he did on it. I 
also played some songs 1 wrote for 
other people, but that's not why I 
do the show. And when the guests 
start talking about me, I try to 
switch the subject." 

As for Anderson's oviin recording 
career, Varese Sarabande issued its 
fifth Anderson disc Oct. 29. There's 
No Place Like Home on Christmas. 




RocJcin" the Bam. Lunc^^tar. .S^ra Kvans. Pani Trl]i.s. Kascal KlatLs, and Brenda 
l-t't wtre among those who participated in the second annual Rock the Barn 
benefit, raising $75.(H)« for the Saint Thomas Center for Breast hieallh. tlosted 
by BriM>ks & I)unn"s Ronnie Dunn and Wii wife. Janine. at their Na.shville 
home, the event included a concert and live auction, which were organized by 
A.SCAI' Na.shville .senior VP Connie Bradley and .S4)ny/AT\'' Music Publi.thing 
.Nashville prcsidenl/CKO Donna llilley. Pictured, from left, are Lonestar's 
Keech Rainwater, Rebecca Lynn Howard, Lonestar's Richie McDonald, Bradley, 
and Lonestar's Michael Britt and Dean .Sams. 
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AWARD NOMINEES: With a totai of six 
nods each. Juanes and Celia Cruz lead 
the nominations for the 15th annual 
Premios Lo Nuestro Latin Music 
Awards, which will be broadcast live 
Feb, 5, 2003. from Miami on the Univi- 
sion network. Other multiple nominees 
include Carios Viws and Marc Anthony, 
with five nominations each, A slew of 
other acts garnered four nominatioas 
each; of those, the most notable are 
debut acts Caba^ and Sin Bandera. 
Cebo PSiia. and Pilar Montenegro — the 
only artist lo jiel nods in both pop and 
regional Mexican categories. 

Awards will be given in a total of 32 
categories for pop. tropical, urban, and 
regional Mexican music released 
between Oct. 1. 2001. and Sept. 30. 
2002, Winners are voted for by Latin 
radio programmers nationwide, while 
fens determine the winners of the five 
People's Internet Awards. In celebra- 
tion of the awards' LSth anniversary, 
show organizer Univision will host a 
pre-awards gala Feb. 4 in Miami Beach. 
Nominees were announced this week 
at the New York Museum of Television 
& Radio, which announced plans to 
launch a Center for Spanish-Language 
Programs, Univision will donate to the 
center hundreds of hours of its taped 
programming, including the 15 edi- 
tions of Premios Lo Nuestro. 

STALKING THE TOP SPOT: Los Tigres 
del Norte are coasistent big sellers. Why 
then, should their renewed climb to the 
No, 1 spot on the Billboard Top l^tin 
Albums chart be of note? Because their 
leap fiwn last week's third place to this 




LOSTICRESDEL NORTE 



week's No. 1 spot puts them at a con- 
siderable distance in units scanned (ap- 
proximately 16.000 units vs. 13,000 
units) from the chart's No. 2. Las Ketch- 
up (which retains its spot after ShaMra's 
greatest-hits album — which debuted at 
No. 1 last week— fell to No, 3), 

The 27% leap in sales for La Rema 
del Sur follows a massive marketing 
campaign that Fonovisa marketing 



director Roberto Arciniegas says is 
designed to "reposition the band." 

Arciniegas says that the disc is ben- 
efiting from a "mix of promotion work 
on their part, a TV campaign, radio 
airplay, the novelty of having a book 
out by a respected author which bears 
the name of the album, and of course, 
we think the single and the album are 
both very good, " 

La Rema del Sur was initially re- 
leased four weeks ago with a radio blitz 
that has enabled the title track to 
remain in the top five of the regional 
Mexican airplay chart (though it has not 
reached No, 1 ): it sits at No, 3 this vnxk. 

The marketing effort was aided last 
week with the launch of a contest in Los 
Angeles Spanish-language daily news- 
paper Im Opinion in which (ims can win 
deluxe press kits, as well as a joint priv 
motion bet\\'een fonovisa.com and Uni- 
vision TV' show El Curdo y la Flaca, 
where laas can \ie to win a pkJf-up truck. 

According to Arciniegas. album 
shipments are at 350.000 copies: it is 
expected that 400.000 copies will be 
sold in the U.S. alone by year's end. 

Incidentally, although Las Ketchup 
and Shakira are almost neck and neck 
in the charts, the No. 4 — Luis Miguel's 
Mis Boleros Famritos — registers less 
than half of Shakira's sales. 

ARBTTRON BREAKTHROUGH: Arbitron 
has committed to begin using language 
preference for Hispanic diary-keepers 
when tabulating ratings. But when this 
will take effect will not become clear 
until the beginning of the year, after 
Arbitron determines the best way to de- 
fine language preferences and nwxlifies 
its software lo do it. 

Although y\rbitron has been tracking 
language preference (in this case, 
whether listeners speak Spanish) since 
1997. it hasn't actually applied the in- 
formation lo ratings mea.surement But 
Hispanic broadcasters, who met with 
company reps earlier this month, have 
long argued that it is a key factor that 
drives listenership. Arbitron's summer 
IjOS Angeles b<K)ks. for example, regis- 
tered particularly low ratings for most 
Spanish-language stations. And for that 
ratings period. Arbitron VP of commu- 
nications Thorn Mocaisky says, only 
47% of Hispanic diary-keepers said their 
primary language was Spanish — the 
lowest number since 1997. Mocarsky 
says. "We think it's one of the factors 
that affect how Hispanics use radio. " 

Although the LA numbers were 
Imv. the previous three surveys of 2002 
have been the highest for Spanish-lan- 
guage stations in the overall top 100 
markets. And. Mocarsky adds, the Arbi- 
tron summer LA book is just fine. 



BY HOWEU LLEWEUYN 

NUDRin — Spanish music conglom- 
erate Gran Via Musical IGVM) has 
appointed Pedro Danes as its new 
director general. It plans to lay off an 
unknown number of staff and has 
reduced its divisions from five to four 
as it prepares to expand activity in 
Mexico in the new year, Danes. 38. 
replaces Ignacio Iglesias. 

"My appointment is managerial, 
because a clear business fcxus was lack- 
ing until now, " Danes tells Billboard. 
"The masic-industry crisis obliges us 
to be more rigoroas and to reduce size 
so that cost increases are zero. " 

An important section of GVM in 
this plan is touring and concert-pro- 
motion arm Planet Kvenls. which is 
part of new division GVM Eventos. 
with Sandra Retondo as director. 
Music-festi\al arm Media Festirals has 
been incorporated into GVM Eventos. 
and its former director. Jose Maria 
Palacios. has exited. 

Another key feature of the changes 
is that GVM Mexico, which was creat- 
ed this year, will appoint a director 
eariy next year It is currently headed 
by Miami-based Marco .Antonio Rubi. 
who is director of the Muxxic Latina 
label, of which GVM owns 75% and 
Univer.sal Music Group (UMG) the 
remaining 25%. CXH CEO Luis Meri- 
no .says there have not been any 
changes in Miami so far and that GV>I 
is looking lo optimize its 2-year-old 
relationship with UMG regarding 
Muxxic Latina. Miami will continue to 
be the regional headquarters of Muxxic 
Latina under Rubf. 

Danes says. "Mexico Is to be the 
passport to the U.S. for (CVM s) Span- 
ish artists, such as Marta Sanchez. 
Raul, and Agiiita Sala, The general idea 
is that our succe.ssful artists will be 
promoted in Mexico with the aim of 
them then reaching U,S, audiences." 

As part of the changes. GVM's artiv- 
ities in Miami have been incorporat- 
ed into the UMG structure lo make 
them more efficient. Danes says the 
Miami structure "has been condensed. 

"We want Mexico to be our launch 
pad into the U.S. and l,atin America 
in general. " he continues. "It is not 
always enough for our artists to be 
successful in Spain: Our aim Is to 
internationalize them." 

Danfo stre-sses that the priority is to 
.strengthen GVM in Spain. The exact 
number of staff to be laid off will be 
known in January 2003. " but our 
structure will be smaller. " he says. 
Three hack-office personnel are krHiwn 
to have been let go already, apart fi-om 
the exits of Iglesias. Palacios. and for- 
mer GVM financial director Juan 
Piedra. who is now VP of finance at 
Radio Caracol. 

Danes adds that the biggest differ- 
ence between GVM before and now is 
its size. "It is now smaller and is to 
operate under different business cri- 
teria." Danes previously worked as a 
business administrator in a leading 
insurance company. 

Merino says that GVM's four divi- 
sions will be labels, events, distribu- 
tion, and publishing. Media Festivals. 



GVM 
Appoints 
Danes, 
Reduces 

Size 




DANES 



which helped arrange some of Spain's 
lop music festivals, including Festi- 
mad and Esparrago Rock, was incor- 



porated into GV^I Ewntos because "it 
did not make sense to have Planet 
Events and Media Festivals as sepa- 
rate divisions when their functions 
often coincided." says Merino, who is 
also director general of leisure and 
entertainment at GVM's parent com- 
pany. Grupo Prisa. 

Merino .says GVM Eventos is "the 
premier operator of l^tin artists in 
Spain." having organized in recent 
months tours and concerts by Shaki- 
ra. Enrique Iglesias. Paulina Rubio, 
Mana. Juanes. Caetano Veloso. and 
Eros Ramazotti. 

GVM Discos includes labels Muxxic. 
SunnyLuna. I lonis, Palo Nuevo. Rock 
Muxxic. Worid Muxxic. and Freequen- 
cy. with such artists as Marta Sanchez, 
Maria Jimenez. Tamara. Sober. Papa 
Levante. Gian Marco. Miami Sound 
Machine. Jon Secada. and Chocolate. 
Carlos Sanmarti'n continues as director 

Gran Via DLstribucion and GVM 
Editorial remain unchanged as GVM's 
distribution and publishing arms, 
with Felix Iriondo and Dominic Gib- 
son as respective directors. 

Merino says. 'The aim of the changes 
is to make GVM more solid, and more 
changes and enterprises will be 
announced after the new year — espe- 
cially on the other .side of the Atlantic, 
where we have lo be more active." GVM 
was created three years ago and has 
offices in Miami and Mexico City. 
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Mambru Is An Argentine 'Popstar' 



BY MARCELO FERNANDEZ BITAR 

BUENOS AIRES— A pop group 
seems to be giving new meaning to 
a traditional Latin nursery rhyme. 
Now, "Mambru" is not only the 
name of a warrior in a childish ditty 
but the name of the new five-mem- 
ber boy band that was formed dur- 
ing the second edition of Argentine 
TV talent search Popstars. 

Pablo. Tripa, Ceronimo, Milton, 
and Emanuel were chosen from a 
total of 4,000 contestants after three 
months of tryouts and eliminations 
that aired weekly to 2 million viewers 
on national TV net^vork Telefe. 

[Jarely a month since its name was 
announced, Mambru is a phenome- 
non. Its eponymous BMC Argentina 
debut album certified gold (20,000 
units) upon its Oct. 16 release; two 
weeks later, it had moved 45,000 units 
more. The band's first live concerts 
sold out, and more dates were added 
for a total of five shows at the 3,200- 
seat Gran Rex Theater. 

Almost exactly one year ago, the 
Popstars formula proved to be the 
perfect scheme for new entertain- 
ment group RGB, BMG Argentina, 
and TV Channel 9, when girl band 
Bandana sold 160,000 units of its 
debut album and set an all-time 
record by playing 74 consecutive 
concerts at the Gran Rex Theater 




"We are moving a number of units 
that is I otherwise I unheard-of these 
days in Argentina," .says Hugo Piombi, 
director of the music division at RGB. 
"The formula is interesting, because 
the project receives a great deal of 
buzz from the very first tryouts, and 
an incredible fan base is ripe when the 
band is finally formed." 

Any comparison with Bandana ends 
there: Mambru has a completely dif- 
ferent musical identity, which has 
forced the musical masterminds be- 
hind the project to rewrite the reper- 
toire to fit its pop/rock attitude. 

An example occurred during one 
of the last phases of the contest, 
where the 40 finalists were asked to 
choose a song to record in a studio. 
While most opted for covers of ro- 
mantic Latin songs, the five that 



AmericaLatrna... 



in Honduras: Spanish sister trio Las Ketchup (Billboard. Nov. 23) has 
ruffied religious feathers in the Central American state of Honduras 
with its triumphant nonsense hit "Asereje." Religion teachers in the 
city of San Pedro Sula are claiming that the song is "satanic" and that 
the real message in the senseless title is "a ser hereje" ("be a heretic"), 
which indeed sounds similar in Spanish. .Moreover, the argument is that 
the song's hero, Diego, is the devil, and the line "Diego tiene chulen'a " 
(which loosely translates as "Diego is a sharp cat") actually means 
"Lucifer was a beautiful angel." Sony Music executive Cristina Vazquez 
says the idea of a satanic link is laughable. HOWEU. llewelutn 

In Mtxico: The ninth Festival Miisica per la Tierra (Music for the Earth), 
an ecology-themed event that raises funds and awareness for marine 
preservation, will be held Nov. 21-24 at Huatuico beach. Featured acts 
this year include Aleks Syntek, El Tri, Elefante, Panteon Rococo, Salon 
Victoria. Los Tetas, and Miguel Rfos. Agusti'n Pumarejo. director of 
Biosphera Entertainment — which puts together the event — says that 
next year he plans to stage a 10th-anniversar>' edition in Long Beach, 
Calif,, which will feature Latino and English-language bands. 

TERESA AGUILERA 

In Argentina: After a nine-album relationship with EMI, pop/reggae act 
Los Pericos released their new album, Desde Cero (From Zero), Nov. 13 
on Universal Music. The album's first cut is "Complicado y Aburrido" 
(Complicated and Bored), a cover of Brazilian band Raimundos. Spe- 
cial guests include Mimi Maura and Giro Pertusi (of punk-rock act 
Attaque 77) . . . New label Show Records has launched with Sohran en 
Swing (Too Much Swing), the debut album by Cuban singer Carlos 
Manuel. Intense airplay of the salsa single "El Fin de Semana" (The 
Weekend) indicates that it has become an unexpected hit ... A surprise 
success on the Argentine .sales chart is the local version of l}ossa Beat- 
les, an exquisite 2001 album of English and Portuguese Beatles covers 
by Brazilian legend Rita Lee. Lideres Entertainment Croup has seen the 
.set reach gold status (20,000 units sold) and hea\y airplay in one month. 
Lee, singer with '60s cult group Mutantes, will perform Nov. 23 at the 
7,000-seat Luna Park arena. MARaLO FERNANDEZ BITAR 



finally won chose English-language 
songs by such acts as the Beatles, 
Queen, Bob Marley, and Whitesnake. 
"Our choices definitely [contributed 
to] the final direction of the band," 
Milton says. "We are |notl Backstreet 
Boys look-alikes and have wide musi- 
cal tastes. And though we didn't even 
know each other then, that explains 
why we have bonded so well." 

Afo Verde, A<SR director at BMG 
Argentina and musical director of the 
Popstars projects, says, "While the 
casting was still taking place, we 
already had 95% of the repertoire 
composed. But 1 suddenly saw that 
some contestants (were singing] 
more rock-oriented songs, so I called 
RGB president Gustavo Yankelevich 
and told him that we would have to 
change the band's musical direction 
and that it seemed that the winners 
would probably not be top-notch 
dancers but great singers with char- 
isma and personality. Fortunately, he 
was open-minded." 

Piombi adds, "Many people have a 
preconceived notion that pop bands 
rely on [miming to prerecorded 
tracks]. But Mambru has proved 
through the TV show that they are 
the true thing. And their fans value 
that credibility." 

Each member of Mambru admits 
that the>' had mixed feelings about the 
contest, but they became more en- 
thusiastic when they saw that the 
trickle-down selections were sug- 
gesting that the jury was not looking 
for a generic pop boy band. Before 
being chosen, Ceronimo was so 
focused that he even turned down a 
tempting offer to perform in the Mex- 
ican production of Les Miserables. 

Mambru's debut album features 1 1 
songs. All but one — an original piece 
b>'.Mejandro Lemer — were composed 
by Verde, Pablo Durand, and Fernan- 
do Lopez Rossi (Natala Oreiro, Ban- 
dana). The recording schedule was 
hectic — with a race against the clock 
to reach retail when the five winners 
were announced on TV. 

Not coincidentally the Mambru con- 
cert playlist includes a medley of covers 
featured on the album Taller Popstars 
en I nc (Liw Popstars Workshop) and 
another medley of popular .Argentine 
pojVrock songs by Los Fabulosos Cadil- 
lacs. Charly Garcia, Soda Stereo, Cala- 
maro. and Paez. "The idea was to in- 
clude classics, so the audience [could| 
sing along," Tripa .says. This month, 
with Bandana in the midst of its first 
promotional tour of Spain, Mambru is 
doing the same in Argentina. 

-As for the name's origin, accord- 
ing to Verde. Yankelevich was look- 
ing for something that conveyed the 
idea of facing a battle with the best- 
equipped army. "And the name 
'Mambrii' seemed perfect, even after 
checking the historical origin of the 
nursery rhyme, because the band is 
great and their live performances are 
astonishing. They have already faced 
the crowd and the critics, and they 
are winning." 



Notes 



STRATEGIC MOVES: With the release 
of his fifth solo project. In Person: 
Live at Blues Alley (Nov. 26), key- 
board player Marcus Johnson is 
poised to dispel two popular notions 
about jazz. The first is that live jazz 
albums do not sell; the second is that 
contemporary jazz musicians must 
stick to an established format, focus- 
ing more on repetitive melodies and 
less on group improvisation. 




Further, Johnson's modus oper- 
andi intrinsically refutes the notion 
that an artist cannot take control of 
every aspect of their career. As 
founder and president of the Wash- 
ington, D.C.-based Marimelj Enter- 
tainment Croup, Johnson heads his 
own record label. Three Keys Music, 
for which he records. Three Keys 
stands for what Johnson says are the 
three keys to his succes.s — spiritual- 
ity, artistry, and strategy. His com- 
pany recently received financial 
backing from BET founder Robert 
L. Johnson, enabling Marimelj to 
build its own recording complex and 
to establish a music-publishing arm. 

Recorded live at Washington. 
D.C., club Blues Alley, In Person 
documents Johnson's explosive, 
improvisation-charged live show. 
Released at the request of members 
of his audience who expressed inter- 
est in a live recording, it features 
songs from Johnson's previous four 
discs. In addition to drawing atten- 
tion to his own catalog, it functions 
as a sampler for the Three Keys ros- 
ter, prominently featuring perform- 
ances by saxophonist Jaared, whose 
Hang Time was released in October, 
and vocalist YahZarah, whose debut 
is expected in early 2003. Other 
Three Keys artists include pianist 
Bobby I^'le, whose label debut. Joy- 
ful, bows Nov. 26, and sa.\ophonist 
Michael Lington, whose Everything 
Must Change was released in Octo- 
ber. Three Keys (formerly known as 
Marimelj) is distributed through 
Light>'carAV'E.'\. 

"I've never been one to listen to 
what people tell me to do," says 
Johnson, who holds a law degree 



and an MBA. "I prefer to think out- 
side of the box, which means devel- 
oping my own marketing strate- 
gies." The impetus for Johnson's 
do-it-yourself ethic came while he 
was studying for his Master's and 
simultaneously pursuing a record- 
ing contract. "I was signed to a 
record label, but I didn't get the 
guidance necessary to be a success- 
ful artist," he recalls. "The deal fell 
through, and I promised to put 
myself on the right side of the desk 
so 1 would never have to be that vul- 
nerable again," 

Among Johnson's strategies for 
success is knowing his audience and 
knowing what they want to hear. 
"When an artist changes their clas- 
sic .sound to get on the radio, they 
sacrifice their career because their 
audience knows they put out some- 
thing shoddy and manufactured," he 
says, " In macro-economic terms, the 
music industry is in competition 
with everything — sports, movies, 
books, whatever — and if we stop giv- 
ing the people what they want, they 
will look for satisfaction elsewhere. 
Jazz has fallen by the wayside be- 
cause the industry is concentrating 
on 10- to 19-year-olds, whereas it is 
the people age 25 and up who actu- 
ally earn the money, and we've 
ignored them as consumers," 

In order to regain its footing, 
Johnson says the music industry 
needs to pool its resources and focus 
on new strategies for success. "We 
wasted hundreds of millions of dol- 
lars to fight Napster," he says, "and 
once we got rid of it, there were a 
whole bunch of other file-sharing 
entities waiting to take its place. The 
industry could have taken that hun- 
dred million and commissioned a 
study to develop a new model to take 
us beyond the established, outdated 
method of doing business." 

In 1995, while still pursuing his 
degrees, Johnson sold his CDs out of 
the back of his car and at his gigs. 
Going into 2003, his business has 
grown, but his strategy' continues to 
reflect that early take-it-to-the-peo- 
ple ethic. As part of his marketing 
plan, Johnson employs street teams 
to practice what he terms "guerilla 
marketing, " handing out fiyers pro- 
moting his releases at local jazz 
clubs. Further, he insists that every 
artist signed to the label have their 
own long-term strategy for success 
and that they are willing to work to 
build their career over the long-term 
rather than expect instant stardom, 

"Everyone in the industry is on 
equal footing right now, because 
.sales are down no matter how large 
your label is or how big a name an 
artist is," Johnson says. "It's all 
about strategy and building a new 
model to reach an audience and 
keep them for years to come." 
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SURROUNDED: As the fourth annual 
Surround Conference and Showcase 
approaches, there is mounting evi- 
dence that mulbchannel audio is final- 
ly making an impact on the con- 
sciousness of consumers. The 
Surround Conference, of which Bill- 
board is a sponsor, will be held Dec 13- 
14 at the Beverly Hilton in Beverly 
Hills, Calif 

The numbers, often dted in this col- 
umn, are impressive. Still more com- 
pelling is the depth of enthusiasm 
expressed by artists upon their first 
surround sound expcrierKe. Last week, 
I spent a few hours in the New York 
offices of Dolby Laboratories with A! 
Jourgensen and Paul Bather of Nin- 
i»tty, recent converts to surround. 
Their Feb. 18. 2003. release, /In/mos/- 
iisomma, will be featured on the DVD- 
Audio format (Silverline) as well as CD 
(Sanctuary). 

Consider the sonic assault of this 
ferocious outfit, forceful in 2-channel 
stereo, coming (ram all sides. The four- 
song demonstration in Dolby's in- 
house theater was convincing enough. 
But even more satisfying was Jour- 
gensen and Barker's excitement over 
the opportunity to present their music 
in a new and fer more effective medi- 
um. Jourgensen, upon learning of the 
format's possibilities, mixed the album 
at the 5.1 Entertainment Group's stu- 
dios in West Los Angeles. (The 5.1 
Entertainment Group licenses content 
from Sanctuary Records for 5.1 re- 
mixing and delivery on its DVD-Audio 
labels, such as Silverline.) 

In recent weeks, many new DVD- 
Audio and Super Audio CD (SACD) 
titles have crossed this desk. From the 
Warner Music Croup, Neil Young's 
Harvest, Yes' Fragile, and Unda Ron- 
stadt's What's New are all available, 
each featuring a 24-bit/ 96kHz 5.1- 
channel mbi and 24-bit/ 192kHz stereo 
mix for DVD-Audio players; a Dolby 
Digital arxl/or DTS 5.1 -channel mix for 
compatibility with all DVD-Video play- 
ers: and such bonus material as lyrics, 
a photo gallery, and videos. 

From DTS Entertainment, Anoth- 
er Stoney Eivrjing. from a 1971 con- 
cert by David Crosby & Graham Nash, 
and Wake, by Sheila NicholU, provide 
more variety of new and catalog 
recordings the format increasingly 
offers. These discs also include the 
MLP (Meridian Lossless Packing) layer 
for highest-resolution playback on 
DVD-Audio players, a 24fl6 DTS mix 
for playback on all DTS-capable sys- 
tems, and a 24fl6 stereo mix. And from 
the 5. 1 Entertainment Group comes 
Curtis Mayfleld's Live at Ronnie 
Scott's and The Best of the Early Years 



by Bob Marky & the Waiters. a/ 

Ronnie Scott 's includes a live per- 
formance video, a video interview with 
the late Mayfield, liner notes, and pho- 
tos; The Best of the Early Years 
includes liner notes and photos. Both 
include the MLP layer and a Dolby Dig- 
ital 5.1 -channel playback. 

On the SACD side, recent releases 
'mdude Ray Brown, Monty Alexander 
and Russell Malone, Ray Brawn's final 
recording, and lAGQ iMtin by the Los 
Angeles Guitar Quartet, both on 
Telarc. These are hybrid SACDs. 
playable on both SACD and standard 
CD players. The former is required for 
the full sonic benefits of the format, 
but the discs' forward compatibility 
makes them attractive to a much 
wider audience: the millions of con- 
sumers who have not upgraded to an 
SACD player and home theater. 




Might DVD-Audio adopt SACD s 
hybrid option? "We strongly support a 
change in the DVD-A specifications to 
enable DVD players to distinguish 
between the CD and the DVD layer, " 
reads a statement by Paul Udich, exec- 
utive VP of strategic planning and basi- 
ness development for the Warner 
Music Group. "We believe that this 
flexibility is very important to the new 
format, because it will permit content 
companies to put out dual-layer discs. " 

5.1 chairman John IVickett adds. 
"We find the potential of a hybrid DVD- 
Audio disc to be very exciting. You can 
expect to see releases from Silverline, 
immergent and Myutopia Records in 
the not too distant future." 

Most important for the pro audio 
community is that this much activity 
bodes well for the recording industry. 
Provided a discrete remix is created 
whenever possible — multichannel 
extrapolation from stereo or mono 
source material performed only when 
original multitracks are unavailable, 
not as a money-saving alternative — the 
long-awaited "bull market" to lift a 
struggling industry is a real passibility. 



Allaire Emerges As Upstate 
New York Destination Studio 



BY CHRISTOPHER WALSH 

SHOKAN. N.Y— A Sept. 21 party at 
Allaire Studios, an immense, yet se- 
cluded three-room recording facili- 
ty, gave its owners and management 
an opportunity to showcase one of 
the most spectacular destination stu- 
dios in the industry. Located in Glen 
Tonche, a 1924 estate high in the 
Catskills overlooking the Ashokan 
Reservoir. Allaire has already hosted 
its share of critically and commer- 
cially successful projects, including 
David Bowie's Heathen and Norah 
Jones' Come Away With Me, as well 
as Tim McGraw's upcoming Tim 
McGraw and the Dancehall Doctors. 

Allaire's SepL 21 event, part of the 
Woodstock Film Festival (Phish 
bassist Mike Gordon's documentary. 
Rising Low, was premiered here), 
also afforded guests a look at Al- 
laire's newest, grandest, and most- 
majestic studio, the Great Hall. As 
this month comes to an end. the 
Great Hall will host its first session, 
with Berklee College of Music String 
Department Chair Matt Glaser. 

A stunning 35-foot-by-50-foot 
space with 45-faot cathedral ceil- 
ings, the Great Hall at Allaire is eas- 
ily one of the commercial recording 
industry's largest rooms. Five adja- 
cent iso booths supplement the 
main tracking space. The ample 
control room features an 80-input 




ALLAIRE STUDIOS 



Solid state Logic 9000 J Scries con- 
sole and will soon include a Pro 
Tools HD system. 

Allaire's John Storyk/George Augs- 
purger design — representing the 
highly respected designers' first col- 
laboration — is only one aspect of the 
facility's uniqueness, studio manager 
Mark McKenna says. "The Augspurg- 
er monitors are not typical," McKen- 
na says of the SSL control room's sur- 
round-monitoring system. "They're 
four by 12 with a horn, as well as sub- 
woofers. We're certainly taking a lot 
of care with that system. We were very 
particular about choosing equaliza- 
tion for it. We have really hefty power 



amps: Crown Studio Reference 1 
and 2. and Bryston 9B for the high- 
frequency portion. It's a very nice- 
sounding monitor." 

McKenna also lists some of the 
Great Hall's complement of outboard 
equipment, including the recent 
addition of 16 Neve 1081 channel 
amplifiers. "In addition." he says, 
"there will probably be another eight 
to 10 outboard devices. ICIients] are 
not locked into using the SSL as a 
front end." 

Also upcoming at Allaire, which 
features the equally grand Neve 
8068-equipped studio and Pro Tools/ 
Mackie D8B-equipped Project Stu- 
dio, is likely to be a Merging Tech- 
nologies Pyramix digital audio work- 
station for DSD recording, editing, 
and mastering for Super Audio CD. 
The Great Hall's control room will 
also feature a DLP projector and 
drop-down screen for mix-to-picture. 

With construction all but complet- 
ed. Allaire is a self-contained retreat 
The peaceful, rural atmosphere of 
Ulster County, which has long attract- 
ed artists and stressed-out city 
dwellers alike, now has another desti- 
nation for professional audio record- 
ing. "It's a low-stress environment," 
McKenna says. "That's one of the 
things that happens being in this 
area — people let their guard down 
when they're up here." 
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Peermusk Canada Acquires 
Song Corp. Publishing Oitalog 



BY JIM BESSMAN 

Peermusic Canada has enlarged 
the already sizable holdings of ven- 
erable independent music-publish- 
ing company Peermusic with the 
purchase of the publishing catalog 
of the Song Corp.. one of Canada's 
largest and most important music- 
publishing caches. 

The acquisition of Toronto-based 
Song Corp.'s publishing assets had 
been held up for more than a year 
following the company's bankrupt- 
cy and was finalized with the ap- 
proval of the Ontario Superior Court 
of Justice. 

Included in the completed deal 
arc Song Corp.'s Attic Music Pub- 
lishing, the Music Publisher, and 
Roll Music catalogs, which contain 
the complete repertoire of leading 
Canadian rock group the Tragically 
Hip, as well as such top Canadian 
songwriters as Jane Siberry, Dean 
McTaggart. John Capek, Eddie 
Schwartz, Odie Blackmon, and Lee 
Aaron. Also included are works from 
the bands Big Wreck, the Watch- 
men, Teenage Head, A Foot in Cold 
Water, and Fludd. 




"Before it went bankrupt, Song 
Corp. was considered the leading 
indie publisher in Canada, with 
some of the greatest Canadian writ- 
ers and bands ever," Peermusic USA 
president/COO Kathy Spanberger 
says. "The acquisition basically 
makes Peermusic the largest indie 
publisher in Canada, and its value 
for us is in its great repertoire of 
local songs: That's why we have 
offices all over the world — to work 
with local talent." 

Founded in 1928 by the legendary 
Ralph S. Peer and still privately 
owned by the Peer family, I'eermusic 
has offices in 26 countries. The cost 
of Peermusic Canada's purchase of 
Song Corp., which was founded in 
1946, is said by the company to be 
in the seven figures. 

"It's very significant for us, " Span- 
berger continues. "Although a lot of 
the songs have traveled well outside 
of Canada, many are considered to 




be Canadian standards. The Tragi- 
cally Hip alone is one of the most 
successful and popular bands in 
Canadian history. It's very important 
for us and for the Canadian music 
business that ownership |of Song 
Corp.'s music-publishing assets] 
stays in Canada." 

Peermusic Canada manager Nev- 
ille Quinlan calls the Song Corp. 
acquisition "huge for us. It basical- 
ly makes us a player in Canada, with 
songs from three decades of Canadi- 
an musicians — all of whom we know 
in Canada and who have interna- 
tional hits as well. For me, just hav- 



ing grown up with all this music, 
it's. 'Oh, my Cod! I can't believe I get 
to work these people and hopefully 
get them further releases in films 
and other outlets.' " 

Calling the Tragically Hip his 
favorite band. Quinlan adds that 
Peermusic Canada's acquisition of 
the group's prestigious catalog "puts 
us on the map by itself. " 

But Song Corp.'s repertoire rep- 
resents many music genres besides 
rock, Quinlan notes. Its attainment 
by Peermusic Canada "revolution- 
izes" the company, he says, adding, 
' One of the things we're trying to do 
up here now is make sure everyone 
knows that the deal is not just for 
the Tragically Hip — even though 
they're the flagship." 

Spanberger notes that Peermusic 
Canada's deal to acquire Song Corp. 
took "18 months of hard work, be- 
cause it was the first bankruptcy in 
Canadian history involving musical 
compositions. So we had to deal with 
a lot of lawyers and courts in setting 
precedent, and it was a more difficult 
transaction than we envisioned in the 
beginning. But we're thrilled it 
worked out in our favor, and hope- 
fully it won't happen to other Cana- 
dian companies in the future. " 

Peermusic Canada is now com- 
mitted to paying the back royalties 
owed to Song Corp. writers who 
have suffered on account of the 
acquired company's bankruptcy. 





Songwriter Lends Support Award-winning sonf^vriter Hal David and his wife. 
Eunice (both seated), chaired the Writer, the Sinfter. the Song, an event that 
took place Oct. 28 in Hollywood to benefit the educational programs of the 
Music Center's Blue Ribbon fundralsing arm and the Songwriters Hall of Fame. 
Pictured standing are ASCAP president John LoFrumento and his wife. Barbara. 




&Music 



by Jim Bessman 



VERGES SURGES: As Universal Music 
Publishing Group (UMPG) world- 
wide president David Renzer pro- 
claims. "TVoy Verges is a classic pub- 
lishing success story. " 




Verges, who got his start intern- 
ing in the tape library at UMPG 
Nashville VP/GM Pat Higdon's 
Patrick Joseph Music (which even- 
tually became part of UMPG) while 
enrolled in Belmont University's 
.school of music business, was named 
both BMI songwriter of the year and 
Nashville Songwriters Assn. Inter- 
national writer of the year during the 
Country Music Assn. (CMA) Awards 
week festivities. Additionally. Verges 
collected BMI performance awards 
for Martina McBride's "Blessed." 
which was nominated for CMA song 
of the year, Jessica Andrews' "Who I 
Am," Lonestar's "With Me," and 
IVisha Yeaiwood's "I Wouldve Loved 
You Anyway." 

"It was a crazy week," says the 
dazed 29-year-old Verges, who moved 
to Tennessee from Louisiana. "I was 
bom in Baton Rouge [La.] but grew 
up in Shreveport [La.], playing in all 
kinds of rock bands. But when it was 
time to go to college, I didn't know 
what to do, so I came to Nashville 
because the music industry was here. " 

Apprenticing with Higdon. Verg- 
es' three years of making tape copies 
would pay off handsomely. 

"It was really a great job for some- 
one finding his voice as a songwriter, 
t)ecause the best songs in town came 
in every day — and I was the guy who 
listened to all of them and cataloged 
them." Verges explains. ' Matraca 
Berg. Tim Mensy, Gary Harrison — 
all those writers were there, so it was 
a real good learning experience. " 

On the verge of his graduation in 
1996, Verges informed Higdon that 
he was looking for a publishing deal. 
"'I told Pat he needed to find a new 
tape guy, and a couple weeks before 
graduation he offered me a deal — and 



I've been writing for him ever since. 
So he's been my boss all the way." 

Verges' big career break came 
when Faith Hill cut his "Love Is a 
Sweet Thing" on her 1999 Breathe 
album: her new follow-up. Cry, 
includes his "This Is Me" and 
" Stronger." Verges says he generally 
doesn't target songs to particular 
singers but relies on Universal's song- 
pluggers to get them out there. 

"My point person is Whitney 
Williams, who was working as a sec- 
retary when I started as an intern," 
he says. "Now she's one of the cre- 
ative directors." 

Verges is now bent on keeping 
Williams supplied with good songs, 
and while he played in such Nash- 
ville bands as the well-received Evin- 
rudes, he no longer harbors his own 
performing-artist ambitions. 

"I enjoy singing but not on a com- 
mercial level." he says. But he does 
aspire both to produce and — in a 
nod to his Louisiana Cajun her- 
itage — learn to play the Acadian- 
brand accordion built by renowned 
Cajun accordionist/manufacturer 
Marc Savoy that was his college 
graduation present. 

Renzer, meanwhile, cites the 
"icing on the cake" of Verges' success 
story: Higdon's placement of Verges' 
songs outside the Nashville country 
market, including a No. I pop hit in 
Holland with Marco Borsato & Sita, 
a new song for Celine Dion's next 
album, and songs on Latin pop star 
Paulina Ruble's current album. 

COSTELLO'S CHESNUT: Nashville 
songwriting legend Jerry Chesnut, 
collared during cocktails at the Nov. 3 
Nashville Songwriters Hall of Fame 
induction ceremony, was kvelling 
over Elvis CosteDo's concert the week 
before at the Ryman Auditorium. 

"I've seen the other Elvis, but 
Co.stello is the best performer I've ever 
seen," Chesnut said. Of course, Costel- 
lo made a big production of Chesnut's 
presence at the Ryman. pointing out 
the big man in the cowboy hat at the 
front of the stage and introducing him 
to an unknowing audience as the 
writer of George Jones' hit "A Good 
Year for the Roses, " which Costello 
covered on his 1981 3\bum Almost 
Blue and immediately delivered live in 
front of its esteemed tunesmith. 

By the way, Wayland Holyfield, 
chairman of the Nashville Songwrit- 
ers Foundation's board of directors 
and MC of the event, had the even- 
ing's best quip: "Behind every suc- 
cessful songwriter is an astonished 
mother-in-law." 
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In a land best known for 
rugby and sheep, New 
Zealand — with a few 
notable exceptions — has 
made little more than a 
murmur on the global music- 
stage. But that's all changing. 

The renaissance began about 
two years ago and, as 2002 
draws to a close, New Zealand 
music is going from strength 
to strength. 

The most recent figures com- 
piled by the Recording Indus- 
try Assn. of New Zealand 
(RIANZ) show that local reper- 
toire made up more than 8% 
of total music sales, compared 
with 6% in the previous year. 
More importantly, there has 
never been more international 
activity by New Zealand artists 
and record companies. 

Kumi ihc iiKijors, .ttiisls ;is (lixfrsf .i\ 
Ki( Riinj^;i. (ilie Fii. Ai)ika Mo;t. I*;u ili- 
(-1. S.iliiKtiu'lt;! Dill), 1)4. /cd and 
lev W'csinira have all tiiadc iiifoads into 
»i\crscMN iiiarkrts. 

riu- in(U-|)(-ncU-iii stt'tu- in Ni-\\ 
Zealand is alsi) llii ivin^. lAlahlislit i! 
indies siu h .is W'ildside .ind Pai;,ni 




Antenna cuniinue to uncover IVesli 
talent, while a new generation ol 
labels, including Kog Transmissions. 
Mai Music. Dawn Kntertainnicnt. 
Intergalactic and Round Trip Mars, 
arc ollering a new side ol New Zea- 
land music to ians in international ter- 
ritories. 

{ iiiitimiM nit ftili;e 42 



Strength of Local Music Scene Sets 
Stage for International Breakthrough 



By John Ferguson 



BILLBOAftD NOVEMBER 30. 2002 



37 



I ike every oiher music market 
in ihe world. New Zealand 
has been liii hard l)y piracy, 
the uiiaiilliori/ed dupliealion 
oi music via downloads, iile- 
sharingand (ID-hurning. Bui ihe 
Recording Indusln- Assn. of New 
Zealand (RIANZ) is figluiny 
back — and is even taking an 
inlcrnalional lead with its inno- 
vative "Burn &: (let Burnt" cam- 
paign. 

BACKED BY ARTISTS 

Last November, leading New 
Zealand artists joined forces with 
RIANZ to launch the loc^al indus- 
try's iirsi anti-piracy campaign, 
under the banner Burn Sc (let 
Burnt. With the distinctive logo 
appearing on (^D caM.*s, all point- 
of-sale material and music compa- 
ny adveilising. the ;um was to edu- 
cate the public that nuisic pirac) — 
particularly througlt the use of (ID 
burners — i.s illegal. 

One year later, even the most 
optimistic music exec would con- 
cede that (ID-burning is still 
prevalent. Bui, if the llames of 
pinicy haven't Ix'en exiinguislied, 
some small lires have been 
stamped out. More importantly, 
the New Zx^aland public is waking 
up to the fact (hat downloathng 
free music or l>urMiug discs is 
hurting local and international 
artists. 

RIANZ CEO Terence O'Neill- 
Joyce is also heartened by the fact 
that the New Zealand industry's 



New 7ealand 




RIANZ's Anti-Piracy Campaign 
Gains Global Attention 



campaign has inspired other ter- 
ritories to explore similar initia- 
tives, following a presentation he 
made at an anti-piracy summit of 
the International Fetleralion of 
the Ph<mographic Industry (IFPI) 
in |une. He believes that the rea- 
son Burn &Get Burnt has struck 
a chord, both in New Zealand and 
with other international indusir)' 
bodies, is because it has been 
backed by the artists themselves, 
with leading local nmsicians such 
as Neil and Tim Finn, (;he Ku, Bic 
Rimga and Oave Oobl>yn publicly 
lending their support to the cam- 
paign. 

"1 would like to think the new 

U.S. artist-driven campaign has 
at least been inspired by the New 



By John Ferguson 



/.ealand initiative," says O'Neill- 
Joyce. "Here, the mure we talked 
alxiul it. the iiioic the IcKal artist-s 



began to realize that OD-biirning 
is depriving them of revenue. 
And, if a little country like New 
/.ealand conid get these acts 
together, maybe others cotild as 
well." 

The difTicully comes in quanti- 
fying the campaign's success. 
There are no official statistics 
about the level of piracy in New 
Zealand, but RIANZ maintains it 
is co.sting the industry more than 
NZS9U million (US$43 million) a 
year. 

()'Neill-|oyce points out that 
there are a million blank COs 
sold iti the market each month. 
Kven if only of those are 
being used for illegal copying — 
he believes the percentage is 



much higher — that is still a sig- 
nificant loss of reveiuie. 

In a survey of music buyers 
condnclefl by research company 
Market Pidse International in 
.August on behalf of RI.'XNZ, 
almost '20'/o of those polled 
admitted they ha<l burned a 
music ciis< — with 3'/f of tho.se say- 
ing that they had done so in 
order to sell it. That equates to 
some I ().()()() Kiwis who have at 
some time burned a music CD 
Ibr profit. 

Roger Harper, chief executive 
of the 2,5-unit CI) .Slore/Planet- 
Jack chain, has no doubt that ille- 
gal burning is harming sales. "It's 
definitely made an itnpact, but it's 
impossible to quantify," he says. 
"There's no question that we are 
losing sales, and the results of 
RIANZ's research suggest that 
burning is fairly common Ix'hav- 



THE LONG HAUL 

Burn Sc del Burnt was design- 
ed primarily as an educational 
initiative, and O'Neill-Joyce is 
confident that the messitge is get- 
ling across. But now attention is 
switching to enforcement — 
becaii.se ol the size of the country, 
there is no industry-funded anti- 
piracy force and music piracy is 
low on the priority list of the New 
Zealand |x>lice. However, O'Neill- 
Joyce believes police attiludes are 
slowly changing. In 2003, he is 

CAiiUtnuni im ptigr -1} 



BEAUTIFUL WORDS. 
BEAUTIFUL MUSIC. 

BEAUTIFUL COLLISION 

the new album by 

-B 1 C R U N G A 

Featuring the single "Get Some Sleep"— 
the highest charting song in New Zealand 
radio history and a #1 hit across all formats. 

"Beautiful Collision"— the follow-up to her 
haunting debut album "Drive" is already 
Double Platinum in New Zealand and soon to 
become a worldwide smash. 



www.bicrunga.com 
www.sonymusic.co.nz 



Sony Music International 



IN STORES NOW 
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NEW ZEALAND INDIE 



OF NEW MUSIC IN 
WORLD TODAY... 



theJ 



WWW.INDI 



ES.CO-NZ^ 



FIND THEM! 



IF YOU'RE LOOKING FOR THE NEXT BIG THING YOU'LL 
FIND IT AT AN IMIMZ MEMBER COMPANY. 

CHECK OUT THE WEBSITE FOR LABEL CONTACT 
DETAILS AND URLS OR EMAIL INFO@INDIES.Ca.NZ 

FOR SPECIFIC ENQUIRIES. 




INDEPENDENT MUSIC NZ: 
THE FUTURE OF MUSIC TDDAY 

Label mambBrs: Absolution Music, Antenna Recordings, Arch Hill Records, 

)Dusk, Huhl, Intergalactic Records, Kog Transmissions, Monkey Records. 
Muse Records, Pagan Records, Round Trip Mars, Sugarlicks Records, / 
Wildside Records. v 
□istributor members: Amplifier. co.nz. Global Routes, in Music, King Music. 



PROUDLY SUPPORTED BY THE NZ MUSIC IIMOUSTRY COMMISSIOI^ 

www.nzmusic.org.nz I 
Independent: Music New Zealand m 
' < P.O Box 373^B Pynell. Auckland.. rjByv ZE^^ISIO. 1 
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NEW ZEALAND 

MUSIC 

INOUSTRT COMMi'i'.iCN 



:;e<J material 



jUnmiUIECIIDINBS 

hpUKItiK: Ik-ii llowf. 

ilrtMSlKferil: i'ine. Kill};. l);ivi() 
Mukahy. Lanky 

PlWttK "Al ilic iiKunciu. we art* 
expciit'iu inj» {^(mkI siucess with- 
in Nfw /('aland aiu! also 
expanrlin^ oni lUMwoi ks on- 
short*. inc tii(liii^ (lisirihiiiion in 
Ausltalia lhrouL;li Digct itioo and 
Hoi in rhf tiu- l .k.." sa\s I lowr. 
1NU sill: w w at ( Iihil1.( o.n/ 

IMGNEWZUUHD 



New 7ealand 



i: Mirlu-al Bradshaw. 
i^tMR'ial inana^ci 
Artists IkMB: sir Howard Morri- 
son. Mcl.i.uiit' 

Ppiirtlies: ■ ( )ni ^oiU is lo Ik- wmU 

lor ihc i;ix>wiiij; iiUcrcsI fioin ovn- 
>f.Li uiili a hvsli |KX>1 of l;ilt' nt. ihcn 
fiflp dutsf aiii-sis (it'liwr world-tLLss 
ivjx'iloin"." siiys Bradsliaw. 
Hntitl: WW w.cli( k2tniisi( .( o.n/ 

UWNRiUIENniniNMEIIT 

hp BIICltnR: Andv MuiiKint-. 
t liifl iili\f 
AlHStSiieW: Deceptikon/. 
Mairko. Ill Senianlirs. U\ CXL, 
Broiha I) and R.K.S. (Red Kve 
S(Kiety). K.A.O.S. 
MVHB: " I(> Iniild and develop 
our prcM.*n<e on an inleniational 
level," says Mnrnane, "by breaking 
key anises like IXxepiikon/ and 
Mai eko inio lesied markets and 
Ibrniing woi kini; lelalionships with 
enm level lalx'ls and dislnl>ul<H"s." 
: www.dawniaid.eo.nz 




EMI MUSIC NEWZEAUMI 

TveientivercinisCaddiek. 

iiuiiiaj^ini; director 

llrtiitsiKliie: (HHKlshiit. (.reg 

Johiisoti. Neil Finn. l iin Finn, 
Blindspoti, Salmonella Dub 

PrlirlUCl: " Fhe new strutlure ol 
FMI is designed lo facilitate our 
artists getting international 
exposure," says (^addick. "And 
sooner or later one ol Our artists 
w ill be able lo bleak through. 
In 20(i;i, we anticipate having 
new albums from Salmonella 
Oub and (ioodsliirt. both o\ 
w honi have had great vears. 
Salmonella Dub. in particular, 
has made some goo<l inroads 
in a number ol overseas territo- 
ries. We will contiiuie working 
witii (independent label part- 
ner) .\ntenna with Tadpole, and 
we have jusi signed an alliance 
with the independent label 
Siren Records." 
Vdl IflC: w w vv.eniinutsic.co.n/ 




FESTIVU MUSH- 
ROOM RECOROS 

Top exentin: 

Mark Ash- 
bridge, man- 
aging dire( i( ir 

Artists iiEMe: 

Dl. King 
Kapisi. Sola Rosa, (^ai lv Bind- 
ing, Betchadupa. HDl'. I*an-Ani 
PrtoridBS: " riiis \eai. we have Ikx'II 
busy readying our tosier to make 
an impact inienuitioiuiily in 2(K):i," 
s;iys .Vshhridge. "Among our prior- 
itv acts aie DA; we intend to folkiw 
through on the international 
promise thev've show n in 2(M)2. 
We have high hopes IbrtUn ly 
Binding, w liose album is due in 
Mart b, and the new album tiom 
King Kapisi, whi< li is due in .\ptil. 
Our slraleg) Iuls always l>een to 
make music for the world, and. at 
this |>oinl in time, there ate a lot of 
e\es i(K used on New /ealaiu! its a 
soiiKc of re|X'noire." 
IRtt SRP: w u w.lnnecords.co.n/ 



iNnRi:Miu;nc RECORDS 

Tif tUntlR: Andrt'U l eallu-i - 
^^^^^K■. (liic-( loi; AiL-R ;in(l iiiai - 

IrUjtS ildllC: Kosher, Mama Said. 

.■^-loiit Saliva 

Ml Siil: www.intergalaclic- 

1 c-i or(U,( oiTi 

ROG TRANSMISSIONS 

Hp lUatiK: ( : hris C:hetla IK 1 . 

(lit et I'M 

Artt^ IMMC: Subw'ure, (>oncord 
Dawn. V Money. Shapeshifier, 
I'hannnin, Baitercell. I'ltch 
Black. Avoior. (Ihnnibwa. Micro- 
nism. rotor+, epsilon-bhie 
Vd SnK www.kog.co.n/, 
\s \\ w.kogii ,msinissi(nis.( o.iik 

HOP RECORDIHISADTIEARIOA 

nieUeitlK: Micliad luckei. 
1-ilx-l iiiaii.i^er 

IrtiltSiKlMk: I Ik- Black Seeds. 
KhI). Klii.ni Slu-ehaii. .")()H/. Dal- 
sun Su Ko, BoiiKiiiasln. (1(11- 
ncisloiu' RiHiis. Kora 



; "Loop's vision is t<» 
lake New Zealand's creative 
ciilliire lo ihe woi'ld." says 
liii ken "W'e achieve this vision 
hy releasing I'resh New Zealand 
sounds and llie quarierly 
l.iinjj Select series ot compila- 
tions. " 

MfBllitB; uw w.loop.co.n/ 

MM MUSIC imnEi 

Topueciltin: \ IttorStem, 

l^riu i .il m.m.iger 
lrt»tSllcM(: l.oni/. Ngaiie. 
IN\k(t Akouslix. (lariiien Steel, 
I'riscilla. 4lh Klenient, Jamie 
(iieenslade. le llanuia. Dubious 
Bros.. Kalchaliie. KSPMCS, 
Wonlperlecl. D2S 
WBISHK; uww.niailtn.co.nz 

MISEENnRTUNMENT 

Ilf tunttie: Mark Roach, 

in.iii.i;.;iii;4 (liredor 

jrtiltl ilCtift: Dainien Binder 

PrMibB: "Imei national licensing 

olOm key artist is the locus 

lor 2tM);t, hacked up hy agency 

l epi eseniaiion, " says Roach. 

"On lop ol this, our ot'gani/.iilion 

will coniinue lo pro\ide the 

\er\ best iniiltiinedia and 

j4i .i|j|ii( .sei\it:es to the indiistiA'." 

WH till: w ww.muscrecoid.s.com 

PAGAN RECORDS 

IipnrattR: l im Moon, 
ni.in.ii>iiii; director 
Artists iQdille: (.Xnteiuia) Tadpole, 
I'Into. I be Relaxoinalic I'lojed, 
Dill) .\syliim: ll'agaii) Ciieg 



'I LDVE YDU NDRE THAN 
I LDVE NY BDYFRIEND" 



JhU ii fuit ons of da Uwuia/uii of 

irutAAaqu on Jhs i wetiils fiwm all 
oveA Uts fdanet. 91 s been e/w/imou^lif 
Hhnlififinq fvit ui lo wabJi Ihu happen 
fjwm DUA (hicJihutd offhti bdm Ihs 
poAi mnnlhA. Se£ait&s psofds IhADuqhoidi 
the wohld OAS now in Ibdb toilh ihii 
band fhom Tlew Zealand and Iheh 
debut alhttm 6Jivejily aA miuJi as ws 
aOieadif aJie. £i>en at the Aiik of theOi 
AcIatwnJtAipA (though we hope the 
boiffAiend in tfiuntion hai leaAni a few 
cho/idi bif now). Ctnd thai i no small feat 
foA a biuteh of Audi 'n AoU moth&ft **'*eAS 



fAcm a counihif of islands in the South 
Pacific. Q counlAJf wheAc it's also ouA 
pAivitage to woaA on inleAnalionat acts 
that include JOflie. SoAhajfe. Osh. QC/OC 
and fiaul Oakenfold. tx)c Ae helping build 
oiheA Tkw Zealand ads too. Sands like 
betchadupa. fiandm and Memius. 
Samoan hip hop sioA JOnif Xapisi and 
sonqiJtAess QMhf Sinding. Jheg alt have 
something special thai could onhf come 
fjwm these paAls.Jo find out moAe. we As 
cnlif an email oA telephone call awaif. 
So dhop us a line to info@fmiuicjoAds.a>.nj 
OA callus on +blf-9-3b1 0223. 



FMR 



www.finreoords.oo.az 

FestiviU Mushroom Records. 41-45 Ireland Street. 
Preemans Bsy. Auckland. New Zealand 



www.fljrin^tui.oo. at 
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Johnson, The \Varrat;ilis, Al 
Hnnter, Binfspeak. Smoke 
Shop, I'bana 

niHIIilS. "Pagan is one of New 
Zealand's longest-established 
indie ialK'ls, and its repertoire 
spans some I (i years of pop, 
country. i <K>ts, folk and Jazz," 
says Mcwn. "Along with our 
subsidiary, .Xnteiina, in 
we intend to develop more 
overseas licensing for priority 
label artists, such as Tadpole, 
Tlie Kelaxomalic Project and 
Dub .Vsylum." 
Mftdl: www.pagan.co.nz, 
www.antcima.co.nz 

MINI niP MARS REGIIDS 

T^URlttn: Jim I'iiuknt) (a.k.a. 
Stinky jiiii) 

Artists iMferil: sjtl. Phase* 5, Phdps 
& Munro. [use. Piiins People. 
Fold. Michael Logie 
Web dte: ww w.i oundiripmais.com 

SIREN lEcmn 

TVmCliiR: IraryMagan, 

in.inagiTig director 

Irtttl icM: (loldenhorse, GST, 

Ben King 

PliMlliH. "With a strong 
international focus, we aim to 
see New Zealand music lake the 
place it deserves in the world 
market, while contributing fur- 
ther to the pride New Zealan- 
ders take in their local talent 
both here and overseas," says 
Magan. 

Ml tfK www.siren-records.coiii 



SONY MUSIC ENniTAINMENT 
NEWZEAIANO 

Ml lUCltiK: Micliael C^lading, 
managing director 
lltttSlKMe: c:he I'u, Uic Kunga, 
Dave Dobhyn, Stellar, Breathe, 
Amber (llaire 

FTMOR: "It's been an incredible 
year." says Glading. "Che Fu and 
Bic Kunga, along with the com- 
pilation \iiliiir, are all in om 
top- 1 U selling albums of the 
year, so we are succeeding in 
turning our domestic artists into 
big-selling acts. We are working 
hard to repeat that succes.s on 
the intei iiatinnal stage, as well. 
Ill 'iOO;i. you will see a number 
of exciting new artists, and we 
have also signed a tleal with )o\' 
Records, which was founded l)y 
Simon (iriggs and .Alan Jaiisson, 
who created the global OMC hit 
'How Bizarre.'" 
WH SitB: v\ ww.sonvmusic.co.nz 

UNiVERSAlMISICNZ 

IlinttlOn: Adam ftolt. 
iiiaiiagiiig tiirccloi 
IrUStSIKllife: hlavle\ W'estenra, 
/ed. Before 
l-'riday. Himim 
of Oowninuti, 
K'Lee. Ek - 
mcno I' 
IrMlB: ' I Ill- 
year, we have 
continued to la\' the interna- 
tional groundwork with Inter- 
scope for Zed and Hayley West- 
enra. whom Decca regards as a 




major priority foi next year." 
says Holt. "Domestically, our 
focus on 200;i is going to be gel- 
ling to the next level with K'Lee 
ami Kleineiio P. We also have 
some great new development 
artists such as Dean Chandler. 
Another area I want to li>cus on 
is the distribution tleals with 
intlependeni laix'ls Kog Trans- 
missions and Dawn Raid. I 
think we are putting something 
back into the indie sector and 
helping them develop some 
great talent." 
IM lltE: \s uw.iimiisic.co.nz 

WARNER MUSK KWZUUNI 

IhpeXEClOR: [allies Sotilbgate. 
managing direclor 
imiblKM: Aiiika Moa. I he 
Feelers. Pacifier, Ftir Patrol, 
Annie 
Cru miller 




year we had in 2002, in what 
has iK'cn a pielly trying time 
economically worldwide," says 
Soiilligiile. "W'e have had a fan- 
tastic 201)2. grow ing both our 
markel share and bolloiii line. 
Willi our rosier in 2()0;{. it is 
going l<> be an extiemely strong 
year. Our local success stories 
this year have included .\iiika 
Moa. the Feelers and Pacifier, all 
of whom have made inroads 



internationally. We are also 
looking forward to Fur Patrol, 
who are working hard in .Aus- 
tralia at present and should 
have new material next year, as 
well." 

Ml www-.wariiermusic.eo.nz 



wnniE RECUR 

nitnCMR: .Murray Caminick, 
manager 

IrUltlllCMl: Rubicon. Slim, 
Bryan Bell, D-Supcr, Graham 
Braziei, Mai vey King 
Ml diB: www.wildsiderecords.com 



Something different 
Food for tlie 



Maori, Cook Islands, Samoa, Tonga, Fiji 
Yunnan, Shanghai, Mongolian Throat Singing 
Sea Shanties, Jazz 
Alan Broadbent 

Mike Nock 

Richard Rodney Bennett 
Gamelan, Bali, Indonesia, The Phillipines 
Shostakovich, Bartok, Jack Body 
The New Zealand String Quartet 



Li 

M AN U 



6 mail us ...there's more 
much more 

adam@oderecords.co. nz 
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LISTEN TO THESE FRESH NEW ZEALAND CLASSICS AT WWW.EIMIIMUSiC.CO.NZ 
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FROM THE BOTTOM 
OF THE GLOBE... 




NEW ZEALAND 



V J 



HAYLEY WESTENRA 

Haytey has one of the woria s most 
remarkat)le voices. After selling 6 x 
platinum in NZ. she has signed to 
Decca International for the world. 
Hayley's first international album 
is a Classics priority for early 2003 



ZED 

Zed's NZ deDut "Silencer- sold 4 x 
platinum on the back of their huge 
guilar/pop hit "Renegade Fighter". 
The band are currently preparing 
for their US debut and the second 
Zed album is released March 2CX)3. 





22. K'LEE 



NZ's new pop sensation has had 3 
top 5 smash hits from her album "K'lee" 
A fresh mix of pop & RnB makes this 
an irresistable debut from NZ's brightest 
new star 



('.lulling Soon, .\lliiiiiis From 
ELEMENO V IIOl SE OF DOWNTOWN 
DEI HAMO DEAN CHANDLER 



TO THE TOP OF THE WORLD 



Che Fa 



Mew /ealand 



SUWALIMMCT 

Ciiitltniu-it Jicm [kif^r ?~ 

The elusive breakthrough 
global hit has yet to niaterialize. 
but the feeling in indusli y circles 
is that this time something is 
going to give. That said, lecord 
executives here are keeping their 
feet firmly on the ground. 

CULTIVATINQ LOCAL ACTS 

"Some New Zealanders think 



the whole wiirld is talking about 
us; the reality is it's not." sa\s 
Adam I loll, managing director of 
Universal Music New Zealand. 
"But, from a L'niver.sal perspec- 
tive, to have two acts — llayley 
Wesleni a and Zed — get interna- 
tional deals in one year is a 
remarkable feai. And if you add 
onto that Bic Kunga. .\nika Moa, 
D l. the Dalsuns and all the oth- 
ers, you have got to say thai, 
internationally, we're on a purple 




M C 0 S 



MUSIC AOTCAROA NZ 

AUSTRALASIAN 
PERFORMING RIGHT 
ASSOCIATION 

TE ROOPU MAHI TOI 0 AHITERERIA/ 
NGA MOUTERE 0 TE MOANA 
NUI A KIWA ME AOTEAROA 



APRA NZ LTD. 

AMCOS NZ LTD. 

92 PARNELL ROAD. 

PARNELL, AUCKLAND. 

PO BOX 6315. AUCKLAND 1, 

NEW ZEALAND 

TELEPHONE: <^64-09-379 0638 
FAX: ♦64-09-379 3205 
www.apra.co.nz 



patch, possibl) the best the indus- 
ti y has ever had." 

The New /ealand music resur- 
gence at home couldn't be more 
timely. .\s in other territories 
aroinid the world. .New Zealand 
has seen sales slip, down 8.2'Jf in 
value and in units in the 

first half of 2002. Piracy and a 
dearth of strong prtKluct are seen 
as contributing factors to the 
slide. 

"New Zealand has a 
real opportunity, like 
Jamaica did with 
reggae, to establish 
a new music form." 

-Victor Stent, Mai Music 



However, nearly every record 
company has reported a strong 
rise in the sales of New Zealand 
artists. Along with the phenome- 
nal success ot Wat lire — a .Sony 
coinpilalion of .New Zealand's 
lop-:iO songs of all time, as voted 
by members of the Australasian 
Performing Rights .^ssn. 
(.APR.-\) — most major labels have 
enjoyed success with their local 
rosters. .Sony has achieved triple- 
platinum sales with Che Fu, as 
did V'ii-gin Records with Salmo- 
nella Dub. Universal successfully 
launched a new chart-topping 
pop singer, K'Lee. EMI celebrat- 
ed a platinum debut album and 
a No. 1 single with (ioodshirt, 
while, for Warner Music, Anika 
Moa became the first New Zea- 
land female artist to achieve two 
No. I airplay hits. 

.Sony Music managing director 
Michael (blading says developing 
a strong, diversified New Zealand 
roster is a key priority l<>r ihe com- 
pany. "Obviously, we need the rest 
of the business to be healthy to be 
able to afiord to keep doing this, " 
he says. "In the old days, you 
(Mntinuetl m wxt pagr 



42 



BILLBOARD SPOrUCHT 



BUIBOARD NOVEMBER 30, 2002 




TTie Recording Industry Association of New Zealand 



HIANZ is an incorporated society ot Record Companies. It's members pay annual membership 
fees and (he purpose of ttie organization is lor coltective action or issues relating to the 
protection ot copyrights of producers of sound and video recordings ol music. 
RIANZ activities include: 

- Producing ttw annual New Zealand Music Awards - The Tuts 

- Producing the weel<Iy Top 50 Chart 

- Sponsorship of young musicians through the Jerry Wise Scholarship Awards 

■ Lobbying government and other parties on issues related to the Music Industry 

- Investigating and taking actior against Piracy and Counterfeiting activities relating to 
recorded music. 

- Producing and distributing Music Gift Vouchers for retail stores 

Ptionographtc Performances (NZ) Ltd 

PPNZ Ltd is a not tor profit company set up by RIANZ to effect the collection and distribution 
o( royalty payments and license fees relating to the use of recorded music. Record companies 
assign PPNZ Ltd the right to collect or their behalf. 

Under the Copyright Act 1 994 Licenses are Issued tor: 

- The broadcast of sound recorcfings and music videos - Radio and TV stations 

- The public performance of sound recordings and music videos - bars, restaurants, retail 
stores, bowting alleys etc 

- The copying of sound recordngs or video dips lor special purposes sucfi as prograrrvnes 
lor background music which are not for re-sale. 

The funds collected Irom these licences are distributed to the ovmers of the recordings on the 
basis of what is played by the Radio & Television stations. 



PPNZ 



For further informatiwi please contact: 
' Ttie Recording Industtv Association ot NZ 

Ptionographic Periorrrwnces (NZ) Ltd 
P 0 Sox 37442 Parnell. Auddard, New Zealand 
Pll: + 64 9 308 051 0 Fax: + 64 9 306 4977 
Website: www.rlanz.oig.nz Eniail: iniisic@rian2.org. nz 



WHAT IP. . . 

I can have a nusic 
video on 10^/ CD, 
and the CD can be 



pleased with the natuial growth 
of local music on the radio, even 
before the quota." he says. "But. 
since May. we haven't dropped 
below 167t New Zealand music 
on a weekly basis, which is well 
above our target." 

The radio and record indus- 
tries have also been assisted by the 
work ol the govei iiinenl-liinding 
agency New Zealand On Air. 
\Z().\ provides several funding 
programs h>r a number of music 
initiatives, tanging liom the pro- 
duction of music shows and radio 
pluggers for Iwal music to finan- 
cial support tin the recording and 
marketing of albums. 

(jmtmiifd m page -H 



tended to think 'Maybe 1 can sell 
,5. 000 copies of a debtit album.' 
Now vou have got to be thinking 
about platinum-plus on Imal acts 
because it is very doable." 

(ilading and the other label 
bo.sses are all keen to repeat that 
success on the international stage, 
although they accept that there is 
still a lot of work to be done. Bui 
pi ogi ess is slow ly being made. .\s 
well as coiuiiiuing to lly the Hag 
lor local ai lists among their own 
international athliates, some are 
also hooking up their acts with 
international managers. Warner 
Music. Ibr example, has helped 
secure U.S. nianagement for 
.Anika Moa, while Festival Mush- 
room has done the same with two 
of its new Flying Nun acts. 

FMR managing director Mark 
.'\shbridge says the success ol" D l 
in the LLK. has awakened interest 
in New Zealatid acts from intei - 
national managers. "It's a new 
area for us. but we think some <>i 
our acts will really benefit from 
internalional management." says 
.Ashbridge. "Alan McGee [vvhose 
Creation Records label in the 
U.K. launched the likes of Oasis] 
has signed on as I)4's manager, so 
wc are very happy about that. 
And we are also lining up anoth- 
er major international manager 
for Betchadupa " 

Domesticall), the record indus- 
try has bcncfncd from the sup- 
port of radio, and commercial 
radio's commitment to IcKal music 
has been instrumental in driving 
New Zealand music sales. That 
commitment was further re- 
inforced by a voluntaiT quota sys- 
tem brokered by the government 
and the Radio Broadcasters Assn. 
earlier in the year, which sets a 
target of 20'/t ol airtime Ibr Uxal 
music within the next five vears. 

APR.\, which had lobbied hat d 
Ibr a quota, has been pleased with 
the response so far, and the radio 
sector is already exceeding the set 
target. Mike Chunn, director of 
operations for the New Zealand 
arm of .\PR.\, says, "It is pRxlud- 
driven, and, at the momeni. 
there are three female artists on 
high rotation. Overall, I don't 
hear nearly as much as I used to 
about record companies finding 
it difficult to get airplay." 

James Southgate, managing 
director of Warner Music, agi'ees. 
" The whole industry had been 



All Number 1 in NZ, 
all Platinum in NZ.. 




shaped like head? 



THE DEATH OF 
BORING MUSIC CDS 



MEDIA TECHIMOLOGY 

A NEW WAY Of IHINKir^a 



Australia's Most Innovative CD & DVD Source 



Audio CDs 
Audio Cassettes 
CD-R writables 
DVDs 

VHS Video 
CD Roms 
Project Consulting 
Grapriic Design 
Direct Printing on CD 
Software Security 
Media replication 
Print & Packaging 
Distribution 



Call Now: 

Sydney: 

Melbourne: 

Brisbane: 

website: 

AucMand: 

website: 



+61 1300 550 587 
+61 2 9429 8600 
+61 3 9696 5550 
+61 7 325 7 7557 
www.meaiatec.com.au 

+64 9 3 76 8848 

www. softwareimages .com 



and all with 
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WARNER MUSIC 
NEW ZEALAND 

www.warnermuslc.co.nz 
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Mew Zealand 



eiOBAL IMPACT 

(jmlinilttl jrnm [mi^e 43 

"1 think NZOA has done an 
oulstandingjob," says KMI man- 
aging dirt'clor Chris Caddick. "I 
think the resurgence in New 
Zealand music lias a large 
amount to do with NZOA." 

PACIFIC POP 

There's certainly no doubt that 
the current Labour Goverimient 



is very committed to helping the 
music industry grow. TTiis month, 
lor example, the overseas trade 
department. Trade New Zealand, 
provided NZ$345, 000 (L S 
$167,000) to lly in leading inter- 
national artists for a series ol 
showcase concerts. 

However, some in the industry 
caution that it would be danger- 
ous to rely ino much on govern- 
ment support. For example, the 
sell-released Datsuns, licensed to 





Inlinity/Shock at home and \'2 
abroad, have achieved lop-20 sta- 
tus in the U.K. but have largely 
eschewed the usual government 
lutiding options. Ami while dance 
specialist Kog Transmissions wel- 
comes the financial support, the 
label says there is only so much 
that stale funding can achieve. 

Kog is one of the new breed of 
New Zealand indies that is strik- 
ing success internationally with 
acts such as Concord Dawn and 
I'-Money, who last year placed 
iliird at the technics DMC \Vf)rld 
l)| Championships. 

"The whole industry 
had been pleased 
with the natural 
growth of local music 
on the radio." 

-James Southgate, 
Warner Music New Zealand 

"The big advantage for us is, if 
you want to send a band overseas, 
it's a real big expense, " CM Chris 
(Shetland says. "Whereas, we can 
send one D| over there — f>r even 
just the vinyl to the right D|." 

Executives at another new inde- 
pendent, Mai Music, an offshoot of 
a inedia group that also owns one 
of the highest rated Auckland radio 
stations — Mai KM — believes that 
New Zealand can make inroads 
internationally with a new music^il 
form, which ihey term "Pacific 
pop." 

The best known practitioner of 
that has been OMC, whom Mai 
Music CM Victor Stent discovered 
back in the '90s. Stent believes the 
global success of OMC — the act's 
single "How Bizarre" went top 10 
in more than 30 countries — 
means there is a market for a 
uniquely New Zealand-style of 
music, a Pacific-flavored sound 
which draws on hip-hop, R&B 
and reggae. 

"Rather than mimicking over- 
seas sounds, we are evolving our 
own sound, which will ultimately 
be more exportable," he says. 

Continued on next pagr 
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Stebbing Recording Centre Ltd 

108-1 14 Jervois Road, 
Heme Bay, Auckland. 
New Zealand. 

Email : sales@stebbing.co.nz 
http://www.stebbing.co.nz 
Ph: (64 9) 376 2426 
Fax: (64 9) 378 1537 




Replication of: 

MUSIC CDS 
DVDS 



CD-ROMS 

NZ's only manufacturer 

VIDEO and AUDIO CASSEHE DUPLICATION 



Services: 

RECORDING STUDIOS (Main studio accommodates up to 60 musldons) 
TV & RADIO COMMERCIALS - SOUND EFFEQS & MUSIC LIBRARY 
VIDEO / AUDIO POST PRODUQION • CD MASTERING & DVD AUTHORING 



Stebbing Recording Centre Ltd 
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TASMAN WeSTSIDG 

€xctllanc€ in print 



Design, Film & Platemakinb 

MULTICDLaUR PRINTINtS 

Die-Cutting, Foiling, Embossing 



Cabsettes - CD - DVO - Posters 
BooKi-ETS - Inserts - Outers 
Rrobrammes - Tickets - CATALasuES - Maoazines 

Tasman Westside Printers Limited • 20 Lans/ord Crescent Avondale 
PO Bex 19 3S2 Amndale Auckland New Zealand • Tel: 09 S20 7124 • Fax: 09 S2S 1663 
Email: prinlerstftasmanwestside.co.nz * Website: unvw.tasmanweslside.cn.nz 



"New Zealand has a real oppoi tu- 
iilty, like Jamaica did with reggae, 
to establish a new music form. It's 
a combination of'the Maori thi ec- 
chord strum and the lovely, untu- 
tored liai monies that Polynesians 
use. I!' we can harness that with an 
innate pop consciousness, I think 
it couki be huge. " 

The independent sector re- 
mains a key source ol New Zea- 
land talent and is also making its 
voice heard in other areas, as 
well. Last year, labels and distrib- 
utors lormed Independent .Music 
New Zealand (IMNZ), a trade 
IxkI) designed to provide a voice 
ibr the interests of New Zealand 
independent recording labels 
and distributors. M present, it is 
Uxiking at a niniilier of initiatives, 
including the establishment ol an 
independent music chart, which 
it hopes t{> laimch in 2003. 

IMNZ chaimian Bernie (".riHen, 
whose company, Cilobal R(5ules, is 
a key distiibuior Ibi a number ol 
local labels, believes the indie .sec- 
tor is in excellent health. "I think 
it's really strong at the moment," 
he says. "We've seen a huge 
growth curve in the last three 
years, but I think it can get e\ en 
stronger." 

The idea of an independent 
chart has also been welcomed at 
retail. Sean Coleman, managing 
director of New Zealand's largest 
specialist music chain. Sounds, 
says, "I like the idea of an indie 
chart because it gives indies a lot 
more credence in the market- 
place. .And there are titles out 
there that sell better than chart 
product." 

However, Sounds and other 
retailers are also keen to see 
changes in the RI,-\.\Z chart, 
which is heavily weighted toward 
radio airplay, and hope a new, 
more sales-oriented chart can be 
launched next year. 

That aside, the industi7 is unit- 
ed in the belief that .New Zealand 
music has never been stronger — 
and that at long last it can make an 
impact internationally. The final 
word goes to Jeremy Kade, lead 
singer of Hying Nun act Clarage- 
land, which has enjoyed some suc- 
cess in the U.S. and the L .K. Eade 
is a member of the New Zealand 
.Music Industry Commission, 
anodier government-funded Ixxly 
formed two years ago to coordi- 
nate activities in the music sector 
While he remains frustrated about 
some of the industry's practices, he 
has no doubt that the country has 
the talent to make an internation- 
al impart. 

"We have this incredible music 
reservoir," he says. "Everyone 
says we are a small country, but 
we're not small in a musical sense. 
We don't have all the building 
blocks yet, but we are starling to 
realize that we have an incredible 
variety and a huge amount of 
nmsic talent here. " B 



AMTI-PIRACY CAMPAIGN 

Cniitnutctl jrtim fjiif^f >S 

looking to initiate one case a 
month against illegal operators to 
send a clear message to music 
pirates that they will not be im- 
mune h'om prosecution. 

In the meantime, the Burn & 
Get Burnt campaign w ill continue 
because there is still work to do. 
lite association has alreadv invest- 
ed NZS400,000 (L\S$19r.588) in 
the campaign and a further 
NZ$200,000 (L'S$383,I76) has 
htxtt earmarked for 2003. 

Although the Market Pulse 
International survey showed the 
campaign has raised awareness. 



the poll also showed that nearly 
one in five New Zealanders still 
believe it is legal to burn music 
for personal use. 

The RIANZ message remains: 
If you copy CDs, you'll get your 
fingers burnt. "We're in it for the 
long haul." says O'Neill-Joyce. 
"I'm driving this for the industry 
as CKO of RIANZ, but I am 
someone who got iiuo the indus- 
try h\' starting an independent 
record company back in 1968. 
Ftjr a lot of my lif e. I have been 
involved with and investing in 
perlbrniers and musicians. I'm 
passionate about it — and I have 
no sympathy at all for the guvs 
who ate ripping ofTihe anists." li 



ONE 
GOOD TURN 
DESERVES 
ANOTHER 




N.Z Music has never been stronger. It's partly tiecause 
N.Z Radio has never been stronger. Healthy competition 
for listeners has lead to 'out there' performance. 

For instance. N.Z 'time spent listening' figures and 
share of the ad dollar are second around the world 
only to the USA. Mot bad for a country of less than 
4 million people! 

Growth of N.Z Music will be close to 50% during 
2002, due to close co-operation between the music 
industiy, N.Z on Air, music retailers and N.Z Radio. 

K.Z Music and N.Z Radio. World class turns. 
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[ Calen dar 

NOVEMBER 

Nov. 26. Oye! Mexican National 
Awards for Recorded Music, .Auditorin 
Nacional. Mexico City. ,S2S-281-6fl3.S. 

Nov. .10-I)ec. 2. Bobby Jones* In- 
ternational Gospel Industiy Retreat, 
Venetian 1 Intel. U'. Vega-s. 6l5-;i83-1675. 

DECEMBER 

Dec. 2. Italian Music Awards, present- 



Lines 



BIRTHS 

Girl, Marlena Louise Borscheid, to 
Madelyn Scarpulla and Tommy 
Borscheid. Nov. 7 in New York. 
Mother is Atlantic Records senior 
director of product development. 
Father is guitarist/vocalist for New 
York-based rock band Crookston. 

Boy, Benjamin Alessio Sisco, to 
Cathy Alessio and Rob Sisco, Nov. 
8 in Greenwhich, Conn. Father is 
executive VP/GM of Nielsen Retail 
Entertainment Information. 

Girl, Kaylee Alexandra, toAngie and 
TVoy Gently. Nov. 13 in Nashville. 
Father is a member of country duo 
Montgomery Gentry. 
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FOR THE RECORD 

In the Nov. 2."! issue. Benny 
Brown should have been identi- 
fied as the owner of Broken Bow 
Records in the story "Consor- 
tium. BBR Launch Imprint. " 
Also, in the same issue, due to 
incorrect information given to 
Billboard, Curly Musgrave 
should have been listed as the 
winner of the male performer of 
the year category in the story 
•Riders, Hot Club Each Win Two 
Trophies At WMA Awards." 



ed by FIMI. Filaforum. .Milan, fimi.it. 

Dec. 4. International Recording 
Media Assn.'s (IRMA) Annual .Market- 
ing Summit. Roose\'elt Hotel. New York. 
609-279- 17(KI. 

Dec. 4, VHl Big in 2002 Awards, 
Grand Olympic Auditorium, Los Ange- 
les. 212-2.S8-78nn. 

Dec. 9, 13th Annual Billboard Mu- 
sic Awards, televised live on Fox T\', 
MCM Grand Hotel, Las Vegas. 646- 
654-4660. 

Dec. II, NY Heroes Awards, pre- 
sented by the New York chapter of 
NARAS, Roosevelt Hotel, New York. 
212-245-5440. 

Dec. 12-14. 2002 Aspen Artist 
Development Conference. St. Regis 
Hotel. Aspen. Colo. 970 .544-8292. 

JANUARY 

Jan. 5-7. Future of Music Policy 
Summit. Georgetown University. 
Washington. D.C. 202-331-2958. 

Jan. 8-11, 30th Annual Interna- 
tional Assn. for Jazz Education Con- 
ference, Fairmont Royal York, Shera- 
ton Centre, Crowne Plaza Centre, and 
Metro Toronto Convention Centre, 
Toronto. 610-667-0501. 

Jan. 9- 1 1 , Noorderslag Music Sem- 
inar. l)e Oosterpoort. Groningen. 
Netherlands, noorderslag.nl. 

Jan. 11. Stellar Gospel Music 
Awards Taping, Atlanta Civic Center. 
800-858-3207. 

Jan. 13, American Music Awards, 
Shrine Auditorium. l,os yVngeles. 323- 
931-8200. 

Jan. 16-19, 102nd Annual NAMM 
Winter Trade Show, Anaheim Con- 
vention Center. Anaheim. Calif. 323- 
96,5-1990. 

Jan. 17. 2003 NAMM Concert Hon- 
oring Sir Elton John: A Benefit for 
Music Education, .Arrowhead PonJ, 
Anaheim, Calif. 323-96.5-1990. 

Jan. 19-23, MIDEM 2003, Palais 
des Festivals, Cannes. 212-370-7470. 

Jan. 28-Feb. 2. Country in the 
Rockies, presented by the T,J, Martell 
Koundation, Club Med, Crested Butte, 
Colo. 615-401-2808. 

FEBRUARY 

Feb. 4-6, Digital Content Delivery 
Expo (DCD Expo), San Jose Conven- 
tion Center. San Jo.ie. Calif. 978-474- 
1900. 

Feb. 6-8. Ninth Annual Billboard/ 
Airplay Monitor Radio Seminar & 
Awards, Eden Roc Resort, Miami 
Beach. 646-6.54-4660. 

Feb. 7-8, 15lh Annual Frank Sina- 
tra Celebrity Golf Tournament, pre- 
sented by the Barbara Sinatra Chil- 
dren's Center. Renaissance Esmeralda 
Resort. Indian Wells, Calif. 760-674- 
8447. 

Feb. 17-20. EventPro Forum 2003. 
Green Valley Ranch Resort & Spa, Las 
Vegas. 860-738-3801. 

Feb. 19-21. 34th Annual Country 
Radio Seminar & IVade Show, venue to 
be detemiined, Nashville. 61.5,329-2615. 

Feb. 20, Brit Awards, Karls Court, 
London. 44-207-385-1200. 

Feb. 23, 45th Annual Grammy 
Awards, Madison Square Garden, New 
York. 310-392-3777. 



MARCH 

March 1-2, Global Entertainment 
and Media Summit, Le Bar Bat, New 
York. 973-228-44.50. 

March 7-9. Intercollegiate Broad- 
casting System National College 
Radio Convention. Hotel Pennsylva- 
nia. New York. 845-565-0003. 

.March 10. 18th Annual Rock & 
Roll Hall of Fame Induction Cere- 
mony, venue to be determined. New 
York, 216-781-7625. 

March 10, Fourth Annual Be«t 
Cellars Wine Dinner, presented by 
the T.J. Martell Foundation, Loews 
Vanderbilt Hotel, Nashville. 615- 
256-2002. 

March 12-16. South by Southwest 
(SXSW) 2003 Music Conference and 
Exhibition, .Austin Convention Cen- 
ter. Austin. 512-467-7979. 

March 16-19. 2003 NAHM Annual 
Convention and Trade Show. Orlando 
World Center Marriott, Orlando, Fla. 
856-596-2221. 

March 18-22, Winter Music Con- 
ference 2003, Radisson Deauville 
Resort, Miami Beach. 954-563-4444. 

March 20. 18th Annual Interna- 
tional Dance Music Awards, present- 
ed by the Winter Music Conference, 
Jackie Gleason Theater, Miami Beach. 
954-563-4444, 

March 22-23, KLOS Mark and 
Brian Celebrity Golf Tournament, 
sponsored by the T,J. Martell Founda- 
tion, Coyote Hills Golf Club, Los Ange- 
les. 615-256-2002. 

March 26-29. 33rd Annual Recording 
Media Forum, lx)ews Ventana Canyon 
Resort, Tucson. Ariz. 609-279-1700. 

APRIL 

.April 10, Dove Awards, sponsored 
by the Gospel Music Assn., venue to be 
determined, Nashville. 615-242-0303. 

April 28, 12th Annual Ella Award 
Dinner Honoring Barry Manilow, 
Beverly Hilton Hotel, Los Angeles. 
323-668-2820. 

MAY 

May 9. 10th Anniversary Race to 
Erase MS Celebration, benefiting the 
Nancy Davis Foundation, Century City 
Plaza Hotel & Spa, Los Angeles, 310- 
440-4842, 

May 21, Academy of Country 
.Music Awards, Mandalay Bay Resort 
& Casino, Las Vegas. 818-842-8400. 

Submit Hems for Lifelines, Good 
Works, and Events Calendar to 
Margo Whitmireat Billboard, 5055 
Wilshire Bird., Los .Angeles, Calif. 
90036 or at mwhilmire&bill- 
board.com. 




Rolling Along. I'ormtr (ytt forever) Rollinji Sli>nfs bassist Bill Wyman. left, vis- 
ited album rock \V/\X(j (Q104) New York recently to co-host the midday Scott 
Mwv Show with Zach Martin, right. Wyman is on the promo trail with his x\cw 
photo tome. RoUmg With the Stones (DK Publishinftl. 



Jan Pianist/Composer 
Roland Hama Dead At 70 



BY STEVE CRAYBOW 

NF.VV YORK — Peers and colleagues 
are mourning the loss of jazz 
pianist/composer/educator Sir 
Roland Hanna, who died Nov. 1 3 of 
cardiac arrest, which was brought 
on by a virus, 1 le was 70. 

Bom in Detroit, Hanna moved to 
New York to study at the Juilliard 
School of Music. His 
first big break when he 
wa.s discovered by band- 
leader Benny Goodman, 
and he would go on to 
pert'orm alongside Sarah 
Vaughan, Carmen Mc- 
Rae, Charles .Mingus, 
and the Thad Jones/Mel 
Lewis Orchestra, 

llanna's extensive 
classical studies enabled 
him to play jazz and 
classical music with 
equal versatility, and he 
performed with the Eastman Sym- 
phony and American Composers 
Orchestra-s. among others. In 1970. 
Hanna was knighted for his human- 
itarian ,semces by then-president of 
Liberia William V.S. Tubman. 

Hanna recorded more than .50 
albums and amassed a catalog of 
more than 400 compositions, many 
of which reflected his belief that jazz 




was intricately Iniked to classical 
music. His ballet, A/j/ i\'ame Is Jas- 
mine, but They Call Afe Jazz, pre- 
miered at the Ohio Theatre in 1992. 

'.As a musician, he wa.s a monster, 
but as a person, he was an unas- 
suming guy who genuinely cared 
about people," recalls Edward Smal- 
done, director of the .Aaron Copland 
Sch(K)l of Music at New 
York's Queens College, 
where Hanna was a 
'enured professor "If a 
1 iidcnt told Roland he 
A .IS a composer. Roland 
anted to hear the stu- 
dent's compositions." 

Saxophonist Jimmy 
I leath. who was a faculty 
member at (Jiieens Col- 
lege along with Hanna, 
.<ays his friend "planted a 
lot of musical seeds that 
are now blossoming into 
beautiful flowers. I have never felt 
more comfortable playing with any 
other pianist than 1 did with Roland. 
He made me sound gixid. " 

Hanna is survived by his wife, 
Ramona; sons .Michael and Chris- 
topher; daughters Cheryle and 
Cheri; six grandchildren; two sis- 
ters; three brothers: and numerous 
nieces and nephews. 



Good 



Works 



NATIONAL READ; Alicia Keys, Wyn- 
ton Marsalis, and Lil' Romeo will 
stop what they are doing at noon 
Dec. 6 in their respective time zones 



to read for 2,003 minutes in honor 
of Scholastic's Read for 2003. In 
taped messages that will be available 
on scholastic.com/readfor2003, each 
artist encourages children, parents, 
and teachers across the nation to 
join them in celebration of the 
power of reading. More than 7 mil- 
lion people participated in last year's 
event. Contact: Julie Livingston at 
212-.343-6794. 



JINGIE ALLTHE WAY: P. Diddy, Des- 
tiny's Child, Smash Mouth. Coo Coo 
Dolls, and K-Ci & JoJo will perform at 
Jingle Ball 2002, a benefit concert 
sponsored by Clear Channel Commu- 
nications' Bay Area radio stations. Pro- 
ceeds from the Dec. 18 event to be held 
at the Compaq Center in San Jose, 
Calif,, will benefit the Ranald McDon- 
ald House Charities. Contact: KMEL 
San Francisco at 415-538-1061. 
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France Takes Tax-Rate Lead 

Other EU Governments, Bodies Support Stance On Record-Sales Tax 



BY EMMANUEL UECRAND 

PARIS — The French government's 
recent stance in calling for a lower 
rate of VAT (value-added tax. or sales 
tax) on prerecorded music is receiv- 
ing support from other governments 
and music-industry representatives 
across the European Union (EU). 

In a Nov. 1 1 speech to the Council 
of the EU in Brussels. French minister 
of culture and communication Jean- 
Jacques Aillagon announced that the 
VAT issue is now of "prime impor- 
tance" to the French government. The 
council comprises ministers repre- 
senting each EU member state. Al- 
though there is only one council, its 



composition varies, with the ministers 
changing according to the specific 
topic (finance, culture, agriculture) 
discussed at each meeting. 

At the Nov. II meeting. Aillagon 
invited his colleagues on the coun- 
cil to back a proposal to lower VAT 
rates on music. He also announced 
the appointment of a high-ranking 
politician, former minister of cul- 
ture Francois leotard — who in 1987 
was instrumen- 
tal in lowering 
France's VAT 
rate from 3333% 
to 2I%— as the 
country's envoy 
to the European 
Commission (EC) and EU member 
states, with the task of promoting 
France's position on VAT. A VAT 
reduction would require the unani- 
mous agreement of all 15 EU mem- 
bers, and Leotard is scheduled to 
embark shortly on a visit to each of 
them to push the French case. 

Aillagon stressed that a reduction 
in VAT would "preserve and develop 
European music industries" that 
liave been made " fragile " by ph>'sical 
and online piracy. A lower tax rate, he 
said, could bring CD prices in Europe 
below the LS-euro ($15.12) mark. Ail- 
lagon called leotard's appointment a 
sign of the " strategic importance of 
this issue for the French govern- 




ment." He also expressed the wish 
that the issue could be dealt with 
during 2003. before the scheduled 
enlargement of the EU. (Ten coun- 
tries, mainly from Eastern Europe, 
are scheduled to join the existing EU 
members in early 2004.) 

During the council meeting, EU 
Commissioner of Culture V'lviane Red- 
ing noted that tax matters must be 
discussed with member states' finance 
ministers. But the newly elected Ger- 
man government's minister of cul- 
ture. Christina Weiss, has supported 
France's call. Weiss sa)^ that works of 
art and books are already subject to a 
reduced ""cultural g(X)ds" 7% VAT rate 
in Germany and that she is in favor of 
extending this to CDs. 

Not surprisingly, record-industry 
reaction to the French move is pos- 
itive. French labels body SNEP's 
director general. Herve Rony. says: 
"It is a good thing that someone like 
Leotard is in charge — he really is a 
political heavyweight." 

Frances Moore, the International 
Federation of the Phonographic 
Industry's Brussels-based regional 
director for Europe, says: "The 
French have been superb from the 
beginning |of the VAT campaign]." 
Leotard, she adds, will be able to 
' speak, at a level of peers, to member 
states and take the issue to the high- 
est level. He has experience on cul- 
ture, VAT. and finance issues: he will 
act as a catalyst and open doors, but 
we are aware it s going to be a diffi- 
cult task." Moore is also "heartened" 
by the reaction of Weiss. 

Predictably, the response from the 
EC tax affairs department was more 
lukewarm. (The EC is the executive 
body of the EU.) A department 
spokesman says: " We welcome the 
French contribution to the debate, 
as we welcome all contributions. Our 
review of the directive will examine 
whether it is worth proposing mod- 
ifications. But it is too early to say if 
we will propose a change in the VAT 
levels on records. " 

France is now taking the politi- 
cal lead on an issue that has been 
long debated in that country. Its 
first governmental move was made 
July 24, when an official request 
was submitted to Frits Bolkestein, 
the European commissioner re- 
sponsible for tax affairs, asking for 
prerecorded music to be registered 
in Appendix H of the EU's existing 
VAT Directive, which is due to be 
revised in early 2003. According to 
the EC. " The French propojial will 
be part of that jreviewl. However, 
we cannot say anything at this mo- 
ment which might prejudge the 
results of that review. " 



Goods or services on Appendix H 
are eligible for a reduced VAT rate, 
although it remains at the discretion 
of each member state whether to 
apply the lower rate. But Rony 
points out that the EC has always 
preferred mea.sures of fiscal harmo- 
nization, with a similar rate adopt- 
ed by all EU countries, rather than 
different sets of rates. 

Aillagon claims the lower VAT rate 
would have an impact on pricing and 
lead to higher sales — compensating 
for a loss in fiscal revenue — at a time 
when legitimate sales are being erod- 
ed by piraQ'. He also believes that this 
would incite labels to take more risks 



'4 



and invest in new music trends. 

According to Aillagon. "For the 
countries that decide to \niwer VAT. the 
impact (on) fiscal revenue w"ill be very 
limited, if not void, in the best cases." 

Additional reporting by l^o Cendro- 
wicz in Brussels and Wolfgang 
Spahr in Hamburg. 



New Classiffcation Rules 
For Oi Labels, Retailers 



BY CHRISTIE EUEZER 

SYDNEY — Next year, teenage con- 
sumers in Australia will have to flash 
their IDs when they buy CDs. 

/\n updated Labelling Code of Prac 
tice, effective April 1. 
2003. will see some re- 
leases banned from sale 
to under-18s. Devised by 
the .Australian Record 
lndustr>i Assn. (ARIA) 
and the Australian 
Music Retailers Assn 
(AMRA) in consultation 
with regulator the Office 
of Film & Literature 
Classification (OFLC). it 
may be the first of its 
kind in a major market. 

The new regulations 
replace a previous vol- 
untary code, which split 
product into two categories, a "gener- 
al" level and a "restricted" level (R). 
carrying a warning sticker. The new 
one has three categorie.s — moderate 
(level I ). strong (2). and high (3)— de- 
pending on the level of 
sex. drugs, and \'iolence 
references in lyrics. 

ARIA CEO Stephen 
Peach rejects the idea 
that this is tantamount 
to censorship. "The code is down to 
parental control and discretion," Peach 
insists. "We've used the language and 
criteria of movie classifications. The 
difference is. a cinema cannot let an 
under- 1 8 patron into an R-ratcd 
movie, even if a parent agrees the child 
can view it. With the CD, the parent 
can buy it for their children. All we're 



ARIA 

AiBtnbui Reoocd InkuoyAsioaation 



Turkish Ddight. Sony Music Turkey manajjing director .Melih Ay: 

ly ct li-l>rali'd Ihe loth anniv'ersar>' of his juinintJ the company ill . 

mark the event. Sony Mu.sic Kurope president Paul Burger hosted a surpn.st 

celebration for .Ayra^man at Uindon restaurant Camden Brasserie. Pictured. 

from lefl. are Ayrat,'man and Burger 



sajing to parents is Ithat] retailers have 
agreed not to sell these Level 3 record- 
ings to under-I8s." 

In March, the Australian govern- 
ment's Standing Committee of Attor- 
neys General requested 
that the music industry's 
existing voluntary La- 
belling Code of Practice 
be amended after con- 
sumer complaints that 
some titles were not 
appropriate for sale to 
minors. Among the al- 
bums cited as problem- 
atic by the committee 
were titles by Eminem. 
Tori Amos, the Prodigy, 
and Marilyn Manson. 
plus local acts Machine 
Gun Fellatio and Regur- 
gitator. ARIA came up 
with the idea of introducing a Level 3 
category to accommodate more 
extreme releases, believing that not 
everything on the previous Level 2 " R " 
list should be restricted to over-ISs. 

Peach and JWKA ex- 
ecutiw officer Ian Har- 
vey agree that parental 
concerns about know- 
ing a record's content 
are justified. If the mu- 
sic industry had not adopted a cooper- 
ative stance, there were fears that the 
attorneys general may have intro- 
duced a " pre-check" system, similar 
to that applied to movies and videos 
here. Record companies could have 
had to pay a fee in the region of 
$1,000 Australian ($570) for the 
OFLC to check each CD release. 
Labels" marketing schedules could 
also have faced disruption. 

ARIA members will be responsible 
for the classification and labeling of 
;ill CDs manufactured and/or dis- 
tributed by them in .Australia. Music 
retailers will be responsible for 
ensuring that Level 3 CDs are not 
sold to under-18s and labeling any 
CDs they directly import for sale. 
AMRA will also provide training 
materials for retailers to use to 
ensure their staff understands and 
implements the new system. An 
Ombudsman will report back to the 
OFLC at the end of 2003 on the ef- 
fectiveness of the new code. 

Harvey doubts consumers will 
respond negatively to providing iden- 
tification in music stores: "They 
seem comfortable about it in other 
environments like cinemas and 
nightclubs." As yet. decisions have 
not been made about the type of 
penalties that might face retailers 
who fail to stick to the code, which 
ARIA will supervise. 



BILLBOARD NOVEMBER 30. 2002 



■ .klllboard.con 



rial 



Billboard HITS OF THE WORLD 



1 JAPAN 




UNITED KINGDOM 






GERMANY 






FRANCE 
FRANCE H 


J. 


lOf MPA P\J«UCAriDNS MC 1 1 1,1(t«I 

IT TAKES TWO 

CHtMSm MFSTM 


z 


1 

1 


lOmOAL UK CHUnS CO J 1 l/IKB 
CMMSTMAiMajUMfUnMNaKOMM «0 






IMEDUCONnWlltllMlI 

DCK 5TcUBH50rau (LAS KANZLbRN) 
DIE GIRD SHOW WAMR STUTTGCMAKETim 




rSWF.'IFOP.inY UVEIIIOTD 
SoMWrHAtlTIMV MBKurr 


1 WW 








2 


2 «w 


HOSHIKUZU NO MACHI 

THC GOSKIIDIS U'OON 






D<L£MMA 

PWUV KATUMNG UUT MMIAND UNIVUKAl 






l/ILcMMA 

MUyFUTUMNGKEUTItOWUUID UMIVUtSAt 




1 


ACCDC IE/T\JE IfETVUl ID C^M(^ 
UUUTCMW COUMBIA 


' II 


RING 

MNHIIUJ OEFSTJU 


3 


2 


HEAVEN 

OJ SAMMY S YANOU FUTLMOW 00 DATA 




2 


L/KCAmCK/UB 19 mc 1 nm/uun 
lUZYDSioiMM mc 




3 


DIEM Ol IE 1 EC UnTC /Tl AMfWE^ 
KICnl UUB LB3 rn\J 19 111 AmUflBJ 
UMUmOTDZZlAlBtAKA USTWEST 


4 am 


NEW PARADISE 

WMDS PaNTCMTON 


4 


1 


UNBREAKABLE 

WESim RCA 




5 


ASEREJE/THE KETCHUP SONG 

lASKHCHUP COUIMtlA 




4 


MUSIQUE 

STAAACAOUiiyi MEKIMV 


5 WW 


AOrrORl GA NKjETA 

IVNOIONO W 


5 


5 


ASEREJEAHE KETCHUP SONG 

USKTCHUP COUNHBU 




3 


ROCK MY LIFE 
jUMcnt mntm 




5 


PREMIER GAOU 

MACICrrtTtM NUT 




KONOMACHI 
cxrTonHAjMf inc 


& WW 


LOVE ON THE UNE 
EuiriauAD EAsrwin 




4 


DIRRTY 

CMimMAACUNllUFlA'nWMIiaiMAK HCA 




6 


TU ES MON AUTRE 

UUU f AWAN S MAUHAMf fOlVDM 




EX-STYLE KISS YOU 

VCU. DKrTMMZONC 




STRONGER/ANGELS WTTH DIRTY FACES 

WOABAHS BUM) 




WE'VE GOT TONKiHT 

KMMnATWSFUniUMGJEAMEm POUTDM 




7 


YOU DIDNT EXPECT THAT 
buvchamfom) vi 




BYE BYE SAJGO r^O YORU 

COUNnvMUSUHINIMKAISMIIUWM KTWA 




COME INTO MY WORLD 

KVUIHMOGUf PMiantOM 




GOO IS A GIRL 
6MXMC0VBUGC OBMt 




B 


DILEMMA 

NEUVFUTUNNGKEUTIIOWLAMI UMNBtSAl 




INVOKE 

TM KVOUniON EPK 


Q|"4 


I'M GONNA GETCHA GOOOl 
SMANiAmAtN mcuirr 




SKIN ON SKIN 

SAMHCONNM ETC 




20 


IF TOMORROW NEVER COMES 

MMWKUTMG TOITOOA 


7 


TAI5ETSUNAMONO 

ROAODIMAJOfl Aki[«r«A> 




THE SCIENTIST 

CCHliflAV nUllOPHONl 




TONIGHT AND FOREVER 

B3 HANSA 




11 


SACHE 

OPHEUEWWIER WIA 




SONNAMONDARO 

nulGM IMVfMAL 

ASHFTA Nl KUCHIZUKEO 

TAKUO MKTSU IMIVtRSAl 

NADA SOUSOU 

MUNArSlWAW* VICTM 



HOT MOVER SINGLES 





20 


muL McCartney 

UUXMntfUIUVt PMUVMMf 






2 


TATSURO YAMASHITA 

RAMTKS WMMfRMUacJAnUI 






4 
1 


TLC 

MIKA NAKASHIMA 

usstamce sony musk usocunomcwds 






11 


SEUI OZAWA 

KAMUNOLTTABfETIMMNEnmOMVNO 1 UHnfRSAl 








3 


MAI KURAKI 

FAMTtAU GlZASnJDC 




2 




6 


NIRVANA 

NNNMU 6{mN 




4 




5 


NORIYUKI MAKIHARA 
MMnsumsanNNMi wuNaMuacjwM 




9 




10 


CgrSTALKAY 




5 




9 


ERIC CLAPTON 

ME MOM CU OM MOK MOn NmSt 




7 



HAPPY 

ASHANTI Off JAM 

THE GAME OF LOVE 

SAHTANAFlAnjRlNCMiCKUllMMCH AHSU 



WESTUFE 

UWMAKASU-TM GRUTIST MTl VOL 1 

BLUE 

ONClOVf MNOnWT.VHIGW 

ELTON JOHN 

THE&llEAtlSTHfTSIiWOT MKXn 

CRAIG DAVID 

SUCKEK TMAN VOLM AVUA&t MUSUII 

DAVID GRAY 

ANEWMVATMHMWMT EAXTWIST 

U2 

IHEHSIOftmiM ISLMH) 

GARETH GATES 

VlMAT HV HEART WANTS TO SAT RCA 

PINK 

MISSUNDAZTOOD AMfTA 

NIRVANA 

HfflVAMA GEmn 

ANDREA BOCELLl 

UNTIRIENTO PHILM 



28 DROP THE BASS 

' RKCO raiTDOR 

THE HARDEST HEART 

BLANK IJONESNATURIMGAMNEOAW WIA 

THROUGH THE RAIN 

MAMAHCARTr tSLAIW 

DROWNING 

CUZVTDWN COLUMIIA 



HERBERT GRONEMEYER 

MEttSCH [Ml 

DIE TOTEN HOSEN 

REICMASEmi DIEFtTTEJAHK JXr^AST WEST 

PHIL COLUNS 

lUTlFT WU 

DIE ARZTE 

ROanrMOUIItALSOiULI-UNPUMWUI WTACTIMMIOTaA 



HOT MOVER SINGLES 



n-AUTTU 

uwrrvK n 

ADDICTIVE 

TRUTM HURTS FUJUWMIWaH RflUtSCOK 

AU SOLEIL 

JENHR ISUNO 

irsoK 

ATOMIC KITTEN MNOCENT/VUGIN 

BOOM BOOM 

FACTOR X BAKUT 



U2 

TWBESTOf rnv-zm ISIANO 

WESTUFE 

(JWDEAUBLE TMI CAtATIST MTS VOL I KA 

SANTANA 

SHAMAN AJKTA 

PINK 

M'SSIMUUTOOD AMSIA 

WOLFGANG PETRY 

AUISl NAKLAJIIAMG 



i 



SBmfl MCKUDV 

GERALD DE PALMAS 

PHIL COLUNS 
Ttsrrr MA 

LORIE 

TfNMCHnr w 
CRAIG DAVID 

SuaiRTNANYDUIIAmAfil tASTVHXT 

BILLY CRAWFORD 
MH n 

MOeY 

ia UUELS 

PATRICK BRUEL 
[Mnu-oan ka 

ISABEaE BOULAY 
MilHMnTinmNaus n 




DIE ANOTHER DAY 



I'M GONNA GETCHA GOOD! 
sHMUiwAM mmmmmtsui 

ELEOmCAL STORM (IMPORT) 

10 ISUMOAMVIRSAl 

A MOMENT LIKE THIS 

UUYUAIUI50N LllCA;tMa 

ASEHEJE/THE KETCHUP SONG 
IAS KETDHJF CMUMeiA,f ONT 

HEY SEXY LADY 

SWCCYKAnXmCBIUAIIttONYCOlII BIG YIKkftECAAWIVCKAl 

DIRRTY 

CMMST1IU AHJUU FUnjnne RfOMAM BCAmc 
CRY 

FAITH HKL YVAANtH 

I AM MINE 
ptAnjiH tPKjtom 

WHAT'S YOUR FLAVA? 

CPA-r. [JAVID tVlinSIAHATLAKTICVFAHNn 



19 EVERYDAY 



PRAYER 

KTUWEB NEFWS&WAJWU 

CHECK THE MEANING 
fliouMASMCKin rnimamjim 

DAYS GO BY 

IMTYYTflAS rarUEM 

LEGAL 



1 


DIE ANOTHER DAY 

MAOOMU WAAMffl 




2 


2 


ELECTRICAL STORM 

lO IMBCUIYAJNMKIAI 




1 




THROUGH THE RAIN 

lAAfllAH CAAEY ECBCURYAJNIVEBSAL 






HOMBRES REMIXES 

FANCaUA $U«TIREUGE 






3 


MON COEUR RESISTE ENCORE 

UnKYAM VAIE MUSIC 




7 




BREATHE WITHOUT YOU 

MIUNC VAIfMUSK 




6 




AU THE THINGS SHE SAID 
TATU iNnncEmAJMnRSAL 




8 


a 


I'M GONNA GETCHA GOODI 

SMAWAIWAH (MEBOJEIYAIWYGISAA 




9 


4 


WHATS YOUR FUAVA7 

OMGLMm DMOANAMEBI 








QUE ME QUEDES TU Til 

SHANIRA COUIMBIA 


18 









ASEREJE/THE KETCHUP SONG 

lASKETtMUP COUMIA 

DILEMMA 

MOiVFUlUIMfiKEUYBDWUMI UliVDISAL 



DIE ANOTHER DAY 



HEAVEN 

UlANMYiVANOUFUTUEMESM SMOOE 

INSIDE OUTSIDE 

SOPMIE MOM «VE* 



EL ESPIRITU DE LA NAVIDAO 
tosnjMnAS wujtm 

PUEDESER 

aEMETODaLDCO AJHOIAVMG 

SOBE SON REMIXES PUMPIN' DOLLS 

MIAMSOUMOMACMW SUMEYUMA 



STOP N THINK 

MANNAM Vm 

MUSIC GETS THE BEST OF ME 

SOratf Ellis BCXTDA mtYDEM 

NESSAJA 

5CC0ITF «0NT0R5M0CK 




AU THE THINGS SHE SAID 

TATU BETIBSCaPI 

DILEMMA 

E«UYF{ATXINM6KEUYBimAIU) UNtVfBSAl 

ELECTRICAL STORM 

a isuuEO 

ASEREJE/THE KETCHUP SONG 

lASKnCHUB COUAMSU 

COMPUCATEO 

AVRAIAVIGNE ABISTA 



UN NUOVO BACIO 
CnETAUSSIO BU 
VIENI A VEDERE PERCHE 
CISAHnfklONMAiAliO MA 

DIRRTY 

CMRrsTiNA *i;ijiif A* 



PER ME E' IMPORTANTE 



MUSIC GETS THE BEST OF ME 

SEIPMEEUJSBCXTIM niYOOB 
THE SCIENTIST 

CaiDflAT PARlRPMONE 





ALBUMS 




ALBUMS 


ALBUMS 




ALBUMS 




SOUNDTRACK 

tmi SMAOYWrmcOPfAMVEBSAL 




2 


' JOAQUIN SABINA 

OMELOfNLACAUl AMOUUMG Le.«-r 


PEARL JAM 

IHOTACT mC 




U2 

TMEiUTOf tM-aa ISUNO 


VARIOUS ARTISTS 

BIG SHINY nJWS r UHMBSAi 






VARIOUS mUt 1 

OffKAOONTIMMFailGAIAl WUfHUSC WtM 


U2 

TWBESTOnWM OUMB 




PEARL JAM 

IMTACT EPK 




U2 

THEBESTDf ISSBBM OlAMkMTEIISCOPtUMVEXSAL 






U2 

THE BEST or IMD-M MBKURTMMWOUAl 


T 2 


AVRIL LAVKjNE 

in&O AMSTA 




QUEEN 

SRUicrwTsiiBit mumm 




PEARL JAM 

MOTAa EWOSONY 






LUZ CASAL 

CONOTUMMAOA CAffTM 


8 


EMINEM 

IfeMliSOUNOTMOl HfTERSCOPC 




POOH 
nwccMO ceo 


4 


VARIOUS ARTISTS itjk 

MUMANIA GAME 




5HAKIRA 

GRANDES EXTTDS COUMniA 




CRAKj DAVID 

SUacn THAN TDM AWOUflE WEA 




J 


ALEXBARONI 
savucanm mordi 


6 


AVRIL LAVIGNE MM 
in GO NEnYVtM,'AAtt1AMES 




VARIOUS 

OmACnNTlKJNFOII GALA] VAUMtlSK 


4 


KASEY CHAMBERS 

BARRKAOttaBRianMAaS ON 




4 


SANTANA 

SWUMAN JMISTA 


. 5 


ELVIS PRESLEY 
fuflssnwra rcamm 






ESTOPA Ifcja 3 

MASDESTAANGIS AWOLA.VM 


NIRVANA 
MKvANA umn 




6 


TIROMANCINO 

MCONTMUOMOVWBfTO VnUIN 


ife 


JAY-2 

IWmiXFWTinf VTUBtWCUBS IDCAfBunJNBIBnBSlL 




7 


ALEXUBAGO Wm 6 

QUEnHITir DROAWARNER lOT 


VARIOUS ARTISTS 

TNtPANavDL)— lATESTCOUfCnOH URBUmOH 




2 


CARMEN CONSOU 

LECCEZKM tMVERSAi 




FRANCOIS PERUESSE 

tAlBUM mATE ZBG 




5 


VARKjyS r" 7 

OraUOmTRHMKIiltMmil&AlAB'l VAUHUSIC | 


ELVIS PRESLEY 

EUmXnWTI RCA 




5 


MINA 

VEUMO nUitVSONV 




EMINEM 

THE OMOI SHOW WEKAmRMATMAHTSISCOnAIWVEBSAL 




9 


AMARAL 

ESTKUAOCHAR vmUNitMl 


10 


EMINEM 

TNEEHMWSNOW MTBtSCOn 




7 


NIRVANA 
HHtVANA oErm 



Hits of th« World Is cOfnpil«d at 8t7lboart//London. 



NEW - New Entry RE - R<-Entry 



48 www.blllbMrd.cen BILLBOARD NOVEMBER 30, 20012 

erial 




Mbs'ic 
Media 


EUROCHART 


Euroch 


irts are compiled by Music 


& Media from the national singles 


and album sales charts of 18 Euro- 


pean countries. 


Wi 




SINGLES 


D 


ASEREJEAXE KETCHUP SONG 

LASHTCMUr caiUMSLA 




DILEMIWIA 

HtUYFUIWINGXfLlTRDWUkftO UNMRSAl 




CXRRTY 

DWSIIMAAGUILilUFUTURINIiRIIlMAN RCA 


* a 


DIE ANOTHER DAY 

jWOOWH* WMWHHOS 


7 


MARIE 

JOMNHVMUVMT MEKUlf 




PER STEUERSONG (US KANZLERNI 

HGinSXrW WARMfRSTRATIlXMllMnNG 


UNBREAKABtE 

wtnurr rcr 


^1 8 


I'M GONNA GETCHA GOODI 
RIEN QUE lES MOTS m AMORE) 

UMBERrDTUJ/l & KA EASTtViST 


10 g 


DREAMER/GETS ME THROUGH 


^9 23 


ALL THE THINGS SHE SAID 

lAIU IMlASCQF-t 


21 


TU ES MON AUTRE 

UMUMBUNftMAURAM POtniOH 

COME MTD MY WORLD 

KVUIMIMMtJE MMJlfMOW 

PREMIER GAOU 

MACICSTSnM SONOmXT 


■ J4 


OBJECTION (TANGO) 
SHAIinA (PIC 


AlBUPMS 




U2 

THE etSTCF inonoD ISlANll 
PHIL COLUNS 

TESlirr EACEVAlUtMSTWtSTWtA 
WESTUFE 

Ur4BREAKA9lt tX SRUTtSI MH VOL 1 %KA 

NIRVANA 
P«IHVANA liEEEEN 

CRAIG DAVID 

SHaUTEFANVDUIIAVElUGE WUSTAJI 




SANTANA 

tMMAN AIIISTA 




ELVIS PRESLEY 
omanMTS kx 




PEARL JAM 
MmuT tnc 

HERBERT GRONEMEYER 

lAEMfCH EHI 






PINK 

EEI SSUEWAZTOOD ARSTA 





THE NETHERLANDS^! 


■ 




(STICHTaV,EAEGA TOP imi M.'IAO: 


SINGLES 




1 


DILEMMA 

NEUTFIATURIMKEIITRDWIAND imPEERSAl 






DIRRTY 

CHRtSnNAAGUIlfRAFEATURIINC HEDMAM RCA 

ASEREJE/THE KETCHUP SONG 

lASKETOilJP COllMEllA 




8 


HEY SEXY LADY 

SHAGGY rCAEURIKCBflJANATDNVCIXO l«CA 




A 


KUT MAROKKANEN??! 

RATMHER VIRGIN 


ALBUMS 




1 


U2 

TW BESTOf l)»IOm IStAM) 


i 


6 


NORAH JONES 

COEAAWArWTTHME BtUE NOTE 




2 


FRANS BAUER 

l>ICHTeUJDU S3M 




13 


ANDREA BOCELLI 

SENTIMENIO tMVERSAE CLASSICS & JAZZ 




9 


PINK 

M'SSIMDAZTOOD AAISTA 




H NORWAY 




IVEnOENS iiA\r. NORWAY) ii;iacj 


SINGLES 




ASEREJE/THE KETCHUP SONG 
EASNETOIUP COlUMfllA 




DKJEUMA 

NCUTfUTUHMKtUVnWLAM} UWVtRSAL 


^1 3 


AU THE THINGS SHE SAID 

TATU BETBttCOM 


Di 4 


I'M GONNA GETCHA GOODI 

WAIBAIWRM MBKUrr 


5 


DIRRTY 

CMRlSTIEIAAGUiaRAIEATUfllNGRiDMAN RCA 


ALBUMS 


1 


BJORN EIDSVAG 

TAII COUIHftlA 




U2 

TWBESTOriMD-MR tlEANO 




PEARL JAM 

RIOTAa EPK 


t ' 3 


LEONARD COHEN 

TK ESSENTIAL EHMAMCOHCH CBUIMW 


21 


EMINEM 

1 IBILE soiMonua iimftscoH 



Music Pulse 





NEW ZEALAND 




(RECORD PUSUCATIONS LTD) 1 HKEQ 




SINGLES 


HI 


4 


ASEREJE/THE KETCHUP SONG 
iAS((no«ip coiiiMnA 


2 


1 


THE TIDE IS HK>H (GET THE FEEUNG) 
ATOMCK(mN mcM 


3 


2 


DILEMMA 

NEUVFCAnMNG((XUrBOWlAMl IMVBESAL 


4 

S 


7 
3 


HEAVEN 

(USAMMVtVAMOUrUIUMCOO IMOOE 

ROUND ROUND 

SU&AIAIES (StAMO 


ALBUMS 






U2 






iKfioTonwMi ttum 



■ DENMARK 


Hii 


^irPl NlfLStS MAFWniNG RtSEAflCMl ll.'IMC ] 


SINGLES 




RIGHT HERE NEXT TO YOU 

JON CAmOL 


2 


ASEREJE/THE KETCHUP SONG 

us KETCHUP COLUMeW 


^9 4 


DILEMMA 

WLU rUTimiNG XUiy HDWIAMI IMTVUSAL 


7 


mUmiuUiUIUM KATIMMG REDMAN KA 




DtE ANOTHER DAY 

MU)OP0U WMNUUOt 


ALBUMS 




U2 

TMC BEST Of man ISUHO 


E 


TV-2 

ntUUmMWtUMmMNDBMn CMmH 




ROXETTE 

TWIMLWIffTI CAmW. 


4 nw 


WESTUFE 

IMMHAMILi-THEGaUTESTWravOLI KA 




M SLAGET 12 
irriMNCd HCAiiT^ 



I 



NIRVANA 

NmvAMA GOTEN 

AVRIL LAVIGNE 

UTCO AmSTA 

EMINEM 

IMUSDUHDTRACX WTBtSCOPE 



I 



COMMON CURRENCY 



A weekly scorecatd of albums simullaneously attaining lop 10 chart status 
in three or more leading world markets. 

Rap«rtoira owner B BUR. E EMi, I Indnpondcnt. S Sony. U Uiiivarsal. W Wain«r 



ARTIST 


USA 


JPN 


UK 


GER 


Flu 


CAN 


SFN 


AUS 


ITA 


NTH 


PHICOUMS 

TesofyW) 








3 


4 










s 


CRAIG DAVID 

■ ■ ■ jnVoul Average IBi'W) 






4 




6 






s 






EMINENi^^^BH^H 
The EimnMlHH^^^H 


9 










10 




10 






NIRVANA 




7 


9 










7 


10 




PEARL JAM ^^^^H 

RiolAcllSI ^^^^H 


5 










4 




1 


2 




PINK 

MissundaztoodlBI 






8 


9 












5 














7 




9 




9 


SANTANA 


10 






S 










6 


7 


soundthack ■■■■ 


2 










1 




4 






U2 

at,: J; .'oooiui 






6 


6 




a 


3 


2 


1 


1 


WCSTUK 

IMreakabk: Hw GrMtm Hb VU 1 (Bl 






1 


7 












6 



1 POkil. 






SINGLES 




1 


ELECTRICAL STORM 

UI (SUND 




4 


HERE 1 AM 

BRTAN ADAMS AAM 


7 


WHENEVER. WHEREVER 

SMAKBU EPK 




5 


THE GAME OF LOVE 

SANTANA FUTURJNS MiCHEtLE BAAAICH AAISTA 




? 


1 AM MINE 

PEARliAM EPIC 


ALBUMS 




1 


U2 

THE BEST Q( tmnOl lElAMD 




2 


LAS KETCHUP 

HUASDElTOMAn COLUMUA 

PEARL JAM 

HIOTACT EPIC 






MADRHiEus ( HB«sH uao ORoenu 

[[JfORlA CAPITOL 






NIRVANA 

NIRVAMA CEFKN 




1 







ALBUMS 


2 


MAMBRU 




UAMBRLl DMG 




JOAQUIN SABiNA 




OlMELDENLACAUi BMG 




U2 




THESeSTOFIlSDXIH ISIANO 




3 


X>AN MANUEL SERRAT 


1 




vnUSENLABOCA BMG 






DIEGO TORRES 






UN MUNOO nmRENTI RCA 




6 


RITA LEE 






BDSSANBEATUS UDERES 


1 




LOS NOCHEROS 






IDSHOCHEMtSENVTVDENELtunnCOtDM M 






ELVIS PRESLEY 






ElVISariHin HCA 




SHAKIRA 




GUANOES EXITOS EPK 




SKAY BErUNSON 




A lIUVtSDILMARDI imSAKGADOS DBH 



RYING HIGH: London-based duo l^nin 
Brakes is set to follow its Mercury 
Music Prize-nominated debut album 
The Optimist with a second, as-yet- 
untitled LP early in 2003 via Source. 
In the meantime, the two acoustic- 
based singer/songwriters warmed up 
for the album release with an exten- 
sive U.K. tour, an intimate gig at the 




top of London's landmark BT Tower 
(which has been closed to the public 
for 30 >'ears). and a new single, "Long 
Distance, " which debuted at No. 22 on 
the U.K. singles chart. The forthcom- 
ing album, produced by Tbny Hoffer 
(Beck, SupeigrassI, heralds a harder 
sound for the pair. "We are excited 
about the album, because we have 
pushed ourselves a lot" the band's OUy 
Knight says. "Acoustic folk-based 
music is only one side of us. The record 
has new sonic elements, and we re- 
corded it alinost entirely live. There are 
moments of serenity and beauty sit- 
ting alongside funked-up, angry 
moments." CMRISTOPHER BARREn 

SWEET REVENGE: The release last 
month of the soundtrack to Polish film 
Zemsta (The Revenge) has spawned a 
hit single, "Oj Kot," recorded by top 
Polish artists including Maiyla Rodow- 
icz, Ryszard Rynkowski. Crzegorz 
Markowski, and Andrzej Piaseczny. 
The comedy, directed by Academy 
Award-winning Andrzej Wajda, is 
based on a 19th-century play by Akk- 
sander Fredro. It was scored by Woj- 
dech KOar, the Cracow-bom compos- 
er who created soundtracks for such 
movies as Francis Ford Coppola's 
Dracula and Roman Polanski's Ser- 
enth Gate. Polanski appears in Zems- 
ta singing a folk song called "Kot Kot. " 
"I'm so glad he agreed," Wajda says. 
The soundtrack album went straight 
to the top five of the Poliiih charts. 

ROMEK ROGOWIECN 

FUMENCO TAKES THE RAP: Tradi 
tional flamenco continues to score 
frequent commercial success in 
Spain. Yet the search continues to 
explore new paths down which fla- 
menco can travel and expand toward 
new audiences without losing its 
essence. T\w) groups with interesting 
hip-hop/flamenco fusions are causing 
a buzz: E^celona's (Jjos de Bngowith 
Ban (which means "damn good" in 



the gypsy dialect Calo) on indie La 
Fabrica De Colores/Satelite K, and 
Seville's Mirtires del Compis with 
Empaquetado al Vacio (Vacuum 
Packed) on Warner Spain. Ojos de 
Brujo, which played this fall's Womex 
festival in Essen, Germany, reached 
No. 40 on the Spanish album charts 
with its self-produced and -published 
album. A ramshackle mix of hippie 
philosophy and scratch hip-hop, Bart 
is enjoying .success because it is not 
another New Flamenco-style attempt 
to court commercial success by los- 
ing dignit>'. Martires de Compas has 
known Spanish chart success before, 
and the group's Andalucian approach 
to flamenco is less radical. Martires 
toured the U.S. and Latin America in 
2000 and 2001, and Warner is putting 
faith in the group's contemporary' hip- 
hop/flamenco style. HOWEU LEWOIYN 

SEEKERS SE11-4JP: In a first for the 
Australian music industry, the Seek- 
ers have put their back catalog of 
songs and performance and video 
rights for sale. Analysts suggest bids 
could reach $10 million Australian 
(S.S.e million). The vocal-harmony 
outfit had global hits in the 1960s with 
"Georgy Girl, " 'The Carnival Is Over, " 
and "A World of Our Own. " Its last 
album, 1997's Future Road (EMI), 
went platinum (70,000 units). In 
March, the quartet will embark on its 
final tour through Australia. It occa- 
sionally reunites for shows, but singer 
Judith Durham has a jazz career, 
bassist Athol Guy runs a bed and 
board establishment guitarist Keith 
Potger runs a furniture importing 
company in Perth, and main song- 
writer Bruce Woodley resides in Bali. 

CHRISTIE EUEZER 

SEEKING SANCIUARl^ Released in Ire- 
land with minimal fanfare, Autama- 
ta's debut album. My Sanctuary (Left- 
hand Records), is a quiet, low-key 
triumph of soulful elcctronica. The 
brainchild of Dublin-based studio wiz- 
ard Ken McHugh, Autamata combines 
abstract ambient dance grooves like 
the delicious "Fragments" with star 
performances from special guest 
vocalists Carol Keogh (formerly of 
ethereal Irish band the Plague Mon- 
keys) and Cathy Davy, both of whom 
remain largely unknown in their 
native Ireland. By drafting musicians 
to play violin and cello. McHugh has 
added an organic element to the 
programmed beats and rhythms. In 
keeping with the eclectic nature of the 
record, there is even a pastiche of wil- 
lowy Irish chanteuse Enya on "Little 
Green Man." McHugh is planning a 
series of multimedia performances to 
promote his Autamata project which 
is slated for eventual U.K. and inter- 
national release. He also plans to use 
his independent Lefthand label to 
release music by other artists. 

NICKKEUy 



BILLBOARD NOVEMBER 30, 2002 



www.billboar4.com 



Serial 




Furtado, Mitdidl, Nid(elbad( Among 
Winners At Canada's SOCAN Awards 



BY LARRY LeBLANC 

TORONTO— With three wins. Cana- 
dian singer/songwriter Nelly Furtado 
was the big winner at the 12th annu- 
al Society of Composers. .Authors, and 
Music Publishers of Canada (SOCAN) 
Awards, held Nov. 18 here. 

DreamWorks/Universal artiiit Fur- 
tado — who did not attend the cere- 
mony held at the Art Gallery of 
Ontario in Toronto — was honored 
for her compositions "I'm Like a 
Bird" and ■ Turn Off the Light" in the 
pop music category and received an 
international achievement award for 
"I'm Like a Bird. " (Both title.s are 
published by .Nelstar Publishing.) 

The event, hosted by country 
singer Paul Brandt and attended by 
200 industry figures, honored those 
Canadian songwriters and publish- 
ers whose songs received the most 
radio airplay in 2001. as well as 
SOCAN members whose complete 
repertoire achieved the highest 
number of performances in their 
respective categories during 2001. 

One of the evening's highlights 
was an emotional speech by SOCAN 
president Cilles Valiquette. who 
called on music creators to unite in 
order to protect their copyrights in 
the face of the "democratization of 
technology in the marketplace." 
Valiquette said. "One way to do this 
is to value this organization. We are 
SOCAN. We need SOCAN. But SO- 
CAN needs us. too." 

MITCHELL OVER THE MOOI^ 

Furtado was among the handful 
of celebrity no-shows at the event. 
Others included rockers Nickelback 
and Wave, country singer Carolyn 
IJawn Johnson, and rapper Kardinal 
Offishall. But the event did not lack 
star power — not least for the pres- 



ence of Joni Mitchell, who received 
the William Harold Moon .Award, 
recognizing her contribution in 
bringing international attention to 
Canada through her music through- 
out the course of her career. 

Fighting back tears at the begin- 
ning of her acceptance speech. 
Nonesuch/Warner Music artist 
Mitchell then humorously led the 
audience through her emergence as 
a .songwriter while in her teens in 
Saskatoon. Saskatchewan. " I've 
always said I'm getting out of the 
music business." Mitchell conclud- 
ed. "Recently. 1 said it again. Well. 
I'm still here." 

Speaking to Billboard, Mitchell 
recalls that her career took a com- 




mercial downturn following her 
1979 /Vsylum Records dibumMmgus. 
a collaboration with late jazz bassist 
Charles Mingus. "1 was advised not 
to do that album." the 1995 Billboard 
Century Award honoree said. " I was 
told I'd lo.se radio support. What did 
that have to do with making music? 
I'd do it again." 

Another highlight was the accept- 
ance of singer/guitarist/producer 
Myles Goodwyn of the National 




Artna Victory for Wamcr/ClupiMll. Sony Music Australia vocalist Tina Arena has 
signed a new thrcL'-VL'ar puhli.sliinfi deal covering Australia and New Zealand 
with Warner/Chappcll Australia. She was previously with EMI Mu.sic Fulilish- 
ing. Arena, who is negotiating a new deal for international publishing outside 
Australasia, is currently recording new tracks for the European version (due in 
early 2003 ( of her recent allium JusI Me. prior to writing her next album with 
partners in the I'.K. and Nashville. Arena, who co-wrote her 1995 international 
hit '"Chains."" has had material recorded by other international acts, including 
Jo Dee Messina and LeAnn Rimes. Pictured signing the deal in Sydney, from 
left, are Warner/Chappcll Music Australia creative manager Fifi Jones. Arena, 
and Wamer/Chappell Music Australia managing director Adam Lang. 



Achievement Award. Goodwyn has 
fronted Montreal-based rock band 
April Wine since 1969. 

A special achievement award was 
presented to Claudette Fortier for her 
contributions to Canada's music 
industry during her 25-year career of 
championing the rights of music cre- 
ators and publishers. Fortier is the for- 
mer GM of the Montreal-based Soci- 
ety for Reproduction Rights of 
Authors. Composers and Publishers in 
Canada and is currently its copyright 
and business-development advisor. 

Writers earning international 
achievement awards were Steven 
Page and Ed Robertson for "Pinch 
Me. " performed by their band Bare- 
naked Ladies; Naoise Sheridan for 
"Young." co-written with Steven 
McEwan and Craig Wiseman and 
performed by Kenny Chesney: and 
Cilles Codard for "That's the Kind of 
Mood I'm In." co-written with 
Richard Giles and Tim Nichols and 
performed by Patty Loveless. 

MOST-PERFORMED SONGS OF 2001 

Timeless 1970s songs by song- 
writers Terry Jacks, Ken Tobias, Kim 
Berly, and the late James Leroy cap- 
tured this year's SOCAN Classic 
Awards. These honors recognize 
songs that reached the 100.000- 
airplay mark on Canadian radio dur- 
ing 2001. Jacks won for his Canadi- 
an hit " Concrete Sea" (Gone Fishin' 
Music), Leroy for "Touch of Magic" 
(Martintown Music/Snowberry Mu- 
sic), Tobias for "Dream No. 2" and 
"Give a Little Love" (both Abovewa- 
ter Publishing/Gloosecap Music Pub- 
lishing/Pangaca Music), and Berly 
for "Minstrel Gypsy" (Open Wagon 
Music/Pcermusic Canada). 

The most-performed Canadian pop 
songs during 2001 were Furtado's 
■"I"m Like a Bird" and "Turn Off the 
Light" and "California." co-written by 
Ben Dunk and Dave Thomson, per- 
formed by Wave, and published by 
BMG Music Publishing Canada. 

The most-performed Canadian 
country songs were "Complicated," 
written and performed by Carolyn 
Dawn Johnson (EMI Music Publish- 
ing Canada): "Followed 1 ler Around," 
co-written by Jimmy Rankin and 
Gordie Samp.son (No Such Music/ 
Song Dog Music) and performed by 
Rankin: and " Downtime, " co-written 
by Johnson and Phillip Coleman 
I EMI Music Publishing Canada/Blue- 
water Music Canada) and performed 
by Jo Dee Messina. 

The most-performed Canadian rock 
song was "How You Remind Me," 
written by Chad Kroeger, Mike Kroeg- 
er, Ryan Peake, and Ryan Vikedal 
(Wamer/Chappell Music Canada) and 
performed by Nickelback. 

The most-performed Canadian 
urban song was "Money Jane." co- 
written by Kardinal Offishall and 
Sean Paul (Wamer/Chappell Music 
Canada) and performed by Offishall. 
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Eminem was Hit biggest winner at the MTV Europe 
Music .Awards Nov. 14 in Barcelona. The Inter- 
scope/Universal artist took trophies for best album 
{The Eminem Show), best hip-hop artist, and best 
male singer. Kylie Minogue. Linkin Park, and Red 
Hot Chili Peppers each won two awards. A total of 
25 awards were presented, including 10 regional 
honors; all are voted on by the public. MTV claims 
that 13 million votes were cast this year. To mark 
the 10th anniversary of the awards in 2003, the net- 
work is considering a change in format. MTV Net- 
works Europe president/CEO Brent Hansen says, 
m look at it from the bottom up. 1 don't want the show to be one of those 
things where you know what you're going to get." LARS BilANDlE 

Japan's AvexCuwip of music-related companies recorded a half-year loss for 
the first time in its history between March and September 2002. Tokyo- 
based Avex announced a first-half net loss of 1.3 billion yen ($10.6 million), 
compared with a net profit of 390 million yen (S3.2 million) for the same 
period in 2001, Sales, however, were up 7.3% to 36.8 billion yen ($301 mil- 
lion). For Avex Inc.. the group's core company, first-half sales were down 
from 20,7 billion yen ($169.3 million) in 2001 to 19.2 billion yen ($157 
million), givinga net loss of 1.2 billion yen ($9.8 million). The company says 
it expects better results for the whole year to March 2003. because of strong 
releases. As well as the Avex Inc. labels (with such imprints as Avex TVax, 
Avex Tune, and Cutting Edge), the group includes music-publishing, con- 
cert-promotion, nightclub-management, artist-management, and audio- 
software distribution companies. STIVE McdJURE 

The European branch of the Global Entertainment Retail Assn.^ 
(CERA) has a new member, the Belgian Entertainment Retail^ 
Assn. (BERA), GERA Europe now represents retailers in the/ 
U.K.. France, Germany, the Netherlands, and Belgium through! 
their respective national organizations. BERA currently has 
only three members, the three biggest masic retailers in the' 
country — Sonica. Free Record Shop (FRS) Belgium, and FNAC. 
jointly claiming more than SO"*! of music sales nationally — but aims to recruit 
other Belgian music merchants. FRS Belgium managing director and BERA 
president Serge Couvreur ays joining CERA Europe will enable the group to 
"liaise Belgian issues with the European point of view. " TOM FERGUSON 

U.K. indie labels body the Assn. of Independent Music (AIM) has formed a con- 
.sortium with nine European content, telecommunicatioas, and technology 
companies to tr>' to develop a commercial solution for distributing music via 
nK)bile phones. Through its new-media unit Musicindie, iVlM has linked with 
mobile-phone maker Nokia, wireless operator Vodafone, and Greek music- 
TV channel MAD TV, among others, for the two-year project, called Musical. 
Partly funded by the European Commission, Musical aims to develop pilot 
.schemes to learn what consumers want from wirele.ss music services and to 
determine the most realistic business mcxlels. JUUANA KORANTENG 




The public prosecutor In Athens has pressed charges 
.igiiiast 11 police otficersu+io were conducting ananti- 
piracy raid on a warehouse in the Greek capital and 
against a local broadcaster who covered the operatioa 
The charges relate to a 1993 law that says accused 
criminals may be videotaped only with their consent 
or upon being proved guilty. The police officers were 
diargcd for allegedly facilitating the ndeotaping of the 
c iperation. Commercial TV channel Alter vi-as charged 
for airing the tape. International Federation of the 
Phonographic Industry Greece GM Ion Stamboulis 
says. " After it's finally begun getting through to 
authorities that CD piracy is a crime that should be punished, we have this inci- 
dent that takes us back to where we started." MARIA MRAVANTES 

Tolcyo-based Label Mobile , an online ring-tone provider, has joined Japanese 
telecommunications compiiny KDDI in launchinga new seaice. Music Direci 
From the Record Companies, which will be available through cell phones in 
December. The service will feature 15- to 30-second-long excerpts from 15 
Japanese record companies' current single releases, which can be dovvnloaded 
to cell phones either for ILstenlng or for use as ring tone.s. Each song excerpt 
will sell for between 80 and 100 yen (66 cents-83 cents); 300 clips will initially 
be available. Labels taking part include Sony. Avex. Victor Entertainment. 
Toshiba-EMl. Universal, and BMG Funhouse; the first five of those companies 
jointly established Uhel Mobile in July 2(K)1, SIEVE McOURE 
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Sinatra, Elvis, Stones Go Platinum 

ffFf Europe Awards Recognlie CoUen OUIes And Current Artists 



BY PAUL SEXTON 

LONDON— October s International 
Federation of the Phonographic 
Industry (IFPI) Plat- 
inum Europe Award 
certifications represent- 
ed a particularly broad 
church of music — not 
merely among modem- 
day artists — from Norah 
Jones to Nelly. Among 
the 11 discs shipping 1 
million or more units 
were albums containing 
recordings from the 
1960s and the pre-rock- 
n'roll mid-'50s. 

The latter disc. My 
Way: The Best of Frank 
Sinatra (RepriseAVamer 
Music International 
|WMI|). moves up to 
triple-platinum in the IFPI survey. The 
durable 24-track retrospective achieves 
this on the fifth anniversary of its re- 
lease and just as WMI releases an 
upgraded, 46-track double-CD version. 

TV'o more all-time giants win Plat- 
inum Europe discs, as the current 
Rolling Stones and Elvis Presley com- 
pilations mount the winners' ros- 
trum — in Presley's case, for the sec- 
ond month in a row. The Stones' 
Forty Licks (Virgin/ABKCO/Deccal 
proved a timely certification, coincid 
ing with the 40th anniversary of the 
Stones' first-ever studio recordings 
Oct. 26. 1962. in North London. 

Elvis 30 HI Hits (RCA) accelerates 
to 2 million European shipments, hav- 
ing reached 1 million last month. The 
hugely successful compilation is not 
the King's first to win an IFPI award: 
The Essential Collection went Euro- 
pean platinum in 1998. The Stones 
made their previous appearances 
among these honors in 1996, when 
both Stripped and Voodoo Lounge 
reached 1 million shipments. 

"Compilation albums are very 
good for the CD format," notes 
Rolling Stones drummer Charlie 
Watts, putting his trademark diffi- 
dence toward record marketing on 
hold at least for a moment. "To carry 
you through 70 minutes, what's great 



is you have (a number of| songs you 
can sing along with and [some] 
you've never heard." (Forty Licks 





ifpi 

Pi^TiNUH Europe 

1,000,000 
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contains four new Stones recordings 
made in Paris in spring 2002.) 

Mick Jagger adds, "1 thought it was 
a good time to put out this kind of 
record. We've got a lot of stuff for an 
album that could come afterwards." 
But for all the excitement of reaching 
a new generation of fans with Forty 
Licks, Keith Richards considers it 
important to keep the nostalgia ele- 



ment in check. "Exactly," he says. 
"That's why it's 'Licks' and not 'Years.' " 
Max Hole, senior VP of marketing 
and A&R at Universal 
.Music International, 
oversaw that company's 
negotiations with EMI. 
ABKCO. and the Stones 
that led to the comple- 
tion of Forty Licks, but 
he says: "The turning 
point for the best-of was 
definitely Jagger speak- 
ing to [ABKCO founder! 
Allen Klein directly." 

Other compilations 
figuring in the October 
list were Bryan Adams' 
The Best of Me (A&M). 
which hit 2 million 
shipments, and Duran 
Duran's Greatest (EMI), 
reaching 1 million. Italian superstar 
Eros Ramazzotti registered a rela- 
tively rare platinum entry for a live 
album, as Eros Live (Ariola) fol- 
lowed the 2 million European ship- 
ments logged last December by his 
Stilelibero set. 

Jones' Come Away With Me (Par- 
lophone/Blue Note), tieWy's Nellyville. 
and Bon Jovi's Bounce (Mercury) all 
won their first IFPI recognition for 1 
million shipments each, while Red 
Hot Chili Peppers soared to 2 million 
withBy//!(»H'ai/(WMI). 

Finally, Santana has made a swift 
start in the stern task of following 
the six-times Platinum Europe sta- 
tus of the group's previous multi- 
million-selling album. Supernatur- 
al. The follow-up. Shaman (Arista), 
reached its first 1 million within 
days of release, having entered the 
Italian and Swiss charts at No. 1 and 
immediately reached the top 10 in 
nine other European countries. 

Carlos Santana describes the new 
album as "very vast. In fact, there is 
no framework [for it|. When the 
IWorld Trade Center) towers went 
down, 1 knew I had to step up to the 
plate and write some music to bring 
unity and harmony." 

More Platinum Europe informa- 
tion is available at lfpi.org. 



Play's The Thing For 
Danish Music Scene 



BY CHARLES FERRO 

COPENHAGEN— The organizers of 
Play Danish Day, the Oct. 31 event 
that promoted the domestic music 
scene here, are looking to repeat 
the experience. 

The initiative was coordinated by 
the Danish Music Information Center 
(MIC) — which operates under the 
aegis of Denmark's Ministry of Cul- 
ture — and authors' rights body 
KODA. According to MIC director Bir- 
git Bergholt. "The goal was to raise 
awareness of our own musical culture, 
background, and identity 
in a global cultural land- 
scape where it can be dif- 
ficult to recognize our 
heritage. Danish music is 
not the same today as it 
was just 10 years ago. 
given the global scope 
of cultural integration." 
Bergholt says plans are 
already being made for a 
repeat of the initiative, 
though next year's event 
will have a different, as- 
yet-unspecified angle. 

The day was intended to 
raise the profile of all facets of Danish 
musiic. whether performed b>' domes- 
tic or international talent, giving par- 
ticular exposure to Danish-language 
material. Broadcasters were urged to 
play as much Danish music as possi- 
ble, and promoters at venues across 
the country were encouraged to add 
Danish acts to their lineups. 

"It's important to bolster belief in 
Danish music and the industry, along 
with Danish-language lyrics, as op- 
posed to .some of the Danish-tinted 
English-language material with shod- 
dy language, " Universal A&R director 
Claus Lund Petersen comments. " Plus, 
it was done on a broad scale and hit all 
media. 1 think it should be a quarterly 
event — or at least hvicc a year." 

On Oct. 31, the state-owned Dan- 
ish Broadcasting Corp. (DR) gave 
over most of the day's airtime to Dan- 
ish music on its flagship national top 
40/public service radio station P3, al- 
though the country's commercial 



stations supported the initiative to a 
far lesser degree. National market 
leader P3's programming policy 
already requires it to play around 
40% local repertoire. 

Danish TV stations scheduled a 
modest amount of extra music-relat- 
ed programming to tie in with the 
event but gave substantial coverage to 
a curtain-raiser for the actual day, an 
Oct. 29 conference titled "Play Dan- 
ish — A Conference on Danish Music 
and Identity." Staged in Copenhagen 
by MIC and KODA. the conference fea- 
tured four key speakers 
addressing issues relating 
to popular, traditional, 
folk, and cla.ssical music, 
j Most of the 125 partici- 
, j pants represented vari- 
|i ous music-related organ- 
J[ izations. and mainstream 
topics were largely eclip- 
sed by discussions of var- 
ious niche genres. The 
conference was capped 
by a Q&A forum, with a 
panel including Interna- 
tional Federation of the 
Phonographic Industry 
Denmark chairman/EMI Music presi- 
dent Michael Ritto and DR director of 
music policy Eik Frederiksen. 

Torben Ravn, radio promoter at 
Sony Music, reflects that Play Dan- 
ish was "a good initiative." But he 
adds, "What was needed was local/ 
commercial radio stations to fully 
participate — but they have budget 
demands and tend to play interna- 
tional music [which is subject to 
lower performing-rights rates]. It's 
great P3 supported it. but I still wish 
they'd played some more tracks you 
don't normally hear: new acts." 

Petersen insists that the day "il- 
lustrated what we can do in diverse 
genres, so listeners/viewers realize 
what is out there, instead of the 10 acts 
or so that get heavy play. U s valuable 
to expose new genres and raise aware- 
ness of the histoi7 of Danish music." 

Bergholt concludes. "Given the 
press coverage. I'd say we reached 
our goals." 
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4PR4 Reports Record Income Results In 2001/2002 



BY CHRISTIE EUEZER 

SYDNEY— The Australasian Performing 
Right /\ssn. lAPRA) posted record re.sults for 
the year ended June 30. 2002. 

.M its annual general meeting Nov. 8 in Syd- 
ney. APIM reported that gross revenue from 
Australia and New Zealand had reached a 
record high of $100 million Au.stralian (S.^7 
million), up from $96.7 million .Australian 
($55.1 million) in the 2000/2001 period. The 
international success of .Australasian hands, 
films, and TV series meant that more than $16 
million Australian ($9.3 million) in gross rev- 
enue came from overseas sources — up from 
the previous year's figureof $15 million Aus- 



tralian ($8.55 million), setting another record. 

Altogether, $85.6 million Australian ($48.7 
million) was distributed to APIt-Vs 
33.404 composer, songwriter, and 
publisher members and its over- 
seas affiliates. The figure was 
$82.7 million Australian ($47.1 
million) in 2000/2001. 

Brett Cottle, CEO of the 76- 
year-old collection .society, says: 
"Of our 18 streams of revenue. In 
went up. Given that many com- 
panies in the entertainment in- 
du.stn' are [findingi It hard, this 
was an unexpected result." 



APRA also manages the Australasian Mechan- 
ical CopNTight Society (.■VMCOS): the joint rev- 
enue of the t\\x)h<Hlies totaled $121 
million .AiLstralian ($68.9 million). 
.AMCOS' 200 publistier members 
received $17.4 million .Australian 
($9.9 million) from the collection 
of mechanical royalties, down from 
$18.8 million Australian ($10.6 mil- 
lion) in the previous term. 

Operating on a low cost ratio of 
1 5.87"(i. APfc\ has been aggres- 
sive in finding new sources of 
income in recent limes. During 
the 2001/2002 period, it negotiat- 



ed an annual increase in license fees of 
$600,000 Australian ($.'$42,000) from the gov- 
ernment-run .ABC TV and radio network and 
collected SI million Australian ($570,000) in 
lees from the pay-TV sector. The body also 
.secured $1 million Australian in license fees 
from businesses using music-on-hold. 

APRi\ also raised its fee rate for New Zealand 
commercial radio stations, which previously 
paid 2.3% of gross advertising revenue for FM 
stations and 2% for ,W formats. APRA twjk 
the dispute to arbitration. As a result, since 
July. Kiwi stations with music formats have 
had to pay APRA 2.6% of gross advertising rev- 
enue and talk stations a fiat I'tii. 
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EURO STRATEGIES: 
Are They Paying Off? 

Majors Revamp Labels And Marketing 
To Survive During Tougli Times 



BY ADAM HOWORTH 



[.()NIK)N — Nonian is an island, 
jior is any piinliicl inanamT. A&R 
fxct or marketing \'V. "I'hal's (lie 
nit^ssagc emanating IVoni tfic 
multinational i7iajor labels in 
Knrope as they aim to reverse the 
treiui ol'ttimhiing sales. One key 
slnitegy : dealing ilearer channels 
ortonnmmication ami eoopei'.ition 
between theii regional otlires. 

'I he latest global sales (ignres 
li oni IFPI. the Intei itational Fed- 
eration o[ the Phonographic 




Sinty'.\ titirger 

Industry, heap mote misei y on an 
industry still reeling fron» a 5'^ 
drop in worldwide record sales last 
year. In the lirst hall ol 2002, sales 
of recorded music worldwide fell 
l).2'/{ in value, while unit sales 
drop|)ed 1 l.^/J. In Kurope. overall 
s;iles lell in value by 7.59i and by 
l.V'A in units. 

"It's a tough mai ket — it's never 
heeti more diUlcult to make 
money," acktiow ledges Sony Music 
F.ntertainment Kurope president 
Paul Bulger. In the U.K., where 
depth ol repertoire traditionally 
ensures strong results, recorded 



music sales have diopped in value 
.">. I'/f. "I'd like to say I'm sui piised. 
but I'm not," says Burgei. who 
stresses, "Om chart shale is higher 
than it's ever been in singles and 
albums." 

For this Euiopean Quarterly 
report. Billboard spoke to senior 
executives with F.uiDpean tvspon- 
sihiliiv at each ol the live tnultina- 
liotial major labels alxiut die steps 
they've taken to sell music in tough 
limes and how those elforts are 
paying olT. 

GREAT MUSIC FROM 
AN'mHERE 

llie chart-topping success across 
Eiiro|H- ol RCVs F.lvli: H) it I Hits 
is a prime example of BM(;'s 
ellorts with .•\nglo-.Anierican reper- 
toire, to clearly "prioritize what we 
see as poleiilially big .sellers," says 
I im Bowen, IX)(), BMCp F.urope. 
'File Elvis campaign, he siivs. "was 
extremely well-focused and en- 
sured the album Weill to No. I in 
17 countries." 

BMC. Europe's appointment in 
jiily of \'oel Kenan a.s senior VP of 
marketing was aimed at ensuring 
"immediate and clear coiiiniimica- 
tion between the lepertoire owner 
and seller." says Bowen. "We've 
seen that operate extremely w-ell 
with Pink and .Avril Lavigiie," he 
says, while new projects from 
(Christina .Vguilera, the Foo Fight- 
ers and Santana should see similar 
payofl's. "It's totally important that 
the guy who sells a record in Bel- 
gium, Ibr example, is close to the 
guy providing the artists or parts of 
the advertising in New York. This 
applies to all artists. That's the 
.Aiiglo-.\iiiei icati approach " 

With European lepeiloirc, BMCJ 
Cinihtnirft im fMtgr EQ_-I() 
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SWEDEN'S HOMEGROWN TALENT 
HELPS STABILIZE MUSIC SALES 

Performers And Producers Give Country International Impact 

BY JEFFREY DE HART 

STOCKHOI-.V! — While music sales in key European inarkeLs dropped more than 17< in the first half of this 
year, Sweden is holding its own. In a global business climate thieatened by online pinicy and CD-burning, 
executives here express optimism about the Iburtli cjuarler, the coming year and beyond. 

Western European markets saw a ~ Sy^t drop in .sales value and a 7.4^ drop in units during the lirst six 
months of 2002. according to ligiircs released in October by the International Federation oftlie Phono- 
graphic Industry (IFPI). However, the IFPI's report singled out the strength of .Sweden, a market known 
for the iniernalional appeal of its artists, writers and procliicers. .Accoi diiig to liall-y ear ligui cs froiii (ii am- 
molbii I.everambrernas Fbieniiig — or CiEF. the Stockholm-based aliiliate of the IFPI — music shipments in 
Sweden rose 2.3^ in value and 11^ in units (see sales box. page EQ--I). 

What's clear is that Sweden's efU:>rts to develop homegrown acts Ibr the global market have helped main- 
tain local sales this year as well. 

"We had a dramatic downlall last year compared to other market.s in Europe, wbicii have had their de<:rea.ses 
kicking in this year," says Gcrt HolmOcd, Ml) of L niversal Music Sweden. " I he question is, will the market 
increase in volume in the last tliree months of 2002, ;is it diti last year?" 

New third-quarter figures show total sales volume up 1.99f but sales value down 3.3%. Fourth-quarter 
sales should benefit from the traditionally strong slate of releases from fK>th international stars and local 
artists — the falter seen as die source of the market's strength l<>r the Mist half of 2002. 

"'File overall prospects for the .Swedish market clearly remain encouraging." says Mattias Wachtmeister. 
,\X. K director for Warner Music Sweden. "From an AS.R point of view. Sweden is a fertile bl eeding ground 
for |x'i forming artists, as well as producers. I he ovei all Iceling is that this is where tomorrow's international 
superstars at e being groomed." 

Wachtmeister suggests diat Sweden is following international trends in reluming to a quest lin "reiil " artisLs. .Vnd 
ttie key word would be "guitar" as opposed to "dance." "We will also continue to exploit theoppoituiiitiesbniuglit 
to us by our licli catalog." he says, "with a ItKus on bringing older consumere back to the music market." 

Executives debate whether the industry's fixrus should liilt on older fans (the majority of reci>rcf buyers in Swe- 
den are age 35 or older) or pull in younger buyers. "I am a bit worried about the business way of diinking 
young,' as most records pnxluced are liir I (5-year-olds." .siiys Marie Lediii. Ml) of ;\iiderain Records. "We teiul 

(Amtinni'ti on fksf^f /•."{)-/ 
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GOLD AWARDS 



kJ HIT SINGLES 

SKIN ON SKIN 

ONE NITE STAND (OF WOLVES AND SHEEP) 
FROM SARAH WITH LOVE 
FRENCH KISSING 
LET'S GET BACK TO BED BOY 



PLATINUM AWARDS 



MILLION UNITS SOLD 



M GREAT ALBUMS 

UNBELIEVABLE 
GREEN EYED SOUL 
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SUPERB ARTIST 



sarah connor 





VIVA COMET 2001 "BEST NEWCOMER" • ECHO AWARD "BEST FEMALE ARTIST, NATIONAL" • TOP OF THE POPS AWARD 
GOLDENE EUROPA "MOST SUCCESSFUL NATIONAL FEAAALE ARTIST" • SILBERNER BRAVO-OHO "FEAAALE ARTIST OF THE YEAR" 
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MUSIC & MEDIA EUROCHART 



TOP 20 SINGLES 

(Jan. 1 to Nov. 9, year-to-date) 

1. Shakira. "Whenever Wherever/ 
Suerte" (Epic/Ckjlumbia) 

2. Eminem, "Without Me" (Inter- 
scope) 

3. Las Ketchup, "Asereje/The 
Ketchup Song" (Columbia) 

4. Nickelback, "How You Remind 
Me" (Roadrunner) 

5. Mad'House, "Like a Prayer" 
(Bio/Various) 

6. Pink, "Get the Party Started" 
(Arista) 

7. Shakira. "Underneath Your 
Clothes" (Epic/Columbia) 

8. Robbie Williams & Nicole 
Kidman, "Somethin' Stupid" 
(Chrysalis) 

9. Bratisia Boys, "Stach Stach" 
(M6 Int.) 

10. Tiziano Ferro, "Perdono" (EMI) 

11. Elvis vs. JXL, "A Little Less 
Conversation" (RCA) 

12. Enrique Iglesias, "Hero" (Inter- 
scope) 

13. Anastacia, "Paid My Dues" 
(Epic) 

14. Kylie Minogue, "Can't Get You 
Out of My Head" (Parlophone) 

15. Sophie Ellis Bextor. "Murder on 
the Dancefloor" (Polydor) 

16. Avril Lavigne, "Complicated" 
(Arista) 

17. Afroman, "Because I Got High" 
(Universal) 

18. Indochine, "J'ai Demande a la 
Lune" (Columbia) 

19. Mar1( Lavoine & Christine 
Marocco, "J'ai Tout Oublie" 
(Mercury) 

20. Star Academy, "La Musique" 
(Island) 

TOP 20 ALBUMS 

(Jan 1. to Nov. 9, year-to-date) 

1. Shakira. Laundry Service/Servi- 
cio de Lavaderia (Epic/Columbia) 

2. Anastacia. Freak of Nature (Epic) 

3. Celine Dion, A New Day Has 
Come (Columbia/Epic) 

4. Eminem, The Eminem Show 
(Interscope) 

5. Robbie Williams, Sw/ng When 
You're Winning (Chrysalis) 




6. Nickelback, Silver Side Up 
(Roadrunner) 

7. Enrique Iglesias, Escape (Inter- 
scope) 

8. Pink, MIzzundaztood (Arista) 

9. Red Hot Chili Peppers, By the 
Way (Warner Bros.) 

10. Alicia Keys, Songs In A 
Minor (J) 

1 1 . Soundtrack, 7?ie Lord of the 
Rings/The Fellowship of the 
Rings (Reprise) 

12. Kylie Minogue, Fever (Par- 
lophone) 

13. Norah Jones, Come Away With 
Me (Blue Note) 

14. Moby, 78 (Mute) 

15. Alanis Morissette, Under Rug 
Swept (Maverick/Warner Bros.) 

16. Bruce Springsteen, The Rising 
(Columbia) 

17. Linkin Park, Hybrid Theory 
(Warner Bros.) 

18. Bvis Presley, Elvis: 30 #r Hits 
(RCA) 

19. Coldplay, A Rush of Blood to 
the Head (Parlophone) 

20. Britney Spears, Britney (Jive) 



The^QReview 

A Quarterly Roundup Of Noteworthy Upcoming Releases 



LONDON— Around Europe, 
there's plenty of new talent peep- 
ing out from behind the curtain, 
waiting lor a big debut in the first 
quarter of 2003. "We had a pretty 
gCKKl year [in 2002] wit)i breaking 
new arts," says Max Hole, senior 
VP of marketing and AScR at Uni- 
versal Nfusic International, who 
singles out English pop-dance 
bi eaklhrough Sophie Ellis Bextor 
among domestic signings. "But 
lliere are certainly sonic new 
artists we're going to be fmusing 
on delivering in the fii^st quarter, 
especially [Russian female duo] 
T.A.T.U.. who've aheady broken 
in Eastern Europe. There arc 
some countries that haven't start- 
ed yet that will really push Uiem. 1 
was hoping we'd get a Sting album 
in the fit^t quarter, but I think it's 
more likely to be April or May." 

M press time, many other laliel 
ix'leiise schedules for tlie peri<xl 1k«1 
yet to come into sharp fiKiis. But 
Source is relishing a sophomore 
release fi*om melodic modem nxk- 
ers lUrin Brakes, whose debut set, 
V/j/' (>f}lmi\t, won a Mercuiy Mitsic 
Pii/e nomination and went on to 
sell 200.000 copies in the U.K. 
alone, according to the label. Vir- 
gin, parent to the Source, has 
launcluxl an "early awareness" ini- 
tiative on the band's tiu inbrakes. 
com site, which cotmiins a "hidden" 
( ;D-R0M -driven contest only acces- 
sible to those with a copy o\"/'hf 
Optimist. The u|X(>ming set is pro- 
duced by 'i()ny i iollei, wfiose cred- 
its include Beck, Supergrass and 
Air. Apart from Turin Brakes, 
new-year piiorities at EMI include 
other baby acts such as Athlete, 
Audio Bullies and Norwegian 
Ixuid Kings Of Convenience, plus 
a sophomore set from singer- 
songwriter Ed Harcourt. Mike 
Allen, VP of international for EMI. 
sa)-?; die quaiter will also firatutv new 
alliums fiom ht-avy hiuc-rs such 
as Massive Attack and Mel C. the 
Ibi iner Spice Ciirl, wliose fiiM solo 
set, Murtlieni Stm, was a major Euix> 
pean seller. 

Swedish label Playground's 
most valuable players in the first 
quarter of 200-5 include the 
Teenage Idols, described by Play- 
ground'sjohn Cloud as "garage- 
ro( k-soul-punk," pop act Nicole 
Lacy and double-plalinum-sell- 
ing rtK'k act tiie Ramsus. 

At the offices of "major indie" 



BY PAUL SEXTON 

Sanctuan; VP of international mar- 
keting and pn>motion Julian Wall is 
relishing the first studio album ftoin 
Morrissey since 1997's MnladjtfUed. 
A newly recoixled live album from 
Souxsie & the Banshees is also on 
lap fi)r early 200:i release, he notes, 
to help "further establish the label's 
[>osition as a f()r<:e to Ix-' more diiui 
reckoned with." 



"1 



Danish pop duo Junior Senior — 

whose track, "Move Your Eeet," <m 
indie Cnuichy Frog, led to not 
one but two deals with majoi^i — is 
noW' set for new-year expansion 
into the U.K. I'he song was 
licensed to Capitol in the U.K., 
while Universal, which has rights 
elsewhere, has targeted f^ollnnd, 
Italy, France and (Germany as its 
early priorities. A British release is 
due on Jan. 13, fbllowetl by anolb- 
ei single and then tlie album D-D- 
Driti'l Slop the Heat. The group's 
Junior descriljes the track as "sim- 
ple and extroverted." 

Indie label Flying Spatks, the 
company behind llie success of 
56-year-()ld singer-songwriter 
Gordon Haskell, has a second 
single from liis current album, 
S/uuImv.s (HI the Wall, due early next 
year MD Ian Blown is also excit- 
ed about Songs From the Gutter, the 
new album by feisty 23-year-old, 
Oxfbrd-lxtrn Thea Gilmore. The 
album has been released on 
(iilmore's own .Shaniele.ss label as 
a joint venture by Flying Sparks 
and Hot. Cihnore's new album 
delivers on the promise of her 
previous releases. Horning Dorothy 
and The Lipstick (Conspiracies . It's 
already winning considerable 
U.K. media acclaim, both tor 
Gilmore's original material and 
her cover of Bob Dylan's "I 
Dreamed I Saw St. Augustine." 

At WEA. British dance act 
Chicane (writer-producer Nick 
Bracegirdle) will reliu n in Janu- 



ary with the single "Love on the 
Run" on the new M imprint, 
formed by Warner/(;hap|)ell Music 
creative director Mike Saull. An 
album follows in the spring, with 
contributions from Jewel and 
Bryan Adams, the latter already 
closely iLssociated with Chicane via 
his vocals on the U.K No. I single 
"Don'i (iive Up." 

l.iverp(M)l band Space sold an 
estimaled KOO.OOO copies of its 
debut album. Spiders, during a hot 
chart pel i(Kl for the band Ijctween 
I99f> and 1998, when it also racked 
up U.K. top- 10 singles with "You 
and Me Against the World," 
"Avenging .'Vngels" and " llie Bal- 
lad of Ibm Jones," fi^aluringCerys 
Matthews, then of Catatonia, 'llie 
group lias m)w signed to Mutant, 
a new label formed by their pro- 
ducer .Stephen Linmiand manag- 
er Mark Cowley, and will return 
early in 2003 with the <ilbum Sub- 
urlHin Rock 'n' liiAl. 

A new name on the indie scene 
via the ever-culling-edge Fierce 
Panda is the Rain Band. The 
Manchester-based outfit, fronted 
by singer Richard NancoUis, has 
i>een turning beads al re< t'nl live 
shows, including dates with 
Hut/Virgin s the Music, and their 
debut album Ibllows a recent dou- 
ble-sided single, " The World Is 
Ours" and " The Runaways." 

I he Chiefitains are aiming for a 
March release of the DVD version 
of their momentous Sept. 30 con- 
cert at the lainous Ryman Audito- 
rium in Nashville, with which they 
launched their current RC.A Victor 
album. Down the Old f'/ank Rood. 
" Ten veal's ago, we did the 
Counlry album, and il got us two 
Crammys," sitys Chieftains leader 
an<I producer Paddy Moloney. "I 
liad aljoul live (racks left over, and 
I'd Ix'en adding one or two since, 
always widi the intention of bring- 
ing out another (ouniry album." 

BMC Einope senior VPof mar- 
keting Voel Kenan is looking 
toward lirsl-quarler releases by 
Annie Lennox. Dido, (ferman 
alternative rockers Guano Apes 
and Finnish kk L act HIM. Also on 
the schedule are a debut set by 
British jxjp newcomei Sarah and a 
sophomore release on Dave Bales' 
db lal>el by singer-songwriter Ibm 
McRae, whose self-litled debut in 
2000 was nominated that year for 
the Mercurv Music Pri/e. H 
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SWEDEN'S TALENT 

Ctmlnmed jwm fMifif / 

to foi-gcl wc t' older people who 
are very iiUeresied in iiiiisic, and 
they are willing lo spend their 
money on artists and albums." 

Torgny Sjoo, MI) ol indie Play- 
ground Music Scandinavia, says, "It 
ha.s Ix-conie more dillieiilt to break 
new artists. Hie last year's lin lis on 
I'V-advcrlised recoids has pro- 
duced a backlash lor the whole 
industry. Marketing costs exceed 
the income of various pr<)jccLs, and, 
as a result, there is less inveslmeni 
ill new music and developing acts." 
Ag(M>d poition o( s;iles vctlume thus 
far in 2002 has come from niid- 
aiid low-price catalog product 
heavily advertised on TV. 

Those results have been possible 
due to the depressed price of 
media lime. ".At ibe same time the 
market has been Hat. we ha\e had 
a media recession in Sweden." says 
Jonas Siljemark, CVX) of Bonnier 
Amigo Music (>roup. " I hanks to 
that, the labels managed to sell a 
lot of records on I V by actively 
repackaging catalog and going tit 
TV to sell to ihe 4()-phis market. 
11 the media recession had nol 
happened, then we would have 
had a small decline." 

SELL. SELL, SELL 

Retailers, in inrii, have had (heir 
share ol turmoil, with buyouts, new 
management, iiiner-ciiy store clos- 



mainstream artists, which is a neg- 
ative developmeni for indejH'udent 
record companies and developing 
acts." .\s a result, he says. "Retailers 
are more carehil regarding initial 
orders. In the long rini, we will suf- 
fer even more if iiiedia and retail 
won't help with developing acts." 



HI 



Siiphit /rlintini 

L'lliiiialt'iy. htjwcvtT, it is llitf 
iimsic that gets the public into the 
stoles. "Swedish fonstinieis ale 
nuisic lovet s and. when ^(nkI niiisic 
mi IIS the Swedish consumer 
gtjes huving," Hohiifred says. "We 
have seen proof Ol' that several 
times tint ing the year Releases by 
F.niineiT). Kent. .Anastacia and 
Sliakira show thai there is still 
quantity lo get out ol the Swedish 
market. That puts pressure on 




The Hwn 

ings and new stores in the suburbs. 
1 he stores are gelling bigger bin 
(ewer in number. Retailers hope to 
capitalize on eveiils like the 
Swedish Hit .Music .Awards, which 
is Ix'ing ciHHclinalcd with a yearly 
retail sales meeting in Noveiiilx'i. 
in addition to events like the 
Swedish Ciriinimis award show. 

In the struggle lo lure ton- 
suniers. retailers are forced to 
ignore niche acts. "We are facing a 
coiicentraled ownership ofmeclia 
outlets and retailers." SJoi) 
observes, but lhal means "more 
and more Ickus on ihe major and 



Swedish A&R lo make good prod- 
ucts and to launch interesting 
artists." 

Kent's RCA album, In/Jcn 6f 
Aiitminiitiiitt. leads liu* list of Swe- 
den's lop 10 albums for the i'lrsl 
three €|uai1ers of 2(K)2. according to 
the C'.LF (see sidebar). Outside the 
lop l(t. other strong-selling Sw^edish 
all>ums are by the .Ark (\'irgin), 
the lli\es (Burning Heart), Super- 
natural (Warner), .Sven Ingvars and 
V'ikingariia (both on Friluna/EMI), 
'lliastrom (M NW), A.sa Jinder (Vir- 
gin) and Nicke &: Nilla (l^niversal). 
.Among the besl-selling Swedish 



exports thus liir in L'ltOL' are .Abba 
(iiicliuliiig the new Universal com- 
pilation I'lif Defiiiilhv Ctillfclum), the 
Hives, MilleiKolin (both Burning 
[lean releases and both top- 10 hil.s 
in .Australia) and .A*Teeiis (Snn k- 
holni Records), with others on the 
rise, such as Soundlrack Of Our 
Lives (Warner, Universal in the 
U.S.) and l.ambretla (Universal). 

One aspect of the business lhal 
has yet to be allected by stagnant 
sales is touring, perhaps iH'cause it 
is becoming more event-driven and 
iai>;eted at a 35-plus demographic. 
.A few tours dominated ihe circuit 
ihis summer (which had some of 
ihe Ik'si weather on recoixl in 100 
years), including Tomas Ledin, 
Magnus Uggla and Kent, all acts 
that had album releases timed with 
the tours. .Also, the addition of 
Mondo and IX-baser. two mid-si/ed 
venues in SUK'kholm, should give 
Sttxkholin's live scene a boost. 

However, fear still looms over 
promoters. "The touring business 
hasn't so lar been hit by the 
decreases *)r a demorali/ecl mar- 
ket," says Holmhed, "bin among 
the promoters and agents is the 
feeling lhal lhe\ will l>e hit by this 
soon as well." 

A TAXING PROBLEM 

Looking ahead. Swedish iinisic 
executives agree on two IkisIc prttb- 
lems they jointiv face, one global 
and one Iwal: online piracy and the 
Swedish sales tax. "We need to 
make progress on solutions for 
home-copying and illegal piracy," 
says Dag Hiiggcivist, MD of Clazell 
Records aiul chairman of (U.F, the 
Swedish IFPl group. "We need to 
gel sympalhv and respeti (or ihe 
artists and the legitl priKlucl. Thai 
is something we are going to work 
very hard on." 

Anderson Records' Marie Ledin 
siiys the challenge is to make more 
people interested in buying music, 
rather than downloading it. "To 
succeed, the business has to under- 
stand the next generation of distri- 
bulion — such as cell phones and 
coinpiilers — and buying new and 
old songs, building up libraries of 
tracks as well as albums. I he DVD 
market will explode in Sweden 
within the next vear." 

Ledin also points to the sales 
model offered bv paperi>ack books, 
which have recently (bund their 
way into gnuerv stores with great 
success. "Do the same with the 
albums," she says. "Have a besl- 
selling album sold in cheaper park- 
aging six months after its release, 
in foiKl stores, at train stations and 
airports." 

"We have to do nice packaging 
with added value," Siljemark con- 
curs. "It's nol so difficult for ihe 
record industry to do thai and give 
it to the consumer. We have 



SWEDEN'S TOP 10 ALBUMS 

(January-September 2002) 

1 . Kent, Vapen & Ammurtition (RCA) 

2. Magnus Uggla, Klassiska Maslen/erk (Columbia) 

3. Various. Melodifestival 2002 (Mariann Grammofon) 

4. Tomas Ledin, He/a Vagen (Anderson) 

5. Weeping Willows, Into the Light (Grand Recordings/Virgin) 

6. The Real Group & Eric Ericson, Stamning (Virgin) 

7. Helen Sjdholin, Visor (Mono) 

8. Sophie ZelmanI, Sing and Dance (Columbia) 

9. Benny Andersson, Benny Andersson 's Orkester (Mono) 

10. Caesars Palace, Love For the Streets (Dolores/Virgin) 

Source: GLF 



SWEDISH MUSIC SALES 

(January-June 2002) 

• Total shipments, in volume, njse 11%. to 12.7 million units. 

• Total shipments, in value, rose 2.3%, to 657.8 million kroner ($69.2 

million). 

• CD album shipments, in volume, rose 9.1%, to 10.1 million units. 

• CD album shipments, in value, rose 1.2%, to 607.7 million kronor 

($63.9 million). 

• Music-related DVD shipments, in volume, rose 189.2%, to 56,000 

units. 

• Music-related DVD shipments, in value, rose 16.3%, to 6,7 million 

kronor ($705,000). 

Shipments of other formats, including cassettes, singles and LPs, each 
decreased more than 15% in volume and value. 

Source: GLF 



AIRWAVES EVOLVE IN SWEDEN 

Following the long domination of the airwaves by state-run radio, 
commercial broadcasters have earned equal footing with their state-owned 
counterparts -and. in some cases, may have even surpassed them. Swedish 
pop stations that report their playlists regularly to Billboard's sister publica- 
tion, Music S Media, include the state-run P5 and P3 in Stockholm and com- 
mercial stations RIX FM, NRJ/Energy and Power Hit Radio, each in Stock- 
hoim. and Hit FM 94.2 in Bromma. 

However, like other commercial stations around the world, the playlists 
of the commercial outlets in Sweden vary little from a top-20 forniat, making 
it difficult for labels to get new artists played. Universal Music MD Gert 
Holmfred sees commercial radio in Sweden more akin to a "juketwx" than a 
tool to promote new music and artists. 

In the view of Marie Ledin. MD of Anderson Records, "The most interest- 
ing radio station that began broadcasting this year is the Metro station that 
broadcasts only Swedish music. It will be interesting to follow and see if peo- 
ple find the station." —Jeffrey De Hart 



behind-the-scenes and concert 
footage; w e just have lo learn how 
to packiige it." He suggests making 
bonus material available on full- 
price product, then deleting it on 
mid-price rele;ises. 

Siljemark agrees with Ledin 
about new lechnologv but doesn't 
see it as having an immediate 
impact. "When i.V.\ mobile phones 
are in use, music sales will in- 
cTC-iise," he s;iys. "CIS was supposed 
to start next year, but the phone 
companies have huge infrastruc- 
ture costs, so it won't get (there] 
lor ihiee yeais, maybe liiiu. That 
business will generate income 
Ijefore the Internet does. The lile- 



sharing business has destroyed ihe 
inarkel on the Net." 

On the siiles tax issue, Haggqvist 
at (iLF |»>iiils oul lhal the lax for 
btKjks and magazines was lowered 
to 69c on Jan. I and has led to a 
massive increa.se in l>rM)k s;iles. fiir 
greater than the industry anlici- 
paled. ^'el the sales tax on (^Ds 
remains at "It is a rather 

iinolved political matter that is con- 
nected with the Fur<>pean Union," 
he siiys. ".Although it's complex, we 
feel we have a goiKl aigtiment that 
nuisic should be treated as a cul- 
tural expiession, like b<M)ks. Iliere 
is no reason w hv we should be dis- 
criminated against." B 
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^Lwelcome our new team of W 

writers 8r producers 1^ 

Hp Lenna Bauerly • me jag ] 
W Darrell Brown •jm Bmkmm 
Matt Brown "BlZthel " • Aanyah 
Jess Gates • pius one 
lee Carle £r Phil Nicholas • Aaron carter 
Bea Eden £r Simon Stirling • Beiiepop \ 
Ben "Jammin " Robbins • ma Arena 
Laurent Gueneaa • apsyiana 
_ Nicolas Haas ■ amen j 
^^Hm Daniel Ott • smasnn JIf 
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MUSIC 



Great Songs! 
xat Prnductions! 
Big Hits! 
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RIVE DROITE MUSIC - Home Park House, Hampton Court Road, Kingston Upon Thames, Surrey, KTl 4AE, UK 
Tel: +44 (0) 20 8977 0666 Fax: +44 (0) 20 8977 0660 Email: rivedrolte@rlvedroitemu5lc.com 

RIGHT BANK MUSIC - 22761 Pacific Coast Highway, 2nd Floor, Suite 227, Malibu CA9026S, USA 
Tel: 001 310 456 0884 Fax: 001 310 456 0866 Email: rightbank@rTghtbankmu5ic.com 

XIII BIS MUSIC - 34, Rue Eugene Flachat 75017, Paris, France 
Tel: +33 (0) 1 42 12 52 72 Fax: +33 (0) 1 42 12 52 75 Email: 13bismusic@13bis.com 



. LPr^f '.GSLrD. (PRS) 



2 million 

2001 



2002 

JIMCAMLDItPRSi 



P us ALIVEii 



SCOTT ENGUSH ■ 
LAURENCE WEISS • 

SIR ELTON JOHN (PRS) 

ROLAND OBZABAL (PRSI 

CURT SMITH IPRSI 

EMI MUSIC PUBLISHING LTD IPRS) 

ilMMY CHAMBERS (PRSI 
GEORGE CHANDLER (PRSI 
JIMMV HELMS (PRSI 
WILLY M (PRS) 

WARNER/CHAPPELL MUSIC PUBLISHING LTD. (PRS) 



SIR PAUL MCCARTNEY (PRSI 

EMI UNITED PARTNERSHIP LTD. (PRS» 

MPL COMMUNICATIONS LTD- (PRS) 



JOHN LENNON (PRSI 

SIR PAUL MCCARTNEY (PRS) 

MPL COMMUNICATIONS LTD. (PRS) 



HOWARD JONES (PRS) 

HOWARD JONES MUSIC LTD (PRS) 

WARNER/CHAPPELL MUSIC PUBUSHING LTD. (PRS) 



EAGLE EYE CHERRY (STIM) 
KOJAM MUSIC ISTIM) 

WARNER/CHAPPELL MUSIC PUBUSHING LTD. (PRS) 



RICHARD KERR (PRS) 

WILL JENNINGS ' 

RONOOR MUSIC (LONDON) LTD. (PRS) 



JIM CAPALDI (PRSI 
PETER VALE (PRS) 

EMI MUSIC PUBLISHING LTD. (PRS) i 
FREEDOM SONGS LTD, (PRS) ' 
WARNER/CHAPPELL MUSIC LTD. (PRSK 



OmiLLIOfl 
2001 



HC SUBmY 

TONY HATCH (PRSI 
JACKIE TRENT (PRS) 

SONY/ATV MUSIC PUBUSHING LTOl (PRS) 

laTElY THAT I LOVE YOU 

VAN MORRISON ' 

UNIVERSAL MUSIC PUBUSHING LTD. (PRS) 



SIR MICK JAGGER (PRS) 
KEITH RICHARDS (PRS) 



JOHN LENNON (PRS) 



STEVE WINWOOD(PRS) 
WIU JENNINGS ' 
FS LTD (PRSI 



ERIC CLAPTON ( 
EC MUSIC LTO 



WARNER/CHAPPELL MUSIC INTERNATIONAL LTD IPRS) 



PETER GREEN (PRS) 

BOURNE MUSIC LTD. (PRS) 

KING MUSIC PUBLISHING CO. LTD. IPRS) 

SIR ELTON JOHN (PRS) 



iOHN LENNON (PRS) 

'JN CATCH YOU CRYIHG 

LES CHAOWICK (PRS) 

LES MAGUIRE IPRS) 

FRED MARSDEN IPRSI 

GERRY MARSDEN (PRS) 

UNIVERSAL MUSIC PUBUSHING LTD. (PRS) 



■ r'l,'[ SLI. '('(ys 
ONi'.LWSAL MUb.C I^U b LI bHINQ LTD. (PRS) 

CLIVE METCALFE (PRSI 
KEITH NOBLE IPRS) 
CHAD STUART ' 

EMI MUSIC PUBUSHING LTO. (PRS) 

•miovE 

DON BLACK (PRSI 
MARK LONDON (PRS) 
SCREEN GEMS/EMI MUSIC PUBUSHING LTO. (PRSI 

GARY KEMP (PRSI 

REFORMATION PUBUSHING CO. LTD. (PRS) 

Ofl/f IT OUT 

JOHN LENNON (PRS) 

VITHOUTIOVE 

JOHN LENNON (PRS) 

OES'REEIPRS) 
ASHLEY INGRAM IPRS) 
BMG MUSIC PUBUSHING LTO. (PRSI 
SONY/ATV MUSIC PUBUSHING LTO. (PRS) 

RAY DAVIES (PRSI 

EDWARD KASSNER MUSIC CO. LTD. (PRS) 



Lf.'liJNIPRS) 



SIR ELTON JOHN (PRS) 
BERNIETAUPIN • 

UNIVERSAL MUSIC PUBUSHIMO LTD. (PRS) 

in I 00) I 00 IT FOR YOU 

MICHAEL KAMEN * 

STEVE WINWOOD (PRSI 
WILL JENNINGS ' 
FS LTD. (PRSI 

RONDOR MUSIC ILONDONI LTO. (PRS) 

i BROKEN HFr"-" 

BARRY GIBB (PRSI 
ROBIN GIBB IPRS) 
GIBB BROTHERS MUSIC/BMG (PRS) 



ROD ARGENT IPRS) 

VERUUM MUSIC CO. LTD. (PRS) 



sniiiiion 

2002 



SIR ELTON JOHN (PRS) 
BERNIE TAUPIN ' 

UNIVERSAL MUSIC PUBUSHING LTO. (PRSI 

SATISFACTION 

SIR MICK JAGGER (PRS> 
KEITH RICHARDS (PRS) 

ERK: CLAPTON IPRS) 
JIU GORDON ' 
EC MUSIC LTD (PRS) 

WARNER/CHAPPEU MUSIC INTERNATIONAL LTD (PRS) 




BARRY GIBB (PRSI 
ROBIN GIBB IPRS) 
GIBB BROTHERS MUSIC/BUG (PRS) 

A HARO OAY S NIGHT 

X>HN LENNON (PRS) 

ITS NOT UNUSUAL 

GORDON MILLS (PRS) 
LES REED IPRS) 

UNIVERSAL MUSIC PUBUSHING LTO. (PRS) 
VALLEY MUSIC LTO. (PRS) 



S0nG0FTHEyEHR2001 

ROBERT S MUSEl AWARD 

DESERT ROSE 



bmi.com 



COLLEGE BRDIOSOHG OF THE UEHR 2111 

GO LET IT OUT 




BMI ISlRtl^lSliflED TRlDtMIRKUF SHOICUSI MUSIC IIC 



I 



NOEL GALLAGHER .PRSI 



OASIS MUSIC/CREATION SONGS LTD7SONY/ATV 
MUSIC PUBLISHING LTD iPRSi 



> V 



li 



EELKE KALBERG CBUMA) 
SEB4STIAAN MOLIJN (SUMAI 
1 PS W MUSrC (BUHA) 

UNIVERSAL MUSIC PUBUSHING BV (BUMA) 
UIOLENT PUBLISHING BVIO (BUMA) 



MASSIMO GAB UTTKSIAE) 
MAURIZIO LOBINA (SIAE) 
GIANFRANCO RANDONE (SIAE) 
QZ lUS (SUE) , 



STING (PRS) 

EMI MUSIC PUBUSHING LTD /MAGNETIC MUSIC (PRS) 



mmtkLAiAi 

ALEX CHRISTENSEN (GEMA) 

PETER KOENEMANN (GEMAI 

EDITION ALEX C. MUSIC (GEMA) 

EMI MUSIC PUBUSHING GERMANY (QEMA) 

OUR NIGHT] 

SAMANTHA MUMBA (IMRO) 

WARNER/CHAPPELL MUSIC PUBUSHING LTD. (PRS) 



2001 

MASS!) 



lOABAOEEj 

MO SABUTTItSt 



PAUL DENMAN (PRS) 
ANDREW HALE (PRS) 
STUART MATTHEWMAN (PRS) 
SAOE (PRSI 

ANGEL MUSIC LTD. (PRS) 
ANGEL MUSIC/SONY/ATV MUSIC PUBUI 



MAURIZIO LOBINA (SIAE) 
GIANFRANCO RANDONE (SIAE) 
GZ 2538 (SIAE) 



DAMON ALBARN (PRS) 
JAMIE HEWLETT (PRS) 
EMI MUSIC PUBUSHING LTD (PBS) 



ISHINO LTD. (PRS) 



MIRV^AIS AHMAOZAl (PRS/SACEM) 
1000 UGHTS MUSIC LTD (SACEM) 
WARNER/CHAPPELL MUSIC PUBUSHING LTD. (PRS) 



ANDREA CORR (IMRO) 
CAROLINE CORR (IMRO) 
JAMES CORR (IMRO) 
SHARON CORR (IMRO) 



SnNa(PRS) 

EMI HUSK PUBUSHING LTDVMAQNETIC MUSIC (PRS) 

nonA TELL YOU 

SAMANTHA MUMBA (IHRO) 

WARNER/CHAPPEU MUSIC PUBUSHING LTD. (PRS) 

PAMELA SHEVNE (PRS) 
APPLETREESONGS LTD. (PRS) 

WARNER/CHAPPELL MUSIC PUBUSHING LTD. (PRSI 

SHELLY PEIKEN ' 

HIT 1 RUN/EMI MUSIC PUBUSHING LTD. (PRS) 

SIMON 6EL0FSKY (PRS) 
GRAEME PLEETH (PRSI 
EDITION KOSMO BMG (GEMA) 

UES SLEEP 

GAVIN ROSSDALE (PRS) 

MIRWAIS AHMADZAI (PRS/SACEM) 
1000 UGHTS MUSIC LTD (SACEM) 
WARNER/CHAPPELL MUSIC PUBLISHING LTD. (PRSI 



MARIE'CUIRE CREMERS (GEMA) 
EDITION SHARK MEDIA SONGS (GEMA) 
WARNER/CHAPPEU MUSIC GMBH (GEMA) 

SOMLDAY OUl Of IHt BLUE 

WAYNE HECTOR (PRS) 
STEVE MAC IPRSI 
ROKSTONE MUSIC LTD. (PRS) 
RONDOR MUSIC (LONDON) LTD. (PRS) 



SHELLY PEIKEN ' 

HIT > RUN/EMI MUSIC PUBUSHING LTD. (PRS> 



MIRWAIS AHMADZAI (PRS/SACEM) 
1000 LIGHTS MUSIC LTD. (SACEM) 
WARNER/CHAPPELL MUSIC PUBUSHING LTD. (PRSI 

U, 

MARTIN GORE (PRS) 

EMI MUSIC PUBUSHING LTD; (PRS) 

/ .i 

SIR ELTON JOHN (PRS) 

ANDERS BAGGE(STIM) „ 
PAMEUSHEYNE(PRS) * 
APPLETREESONGS LTD. (PRS) 
EMI SONGS SCANDINAVIA AB (STIM) 
WARNER/CHAPPELL MUSIC LTD (PRS) 

Of. 

ENYA (PRS) 

NICKY RYAN (PRS) 

ROMA RYAN (PRS) 

EMI MUSIC PUBUSHING LTD. (PRS) 

PAUL HERMAN (PRS) 
CHEEKY MUSIC LTD. (PRS) 

PAMELA SHEYNE (PRS) 
APPLETREESONGS LTD. (PBS) 
WARNER/CHAPPELL MUSIC LTD (PRS) 

GHRISTIfln music flUIHRI 

2101 

III 

CHRIS EATON (PRS) 
CHRIS RODRIGUEZ ' 
SGO MUSIC PUBUSHING LTD. (PRS) 



DOMINIC MILLER (PRSI 
STING (PRS) 
MARIO WINANS ' 

EMI MUSIC PUBUSHING LTDyMAGNETIC MUSIC (PRS), 



JOHN REID IPRSI 
MCS MUSIC LTD (PRS) 



DAVID GILMOUR IPRSI 

ROGER WATERS (PRS) 

ARTEMIS MUZIEKUITGEVERU BV (BUMA) 

PINK FLOrO MUSIC PUBUSHERS LTD. (PRS) 



WAYNE HECTOR (PRS) 
STEVE MAC (PRS) 
ROKSTONE MUSIC LTD. (PRS) 
RONDOR MUSIC (LONDON) LTD. (PRS) 



CHRIS EATON (PRS) 

SGO MUSIC PUBUSHING LTD. (PRS) 



CHRIS EATON (PRS) 

SGO MUSIC PUBUSHING LTD. (PRS) 

GOUnTRyfllllflRD 

2102 

IF Yllll r.nN no nNYTHING Eli 

BlUY UVSEY (PRS) 



GRRLERUIRRD 

2002 



FiLminusiCfluifl 

2001 

HARRY GREGSON WILUAMS (PRS) 
MICHAEL KAMEN- 



LEBALLY BLONDE 
ROLFE KENT (PRS) 

DAVID HOLMES <PRS) 

HARRY GREGSON WILUAMS (PRS) 

PAUL OAKENFOLO (PRS) 

niEvisioninusiGfluiflRDS 

CSI: CHIME SCENE INVESTIGATION - 2001 / 2002 

PETE TOWNSHEND (PRS) 
PBOVIOENCE-2002 

Km LENNON (PRS) 
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COLLEGE RflOIOSOHG OF THE UERR 

CUNT EASTWOOD 



DA^flON ALBARN (prs) 
JAMIE HEWLETT (prs) 

PUBlJSMEDa* 

EMI MUSIC PUBLISHING LTD. (PRSI 




GPEGIRLREGOGnmon 
0LyniPIGFLHniEHUIflRD20O2 

MICHAEL KAMEN I 
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8006 OF THE UERR 2002 

ROBERT S MUSEL AWARD 

THANK YOU 



PAUL HERMAN .prs. 

CHEEKY MUSIC LTD. (PRS) 
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ANDERSON RECORDS 

Top Executive: Marie Ledin, MD 
Artists Include: Tomas Ledin, 

Eva Dahlgren, Buddah Boys. 

K. Ragnstam 
Web Site: wvfW.andefsonrecords.se 

BMG SWEDEN 

Top Executive: Bjdm Lindtx>rg. VP 
Artists Include: Kent, Sahara 
Hotnights, Alcazar, Jay Jay 
Johanson. Robyn (Scandinavia only), 
Jennifer Brown, Moe, Grant, 
Backyard Babies, Christian Walz, 
Fetter, Feven, Tommy Nilsson 
Web Site: www.bmg.se 

BONNIER AMIGO MUSIC GROUP 

Top Executive: Jonas Siljemark. 
president/CEO 

Artists Include: (Bonnier) Marl<oolio, 
Antique, Lutricia McNeal, Brolle Jr, 
Excellence, Shetjang, Paper Boys, 
BNG, Tribal Ink, Remedeeh; (Nation- 
al, a 50/50 joint venture with Per 
Alexandersson, Eggis and Lars Nylin) 
the Wannadies (Scandinavia only), 
the Mo, Stefan Sundstrom. 
Docerterna: (Amigo) Lena Willemark. 
Ale Moller. Groupa. Mats Oddjob, Nils 
Landgren (Sweden only); 



SWEDEN'S KEY RECORD COMPANIES 



Distributed Labels: ECM (Sweden), 
Fantasy. Vanguard, Ministry of Sound 
(including Swedish signings NG3. Do 
Or Die and others) 

Web Site: www.bonnieramigo.com 

BURNING HEART RECORDS 

Top Executive: Peter Ahlqvist. 
MD/headof A&R 

Artists Include: the Hives, Millencolin, 
Turbonegro. Division of Laura Lee, 
the (International) Noise Conspiracy: 
(David vs. Goliath) Looptroop 

Web Site: www.bumingheart.com 

DIESEL MUSIC 

Top Executive: Torbjorn Sten, MD 
Artists Include: Lisa Nilsson. Mauro 
Scocco, Ratata, Stephen Simmonds, 
Koop, Isak, Titlyo, Blacknuss. Space 
Age Baby Jane, Homy, Eagle-Eye 
Cherry (last two albums), EST 
Web Site: www.dieselmusic.se 

EMI RECORDED MUSIC 

Top Executive: Asa Tbrneryd, MD 
Artists Include: (Capitol) Roxette, 



Bjorn Skifs, Chariie's Magazine, the 
Plan, Marie Fredriksson, Pernllla 
Andersson, Rikard Wolff, Totta 
Naslund, Kaah, Ulf Lundell, Mustash. 
Mando DIao, Svanle Thuresson, 
Josef Zackrisson; (Frttuna) 
Wkingarna, Sven-lngvars, Lasse 
Stefanz, Monia, Lasse Berghagen, 
Tommys, Fernandez, Danne Strahed. 
Black Jack, Roland Cedermart(, Lotia 
Engbergs, Helen, Gsnget; (Virgin) the 
Ark, Hdkan Hellstrdm, Fattaru, Asa 
Jinder, Nicolai Dunger, Broder Daniel. 
Weeping Willows, Melody Club, Real 
Group, Caesars Palace, Paola; (Red- 
line) Latin Kings, Fattanj 
Web Sites: www.emi.se. 
www.vlrgin.se 

EVA RECORDS 

Top Executive: Niklas Ehring. MD 
Artists Include: Various, on compila- 
tion albums 
Web Site: www.absolute.nu 

GAZELL RECORDS 

Top Executive: Dag Haggqvist, MD 



Artists Include: Lasse Tennander, 
Claes Janson. Sliding Hammers, 
Sofi Hellborg, Rune Ofwerman Trio, 
Hatuey, 4Hands-Mats Norrefalk & 
Bbrje Sandquist, Peter Carlsson & 
BI4 Grodorna. Lisa Rydberg, Arne 
DomnSrus, Cornells Vreeswijk, 
Claes Janson, Stefan Demert. 
Putte WIckman, John Lewis, Red 
Mitchell 

Web Site: www.gazell.net 

LIONHEART RECORDS 

Top Executive: Maria Molin 
Ljunggren. MD 

Artists Include: Jan Johansen, Jill 
Johnson, Hanna & Una, Ann WInstwm, 
Danne, Nanne. Shirley Clamp 

Web Site: www.lionhean-int.com 

MARIANN GRAMMOFON 

Top Executive: Bert Karlsson, MD 
Artists Include: Barbados, 
Friends, Afro-Dite, Fame Factory, 
Javiera, Date. Solo, Kikki/Bettan/ 
Lotta 

Web Site: www.mariann,se 



MONO MUSIC 

Top Executive: Gdrel Manser, VP 
Artists Include: Benny Andersson, 
Helen Sjoholm, Josefin Nilsson, 
Tommy Kbrberg, Orsa Spelman, 
G6rel Crona, Kalle Moraeus, cast 
recordings (Chess and Kristina fr&n 
Duvemiila) 
Web Site: www.monomusic.se 

MUSIC NETWORK RECORDS GROUP 
(MNW) 

Top Executive: Niklas Nyman. CEO 
Artists Include: Bosson. Papa Dee, 
the Perlshers. Sllverbullil. Prime sth. 
Eldkvam, Masayah. K-Pist. Roger 
Pontare, Dark Funeral, Wolf, Staffan 
Hellstrand, Irma Schultz, Thastrom 
Web Site: www.mnw.com 

PLAYGROUND MUSIC SCANDINAVU 

Top Executive: Torgny Sjob. MD 
Artists Include: Ace Of Base, 
Teenage Idols, Da Buzz. Advance 
Patrol, Rasmus. Le Fox. Eric S. 22 
Pistepirtiko; (Juju) Jason Timbuktu 
Web Site: www.playgroundmusic.com 

S56 RECORDINGS 

Top Executive: Sanji Tandan, MD 



Meeting at the 
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The 

Soundtrack 
Of Our Lives 





vvarner Duiiaing! 

WARNER MUSIC SWEDEN PROUDLY PRESENTS: 




Following up last years Gold-selling debut 
album, Daniel Lemma and The Cherry Bombs 
return with a collection of songs of life and 
love. An album of new material taking its cue 
from the live music club where Daniel and his 
band hosted Cotheburg's hottest parties in 
the late nineties. "Cordetia" is the magnrficent 
new single and video. 



ioundi 



/ 



life 



New Wave is back with a vengeance! The 
Sounds debut album "Living In America" 
features their two simultaneous chart-hits 
"Hit Mer and "Lhring In America". On tour 
through-out 2002. Look out for selected 
dates in UK. Germany. France and the 
Published by : Tom bone jS) 




lEdin 

Singer/songwriter Tomas Ledin re-affirms his sta- 
tus as the most popular male artist - following on 
his record-breaking "Best Of set last year the 
"Hela VSgen" album is awarded Platinum in less 
than a month after its release. 



o 



www.warnermusic.se 

cmrtad hilo: Htl*n«.W1crtn@w«rn*nnu*k.com . Inttrntllooal txploation oifr. faa • 751 26 l« 



Rock for all ages! "Behind The Music" is 
the epic new album of Soundtrack Of 
Our Lives - Now in world-wide release. 

'THE BEST POST-eVBRYTHINC SIX PtECB 
SPACE ROCK BAND IN THE HISTORY OF 
THE eardrum' 9/10 - NME. UK 



Sweden's soul queen is back on top with the no 
1 Crammis-award winning single "Come Along" 
and the acclaimed album by the same name. 
Out now on Lava/Atlantic Records in The US. 



www.blllb«ard.con 
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N0 1 1NDEPENDENT IN SWEDEN 



BONNIER AMIGO 
MUSIC GROUP 




ALSO IN NORWAY, DENMARK AND FINLAND! 




umaut 



LENA WniEMUK LUTItlCU HCNEAL 



SHEUM 



^national 



tONMER MUSIC 



E ARE PROUD TO REPRES 



A 



www.bonnieramigo.com 



Find Sweden's best 
talents for your 
market with 
MNW iViusic Network 




Prime sth 

The most promising Swedish rock invasion 




The Scandinavian top reggae artist 




Satirnine 

The latest female rock explosion 



For further info, contact: 
Jean Hsiao Wernheim, email: intiemnw.se, tel: 46 8 630 36 31 
Music Network, Textilvagen 7, 120 30 Stocliholm, Sweden 
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SWEDEN'S RECORO COMPAMES 

(jintiitttM juitn jHtf^f IXhS 

Artists Include: Ludvig Andersson. 

Baxter, David Lindh. User 
Web Site: www.sS6.com 

SONY MUSIC SWEDEN 

Top Executive: Per Sundin, MD, 
of Sony Music Nordic 

Artists Include: Magrius Uggla. 
Awa. Peter J6bacl<. Patrik 
lsal<sson. Bo Kaspers Orkester, 
Sophie Zelmani. l-isa Nilsson, 
Teddybears Sthim 

Web Site: www.sonymusic.se 

STOCKHOLM RECORDS 

Top Executive: Ola Hikansson, 
founder/CEO 

Artists Include: A Camp. A'Teens. 
Ainbusk. Antiloop, Army Of Lovers, 
the Cardigans. Dallas Superstars, 
E-Type. Jerry Williams, the Klerks, 
Mendez. Lisa Miskovsky. N^id, Pain. 
Richi M. Righteous Boy. Saint James, 



Fnda Snell, Stakka Bo, Whyte Seeds 
Web Site: wrww.stockholmrecords.com 

UNIVERSAL MUSIC SWEDEN 

Top Executive: Gert Holmfred. MD 
Artists Include: (Polar) Abba. 
Lambretta. Infinite Mass. Anders 
Widmark, Dilba. Emma Nilsdotter, 
Fredrik Kempe. Maarja. the 
Hellacopters: (Sonet) Carola, 
Komeda, Lasse Winnerback, 
Martin. Lilleman. Nicke & Nilla, 
Joey Tempest, Kalle Moraeus; 
(Tretiak) Theresa, Moses; (Rodeo) 
Keith J. Hudson 
Web Sites: www.universalmusic.se 

V2 MUSIC SCANDINAVIA 

Top Executive: Helen McLaughlin. 
GM 

Artists Include: (V2) Eskobar, Ron 
Sexsmith (Europe excluding U K ); 
(Startracks/V2) Kristofer Astrbm, 
Christian Kjellvander. Fireside; 
(Hemmalaget/Startracks/V2) Ison 
& Fille; (Dust/V2) Pelle Ossler 



Web Site: www.V2music.com 

WARNER MUSIC SWEDEN 

Top Executive: Gero Caccia, 
executive VP, Warner Music Europe 

Artists Include: Andreas Johnson, 
Bad Cash Quartet, Christian 
Falk, Daniel Lemma, Electric 
Banana Band, Magnus Carlson, 
Olle Ljungstrom, Rebecka 
Tbrnqvist, Soundtrack Of Our 
Lives, Supernatural. Titiyo, 
Tomas Anderson Wij, Uno. ttie 
Sounds. Poets, Arne Weise, Daddy 
Boastin', Gkxia 

Web Site: www.warnermusic.se 

ZOMBA RECORDS SWEDEN 

Top Executive: Alex Strehl, MD 
Artists Include: (Jive) Robyn 
(except current album in Scandi- 
navia), Rednex; (Music for Nations) 
Hardcore Superstar, Entombed, 
Witchery, Opeth, Lost Horizon, 
Spiritual Beggars 
Web Site: www.jiverecords.com 
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EURO STRATEGIES 

(Umtiiiutit /rttm fitif^r /:(^- / 

has established an .\&R committee, 
chaired by B.VKl Kiiro|x' president 
Hiomas Sleiii. to idenlily lliose acts 
with signilicanl puieniial outside 
their home markets. .Sweden's 
Kent, Denmark's Outlandish and 
France's Rubensteiner are anion}; 
those gaining a regional push as a 
result. "Our European .AJtR 
sources shoulrl not \w left witlioul 
an ability to gel international 
exploitation ol their music, ii' it is 
right. " says Bowen, wlio notes that 
BM(> has increased its market 
shai e and is {>n track to do so agiiin 
next year. "We can gel great music 
from anywhere." 

TARGETING MARKET 
"CLUSTERS" 

Sony Music Kurope has under- 
gone many sii iiclural changes over 
the past 12 months, which Bulger 
says invf)lves "clustering" territo- 
ries to shale resources more eirec- 
tively. "We are in the process of cre- 
ating \ vr\ close cooperation with 
(lermany and .\ustria — C;S.\ is 
much more ol a real cluster — an<l 
we'\e createrl a Nordic ciustei w ith 
a head ol" Nordic. We've done 
resiruciuring in terms of market- 
ing and promotions in Benelux last 
year and Ocrmany, Italy and the 
U.K. litis year." 

Burger says the company is 
focusing on .A&R. "Wc have very 
strong .\nglo- Saxon repertoire and 
are trying to improve European 
A&R and marketing of that l epei - 
loire." 'Ii) accomplish litis, Sonv is 
separating domestic and interna- 
tional repertoire in several territo- 
ries. "It allows us to galvani/e 
opportunities for artisi develop- 



HM(i\ lUmrri 

merit on dnmeslir repertoire." 
explains Burger. The L'.K. was the 
latest region lo split this wav. on 
St^-pl. 'M), l()l](>wing siinilai i haiiges 
in (iermanv and the Netherlands. 
Sony has also renewed its oiitside 
AScR deal with Independiente in 
(he L'.K.. and has "reroeused 
efforts throngh S.I.N.E. lo create a 
manageable rosier of labels to work 
with," he says. ".And we've rom- 
pletelv reslriictured strategic mar- 
keting in London w idi Woll L'rban 
[president of strategic marketing, 
SME]." Last month, Sony Music 
Europe reorganized its regional 
marketing staff, in line with local 
offices, lo better market music b\ 
genre. 

A&R I^a^TMENT 

Paul-Rene Albertini, who was 
appointed piesideni of Warner 
Music International on Oct. 1, siiys 
an investment in A&R and mar- 
keting has already paid dividends. 
"We have invested substantial 
rewjurces l(Kally in domestic A&R 
and already in the last vear we 



Warner's Albertini 

have seen very real progress in 
Krance, w here our compiiny is now 
getting to the critical mass, with 
o\ er V2.'7t market share," he says. 
"In Sweden, we have completed 
an important joint venture with 
S'lb Recordings to go alongside 
our in-liouse .A&R commilment 
and are on the veixi" of putting in 
place a new concept and team to 
oversee the region. In the U.K.. we 
have plans to further increase our 
A&R piesence aiul add to the ros- 
ier and repertoire sources at our 
dispos;il. 

"One important and ongoing 
piiri of Our sirateg) within Warner 
Music Europe has been lo success- 
fully improve our regional and 
global marketing network in order 
to increase global sales," says 
/Mbertini. "With support from the 
company's central operations, this 
has resulted in more sales for 
Linkin Park. Red Mot Chili IVppers 
and Laura Pausini, with still more 
sales to come this year from Man^. 
David Gray and Craig David." 

iUmtmutd on pa^e EQ^il 
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EURO STRATEGIES 

t'Aifiiinufd jnim jxif^f EQ_-H) 

Ilirouglunil ihc region, wc have 
consistently incicasecl the sales (>r 
global releases, while tonliiiuing lo 
invest signiHcanily in Itx^al talent." 
says .Albci tini. ".All I his has been 
done while also addressing very 
•Strongly our cost base, and the re- 
organization that has taken plate 
has unquestionably made us more 
ellicietit. The moves involving 
\Varner/( Ihappell Music publishing 
and Warner Music Kurope afTiliales 
have led t<i greater svnergy and sitv- 
ings, but. more importantly, have 



also created an additional .\i*l.R 
source." 

SALES STILL THERE 

.Vcortling to Max Hole, senior 
\ P ol inai keting and .\S.R al lini- 
vcisal Music International, the way 
lo buck die downward .sales trend Ls 
simple. " The Ix'sl strategy is make 
better records, as Eminem has 
proved." he .says. "When vou get a 
great record that people want, sales 
are still there in a big way. which is 
encouiaging lo us." Even so, Uni- 
versiil is able lo rely on an interna- 
tional marketing structiiie that has 
been in place for foiu' years. 



"We modify constantly," says 
I lole. "But wc have strong interna- 
tional .'V&K here [in London], and 
sometimes the records aren't tjuite 
right, so we alter it, remix, try a tlil- 
ferent video. I'm determined to 
break Ronan Keating in South 
.'\merica," he points out, "so we're 
doing local duets with 'When You 
Say Nothing at .All' with ItKal stars." 

.Anothei stralegv that Hole says 
is "paying off" is lending resources 
to those territories thai need them. 
"Where we're looking lo try to 
break non-l'.K., non-U. S. origin 
acts, we're doing a cei'tain amoiml 
of joint-ventiu'ing. Often the prob- 



UNIVERSAL LEADS IN EURO MARKET SHARE 

The Recording Industry In Numbers 2002 yearbook, issued 
Oct. 17 by the International Federation of the Phonographic 
Industry (IFPI), contains for the first time regional and global 
market-share information. Here are the 2001 market-share 
figures for Europe: 

Universal-26.5% 

lndies-21.1% 

EMM 7.8% 

Sony-13,3% 

Wamer-11.4% 

BMG-8.9% 

On a worldwide basis, the combined 2001 market share of 
independent labels exceeds that of any single multinational 
company. The IFPI reports that indies claim 28.9% of the 
global music market, followed by Universal (23.5%), Sony 
(14.7%). EMI (13.0%), Warner (11.8%) and BMG (8.2%). 



U*m is ihe lot al (oiiniry cloi'-sn'i 
hitvc (he ii-sourccs. so Til ^hv lu*lp 
froiii my oflicc, which I did wicli 
Sandy & Junior from Urazil." 

Another example he dies is duo 
I.A. r.U. 'ri lieyl are signed lo the 
Russian couiury, which has ni<ue 
limited resources than the L .K. and 
-Anierioui companies, so lniers(o|X' 
in tlie L'.S. liavejoint-venluied with 
L'nivei-sal Russiii lo make a stnjiiger 
record and image, and it's breaking 
everywhere," s;iys Hole. The act's 
single. "All the Things She Said," 
has made an impael on die Mmic <^ 
Mf(lui\ Kurochart Hot KM) Singles 
chart. 

"As a generalization, we're up 
agiiinst it." adds Hole, "hut Uist year 
both France and ihe U.K. grew, 
and llMl is gaining market share 
generally this year in a falling mar- 
ket." 

SPEED OF INFORMATION 

On Feb. 8. FMl Recorded Music 
(;K() Alain Levy unveiled a new 
label structure that gives FMI two 
independent creative units in each 
country — (lapitol and Virgin — 
operating under one corporate 
umbrella. A single KMl exetulive 
for each territory reports to 
Fmmanuel de Buretel, chairman 
of FMi Recorded Music Cloniinen- 
tal Kiuope. "FveiTone said die new- 
system would be more rigid, but 1 
siiy it's just faster." says de Buretel. 
As a consequence, he siiys there is 
"increased speed of information 
i)etween creative local and creative 
international and marketing local 
and marketing international. " 

In the L .K.. Mike.MIen, KMl \ V 
of international, has already seen 
die atbaiitages. " Hie Ix^nelii to me, 
in terms of presenting Vii-gin V.K.. 
and (iapitol l .K. artists and proj- 
ects lo the F.uropean region, is that 
we're able to look with a better 
overall perspc*ctive across the busi- 




l'nixvr<uirs HoU' 



ness," says Allen. "It's important lor 
identifying objectives and means 
we're better resourced lo meet 
them — and artist development 
benefits greatly from l<x)king across 
lK)th sides of the business." 

In essence, de Buretel says this 
means, "not only selling the artist 
inside their country but also out- 
side." A clear example of where this 
has worked, he says, is with Belgian 
singer Helmut Lotti, whose album, 
Afv I'nbute to the King, has resided on 
Mmic <S Media's Kuropean "Ibp 100 
.Albums f(>r the past three months. 
Lcjlti stiirted liis career on Universal, 
but now releases product on EMI 
everywhere in Europe except Bel- 
gium. "Willi l.olti, we have extend- 
ed liissua<*ss in n)ore<inmiiiestlian 
with Universiil. " s;iys de Buretel. 

.\llen adds: " ITie odier big change 
has been the overlying new global 
UKirketing structure reporting 
direcilv to [KMl Recorded Music 
vice chairnianl David Munns. ITiis 
puis the company on a common 
agenda, which means a greater 
sense that we're pulling in the s;ime 
direction on the same issues at the 
sjHiie time and |has al hiiee impact 
on artist development." B 



Export Music Sweden . 
wish to thank: 

Aya Ohi; JVC Victor Entertainment, 

SeungDoo Park; Dreambeat Inc., 

Stuart Watson; Zomba International Records Group 

and Gavin Robertson; Musicindie Ltd. 

for your contributions towards making our annual music 

export seminar on November 21 in Stocl<holm a success. 

The theme this year was "Doing Business with Asia" and 

your expertise was greatly appreciated! 



To keep presently updated on 
the Swedish music scene, visit 

WWW. exms . com 

- your gateway to Swedish music! 



ExMS 



EXPORT MUSIC SWEDEN (ExMS) AB 
BOX 27 327 • SE-102 54 STOCKHOLM • SWEDEN • TEL +46 -8 783 88 00 • FAX +46-8 783 95 10 
e-mail exms@stim.se • Web site http://www.exms.com 
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Bankniptcy Plagues DataPlay 

Chapter 11 Filing Casts Doubt On Company, Fonuat's VbUIHy 



BY BRIAN GARRITY and STtVE TRAIMAN 

NEW YORK— DataPlay, a highly touted new 
digital-music storage technology that retail- 
ers and labels have been viewing as a possi- 
ble replacement format for the cassette, 
appears to be dead on arrival after the com- 
pany filed for Chapter 11 bankruptcy reor- 
ganization last month. 

Boulder, Colo.-based DataPlay Inc. — which 
counts Universal Music Group (UMG) and 
Trans World Entertainment among its finan- 
cial backers — filed the motinn in I'.S 
Bankruptcy Court in 
Denver in mid-October, 
shutting down opera- 
tions and eliminating its 
staff of 120 after failing 
to secure $50 million in 
needed financing. 

BMC/DATAPIAY DEBUT 

The move came only one 
week after the first DataPlay 
releases from BMG Enter- 
tainment hit stores. The 
major — which has been "higli 
on (the format] since day one," 
according to BMG Distribution senior director 
of new media Kevin Clement — has shipped 13 
prerecorded titles from Arista, RCA Nashville, 
and Jive to Virgin Megastores, Tower Records, 
Borders Books & Music, Value Music Concepts, 
and others. Titles include albums by Pink, 
Usher, Adema, Sarah McLachlan, OutKast. Avril 
Lavigne, Brooks & Dunn, Kenny Chesney, 'N 
Sync, Britney Spears, R. Kelly, and Aaron Carter. 

All the titles currently in the market carry a 
$15.98 suggested retail price; most include 
music videos, discographies, bios, cover art and 
liner notes, photos, and links to 
artist Web sites. The CD-size 
package fits all existing retail 
fixtures and has the DataPlay 
logo prominently displayed on 
the front, with the coin-sized 
disc showing through a cutout 
on the back. 

But the entire future of Data- 
Play is now in serious doubt in 
the wake of its bankruptcy filing. 
Technology creator Steve Volk is 
continuing a search for about 
$40 million-$50 million to fund 
a full retail launch, while seek- 
ing a buyer for the technology. 
DataPlay raised an estimated 
$120 million since it was launched in 1998. 

Representatives at BMG and the other labels 
that announced plans to release DataPlay 
titles — UMG and EMI — say they are now tak- 
ing a "wait-and-see attitude" to its position on 
the format. 

Other DataPlay partners are already feeling 
the pinch from the company's collapse. Trans 
World Entertainment says it will take a third- 
quarter, after-tax charge of $5.3 million, or 13 
cents per share, as it writes down its investment 
in the company. The retailer says the charge 
should result in a net loss of 34 cent5-36 cents 
per share for the quarter. Last year, TVans World 





took part in a $55 million funding round for 
DataPlay, and its chairman/CEO, Robert Hig- 
gins, later joined the DataPlay board. 

DataPlay s last capital infusion ($55 million) 
came in June 2001, and with a lack of addi- 
tional funding and massive start-up costs, the 
company struggled with money problems 
throughout the summer Chief marketing offi- 
cer Pat Quigley exited in July, and DataPlay 
sacked half its remaining staff in August, cit- 
ing a lack of new cash. 

DataPlay hardware and 
hiank media have been at 
i i'tail since late August. 
EMI Global/Classic and 
iRiver America have 
been selling a DataPlay 
device at such stores 
as Circuit City and 
Best Buy. Prices 
range from $299 to 
$349 for player/re- 
corder models. Ima- 
tion, the main me- 
dia supplier, is also in 
the market with a three-pack of blank 
discs at $29.95 or $10 per disc. 

"We feel like a race car at the starting line 
without any fuel," DataPlay senior VP for mar- 
keting and business development Todd Oseth 
told Billboard shortly before the company's 
bankruptcy filing. 

THE NEXT CASSETTE? 

Industry hopes were high for the format. 
Potentially seen as a portable music carrier 
replacement for the cassette, the quarter-sized 
recording/playback media can hold up to the 
equivalent of five CDs or nearly 11 hours of 
MP3 files. 

IRiver maintains that the tech- 
nology can still fulfill that role. 
"Consumers still have the capa- 
bility to create their own Data- 
Play library disks from their own 
CD collection and MP3 down- 
loads," a company spokesperson 
says. "We still see it as a viable 
portable music carrier replace- 
ment for the cassette. " 

One of the promising features 
of the technology was the fact 
that consumers could buy a pre- 
recorded title, and the media 
also would come with two or 
three other catalog albums 
locked onto the same disc. The consumer would 
then go back to the retailer's Web site to pur- 
chase the additional content, which would be 
available at a significantly lower price. The bal- 
ance of disc space could be used to store a con- 
sumer's own CDs or downloaded MP3 files. 

While the ftiture of DataPlay is in doubt. Best 
Buy entertainment VP Joe Pagano noted prior 
to the company's collapse that the market that 
DataPlay promised to target is real and still 
needs to be addressed. "The current portable 
music carrier is about 25 years old and has 
served us well," he notes. "But we have to devel- 
op a replacement for the cassette." 



Tower's US Am Now Carries 
The Majority Of Its Business 



BY ED CHRISTMAN 

NEW YORK— In completing its sale of the 
Tower Japan operation to the financial firm 
Nikko Principal Investments Japan Oct. 11. 
Tower Records sold off the most profitable 
part of its company. 

According to its 10-K Securities and 
Exchange Commission (SEC) filing, the 
Japanese chain reported an operating profit 
of $15.6 million on sales of $372 million in 
the year ended July 31. In the previous fiscal 
year, the Japanese chain posted profits of 
$11.3 million on sales of $365.1 million. In 
contrast, the U.S. operation, which includes 
Bayside Entertainment Distribution, report- 
ed an operating loss of $23.2 million on .sales 
of $553.3 million in its most recent fiscal 
year, while having an operating loss of $53.8 
million on revenue of $611.6 million in the 
prior year. 

SHOULDERING THE WEIGHT 

With the sale of the Japanese operation and 
the move to close or turn its remaining inter- 
national stores into franchise arrangements, 
the company's U.S. opera- 
tion will now comprise an 
overwhelming majority of 
its business and must meet 
its heavy debt obligation. 
As of July 31. Tower's par- 
ent, MTS, carried a nega- 
tive net worth of $40.8 mil- 
lion, while its long-term 
debt load was noted as 
$312.2 million. 

As of Oct. 11— with the 
sale of the Japan operation and the refi- 
nancing of its revolving credit facility — Bill- 
board estimates that Tower's long-term debt 
totaled about $200 million. Of that, $61.1 
million was on the new revolver with CIT 
Business Credit Group, leaving cash avail- 
ability at that time of $13.9 million. The 
total revolver called for $110 million avail- 
ability, contingent on the remaining $35 
million being raised by a syndication of the 
loan to other banks. 

In addition to a $20 million reserve {Bill- 
board, Nov. 23). the revolving credit facili- 
ty' requires Tower to maintain a cash avail- 
ability level of $15 million. Net cash 
provided by operating activities was $3.4 
million this year vs. $44.7 million last year. 
As of July 31, Tower had $37.3 million in 
cash and cash equivalents. 

In the current fiscal year. Tower's interest 
payments to service its debt load are expect- 
ed to be about $18.5 million, including a Nov. 
1 payment of $5.2 million on its $110 mil- 
lion in debentures, which come due in May 
2005. In addition, the company says it ex- 
pects capital expenditures to be about $8.5 
million in its current year. 

For the year. Tower posted a net loss of 
$57.2 million on sales of $982.8 million. That 
loss includes $14.2 million in inventory 
write-downs and a restructuring and asset 
impairment charge of $21.8 million. 



Sales in the just-completed fiscal year were 
down from the prior year's total of $1.08 bil- 
lion, but the loss was smaller than the $90.3 
million recorded in that year. Same-store 
sales were down 3.5% worldwide. 

In looking at operations. Tower posted a 
gross profit for the year of 29.6%, up from 
the 28.8% generated in the previous year. 
The increase was attributed to the company's 
wholesale operation, its Internet business, 
and the video rental product category. Mean- 
while, selling, general, and administrative 
expenses held steady in both years at about 
27.1%, according to the SEC filing. 

STILL RESTRUaURING 

The document noted that Tower has com- 
pleted two phases of a three-part restructuring 
plan aimed at returning the company to 
profitability. As part of that. Tower paid 
involuntary termination benefits for 509 
employees last year and 170 employees in 
2000, which means it let go some 679 
employees during that time. It recently 
announced that it has continued to lay off 
employees, with the com- 
pany expected to be down 
another 82 employees by 
year's end. 

Tower also closed nine 
stores last year, while 
opening five and relocat- 
ing two. In the previous 
year, it closed 23 stores. 
It also .sold its two frames/ 
art gallery stores and 
closed a number of book 
stores, leaving the chain with three stand- 
alone book stores at year's end. 

With the sale of the Japanese chain. 
Tower's store count stood at 119 units on 
July 31, of which 103 were in the U.S. and 16 
in four other countries. But phase three of 
the company's restructuring plan is to close 
or turn its remaining U.K., Ireland, and Sin- 
gapore stores into franchises. 

Retail sales represented 96% of net rev- 
enue, which means that Tower's wholesale 
operation had about $40 million in sales. In 
looking at the company by product line, 
music sales were 83.5% of volume last year, 
down from 86.3% in the previous year; video 
sales grew to 11% of total sales from 9.8% in 
the previous year, and other products, like 
books and magazines, accounted for 5.5% of 
sales, up from 3.9% the year before. 

In another significant trend. Tower says its 
advertising and marketing expenditures last 
year were $14.1 million, up from $10.3 mil- 
lion the year before and $9.1 million the year 
before that. It is unclear how those numbers 
will be affected in the current year, with the 
closure of the Tower Pulse! magazine. 

In other developments. Tower disclosed 
that it is involved in a lawsuit with Chili- 
mark, which filed a breach-of-contract claim 
against Tower and is seeking $2.6 million in 
damages. Tower had hired Chilimark to ex- 
plore its refinancing options. 
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DMOD Makes Content Sharing Secure 

Such Labels As RCA And Atbntk Find Ihe Tedmdogy Saves Mouey And Time 



BY CATHERINE APPUFELD 0150N 

DMOD Inc., whose client/server 
technology enables the production 
and sharing of content across a 
secure environment, is turning 
heads throughout the music indus- 
try' for facilitating the kind of hassle- 
free collahoration.s musicians and 
label executives dream of but for the 
most part have remained elusive. 

Indeed, with half the music indus- 
try still opting for cumbersome 
overnight shipments and the other 
half FTPing audio files through the 
wild blue yonder of the unsecured 
Internet, the process of producing 
an album can be downright harrow- 
ing, to say the least, 

DMOD president/CEO Mark Over- 
ington .says, "Most people we talk to 
feel that 80% of the content leaks out 
[over the Internet] during the pro- 
duction process, specifically at the 
end when it is ready for duplication." 

SECURE AND USER-FRIENDLY 

But while the importance of a 
secure environment cannot be over- 
stated, DMOD's user-friendliness is 
what is sealing the Boston-based 
company's recent string of deals 
with music and film companies, 
including Atlantic Records, RCA 




Records, Virgin Records America, 
Sterling Sound, and film production 
house MOS Sync. 

"There's a lot of downtime in music 
and video production: people sitting 
around waiting for a FedEx to come, 
a plane to arrive." Overington says. 
"And in the music space, a lot of 
recording happens at night. Now 
when the tracks are finished early in 
the morning, the artist can just 
DMOD them over to the label execu- 
tives, and they're waiting when the 
executive gets into the office." 

\iCA Records' highly publicized abil- 
ity to bring.l/nt77f£fli Ido/: The Search 
for a Superstar darling Kelly Clarkson's 
single "Before Your Love/A Moment 



Like This " to radio in less than a day 
and to retail in nine days gave addi- 
tional merit to the tests of DMOD tech- 
nology that are currently ongoing at 
IJi-plus record labels and studios. 

In a mm to .speed pnxluct to mar- 
ket once a winner was crowned. RCA 
ma-stered singles from all WAirKrican 
Idol finalists without boarding a plane 
or shuttling material around the coun- 
try. "As soon as they had the winner, 
the label was able to dupe the CDs and 
get them into stores without anything 
ever leaking," Ox'erington say's, noting 
that material pas.sed through desktops 
in seven cities, from U)S Angeles to 
Waterv'ille. N.C.. home of the Sono- 
press duplication facility. 

Atlantic, the first Warner Music 
Group label to give DMOD a spin, just 
green lighted the installation of DMOD 
for the A&R review and approval 
process and Ls cnasidering wider usage 
of the technology throughout the com- 
pany. According to Atlantic VP of A&R 
operations Gloria Gabriel, work on the 
label's new Brandy and Craig David 
albums using DMOD yielded the seam- 
less transfer of uncompressed 24-bit 
files and pristine audio comparisons. 

"We want to implement it imme- 
diately with almost all of our artists." 
Gabriel says. 

Hand in glove with security and 
ease of use is the potential cost sav- 
ings per project. 

MOS Sync president Bemie Laramie 
says. "j\s we begin to use the Internet 
and digital technology, we have a won- 
derful opportunity to become more 
organized, more efficient, and more 
secure at the same time." 

TIMEIY AND COSf^EFHCIENT 

"If the technology can .streamline 
the process to the point where they can 
get the product to market faster, that's 
a significant benefit," Overington .says. 
"Time to market is key. " 

During production on Virgin act the 
Exies' neiv album, for example, "instead 
of sending a four-piece band to 
Nashville to sit around waiting for a 
piece to be done, the hand was able to 
.stay in l_A. and get ready for an upcom- 
ing tour. " says Dean Serlelic, Virgin 
senior director of A&R. "The cost sav- 
ings are thousands of dollars per day 
on a recording budget." 

Virgin also employed DMOD for the 
upcoming debut album by pop artist 
Stacy Rico, who recorded with an 
assortment of producers. 

"'There were recording sessions in 
Na.shville. New York, and LA. and we 
were able to participate and hear and 
approve final mixes on all of them," 
Serletic says. "At the end of the day 
when the work was done, it was at the 
label in five minutes." 




Session Singer. K.iith I lill .irtd AOL Music executive direct(»r of music industry' 
rt latiori.s Kvdn Harrison prepare for her recent Sessions<fl^AOL taping. Mill's 
Scssionst" .AOL interx'iew launched Nov. 1. 



Usten Cuts More Rhapsody Deals 

Gateway, OpUmuai Wll Cany Hmk-SubsalfUoa Smke 

free month of the Gateway Rhap- 
sody service. A demonstration 
of the service will come in- 
stalled on the PCs; it will also 
be shown at the 300-plus Gate- 
way retail stores. 

In other Listen 
news, the compa- 
ny has entered 
into a deal to dis- 



BY BRIAN GARRfTY 

NEW YORK— Listen.com has 
forged a pair of distribution 
deals for its Rhapsody subscrip- 
tion service. 

In its most recent pact, the 
company is team- 
ing with computer 
maker Gateway on 
a co-branded ver- 



RHAPSODY 



sion of Rhapsody that will come 
pre-installed on all of its consumer 
desktop PCs. 

Gateway is the first PC maker 
to offer the Rhapsody music 
service. The deal also marks the 
first distribution pact between a 
computer maker and one of the 
current crop of music-subscrip- 
tion services. 

Buyers of Gateway desktop PCs 
will also receive a coupon for one 



tribute Rhapsody through Opti- 
mum Online, the broadband arm 
of cable giant Cablevision. The 
co-branded service, known as 
Optimum Online Rhapsody, is 
available at optimumonline.net. 

The deal, the latest in a string 
of broadband distribution al- 
liances for Rhapsody, gives Lis- 
ten marketing access to more 
than 680.000 Cablevision broad- 
band subscribers. 




TO OUR READERS 

Declarations of Independents 
will return next issue. 



DISTRIBUnON: The Handleman Co. 
promotes Paul Ignasiiuki to director 
of merchandise planning and analysis 
in Troy. Mich. He was urban/alterna- 
tive buyer. Handleman also names 
Mike Davis as hardware/network 
architect of advanced Web technolo- 
gies and Matt Tllchcn as senior Web 
developer. They were, respectively, 
programmer/analyst for Ford Motor 
Co. and developer for Computer Deci- 
sions International. 

HOME VIDEO: Marguerite Pacacha is 

named senior VP of business affairs' 
legal for Paramount Pay Television 
and home entertainment in Los 
Angeles. She was VP of business 
affiiirs/legal. 

Monterey Media names Tom 
Szwak. previously senior VP of sales 
for Republic Pictures, to VP of sales 
and special markets; Jenny Manoc- 
chio, previously director of mar- 
keting for IVN Entertainment, to 



director of publicity: and T»rl 
Christman, previously associate for 
Global Traders Imports, to sales 
as.sociate. They are based in Thou- 
sand Oaks. Calif. 

Lucille Deane is named director 
of video marketing and product 
development for Koch Vision in 
Port Washington. N.Y. She was 
director of marketing for USA 
Home Entertainment. 

Olenka Wo» is promoted to world- 
wide home-video marketing manag- 
er aiKl Debbie Sleezer is promoted to 
home entertainment marketing 
manager for Playboy Home Video in 
Los Angeles. They were, respectively, 
worldwide home-video administrator 
and project coordinator. 

MUSIC VIDEO: Joelle Chariot is pro- 
moted to VI' of studio production and 
administration for MTV Music Tele- 
vision in New York. She was director 
of studio productioa 
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HOUDAY MUSINGS: We are moving 
into prime time, the holiday selling 
season. This is the time of year that 
will make or break many a compa- 
ny. You know it's a tough year when 
you look at the current release 
schedule and see the labels dropping 
all of their big guns into the market 
and the discounters dropping their 
drawers with loss-leader pricing, yet 
you still wonder if the consumer will 
show up and buy CDs. 

The good news is you can't give 
burnt CDs as Christmas presents. 
The bad news is you can give CD 
burners. That's why more than ever 
before, the first quarter of next year 
will tell us a lot about the short-term 
future of the music industry. First, 
Jan. 15 or so will be the first witch- 
ing hour, when product payment 
comes due for holiday product. 
There are a couple of accounts on 
everybody's watch 
list, and people will 
be holding their 
breath until pay- 
ments are made. On 
top of that, past his- 
tory suggests the like- 
lihood of a January 
surprise — the account that you did- 
n't suspect was in trouble is all of a 
sudden in a quagmire. 

Moreover, there is widespread 
speculation that this may be the 
year when those independent mer- 
chants who are struggling — not to 
be confused with those indie 
stores who are excelling — look at 
the industry's future and decide 
that they don't like the writing 
they see on the wall, give up the 
ghost, and look for another way to 
earn a living. 

Beyond that, the first quarter his- 
torically has given the industry an 
indication of how a configuration 
shift is playing out. Unfortunately, 
with the cassette album already 
under 5% of sales, the configuration 
shift the industry will be measuring 
this time will be the impact of 
burned CDs (from the new CD 
burners) on album sales, which will 
give us a preview of how album sales 
will hold up for next year. 

RED ON GREEN: But let's not get 
ahead of ourselves. Let's talk about 
Black Friday, the day after Thanks- 
giving that is labeled as such 
because traditionally it's the day 
when consumers fiock to stores to 
begin their holiday buying spree, 
making it the day that retailers 
move from red ink to black. 

In the past decade, that has been 
more true for music retailers than 
any other segment of retail. By that 




I mean that record-store chains 
nowadays lose money for the first 
nine months of the year and are 
dependent on the fourth quarter to 
take them into the black for the 
year. This year, let's all pray that 
comes true yet again. But even if it 
does, 1 am willing to bet your last 
dollar that it won't begin with Black 
Friday, which, with the way things 
are going at music retail, is appear- 
ing to be a misnomer. More likely. 
Black Friday this year will be Red 
Friday for music merchants. 

That's because every retailer 
knows that every other merchant 
and their brother will have adver- 
tising that features the $9.99 price 
point in some way. shape, or form. 
That began two years ago. when 
Best Buy shocked music retail right 
after minimum-advertised pricing 
was eliminated by the Federal Trade 
Commission by hold- 
ing a $9.99 sale for 
the first five hours of 
Black Friday. On the 
rebound last year, 
most chains saw the 
$9.99 point coming 
and figured out a way 
to get it into their advertising too — 
all of which brings us to this year. 

Already, we have seen Best Buy 
start the price war in July (Retail 
Track. Billboard. July 27), going 
first and often to the $9.99 price 
point. It did that until September, 
when its weak second-quarter 
results apparently made it rethink 
its music pricing strategy': It backed 
way from that price point to 
embrace the more sane loss-leader 
pricing of $10.99 and $11.99. But 
the other merchants who don't care 
about the music industry — like 
Wal-Mart and Kmart — apparently 
decided to hold Best Buy's feet to 
the fire for starting the music price 
war in the first place and continue 
to pile on the $9.99 pricing. 

Last week. Target re-entered the 
fray with most of its advertised hit 
titles at $9.99 — with the exception 
of George Harrison's new album, 
which was $8.99. Ouch! And un- 
fortunately, that's where I fear we 
are heading for Black Friday. 
Since every merchant who's pay- 
ing attention knows that every 
advertisement will feature the 
$9.99 price point for the Thanks- 
giving weekend, will one of the 
discounters try to shoot music 
merchandisers in the foot by dis- 
tinguishing itself with $8,99 pric- 
ing and in one fell swoop not only 
turn Black Friday into Red Friday 
but also set the price tone for the 
holiday selling season? 



Moviso Offers Prepaid Ring-Tones Card 



BY BRIAN GARRrTY 

NEW YORK— Moviso, a mobile- 
phone services business owned by 
Vivendi Universal Net USA, has 
launched a new prepaid phone card 
offering that is designed to allow 
consumers to buy ring tones. 

Initial distribution for the cards will 
be through more than 1.000 wireless- 
carrier stores and 150 Wherehouse 
Music stores na- 
tionwide this 
month. The prod- 
ucts will be arail- 
ableinupto5,800 
participating 7- 
Eleven stores na- 
tionwide in Janu- 
ary 2003. Prepaid 
cards are $4.99 
each and a\'ailable 
on most handsets 
from AT&T Cingular Wireless, and T- 
Mobile. 

Universal Music & Video Distri- 
bution (UMVD) and Delconn 
Wireless will handle sales and dis- 
tribution for the prepaid ring- 
tone cards. 

"Prepaid ring-tone cards are a 
logical and complementary exten- 
sion to a retailer's current music 
and entertainment product line," 
UMVD senior VP of marketing and 
artist development Cliff O'Sullivan 



says. "Consumers do not purchase 
music in a vacuum: They buy the 
CD, T-shirt, and tickets in one 
place, and ring-tone cards are a 
great offering for that purpose. We 
expect to see these cards sell along- 
side existing music products and 
included in retail promotions, 
including holiday gift packs, artist 



tours, and new album releases." 

Each prepaid card gives con- 
sumers credit for three ring tones. 
Moviso has a catalog of more than 
2.000 licensed ring tones, and they 
are available at Moviso s consumer 
site, yourmobile.com. 

The card is ready for use Imme- 
diately after purchase. 




RqHHt Predicts Mare Declines 



BY LARS BRANDLE 

LONDON Global music sales will 

continue to decline in value for at 
least two years before returning to 
growth in 2005, according to a 
new survey by research firm Infor- 
ma Media. 

The report, "Global Music Indus- 
tr>': Facts and Forecasts," predicts 
that the global business will be worth 
i'MA billion this year, down 7.2"(. 
from 2001 . The figure will drop below 
$:iO billion in 2004. driwn down by 
online file sharing and CD cop\ing. 

The author of the report. Simon 
Dyson — a senior analyst at the Lon- 
don-based firm — says that "urgent 
action " must be taken to limit unau- 
thorized downloading and copying, 
noting that the warning applies not 



just to record companies hut to "all 
those involved in the process." 

The report predicts that online 
sales of traditional and digital prod- 
uct will increase through 2007 but 
will account for no more than 6.5% 
of total sales. The report also claims 
that online sales have "been exag- 
gerated and will not prove to be the 
industn''s long-term .savior." 

Sales of digital mu.sic during the 
ne.xt five years will also increase but 
will remain "a niche sector." By 
2007. digital sales are expected to 
account for \ .2% of the global total. 

North .America is expected to 
take the greatest share of digital 
sales by 2007. The Asia-Pacific 
region will be No. 2. with the lion's 
share of .sales in Japan. 
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Sites + Sounds NEWSLINE... 



AOL BROADBAND BOWS RADIO: 

AOL has launched a radio service for 
broadband customers. Broadband 
RadioC^AOL, which features CD- 
quality sound and commercial-free 
stations, is available only to users of 
AOL 8.0 software. Other product 
features include artist information 



AOLmUSIC 



and album art from the track the 
user is currently playing, as well as 
a preview of artists to be played 
within the next half hour. AOL 
Broadband senior VP of program- 
ming Shawn Hardin says the offer- 
ing is a "key example of how we're 
differentiating the AOL Broadband 
service " from its dial-up service. 

In other AOL news. James de 
Castro is exiting as president of 
AOL Interactive Ser\'ices. a post he 
held for .seven months. A veteran 
radio exec, de Castro served as 
CEO of AMFM prior to joining 
AOL. His team at the online com- 
pany will now report to vice chair- 
man Ted Leonsis. 

AMAZON, SHAZAM STRIKE DEAL: 

Amazon.co.uk. has stuck a deal to 
become the exclusive online retail 
partner for Shazam, the London- 
based music-recognition company. 
The agreement gives Shazam's 
busineiis a full range of services, 
allowing consumers to identify 
songs they hear, then purchase 
them. Shazam's flagship service. 



currently available only in the 
U.K., allows users to learn the 
name of a song and its artist when 
an audio sample is "grabbed" with 
a mobile handset. After dialing 
Shazam's four-digit number, the 
service responds with a message 
containing the song's details. 
Shazam will now highlight Ama- 
zon in its short messaging service 
signals and on its Web site, where 
links will allow customers to buy 
the identified track or album di- 
rectly from the e-tailer. A Shazam 
page on the Amazon site explains 
how to use the service. 

PALM GETS REAL: RealNetworks 
has struck a deal with Palm Inc. 
that will allow users of the hand- 
held manufacturer's newest device 
to store and play digital-music 
files. Beginning next month, own- 
ers of the Palm Tungsten T hand- 
held will be able to download the 
RcalOne Player software for free 
from the Seattle-based company's 
Web site. The application will 
allow for the transfer and organi- 
zation of both RealAudio and MPli 
files with the mobile devices. Addi- 
tionally, the Milpitas, Calif.-based 
Palm will begin shipping the Real- 
One software with select Palm 
hand-helds. according to a com- 
pany .statement. 

SONY GOES MOBILE: Sony Music 
Entertainment Europe is launch- 
ing a mobile-phone music service 
in Germany through an alliance 
with Vodafone U.K. The telecom- 
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munications firm will provide 
interactive voice response (IVRI 
services to support the major's 
new mobile "listening parties." Tri- 
als began last month. Users can lis- 
ten to 3(l-second audioclips of 
tracks prior to an album's release 
by dialing up an IVR line. The 
phone number will be promoted 
through radio, TV. and print med- 
ia, as well as through store displays 
and stickered singles. Current 
releases from Brooklyn Bounce, 
Crazy Town, and Oli P are the first 
to be featured. 

VH1.COM OTFERING ALBUM STREAMS: 

Vhl.com will stream several new al- 
bums in their entirety this month. 
Currently available on the site is Fat 
Joe's Loyally (Atlantic) and Jay-Z's 
The Blueprint 2: The Gift and the 
Curse (Roc-a-Fella/Def Jam). Fans 
who purchase the releases through 
vhl.com receive free shipping 
throughout this month. Other al- 
bums to be featured on the site this 
month include Craig David's Slick- 
er Than Your Average (Wildstar/ 
Atlantic), Ericl( Sermon's // Ain 't 
Safe (J Records), Matchbox Twen- 
ty's More Than You Think You Are 
(Atlantic), Snoop Dogg's Paid Tha 
Cost to lie Tha Boss (Capitol), and 
the Roots' Phrenology (MCA). 

FUimAY GETS LOUD(EYE): Fullplay 
Media Systems, which provides pre- 
view stations and related software to 
retailers, has entered a licensing 
deal to use the streaming-music 
sample .service of Loudeye. Fullplay 
— which provides preview stations 
to Trans World Entertainment — is 
also attempting to expand the reach 
of its software interface technology, 
in part by using Loudeye samples. 
Loudeye 's catalog features clips of 3 
million songs from more than 
250,000 CDs, 

Loudeye chief technology officer 
Joel McConaughy says, "Music sam- 
ples have prown to be a key driver of 
CD sales for the major online retail- 
ers, and Fullplay's [services] extend 
that reach directly to the point of sale. " 

In related news. Trans World has 
completed the rollout of 12,000 
Fullplay Web-connected audio and 
video sampling stations in its FYE 
mall-based stores. The kiosks allow 
shoppers to scan the bar code of any 
CD to access 30-second clips of every 
song on the disc. With movies and 
games, shoppers can view trailers 
and game demos. The kiosks al.so 
make recommendations, alerting 
shoppers to new releases and best 
sellers based on genre. 

"The ability to sample content is 
a key deciding factor that turns cus- 
tomers' interest into purchases," 
FYE VP of marketing Mark Hogan 
says. ""From the customer feedback 
we've already received, we expect 
the {listening and viewing stationi 
technology to have a positive impact 
on sales." 




Money 



UQUID LOOKS AHEAD: With its pro- 
posed merger with Alliance Enter- 
tainment now dead (Billboard, Nov. 
23), Liquid Audio is considering go- 
ing private, merging with another 
firm, or recapitalizing or liquidating 
iLself. president/CEO Gerald Kearby 
said upon announcing the compa- 
ny's third-quarter results. 




Kearby says, " We are maintaining 
our operations with a core staff of 
31 employees while pursuing strate- 
gic alternatives that will deliver 
maximum value to Liquid Audio 
shareholders," 

During the period. Liquid posted 
a net loss of $6)36,000, or 3 cents per 
share, vs. a net loss of $6.1 million, 
or 27 cents per share, in the .same 
period last year. Revenue from 
licensing and services totaled 
$101,000— vs. $1.28 million one 
year ago — but the firm earned $7 
million from the sale of its intellec- 
tual-property assets to Microsoft 
Wllhoard Bulletin. Oct. 1). The 
company had $81.4 million in cash 
at the end of the quarter. 

MYPLAY PUSHES STOP: Digital 
music locker service Myplay will 
cease operations Dec. 13. A message 
posted on the Web site tells users to 
download all files in their lockers 
before they are deleted. Myplay has 
already stopped accepting new cus- 
tomers {Billboard Bulletin. Nov. 1 1 ). 
Bertelsmann's BeMusic unit — which 
includes Myplay, record club BMC 
Direct, and e-tailer CDnow — has 
been making cuts (Billboard Bul- 
letin, Oct. 31 ). A BeMusic spokesper- 
son declined to comment. 

INVESTING IN INTERTRUST: Sony 
Corp. of America and Royal Philips 
Electronics have teamed with undis- 
closed investors to purchase digital- 
rights management firm InterTrust 
Technologies for $4.25 per share, or 
$453 million. 

InterTrust's board has unani- 
mously approved the deal, and all 



board members, including company 
founder Victor Shear, have agreed 
to tender their shares, which repre- 
sent 20% of those outstanding. The 
purchase price is a 26% premium 
over InterTrust's Nov. 12 closing 
share price of $3.37. When the deal 
closes early next year, Sony and 
Philips together will have majority 
control of InterTrust. 

Earlier this year, InterTrust li- 
ceased its DRM .software to Sony for 
use in its consumer media products 
and services (Billboard Bulletin, May 
24). The digital-rights management 
firm swung to a third-quarter prof- 
it on higher revenue, thanks to fees 
from that licensing deal. Sales were 
$8.8 million, up from $1.9 million 
in the same period last year Net 
income was $5 million, or 5 cents 
per share, vs. a net lo.ss of $16.9 mil- 
lion, or 18 cents per share. 

YAHOO SELLS STATIONS: United SU- 
tions Radio Networks has bought 
launch Radio Networks, the syndi- 
cated music and entertainment news 
arm of Yahoo. Launch will continue 
to operate under that name and is 
expected to maintain its editorial, 
affiliate relations, and advertising 
staffs in New York, Los Angeles, and 
Nashville, The syndication operation 
is separate from Launch's online 
music portal, which continues to be 
part of Yahoo. Launch has 12 format- 
driven services. United provides 
music and information to 4.000 U.S. 
radio stations. 

XM SEEKS SUBS, CASH: XM Satellite 
Radio reports strong subscriber 
growth for the third quarter but is 
showing little progress in its efforts 
to raise funds. 

In the third quarter, XM added 
64,836 subscribers, for a total of 
201,544, Net loss widened to $114.7 
million, or $1.26 per share, from a 
lo.ss of $70.8 million, or $1.14 per 
share, in last year's third quarter 
Sales were $5,6 million, vs. $1,000 
one year ago. 

XM is negotiating with General 
Motors to convert up to $200 mil- 
lion in payments it owes the car- 
maker into debt and convertible 
securities, contingent upon certain 
changes to XM's capital structure 
and the securing of at least $200 
million in financing. Meanwhile, XM 
is cutting costs to make its remain- 
ing $84.3 million in cash last 
through the end of first-quarter 
2003. The firm has cut 80 jobs, leav- 
ing 400 employees. 

Additional reporting by Matthew 
Bern and Chuck Taylor in New York. 
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Warner's 
looney' Debut 

BY MOiRA Mccormick 

When the Cartoon Network's tot- 
targeted animated series Baby 
Looney Times debuts on home video 
Feb. 4, 2003, via Warner Home 
Video, it won't simply be a case of 
transferring the cartoon TV program 
onto a videocassette. Instead, toddler 
and preschool viewers will see Baby 
Bugs, Baby 1^, and Baby INveety in 
life-size puppet form and in front of 
live-action as well as animated back- 
grounds, a format chosen to stimu- 
late and educate developing minds. 

Baby Looney Tunes: Backyard 
Adirentures and Baby Looney Times: 
Musical Adventures, each with a 30- 
minute running time, are priced at 
$12.95 on VHS. The programs are co- 
produced by educational-video manu- 
facturer Child Smart. 

According to Warner VP of family 
entertainment marketing Ewa Martinoff, 
theB«6j(//xjn^ 
rums video series 
was developed "as 
a complement to 
the TV series. It is 
based on research 
that shows that 
classical music 
develops young 
children's brains. " 
The TV series 
debuted on Car- 
toon Network in September and is its 
top-rated daytime program with chil- 
dren age 2-1 1. 

Baby Looney Times "offers bright, 
clear objects for infants and toddlers 
to focus on," she says. "There are age- 
moral lessons and educational basics 
like numbers and letters. " 

The main thrust of the series" mar- 
keting campaign will be print and 
online ads. "The quickest way to reach 
moms is through the publications 
that {instruct them] on how to be bet- 
ter parents. We"re also looking at 
cross-promotions with other Baby 
Looney Tunes licensees, as well as 
with Cartoon Network. " 

Martinoff says Baby Looney Times 
will be "a key tent pole " In an ongoing 
Warner infant and toddler adN'ertising 
initiative, which includes such educa- 
tional titles as Teletubbies; Saywa, The 
Chinese Siamese Cat; Caillou: and 
Real Wheels. The initiative is known 
as the Warner Bright Kids Collection. 

The addition of Baby Looney Tunes 
to the Bright Kids Collection. Marti- 
noff says, is a significant element for 
retailers, who "will have i\ full pre- 
school marketing section." Full-color 
merchandisers are available in various 
configurations. A DVD version of the 
series is also expected at a later date. 

John Thrasher, VP of video for the 
West Sacramento, Calif.-based Tower, 
says that Wamer"s strategy of taking 
an existing frarKhise and putting a new 
spin on it should lead to strong sales. 
"Generally, you want something that s 
not quite what you see on television, " 
he says. "If it's exactly like it, there's 
not much incentive to buy."" 
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LAeEiyDISTRlBUTING LABEL & NUMBER 


Principal 
Pertormer* 




MTIMi 








NUMBER 1 


2 Wnki Ai Num'iof 1 












SPIDER-MAN 

..■VP i ■.TiiiK-iMFr'illHTiUNMWTHIM 




2002 


PG.13 


24.95 


1 




Tobey Maguire 

Kirsien nsist 






DIVINE SECRETS OF THE YA-YA SISTERHOOD 


Sandra Bullock 
Ellen Burstyn 


2002 


PG-13 


22.98 


4 




MUNblcKb, INI— 


Billy Ciystal 
John (ixxman 


2001 


G 


2499 


7 




TUC C AMT& n Al KC 


Tim Alan 


1994 


PG 


14.95 


2 






Freddie Prinzfi Jr. 
Safa MKMIe Getcf 


2002 


PG 


24.95 


3 




E.T. THE EXTRA TERRESTRIAL 


Henrv Tliomas 
Dee Wallace 


1982 


PG 


2Z98 


6 




RFAl tTY Ahin THP RFACT (CPFriAl FrVTinNl 

.'..■.M- ■.[■ ■1 r,-i-;AV/t->.- 1= ['.A .■isfA-«MtE«<niiiA#tW.-iB'n 


AnimalEd 


1991 


G 


24.95 


5 




MR. DEEDS 


Adam Sandtef 
Wnona Ryder 


2002 


PT 11 


22.95 






SPY KIDS (PAN & SCAN) 


Antonio Banderas 
Alan Cumming 


2001 


PG 


24 99 




SPIDER MAN: THE ULTIMATE VILLAIN SHOWDOWN 


Anunated 


2002 


NR 


14.99 












8 




RAPUNZEL 


2002 


NR 


19.95 




POWERPUFF GIRLS-MOVE 


TtwPowefpulfGids 


2002 


PG 


22.95 




SEA STORIES 


Spongebob Squarepants 


2002 


NR 


12.95 




102 DALMATIANS 


Glenn Close 


2000 




14.99 








G 


9 




DARRIN'S DANCE GROOVES 


DanlnHenson 


2002 


NR 


14.98 


11 




SPIDER MAN: THE RETURN OF THE GREEN GOBLM 


AnmalBd 


2G02 


NR 


14.99 






VEGGIE TALES: STAR OF CHRISTMAS 


\teggleTales 


2002 


NR 


14,95 


13 




BLACK HAWK DOWN 


Josh Hartnelt 
Ewan McGregor 


2001 


R 


14.95 


10 




THE SCORPION KING 


Hie Hock 
KdlyHu 


2002 


PG-13 


22.98 




MOVE TO THE MUSIC 

\ M ■■ -trfimoMtmomn 


Dora The Ejcptoer 


2002 


NR 


12.95 




BABY MOZART 

'.Ul W,«(J(M MStk HCM tNtlflUmUlM fil I?) 


Animated 


2000 


NR 


14.99 


22 




CHRISTMAS! 

WM CNwruiMumi mm 


Dora The Explorer 


2002 


NR 


12.95 




BAND OF BROTHERS 


RonUnnt}Ston 


1840 


NR 


109.98 




POWER RANGER WILD FORCE: UONHEART 


Power Bangers 


2002 


NR 


14.95 


20 1 


HARRY POTTER AND THE SORCERER'S STONE 


DaniH Raddrfle 

f'-lin'.V;lsJ» 


?no! 


PG 


2499 
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Top VidtoRanUIS it baled on tfiniactioni! data, piomdnd by Ihe 
Viddo Softwaie Oealdrs Assn . tiom moie than 12.000 mdeo renu 
ttorci 

TPTLE 

LABEL^DISTRIBUTING LABEL & NUMBED 


Piineipal 
P»r(ofm«fa 


RATING 


1 


1 




NUMBER 1 ' 

SPIDER.MAN 


? Wopki At Numbei 1 

Tobey Maguire 
Ktratan Dunst 


P013 


I 


2 




THE SUM OF AU FEARS 

.WPtl 1 is: ..riMI f-.TinuriMfM Jira 


BenADMi 
Morgan Freeman 


PGI3 


■ 


3 




MR. DEEDS 

r.VI 1 iWI.-. mi-liH ..l!MI l^rtSTAKMtVlaam 


AilamSanllet 
IMnona Ryder 


PG13 


4 




DIVINE SECRETS OF THE YA-VA SISTERHOOD 


Sandra Bullock 
Ellen Burstyn 


Pfrl3 


5 


4 




INSOMNIA 


Al Pacino 
Robin WHiams 


R 


6 




BLING BLING 

1... .^iBiUDaia 


Not Listed 


R 


7 


5 




WINDTALKERS 

■ ...I...- vwen 


Nicolas Cage 
AdamBeacO 


n 


8 


6 




SCOOBYDOO 


Freddie Prinze Jr. 
Sara MKbeile Geller 


PG 


9 


7 




ENOUGH 

' iiinmaiNaiNtMin 


Jennifer Lopez 


PG13 














10 


9 




PANIC ROOM 

'■■ "im-unmHftmi 


Jodie Foster 


R 


11 


11 




CHANGING LANES 

■ ■ .^--'il IMS* 


Ben Affleck 
Samuel L Jackson 


n 


1Z 


15 




MURDER BY NUMBERS 


Sandra Bultock 
BenCtiaplln 


H 




12 




EIGHT LEGGED FREAKS 


Dgvid Arquette 


PG-13 
















13 




THE SCORPION KING 


Die Rock 
Kelly Hu 


PG-13 




8 




MONSTERS. INC. 

M '..4\a wa HOaa [NifRuiHMfNi aai 


Billy Cfvslal 
John Goodman 


G 




16 




LIFE OR SOMETHING UKE IT 


Angelina Jove 
Edward Burns 


P6-13 




14 




HIGH CRIMES AaMeyJudd 

Morgan Freeman 


PG-13 




17 




BIG FAT LIAR 

• 


Frankle Munu 
Amanda Bynes 


PG 




10 




THE ROOKIE 

Awtniswi «:iMf E..nFij..iMEsriiixHaMsui«iwi9minaMamTai« 


Dennis Quatd 


G 


20 


IB 




WE VVERESOUNERS ^ 


Mel Gibson 


R 
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Connect with the music 
industry's most 
importam decision 

mailers in 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/99 or 
email to: jserrette@billboard.com 



Your ad includes a lisdng 
oniiiliboard.com 



over 17 million page views a month 

www.billboard.com 



DUPLICATION/REPLICATION 



MUSIC MERCHANDISE 



WANTED TO BUY 



COMPACT DISCS - GOC EACH 1 


ITS A BETTER DEAL! 
ADD IT UP" 

I.OM CDi 600.00 
1.000 Jtwtl/Wrap 250.00 
1.000 !-Pg Book/Tny 240.00 
S 1.090.00 

from your CD-Keody Mosftr 
& Frint-Ready Film 


NATIONAL TAPE DISC 

CORPORATION 

Ill0 48lh»»t. Nonh - NaiWli. TK J7!0! p'- 

1-800-874-4174 

Digital MaUffing S»/vkei - Digrti^ Audh ^ w iflii Sltr^ 
Dtiptkalion ■ Comfwter Gfophks i^H^'^L* i " 




www.ntdc.com V^'tH^K''^^^ 



Design & I 
Mastering I 



Mutic Videos, OVD Promotions, 
Compilation*: Starting From $500 



Caff Bmmard Rom • J33-4«3-4<45 j 
Imi ihii J9iiNfsjcciuc.com 



#V\ MEDIAWORKS* 

▼ » Retail Ready Complete CD Fockoges 

1-800211-4689 

Call For Quotes and a Free Info Packet! 



■tl'.'l.lIBH.Wl.ll 



PACKAGED1 ^^^ITT^^^^^I 


^CDR DUPLICATION! ^ 

$2.00 each (min. SO) 
. • IN JEWEL BOX . 
^ FAST TURNAROUND! J 


V 





/I] [iq.MI fTA CALL NOW! (800)423-2936 
^1 1 1015 W. ISABEL STREET, BURBANK, CA 91506 
CUSTOM SERVICE Fax (818) 569-3718 • sales@3lshire.com • vwww.alshire.com 



RETAIL BEADY CP/PV P PACKAGES FOR LESS 

PHjflfSliiBfllf^ B mm. 

I^^^^^^^^^^iftj^^^^^l includas Authoring 

FROM YOUR DEStGN ON DtSC - NO FILMS NEEDED! 



^^^^ COLOR 11x17 POSTERS - ONLY S99 

"# with your CD/OVD order • all major credit cards accepted 



(800) WAVE CD-I www.thirdwavemedia.com 



46 PRODUCTIONS 

■£5 CDRs - $45.00 , 50 CDRs ■ $88.00 
100 CUlU - $150.00 , 200 CDRs ■ $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

Frum CD or CDR master 
Includes CDR jewel box 
w/tcxt printing on CD label 
Add $35 for other digital master. 
$55 for analog master 
OO&smjsibepfecaxS SfippiognofiTciWet) 
42 W 557 Hawk Circle, St Charles, IL 60175 
Tcl (800) 850-5423 Email: mfo(a4&p.coin 

Viait our Web Page at http; I'www.lSp.ccun 



cot • CtWOM . CM ■ 9«BD CDs ■ woo USSEITES 

NEED CDs? 

the choice is 

'SmCLEARkk 

^nce for over 30 yean. 

880-0073 

.crystalclearcds.com 

DBITU MASTEW • WT 0E5CN • WNTING • MOWING 



IF YOU HAVE A PROFESSIONAL SERVICE YOU'D LIKE 
THE MUSIC INDUSTRY TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
I-800.223-7S24 FAX: 84 6- SS4 -4 798/99 



Music T- Shirts, 
Mugs and Morel 

To order, please visit our store at: 
http://m'iiv,i.cafeshops.com/offtheniarl( 
and select music 



Whoiesali; inquiries 
Gonlacl Lvnn (781) 665-4442 



-: r 




MUSIC MERCHANDISE 



RECORDING STUDIOS 



BUY DIRECT AND SAVEl 

WMt« ottw peopte ar« raising lh«ir price*, we 
are slastiing ours. Major label CD's, camettes 
and LPt as low a> 50t Your cha>c« from the 
most extsrtsive lsl*r>gs available. 



P.O.Box A Tranton, NJ. 08091-0020 



Recording Studio 

S F. Bay area, world class laciliiy 
equipped lor everything from live rock to 
surround mixing, favorable lease and 
terms - 1 .5 mil. Call John Arthur 

415-380-4340 



LISTENING STATIONS 



CD & DVD Sampling Stations 



nkNakamlchI 



Nakamkhi - world-renowned lot its 
high end sound quality, state of-lhe art 
design and product dependability in 
the music: industry. 



Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures 

Standdrrt features for all Nakamichi 
Sampling Stations: 

• progtiUTwn^ble first liack 
• intormatn/e play counter 
* auto starK&y function 

» dbi pro 705 headphones 
• other advanced features 




We can customize your order 
to suit your specific needs 

Wtirlitwide DiSInbL'lor pf 

TikNakamichi' 

CO A OVD Sanipling StatMXis 

dbi InliBrnatiiana I 

Tel. (807) 468-8494 




www.dbiint.com 



Lookmg for the perfect iob'> BILLBOARD CLASSIFIED 



TOP $ PAID 

For: Cd's, Lp's Cassttes. 
Video's & DVD's 

Call (201)986-0909 
Fax (201) 986-7755 



EQUIPMENT FOR 
SALE 




COMPUTER/ 
SOFTWARE 



57 MILLION EMAIL 
ADDRESSES 

Imagine sending 57 million ads pro- 
moting your group, songs, website or 
company 

FOR FKEEU 

We will give you the software and the 
57 million email addresses and help 
you instantly promote your project, 
McGlllis Marketing 
Tel: 800-384-7369 
Email: emalls@mcgllllsmuslc.com 
webstte:www. mcgllllsmuslc.com 



RecordTrak 



Irtv^ntory MartagvmenI 
For Record Slorrs 

800-942-3008 




Looking for a 
record deal ?? 

GclliTvy bKji^d tb very ri,i-a to cio But ^ve wll 
get iho record deal you are loo^mij hi' Guar- 
arrieed Service Can now lo receive your 
FREE irttoimation 



Tatant 2000 

800-499-G3SS 
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www. billboard. com 
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REAL ESTATE 



REAL ESTATE 



T-SHIRTS 



WIMNETKA-SiMCUCutv CoMcmporary ttute on ovtt one secluded acre 16 miles Uom Chiu^o s Loop 
WOfllO CLASS STUDIO, features Control Lrve ana Isolation Rooms. Sound (hdoI EHensrn HVAC system 
Additional Live Room on town level Sludio h>u(ige vntti Mcrien and lu() tutn 
Separate entry on in*n 'loof lo •i'xi'.i'-' ..i-ii; H,-.ni- ■i.i'. * niM-:':!-'*'. r,, i calhs 
(IpOOl W.-irmrh ^.Doil .in^l s-inigfi- ■ . p S5 500.000 




Home and Recording Studio in Chicagoland 




for n'l^jJ tour m/I t)u' ivel? s\I/i.' L*rt;v frjn^j:i^l!l com 

OHmna by Jun Wrighl i Mvgrst Biggs Caulliald 
J«an Wright Raal Estata 

559 Chestnut Street Wlnnetka. IL 6O093 ■ (847) 44S-9166 



REAL ESTATE 



Offices - Manhattan 

4Jlh Slieel- Eiofith Avenue 1800 sq (t 
MOVE IN CONDITION 
Immediate Occupancy 
Swtscy Raally Company LLC 
Pat- 212-362-4772 «t 107 



Analogue Media Technologies Inc. 

CD/DVDiVHS Replicalion, CD/DVDtom. 
Authoring. Printing. 
Graphics Design. Mailing. 
Warehousing. Dislribulion. 
1-800-777-1927 on-llne-quotes 
www.dupllcatlon.ca 



rgg— — 



Rise M 4t bHHp in yourow elevaloi . 
A unque, bn||il, I amny home b o 
pMKlU aarfm w/dty tghts t mtn. 
lipH. CanmMlDWestsHltS VoHey 
Sludnv DramMic king f m bolM in IgM 
w/lii (tiinp S Utploct Dining im m/wtt 
boi Hefont kiltbcfi w/Uock (oIk moph 

floof. i Ig Ucfil rm. Maslir wife 
w/fifplon MLv/ifo. SapDiaitguKl 
iuik/olfica/iTn w/haN b«h t ii^i^K 
AOCNT LYNDA 310-989-8723 



PUBLICATIONS 



FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.disc makers. com/bb 
mfo-discmakers.com 



DISC MAKERS 



PUBLICITY PHOTOS 




FASH I on 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKKRS, P.\TCHES. FLAGS & MORE! 

Check oul our website catalog: 

www.bsekstage-fsshion.eom 

or call for a free price list fiver (dealers only): 

800-644-ROCK 

(ouLside the t. S - 520-»4.1-()IOO) 



HELP WANTED 



DIRECTOR OK INTERNATIONA!. SALES AND MARKETING 

Victory fteco/ds se«ks the right individual lo coordinate all iniwnatKinal sales, marketing and pro- 
motKxial activities (or tfie Victory Records product ime This mckides the creeivn.impiementation 
and overseeing of sales and marketing plans, relationsfDp maintenary:e wttti 20+ mternatiorul dis- 
tritxjlnn partners: coordinatton ot advertising, press. lourir>g. video and radio play in unison with 
our loreign pronx>tion partners Candidate rmist have a true grasp of the international musx: market 
akxig with proven sales experience Mtnimum Qualificaltons Previous industry experience 
along with vast knowtedge of Ihe mlernatior^ai marketplace Fluency tn foreign languages a rnajor 
pluS- Position IS m Chicago 

SEND COVER LETTER AND RESUME, ALONG WITH SALARY HISTORY TO: 
FAX: 312-873-3889, E-MAIL: INTLSALES@V)CTORY REC0RDS.COM 



The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 18TH EDITION OF THE 

Musician's Guide to^^jpF 
Touring and Promotion 

Includes: 

• City by city club directory 
' Tapeldisc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• Road nightmares of the stars 

• PLUS-Exclusive: What every 
artist must know about A&R! 

• Artd much more 
Only $15.95 - S18.95 overseas, 
(includes shipping) 

Order by phone 800-407-6874 or on our website 
vwwv.musiciansguide.com 

Mention code TGBB when ordering! 




B&W 
SxlO's 

500 - "90 
1000 • '120 

i^icei tMkiM iri>***n>"a i 

FntVM la CMIiinUI 0 S 



i»6/E Fiond* S> , Sum Bl 
SgnnglwW, MO 46603 
TW* Frm» 1-a 



BUSINESS 

oppoRTUNrriES 




BILLBOARD 
CUSSIFIEDS 

www.billl)oard.com 

for more iafo call: 600-223-7824 



PresMent 

Mobon pcturs distributor infLA SMki PrMRlent to dMlop, crMI* A tmptsmentttxamass plans. formulaM 
policies, direct acqumlion & cfstnljutMin. worii dkaclty with Inwlor * . vsndora ft buyws: ft, overcee 
aiTiet Oept- execs.t Raquiree BA wi 8us. Com or Econ ft relewil ndutfry executhn axperianoa in acquliiiofW 

A distrrbulior f 

Sand rciunw to Saturn Home Entartalnment, 
12268 Ventura Boulevard. Studto City. CA. 91604 or lax to eiS-762-2850 



Marketing Manager 



Uarkflhng Manager lor LA motion piclute dtstribuloftio corxjucl sludies, implernenl new syslems. oonler 
wrthtmanagement to ensure smooth tunctionir^g of overall mkting plan. Duliestmclude improving mkting 
procBSses totsarvne axparxting mirkat A coordinatB reqursd changss Posftion requiras dagrM & letavanl 
managerial experwnce m industry 

Send resume to Saturn Home Entertainment, 
12268 Ventura Boulevard. Sludio City, CA. 91604 or tax lo 818-762-2850 



A&R & Sales People Wanted 

Independent record label tn Los Angeles, 
seeks experienced salesperson and ex- 
penenced A&R person 

Please send resumes to: 

HumanResourcesCMH Records.com 



Experienced P/T Person 
Wanted 

IrxJeperxjent record label, in Los Angeles, 
seeks part time person experienced in 
music puWishing arxl/or Itim and TV li- 
censing Please send resumes lo Human 
Resources 8 CHMRecords.com 



BILLBOARD CLASSIFIEDS MOVE LUXURY 
REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD 
OF MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 
Biliboard@musiclan.org 
1-800-223-7524 

Reach all the movers & shakers every week through the pages of 
Billboard - a force in the music/entertainment industry for over 100 years 



HAVE A POSITION TO FILL? WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST LOOK NO FURTHER! 
BILLBOARD CLASSIFIED 
IS THE HIRE AUTHORIIT! & NOW THE CLASSIFIED SECTION IS 
ONLINE! WWW.BILLDOARD.COM CALL JEFF SERRETTE 
646-654-4798/99 FOR MORE INFO 
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www. billboard. com 
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: MOST-PLAYED CUPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
"Nbw 0ns' are reported by the networks (not by Nielsen BDS) for the week ahead 




ONITOR 



For week ending 
NOVEMBER 17, 2002 
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Showbiz 



H20 nLM FESTIVAL The hip-hop cul- 
ture is big business, and the film 
industry' is increasingly incorporating 
the way hip-hop works to reach audi- 
ences — particularly young people — 
hungry for urban culture. This was 
one of the prevalent themes of the 
first Hip-Hop Odyssey (H20) Film 
Festival, held Nov. 13-17 at the Bronx 
(N.Y.) Museum of the Arts. 




We liked the range of films present- 
ed, from old-school flick Hlld Style to 
more recent movies Welcome to 
Death Row and Big Pun: Still Not a 
Player {Billboard. Nov. 16). The turn- 
out was good for a first-time event, 
with the most heavily attended ses- 
sions averaging around 250-300 peo- 
ple. H20 founder/executive director 
Martha Diaz tells Billboard that the 
H20 festival will be an annual event 

Informative panels were a highlight 
of the festival. A Nov. 13 panel called 
"Shake Your Ass but Watch Yourself 
discussed the portrayal of hip-hop in 
film and video. Panelists included 
executives from Sony Music, MTV, and 
the African Heritage Network. The 
panel concluded that although hip- 
hop is often criticized for presenting 
negative stereotypes and degrading 
images, the media can only use the 
images the artists and their distribut- 
ing companies give them. 

The responsibility of distributors 
and filmmakers was also discussed at 



the Nov. 16 panel "By Any Means 
Necessary ' about how independent 
movies can get distribution outside 
of movie theaters. Panelists includ- 
ed executives from Digital Holly- 
wood, urbanentertainment.com, and 
rapentertainment.com. 

Panelist William Keys, Film Move- 
ment director of acquisitions, says, 
"In terms of hip-hop, the corporate 
side of the (entertainment] business 
borrows from hip-hop — everything 
you see in street marketing, from 
sniping to how word-of-mouth is 
spread on the street." 

The panelists also discussed music 
clearance, which can be problematic 
for indie filmmakers. Keys said: "It's 
easier to get someone you know to do 
original music for your film. If you 
don't have the music rights cleared, 
you have to change your music or you 
could have legal problems. Either way, 
you pay." The panelists concurred that 
not clearing music for a film is not 
worth the risk if filmmakers want their 
product to reach a sizable audience. 

The festival concluded with the 
presentation of the first H20 Film Fes- 
tival Awards, which were voted on by 
the H20 festival jury. Following is a list 
of the winners: 

Best feature-length documentaiy: 
Hip-Hop Hope. 

Best narrative short: Muse 6. 

Best documentary short: Testi- 
monio Hip-Hop. 

Best public service announce- 
ment: Sista II Sista. 

Freestyle Award: Morning Breath. 

Trailblazer Award: Fab Five Freddy. 

Memorial Award: Ted Demme, 
Jam Master Jay. and Money Ray. 

Pioneer Award: Afrika Bambaataa, 
Cool Herk, Grandmixer DXT. 



NEWSLIAfE- 

Infinity names Kevin Weatherly senior VP of programming and Eric 
Logan VP of programming. Logan was operations manager of country 
WUSN Chicago. Weatherly continues as VP of programming for Infini- 
ty modem rock KROQ Los Angeles . . . Sirius Satellite Radio had a third- 
quarter 2002 loss of $60 million, compared to a loss of $37.5 million for 
the same period last year. Sirius has named Joel Salkowilz VP of music 
content. He was WTJM New York PD . . . In San Diego, mainstream top 
40 KHTS PD Diana Laird adds PD duties at rhythmic top 40 XHTZ, while 
adult top KMYI PD Duncan Payton adds PD duties at R&B oldies XHRM. 
Compiled by Carta Hay. 



BILLBOARD NOVEMBER 30. 2002 



www. billboard, cem 



61 



) 



CONNECTING RADIO WITH THE MUSIC INDUSTRY 
AT THE FIRST MAJOR EVENT OF THE YEAR! 



Billboard. Mdhllor 

seminar 




THE INFORMATION YOU 
NEED TO KNOW 



MAKE THINGS HAPPEN 



REGISTER BY 
DECEMBER 31 

SAVE $100 



ON THIS YEAR'S 
EARLY-BIRD RATE 



BE A PART OF IT ALL 



HONOR THE 
BEST IN RADIO 



ONLINE 

www billboardevenls com 

MAIL 

Billboard, Attn Phyllis Demo 
770 Broadway, NY, NY 100O3 

f^AX 

646.654 4674 

PHONE 

Phyllis Demo 646 654.4643 

~l $299 SPECIAL: RECEIVED BY 12m 

n S399 EMlybiid roMved by 1/1 7 

n S499 Pre.Regisrrahon received by 2/5 

T S599 Full Registration (xi site 

"t S i 99 Rodio Stolion EmpK?yees Only 



Nairn 



Company: 

Address: _ 
Ptnrw: 



Title: 



. Clly/Stale/ZIp: 
.Fox: 



E-mail: 



n Amex n l*Wiso T Companv Che* 

CarrM: _ 



Exp- 



Conf«r«nc« Fee and Payment: Moke oil poymenls lo Btllboord All legistioiion lees ore Ajb prior lo ine ixinlerence No 
personal checks occepled Special discount for groups of 10 or more 

Concelolions: All cancellalions recetved betore Jon 23 must be in wrihng and ore subject lo a 20% conceliolion lee 
No conceJIotions occepled offer Jon 23 and rx) refunds will be issued Subsrihjiions may be mocJe ol any (ime Refunds 
will be processed oDer Itie conlerence is over 



HOTEL 

Eden Roc Resort 305.531 .0000 
Make your reseaiotions before 1/13 
lo receive discounted room rote of S239! 

SPONSORSHIPS 

Cebele Rodriguez, 646 654 4648 

crodriguez@billboard.com 

REGISTRATION & 
GROUP DISCOUNTS 
Priyllis Demo, 646,654.4643 
pdemo@billboard.conn 




m [ill 

















.LL' 



A LOOK BEHIND THIS WEEK'S CHART ACTION 
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HAND OFF: One rap album passes The Billboard 
20O's crown to another, as Jty-Z bows at No. 1 
with 545,000 units, ending the two-week run 
by the soundtrack to Eminem's 8 Mile. The 
BlueprmI 2: The Gift & the Curse becomes the 
fifth album of Jay-Z's career to bow at No. 1, 
more than has been scored by any other rapper. 
In second place in that race is DMX. who has 
seen each of 
his first four 
albums debut 
at No. 1— the 
only act of any 
genre to do so 
in the history 
of The Bill- 
board 200. 
Eminem has 
also been fea- 
tured on four 
albums that started at No. 1. counting SM/e 
and the set released last year by D12. 

Blueprint 2 — Jay-Z's sixth No. 1 on Top 
R&B/Hip-Hop Albums — does not beat his 
largest sales week. That distinction belongs 
to The Dynasty Roc La Familia, which began 
with 558,000 units in 2000. The new album s 
opener is 28% larger than that of his previous 
solo album, but The Blueprint faced a signif- 
icant handicap, being one of the albums that 
hit the market on Sept, 11,2001. In the pre- 
vious year, the Brooklyn-bred rapper pulled 
15.2% of The Dynasty's first-week sales from 
the New York metro area, while that market 
only accounted for 12.9% of the first Blue- 
print's opener — a dip that seemed reasonable, 
given the events of that fateful week. 

On closer inspection, it turns out that as 
Jay-Z's fame spreads nationally, his home 
market has accounted for a smaller percent- 
age of first-week sales with each succeeding 
album since his first in 1996, when Gotham 
accounted for 29.9% of the 43,500 copies that 
placed Reasonable Doubt at No, 23 on the big 
chart. The New York metro area accounted 
for 24.5% of /n My Lifetime's first-week sales 
in 1997, 22.1% for those o{ Hard Knock Life 
in 1998, and 17% of the 1999 opener for Life 
and Times of S. Carter. 

Between Blueprint sets, Jay-Z made two 
more visits to the charts: MTV Unplugged, 
which arrived just before Christmas last year 
and sold 144,000 in its first week, and The 
Best of Both Worlds, his collaboration with 
R. Kelly, which started with 244,000 earlier 
this year. The former peaked at No, 31 on the 
big chart, the latter at No. 2. 

STEPS AHEAD: The handsome opener for his 
new album yields Jay-Z a career total of 15.8 
million units, which pushes him a rung 
ahead of Beastie Boys to become the second- 



best-selling rap act in Nielsen SoundScan's 
11 -year history. The only rapper to have sold 
more is Eminem, whose three solo albums 
have tallied 20.1 million units to date. Jay-Z 
now leads Beastie Boys by a minuscule 0.2% 
margin, but two of the Boys' nine albums 
arrived before SoundScan set up shop. 

Another notable rapper. Missy Elliott, 
slams the biggest week of her career, as 
Under Construction opens with 259,000 — 
good for No. 3 on The Billboard 200 and No. 
2 on Top R&B/Hip-Hop Albums. The opener 
eclipses that of her third album. Miss E ... 
So Addictive, which entered the big chart at 
No. 2 last year on a 251,000-unit week. 

Although Elliott retains her "Misdemeanor" 
nickname on "Work It" — which tops Hot 
R&B/Hip-Hop Singles & Tracks — she has 
dropped that handle from her album credit, 
thus her shorter listing on our album charts. 

NOT UKE THE OTHERS: Although the sales of 
special editions are typically linked to the 
albums from which they emerge, that is not the 
case this week for those from U2 (Nos. 27 and 
34 on The Billboard 200) and Shakira (Nos. 1 12 
and 149). In each case, the special packages 
were not merged because their titles were 
unique from 




because it carries 14 extra tracks. .A list of cri- 
teria explaining when special issues will or will 
not be linked with the original album can be 
requested from either Nielsen SoundScan's 
Cynthia Jackson (cynthia@S()und.scan.coml or 
me (gmayfield(?billboard.com). 

FIVE INTO 10: For the fifth time this year, five 
new albums enter inside the top 10. with Pearl 
Jam (No. 5, 166,000), TLC (No. 6. 143,000), 
and 3 Doors Down (No. 8, 1 15,000) joining the 
aforementioned Jay-Z and Missy Elliott. 

As dreary- a year as 2002 has been for album 
sales, the week's new arrivals represent a rare 
upbeat Stat, as there have been only two other 
years in The Billboard 200's history— 1998 
and last year — when there were as many as 
five weeks in which five or more new titles 
reached the lop 10, With still more big guns 
waiting in the holiday selling season's wings, 
the top 10 could see more bountiful weeks 
before this year concludes. 
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RASCAL FLATTS 



FIATTS' FIRST: It's been more than four years 
since a duo or group has hit No. 1 for the first 
time on Hot Country Singles & Tracks, but 
Rascal Flatts ends that drought as "These 
Days" gains 
361 detections 
and replaces 
Keith Urban's 
"Somebody 
Like You" (1- 
2) after a six- 
week reign on 
top. The last 
time a group 
earned its ini- 
tial appear- 
ance atop this 

chart came in August 1998, when Dixie 
Chicks spent two weeks at No. 1 with 
"There's Your Trouble." 

Rascal Flatts' feat sweetens the part>' for 
Lyric Street staffers, who also celebrate the 
company's second No. 1 on this chart since 
the label opened its doors on Music Row in 
summer 1997. Aaron Tippin's "Kiss This " 
became Lyric Street s first No. 1 in October 
2000, reigning for two weeks. 

Although "These Days " is the trio's first No. 
1 radio hit, those Rascals came close twice 
before. Their debut single. "Prayin' for Day- 
light," stopped at No, 3 in July 2000; "I'm 
Movin' On" peaked at No. 4 this past April. 

Elsewhere, a bit of British aristocracy 
touches Hot Country Singles & Tracks, as Tim 
McGiaw's cover of Elton John's "Tmy Dancer" 
opens at No. 59. Elton's classic 1971 composi- 
tion enters country territory' with unsolicited 
album play from McG raw's Tim McGraw & the 
Dancehall Doctors set, due Nov. 26. 

FlYINC HIGH: Referring to the brand of Nike 
sneakers (not the presidential airplane), ".Mr 
Force Ones" by Nelly Featuring Kyjuan, Ali & 
Murphy Lee slam-dunks its way into the top 
10 of the Hot R<SB/Hip-Hop Singles & Tracks 
chart, jumping 1 1-8 with a 15% audience 
increase. With his third consecutive top 10 
from Nellyville. following "Hot in Herre" and 
""Dilemma" (which featured Kelly Rowland), 
Nelly is the third artLst to three-peat this year 
with singles from the same album. The other 
t\m are Ashanti and Ludacris. From her epony- 
mous relea.se, .Ashanti took "F(x)lish." "Happy," 
and "Baby " to the chart s top 10. From his Word 
ofMouf release, Ludacris' "Roll Out (My Busi- 
ness)," "Saturday (Ooohl OooohD," and ""Move 
B'*'h " all spent time in the top 10 in 2002, 
while a fourth track, "Area Codes," also from 
that album, hit that part of the chart in 2001, 
On The Billboard Hot 100, "Air Force Ones" 
rises 23-12, making it Nelly's third straight 
track following "Hot " and "Dilemma" to at 



least reach that rank within four weeks of 
charting, "Hot " was No. 1 1 in its fourth week, 
while "Dilemma" made it to No. 8 in its third 
week and jumped to No. 3 in week No. 4. 

With its quick ascent on both R&B/Hip- 
Hop Singles & Tracks and the Hot 100, "Air" 
could possibly be the next challenger to each 
of the current No. 1 songs. It's still a few 
weeks away, however, as both "Work It" by 
Missy "Misdemeanor" Elliott and Eminem's 
"Lose Yourseir continue to gain listener 
impressions and are approaching record- 
setting audience numbers atop the R&B/Hip- 
Hop and Hot 100 lists, respectively. 

A double-sided 12-inch vinyl of "Dilemma" 
and "Air Force Ones " debuts on Hot 100 Sin- 
gles Sales at No. 17 and moves 45-6 on R&B/ 
Hip-Hop Singles Sales. Since both titles are 
on the Hot 100 and R&B/Hip-Hop chart sales 
points from the single are linked with the 
track with the most cumulative airplay, 
which in this case is "Dilemma." 

PHIL IT UP: Phil Collins earns his eighth solo 
No. 1 on the Adult Contemporary chart (and 
11th overall, including his output with Gene- 
sis), as "Can't Stop Loving You" jumps 3-1. 
"You" gains 130 detections, upping its weekly 
total to 1 ,842 spins. That is the most detections 
that a Collins 
tune has gen- 
erated in a 
one-week span 
since the chart 
switched to 
Nielsen Broad- 
cast Data Sy-s- 
tems in 1993. 
This includes 
any weekly to- 
tal accumulat- 
ed by his last 

No. 1, the 19-wcek chart-topper from 1999, 
"You'll Be in My Heart," An increase in the AC 
panel size from around 70 in 1999 to this week's 
86 helps explain some of the spin differential, 

COUNTRY Root With more than 2,500 copies 
sold, the young Univer.sal South label collects 
its second No. 1 on Top Countr>' Singles Sales 
with "Picture, " Kid Rock's duet with Allison 
Moorer. Currently in its first year of opera- 
tion, Universal South spent five weeks atop 
that chart this summer with "The Impossi- 
ble" by Joe Nichols. 

" Picture " also debuts at No. 5 on Hot 100 
Singles Sales and No. 91 on The Billboard Hot 
100. For its Hot 100 ranking, points from sales 
of the single have been combined with both 
radio versions of the track: Rock's duet with 
Moorer and his earlier pairing with Sheryl 
Crow (Singles Minded, Billboard. Nov. 16). 
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Bb»s(BU CotM^ry Catalog (CCA) Independent (IND) latin: latin Pop (IPA) BSBMpHop IRBAJ Hotioo(Hjoo} Coiattrr(CS} lotht: latin Pep (IPS) tUH^SmfetSUBKI 
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a Staami HS 37 
20031 AM 10 

2Pk.' (tBC ^ 4. 6. ?i RA RBH 34; RP 24 

3 Doon [tawn: Bioo 8; INT 20; H100 65: HA 63: MO 14: 

RQi 

3LW:82oo 143; RBASS 
3n>StOi*t:RBAso 
S04 Boyz; RBH 79 

SO Cent: HS IS; IND iS; RBA Hioo 68; HA 67; HSS 68; 
RAi7:RBH 18; RPis; RS15 

-A- 

Arityah: RBA ^y. Hioo 36, ^Sl HA 3). ^3: ttA 10. 18: RBH 

10.19 
AtbtiPCA^^ 

AboM The Lnr: HSS s>; RS 74 

AC/DO PO»3« 

L(»A£OsU:LA34; RMA16 

Bfyan Adams: AC 24 

Yolanda Adams: CC 30; GA s. 40: RBA 68 

Tree* AdklM: CA 4B. CS 39 

AefDMnMh: B200 166; HSS 75 

RepeAguiUnLAAS 

Christina Aguften: B^oo 7^ Hioo 39, 69; HA 37, 72; T4D 

15. 33 
Mabama: CCA 

Albcfto r Robefto: LPS 40; LT 26 

All: Hioo 11; HA 11; RA 8; RBH 8; ftP 6; T40 36 

AUm:DCi7 

GaryAllM:CA30iCS33 
|ohnAUdto:a3 

Herb Alpcrt: 031 
Antwn DC 27; OS 23 

Aimrie: B200 140; RBA 36; RA 26. 56; RBH 26. 58 
Tori Amos: B200 so; INT 2S: A40 20 
Anastada: AC 30 
Lot Aflgetes Amies: LA 74 

LosAflte4«DtChwty:IND40ilA30: RMAS;(tMS28 
AiwiytDC 37 

NUr Anttwny: LA S9: TSA s : OS 18; TSS 6 
Ana 90$: LPS 21; LT 16; TSS s 
RkAfdo Ar^ LPS ■; U 3; TSS 13 
Afwra: RMS 22 
0*nM Ash: DC 3> 

Ashanth B200 61; RBA 331 Hioo 34: HA 3]; HSS 61: RA 11: 

RBH II. 78; RS30 
ftodneyAddns: CS 39 
■ - ' *:Hioo73;HA69;M0 9:ROs 

LRO 33 
AuIhar1lyZtrD:M0 3] 
■c:DCi9 
t:RBA78;RA^; RBH^A 
lura:LA6t;TSA6 
R«nonAy«UYSu»Br>vDS0elNorte:LA62;LT4i; RMS 
II 

Stn«Azar:CA68:CS 32 



BaK: HOL 27; RBA 1,9, 92; Hloo 67; KA 64; RA 20. S3; RBH 

JO. 53 

B«by: Hioo 85; HSS SS- tA 33; RBH 33; RP 18; RS 22 

BmAos:IPSi);LTi9;TSSis 

Badly Onmti Boy: MS s 

Erykjh B^tu Hioo 13; HA 12; HSS 70; RA 3; RBH 3: RS 33 

BahaMM:WM 3. 12 

Anita Balwr: RBA 88 

Bob8akMn:ai7 

Banda El LimoR: RMS 36 

Banda El tacodo: LA 44; LT 23; RMS 5. 24 



Band* Tkm Blanti: RMS 33 

Patrkta Bart>tr:Vi4 

Luttwr Bamts: GA 2 j 

Pancho Baraza: LA 46 

Cecilia Bartolh CL s 

NUe Batry: HSS 3S; RS si 

Beante Slg^ RA60; RBH 61; RS 48, 68 

ThtBMllMiPCAio 

Bade B200 123 

Daniel BedlnffieM: DC 32; Hioo 31; HA js; T40 14 
Beefwe Man: RBA 87; RE 4; HSS 48: RBH loO: RS 46 
Belinda: LA is. iti. LPA ii; RMA 7; LPS 3s; TSS 12 
Tbny Bcfliica: S200 52; INT 9; /Zi, 10 
ftbBanoil:BL4 

eantine: Hioo B3; HSS 60; RA 31; RBH 28; RP 30; RS 37 
BatoYSiilCMailas:a46: RMS 15 
Sophie Ellis Bcxtor. DC 39; HSS 63 

B.I.: RS .'6 

Big-e: HSS 19; RS8 

Big Tyniers: Bsoo i83; R8A 63; HlOO 7S; HA 7^1 RA ^; 

RBH si;RP22 
BHal: RBH 77; R5 61 
Bjork:B200 186: EA 2. 16 
Ruben Blades: LA 7s; 1^SA9 
lohnny Blanco: RBA 80 
B-Leglt: IND 3B; RBA 7S 

Mary J. BUge: RBC 18; HSS 38: RA 6s; RBH 6s; RS 19 
The Blind Boys Of Alabama: GA la 30 
BUndside; RO 24 

Andrea BocelU: B200 20: a 1; or 4: INT 3 
Joe Bonamassa: SL w 

Bon (owl: B200 91 
Bond: CX 1. 8 

Bone rhugs-N-Harmorry: B20062; RBA 18; RBC 14 

Boo: Hioa 7s; HA 7s; RA S3: RBH ^v. RP33 

Boo0e:HSS4s: RS41 

Pat Boone: HSS 30 

Bom Piedalon: HSS S3; RS 1$ 

Boston: B200 119; IND6 

ChrisBoRi:C/23 

David Bowrie: B200 181 

Box Car Racer: MO 34 

BoyzM Men: RBA 9s: RBH 88 

MkMIe Bnndi: 8200 90; A40 1. 15; AC y Hioo ^ 6t: HA 

S. 6S; HSS 33; LPS 39; T40 3, 34; TSS 18 
Brandy: DS 6; HSS 72; RS 60 

lonl Braxton: Htoo 86: HSS 6$; RA 38; RBH 40; RS 31 

BfvaMng Benjamin: HS 20: MO 37 

Mkhael BrKkerJ^n 

|im Brickman: MA b. 9; AC 13 

Sarah Brightman: CX 9 

Brooks ft Dunn: B200 164; CA 21. 40; CCA 16: HOL 11; CS 

16 

Bobby Bnmn: Hioo S7i HA 61; HSS 24: RA 16; RBH t7; RP 

Ui;RS7 
Morman Brown: 09 
Keoo Bryce: RBH 86 
|oe Budden: RBH 84 
LosBuUs:LA6s 

BtisU Rhymas: Hioo 88; HSS 39; RA 27; RBH 39,91: RP 

19: RS 12, S2 
bHb:04; HS14 
tuanRa Bynum: GA 13 
Tracy Bynl:CA6t: CS46 

-c- 

CaddBlK Tah A.ILA. IU1 Munlah: RBH 78 
Chris Cagl«:CS 49 
TlwCalUiig:A40 12: HSS47 
• ■ • «LA6o 



Canfon: B200 i6s; RBA 63: Hioo 7; HA 7; RA 3i; RBH 21; 

RP9; RSs7;T*o6 
The Canlon Spirituals: GA 34 
Stu Cantrell: DC 3s 
Cardenales De Nuera Leon: RIWS 39 
Mariah Carey: HCH. 34: AC 19 

Vaneua Caftton: B20D 108: A40 it, 39; AC 3; HiOD 42, 78: 

HA £,1; T40 39 
The Carpmlen: HOL 49 
Joit Carreras: CL f>; HOt 37 
Aaron Carter: B200 is 3 
E>eana Carter CS 34 
Hkk Carter: B300 96 

BfMdon Casey: Hioo 14; HA 17: HSS 4; RA 3S: RW 25: RS 
2; T4013 

Brian Casey: Hioo 14; HA 17; HSS 4; RA 35; RBH 2S; RS 2; 

T4013 

>olHwy Cash: B200 109: CA 14: CCA 10; INT is; PCA 43 
Butch Cassldy: RBH 90 
EvaCassMy: IND 10 
CauhiuDCQ 

Rkanio CasUUon: LPS 31: LT 47; TSS 37 
CeevQX:OC47 

Steven Curtis Chapman: CC 36 
Tiacy Chapman: B20D 125 
Chayanne: LA 24: IPA 13: LPS 8; LT 13 
Char: DS 9.13 

Kenny Chasney: B300 37; CA 7: CCA s: PCA ir. CS 13. 30; 

Hioo 74; HA 71 
Mark Chesiiutt: CS 47 

Chevelle: B200 64; Hioo 77: HA 74; l«0 8; RO 8 

ChkagO: B200 188 

The Chieftains: CA 44; WM 1 

Cbappa:RSH97 

Chariiaairistiaii:/Z33 

Charlotte Church: 0X6; HOL 31; PCA 27 

Gnder RO 36 

Erk Clapton: B200 102: INT 22 
M«irette Brown dark: GA 22 
Terrl Oaric CS 14: Htoo 70: HA 68 
Ooriiidiawk-ColftGA2S 
K«waarft-Shtwd:GA8 

Kelly CtaffcMA: A40 31: AC 4; Htoo 22: HA 36; HSS 2: T40 

36 

Willie Clayton: BL12 

CUpse: B200 80; RBA 29; Hioo 21: HA 22: HSS 37. 37; RA 

9; RBH 9; RP7;RS3a.4S 
Tammy Cochran: CA S2 
Kellie Coffey: CA SS; AC 16: CS 36 
Coldplay: Bloo 72: PCA 4S; A40 26; MO 29 
Natalie Cole: B200 198; IZ y. RBA Si 
Mat King Cole: HOL 40 
Deborah Coleawi: BL is 
PMI Colllrts: B200 30: PCX 16; A4040: ACl 
}ohn Coltrane:/Z9 

Common: Hioo 13: HA 12; HSS 38, 70: RA 3. 6s; RBH 3. 

65; RS 19, 23 

Conjunlo Primawera: HS 30; IND 24: LA 14; RMA 4; LT 9; 

RMS J 

Harry Connkk, )r.: HOL 19; 7/6, 24; PCA 26 
Control: IT 32. RMS 9 
ShemeUs Copland: Bl 3 
Ferry Corsten: DC 33 

Deborah Cok: Bjoo 76; RBA 14: DC 3; RBH 92; RS sB 
El Coyote Y Su Banda Tien* See**: IT 43; RMS u 
Craiy Town: B200 120; MO 31; RO 32 
deed: B200 73; PCA is. 49: A40 4: Hioo is; HA 14; HSS 

13;R0 23;T409 
Ehds Cmpo: TSA 16 

CrtsUm U 26; LM IS; IPS 3; LT 4; TSS 7 



Bing Crosby: HOL 17. 44; PCA 23 
David Cross: HS 37: IND 23 

Sheryl Crow: B200 110; A40 14. 30: AC 7: CS 4B; CSS t; DC 

IS; Hioo 91; HSSs 
Celte CSMf. TSA 11. is; LT 22; TSS 2. 33 
CulsHlas De Aituni Madas: RMS 19 

-D- 

DaFa«n;RBA6s 

r: IND 11: RBA 43 
Conf eia ton a l; HS 33; IND 28 
Miles Davis: RBC 21 
Sammy Davis )r: HOL 34 
lynme Oavis: Bl 7 
Ihylar Oayac: DC 40 
Oeiap Forest: X 34 
Defautt:IND 14;R0 3S 
Defleppard:PCA30 
{ad(De|ohne(te:;Z23 
Kevb Denney: CS 44 
Devin: RBA 64 

Louie DeVftoc B200 106: CA i: IND s 

Diamond RhK B300 189; CA 27; CS wx H1004B; HA47 

Dido:DS 10 

AntDlFranco: IND 33 

CcUne Dion: B200 121: HOL lo; PCA 7. 36: AC 9. 20 
The Dbty South Dhss: IND 16: HSS 16: RS 20 
DirtyViigas:EA9 
DiiOller^ HS 43; IND 32 

Distaated: B200 ss; PCA 19: Hioo 60; HA s8; MO s; RO 6 
Dixie Chkks: B200 14: CA l: CCA 2. 4: INT 16: PCA 8. 14; 

A40 22; AC 17; CS 3: CSS 3; Hioo 16; HA 13: HSS 44 
DlGealfe:EA24 

01 Sammy: EA s: AC 2S: DS B: Hioo 43: HA 461 T40 33 

Ot Shadow: DSs; HSS S4 

Do: AC 2s: DS 8; Hum 43: HA 46; T40 33 

Dolce: DC 16 

_ 1: Ci 6. 7. MOt 37 
tfHS7 
DonWon:RS63 
WUDowntarOS 
Dl Dre:RBC24 
DruHIII:RA24; RBH 37 
DuelttRMSjS 
HnaryDufhHOL 26:HS3 
nociaOHrtal:LA63 

-I- 

SI«««Earle:CAs3:IND30 
Easlttn MkMgan Gospd CMn GA 32 
StM EAvards: K 9 
EUaneElias:J72o 

Missy -Misdemeaiwr Elliott: B300 3: RBA 2: Hioo 2: HA 

J. HSS 14: RA 1; RBH 1: RP i: RS 13: T40 4 
Chrte Emerson: AC 26 

Emcfson Drh«: CA so; HS 23; CS 11: CSS 9; Hioo 63: KA 

59 

Eminem: B2009; PCA 3. 11: RBA 9; RBC 1. 2: Hioo 1. 79; 

HA 1; HSS 36; MO IS: RA6. 56, 70: RBH 7. s6. 73; RP 

3; RS47; T401 
The Enunamwls: GA 3S 
e-n: DC47 
BHI Enroll: CAs6 
Cnyi: HA 2. 7. PCA 37; HSS 74 
Fafth Evans: RBA 76; RBH 88, 96 

Ew: B200 122; RBA 40: HlOO 30. 62; HA 36. 60: HSS 6; RA 

23. 41: RBH 24. »: u. 16: RS 4; T40 23 
>esska Ewe: DC so 
Ccsaria Evora: WM 7 
The Exies: RO 26 



-F- 

i; HlOO 93; HSS 73; RA 74; RBH 70; RS 3s 
Ralph Wcon: OC 18 
DlMarh Wna: EA13; IND 46 
M >oe: B?oo 31; RBA 11: Hioo 9r. HSS 49: RA 48: RBH 

4B:RSl8 
Cheo Feikiano: LT 22; TSS 2 
Vkente Fernandez: LA 29, 41: RMA 12 
ReU Mob: B300 141; RBA 27; RA so; RBH 49 
lose Maauel FlgiMrea: RMS 30 
Finch: HS43 
n«eForF1ghUNrAC6 
Fteetieood Mac Bzoo 63: INT 19 
llaMiflaMlR9a3 
RoilnR B200 U9; RBA 33; RBH 89 
fhH^ III <iW>, IND4S 

NteoRamV Su Bmida Pwo Maollan: RMS 30 

Lais Fbrni: IPS 19; LT 31: TSS 39 

Foo nghlers: B200 41: Hioo si: HA so; MO u RO 7 

|ullaFordhMa:DCi3 

Rarfney FOMen CS 60 

Faurplay:06 

M«leFraagoolls:a3:HS 28 

IQit FranUln: CC 13; GA 3: RBA $8 

Fieekey Zekep Hioo 7: HA 7: RA 21: RBH 21; RP9: RS sr. 

T406 
Russ Freeman: Q 25 
Freeway: RA 60: RBH 61; RS 4B 
Maimie Freak RBH 87 
FulanllO:TSS38 

Nelly furlado: RA 63; RBH 64: RS 49 
.0- 

Kemty G: B200 4a 128: C7 2. 3i HOL4. 3B: PC4 42: RBA 

82. 83: HSS 13 
Warren G:RA 64; RBH 63 
Peter G^riel: BaooisB 
BlllftGlortaGdllNRCC37 
fames Gahvay; Or 14. IS 
Gang Starr: HSS 40; RBH 94; RS 32 
Mar>rin Gaye: RBC 19 
El General: TSA 18 
Georgia Mass Chain GA 39 
Ghostface KHWi: HSS 41; RS 34 
V)nceGiU:CCA24. CS j6 

Gmmdne: Hioo 44. so.97:HA43.49;HS54^.RAU[,4Bi 

RBH 13. 4S;RSi8:T40 33 
Gbsdle: LA 49; LPS 33: TSS 24 
Philip Glass: CI 11 
Dana GUwer: A40 24 
GodsmacluR0i6 

Godspeed Vm Black EmpMw: HS 34: IND 39 

Brian Gold: RS 67 

TonyGold:RS67 

Good Bad Ugly: RS s6 

Good Charlotte: B200 38: MO 12 

Gospel Gangstaz: GA 18 

GoOl: Hioo 7S: HA 75: RA S3; RBH 51; RP23 

GlemiGould:a4 

GovlMjlecR04O 

Amy Grant: CC 30 

David Gray: B200 3s; INT u 

AI Green: RBC 12 

VMaa Green: B300 93: RBA 16: RA su RBH S2 

lee Greenwood: CSS 4 

Andy Griggs: CS 3S 

losh Groban; B200 32: AC 11 

Sara Graves: HS 48 

Grupo Mania: LA 72: TSA 8: TSS 16 

Grupo Mojado: RMS 37 
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GTScDCn 

WMCflGumMlrHa 39.PCA/^ 
Guartann M AmoR LA 70 

-H- 

Mbkk HmMoii: GA 39 
OiiriicHMleKj/i} 
Sannny Hagan IND 39; RO 37 
HIUnHatm:ai3 
DvytlWl)alM0ateft:ACi2. 

Anttany HmlBan: Hioo 33, HA 29; RA 23; RBH 22; ItP ii; 

T4031 

fni HamMitf: CC 17: GA 4: RBA94 
IWMiw HaMOR: CS 3t; CSS 3; HSS 43 
Tht Happy Boys: EA 7. lo: HS iS. 32 
HJLW.K--RBA99 

Dr. OiartH G. H^yn ft Hk ConnopoUIan WUTion: GA 31 
Hayseed Mxk: BG is 

Haathw Haadlay; 6200 139: "BA jt,. DC 42; RA RBH 

44 

Hador ftTKD: HS 19; LA 13; im 10 
JM Hendrtx: B300 300 

FaRh HK B300 15; CA 3; CCA 14: A40 37: AC 3; CS 40. 4S; 

Hioo HA M 
M Hod|ca: DC 36 
Dawe HollaMi Big Bandi 18 
Oa¥C HoUstar: B300 136; RSA 38: RBH 80 
Sla«aH(4y:CS)0 
Hoebastank A40 MO 3S; RO }o 
lohn Lw Hooker: BL 14 

WMtncy Houstont H too 94: HSS S9; RA 43: RBH 38 

Rebecca Lynn Howard: B300 173; CA 33; CS 17; Hioo 9^ 

Buck Howdy: IND 44. INT 11 

Los Huracanet Oe4 ftortK RMS 26 

Morman Hutchins: GA 19 



Ice Gibe: RBH 90 

Enrique Igtesiaa: B200 133; LA 6; LM s; AC 8; LPS 18, 30; 

LT38.33;TSS33 
IIO: DS 1^ 

IMx: RA 71: RBH 71 
InadHn: Bioo 1S7 
lndla:TSS4 

IndiLArie: B300 si; RBA 19: Hioo 93; RA 34; RBH 36 

lalBMas 2^ RA 39; RBH 31; RP 13: RS S9 

iBsane Ooam Passe: B300 68; IN D 3 

iRtarte: RMS 39 

Interpol: HS 11; IND 36 

InlBCaUe: lA SS. LT 7: RMS t 

Los hwBSores it Hum Leon: LA 54 

IrvGottt RBH 78 

Israet And New Breed: GA 3o 

Isyss: B300 177; RBA 37; Hioo JX. HA 70; HSS Ji: RA67; 

RBH kj.es J4 
Burl twes: CCA8: HOL 3); PCA Jl 

-J- 

Alan lacfcson: B300 36, 44; CA 6. 9; CCA 13, is; HOL 3. 41; 

CSB; Hioo 64; HA 63 
lanet iudaon-. HSS 48: RBH 100: RS 46 
ladtyl: RO 39 

ladaUss: Hioo 6; HA 6; HSS 21. RA 28; RBH 30; RS 34. ss; 
T40S 

(agfad Edge; Hioo 93 

laguaresiLAio; LM9 

tahdm: B300 34; RBA s. 69; Hloo S3: HA su RA IS; RBH 

IS 

Wihop T.O. |atas:GA37 
Bob |<me»: a 34 
Boney lamas: 0 13 
EtU)a)ncs:BL6, 11 
lana: DS 19 
T1m)BnlS:NAi] 
Al|aneau:Os; RBA 96 
Katth|arran:/^33 

)s Rule Hioo S7; HA 61; HSS 34: RA 16; RBH 17. RP 14. RS 

7 

My-Z: B3O0 i: RSA i; RBC s; Hioo 11; HA lo; HSS is; RA 7, 

60; RBH 6, 61, 76; RP S; RS 5. 48. 68; T40 38 
lazzaniM: DS 35 
|azicPha:RBH87 
tttoylon faiMiAngs: CA 70 
^mm^: DC 12; DS 14 
fast Alfredo linwnet: LA 71 
Nmny Eal WtarU: 8300 19s; A40 9; MO 22 
»oe:RA6e; RBH 66;RSsS 
EKanlotm: B300 13; INT 6 
Caratyn Dawn tohmoa: CA 67; CS 37 
ladtlohiMon: B300 104; A40 32;M040 
Sy(ea«a|olMisen:RAs9; RBH 59. 91: RS s> 
|lin HXmstoN: B300 13; IND 1; STX 3 
SabriaaK)lmsbNi:DC30 
DotmU Vines: RBA 61 

Horah tones: Bsoo 33; 0 1; INT 8^ A40 10; AC 33; Hioo S3; 

HA S3: T403S 
Sir Charles tones: RBA 74 
yoi4i: IPS 14; LT 17 

luanes: HS 11: LA 8; LM 7; LPS 4. 10: LT 6, is; TSS 25 
Oeditt T. ladd: CA S7. 6s; HS 50 
)uRip$: 8200 168; CC 9. 16: HOL 31 
limsic ^ B300 1)3; RBA S9 
I 2oae: RS 72 

-K- 

Ivaet KamakawtwoTOle: IND 43: WM 5 
Anthony Kearm: WM 13 
idtM P. Kee: B200 16 j; CC 8; GA I; HS 1; RBA 36 
SalirKelU:WM is 

Ibby KeM: Bjoo 29. 19r. CA s. 29. CCA9; PCA 33; CS S; 

Hioo js; HA ]3 
KcUs: HSS 66; RBH 93; RS 33 

R. KeUy: RBC 13; Hioo 66; HSS 3; RA 19; RBH 16, 81; RS 1 
Kepiyn:RBA89 

Las Ketchup: B300 117; LA 3; LM 1; HlOO 89; LPS 2; LT 1; 

RMS 3S;T5S3 
AUUa ICey%: Hioo jo: HA j6: HSS 6; RA 41; RBH 39: RP 16: 

RS4;T40 33 
KMa: IND 16 

Ud Rock: B300 74: KA 34; A40 30; CS 48; CSS l; HtDO 

91; HSS S 
Kidz Bop Kids: B300 86. 107; H0L8 
D O. KMn: DC 17 

Bcyonce Knowtes: Hioo it; HA 10: HSS is; RA 7. RBH 6; 

RPs; RSs;T4o 38 
Kent: B200 138; MO 38; RO 33, 2S 
MnaKraks«(iW:ACi3 
DtaM KnU: 63oo 66; J/ 3. 4 
AOson Krauaa: BG 4; CA 33 
Afiaon KrwM * Unkn Stitkm: 8200 S9. BG i; CA 10 
Knzy:RBH95 

Krarab Snateha: HSS 4S: RS 41 
KumMa Kings: EA 4; LA s: LM 4; RMS 40 
Kya-PI; RE 6; RS S4 

KyKiaH: Hioo 13; HA 11; RA 8; RBH 8; RP6; T40 36 

-L- 

Lady Saw: A40 3; Hioo 3;HA4;T40 3 
Rachael lampa: EA 19 



KarkUaa; HSS 31; R536 
Ld. lang: B300 S2: INT9;y?i 
LasgD: DS 13; Hioo8o;T4o 38 
TheLMinMI-StarKLA73 
Vk LMkm: EA 18 

Avrfl Lavtgna: B300 11; A40 3. 23; AC 18; Hioo 17, 33; HA 

16. 2i;T40 7. 12 
Ooaald Lawrence ft The TrI-Clty Singers: GA 16 
Uyoft Boshwacka!: DC 20 
lactrehiv: DC 30 

Marpliy Lee: Hioo 12; HA 11; RA 8; RBH 8; RP 6; 140 36 
Gerald Levnl: B300 92: RBA 21: RA 40; RBH 37 
La ley: LPS 15; LT 30; TSS 38 
Ubarw^: HS 29; LA 1 3: RMA 3: RMS 38 
UWwuse: B200 161; CC 7; A40 18; Hioo 84 
Ur Fata: RBH 86 

Ur FUp: B200 99; RBA 22; RA 73; RBH 7S 
U Genkis: RS S4 

UI|oRkTheEa9tSkleBoyz:B30049;IN03: RBAk;RA 

7y. RBH 74 
U(- Mo: Hioo 38; HA 38; T40 18 
ur Tykes: RS 63 
UWvyne:RBA79 

Unilte: LA 3S; RMA 17; LT 36; RMS 13 

Lo(taLina:AM8 

Amk Uaas: CS 33 

UaUnPark;B3ooiii;PCA9 
fohaitnes Unslead: NA 14 
German U/arragi: RMS 23, 34 

U Coot ): B jfK) RBA 13; Hioo 4: HA 3; HSS63; RA 2, 

S8, RBH J. HP 2; RS 38: T40 34 
Umdon Philharmonic Orchestra: CL 3 
London Symphony Orchestra: CX s 
Loneslar: CA i,y. CS 34 

Loon: Hioo so, 86; KA 49; HSS 65. RA 38; RBH 40; RS 31; 

T4032 
M«alljotWETSS34 

|ann»ar Lopei: DS 2; Hioo 6; HA 6; HSS 38; RA3B: RBH 

30; RS 66; T40 S 
Lord OtTTw Orunu: DC 43 
LottWRness: DCub 
PKty Lowelew BG 7. 9; CA59 

Ludacris: B300 196: RBA 77; RA 39. 69; RBH 31. 69, 86; 

RP13; RS 59.63 
lynyrd Shynynl: so 

-M- 

A-VoMa:aB;Gril 
Mack M: RBH 90 
MadlJoM:RS64 

Madonna: A40 2s; DC 1; OS t: Hioo lO; HA 18; HSS 1; Ti,o 
8 

teffMarDr^GAi4: RBA67 
Mana: LA 7, LPA 6; LPS 35. 36; LT 38. 40 
Barry ManHow: B200 71; HOI 6; INT 24 
AJmeeMann: IND 22 

Mannhe4m Steamroller: HOL 3. 32, 43. 45; PCA 2 
Victor Manuelle: LA 19; TSA i; LPS 34; LT 14; TSS 1 
Mario: Bloo is<). RBA s6; Hioo lOO; RA 37: RBH 41 
Bob Marley-- 44, RBC 9; RE 8 
Damlan 1l Gong- Marley: RE 13 
Brad Martin: CS s6 
Dean Martini HOL 34 

AngieMarttoez: Hioo 38; HA 38; HSS 66; RBH 93, RS 33; 

T40 t8 

Mary Mary: CC 14; GA j; RBA 71; RBC 10 
Masque: 019 
Master P: RBH 9S. 97 

nutchboK twenty: A40 7: Hioo 37; HA 39; T40 19 
Keiko Matsuh a 7 

Dave Matthews Band: B300 39. 146; A40 8. 38 

fohn MayaU and the Bluesbraakars: Bl 13 

lohn M j ytr ; B200 40; A40 s. 13; AC 14; Hioo 29; HA 30: 

Ti,o 16 
MayM:C/i8 

Martina McBride: B300 78; CA 13; CCA 6; HOL 14; POi jo. 

(Sir, js. SJ; H10090 
Datbetl McOinton: Bl i. 8: CA 39; IHD is 
Nicole J. McOoud: DC 23 
Dom^ HcOurMn: RBC 8 
Meal McCoy: CS S3 
tohn McDermott: WM 13 
Reba McEntlre: CA 7S; CCAi] 

Tim McGraw: B;oo 14S; CA 18. 341 CCA 31: CS 7. S9; Hioo 

47; HA^s 
Brian McKnigM: B200 103; RBA 34 
BrBdMeMdau:iZ3s 
Kiab>Mendc2:TSS26 
Stavaa Maroirkic HOI 37 
MarciiMa . B300 iS7. 191; CC 6. 11 
>o Dee Messtoa: CA 36; HOL 36 
MMalUca: PCA 40. 41 
M-Fador: DC 41 

Luis Miguel: LA 4; LM 3: LPS n; LT ii; TSS 27 
Kylie Minogue: DC 39 
Ismael Miranda: LT 23; TSS 3 
Moby: EA 14 

Monchy ft Alexandra: LA Si; TSA 3; ISS 31 
MMMonhalt/Z7 
Andy Montanez: TSA 20 
lticardoMBntaner:LPS6;LT8; TSS 11 
F«ar Mcnte ea g re . LA so; WM 10 
>ohn Mkhaet Montgomery: CA 60; CS 31 
Montgomery Gentry: B200 ISS; CA 20: CS 6; Hioo 46; HA 
44 

Allison Mooren Aj,o 30. CS 48; CSS i; Hioo 91; HSS s 

fessie Morales: a Origkul De U Siena: LA 43 

Horchccba: OC 38 

OalgMorgaftCSsi 

MosOcf:DSs;HSSs4: RBH 96 

Brandy Moss-Scott: HSS 33; RS 14 

Mr. BaU: RA S7; RBH s7 

Mr. Cheeks: HSS 46: RS 43 

Hr: DIfabst RS 44 

Ms. lade: B300 137; RBA 33; RA 63, 66; RBH 64. 68; RS 

49. 50 
Mudviyna: RO 19 

Nkola C Mullen: CC 14; HOL 41; HS 13. 41 

The Mullet Men: DC 49 

Mwk:DC34 

Anne Marray: Bioo 18s; CA 26; CCA 7: HOL t8; PCA 2s 
Musiq: 6300 173; RBA 41; Hioo 19: HA IS; HSS s6; RA 4. 

44: RBH 4. 47.83; RS 40 
Anne-SopMe IHutter: CL 12 
Mysllkal: RA 29; RBH 31; RP 13; RS S9 

-N- 

Naam Brigade: RBA 90 

Nappy Roots: B200 116: RBA 47; Hioo 33; HA 29; RA 22; 

RBH22;RPii;T40 3i 
Harae: HSS 26; RS 10 

Mas: B200 184: RBA 4S; RBC 17. 20; OS 2; HSS 38; RA 30: 

RBH 33; RP 2S; RS 66 
Hashoni:OCi9 

Hate Dots: Hioo Bi; RA 46. 64; RBH 45. 63; RP 3i 
Ednka Nazatto: LA 47; LPA 19: LPS is; LT 30: TSS 38 
Vdussou HDoun WM9 

MeUy: B200 18. RBA is; RBC 16; HiOO 9. i3; HA 9. 11; HSS 

17; RA B, 13: RBH 8. 13; RP6, 8; RS 6:T4o 11. 36 
WIlie Nelson: 6200 iso; CA 19. sB; CCA 13 



Mew Found Glary: B3O0 171: MO 3S. 39 
Newsboys: CC 29. 34 
Ma: RBA 86 

|oe Itkheb: CA 33; HS 4; CS 37; CSS 7 
mtkHback: B21101S1; RO ii 
Nickel Creek B200 174; BG 3; CA 23. CCA 17; IND 7 
TKo Niews: TSA 12; LT 22: TSS 2 
Hirma: B200 16; INT 23: Hioo 45: HA 43; MO 2; RO 3 
The Nitty Grtty Dirt Band: BG 6; CA 46 
Niwea: Htoo 14; HA 17^ HSS 4; RA 3S; RBH 3S; RS 3. 6s. 
T4013 

No DoutN: B30067: A403: Hioo 3;HA4;T40 3 

Nichole Nordeman: CC 19; HS 10 

N.OJI.E-: HSS 67; RA j6; RBH 42; RP 17; RS 39 

SmoUe Horful: GA 11 

Batoo Morman: HS 44 

No Secrets: HS 47; HSS s8 

The notorious BJ.G.: RBC 11. 15; RS 69. 71. 73 

Nueva Era: TSS 29 

-o- 

Paul OakenMd: B300 193; EA 3; DC 10; Hioo 83 

The0akRklgeBoy5:CA69 

Sincad OXonnor: IND IS; WM 4; DC 4 

OK Go: HS 9; MO JO 

OldftlnTTieG(ay:6Gi3 

La Ooda: LA 31: RMA 14; IT 20; RMS 7; TSS 31 

Ono:DC Mb 

Coble: RA 7S; RBH 74 

Opflh: HS 16; IND 19 

Orchestra Baobab: WM 14 

Los Originates De San luan: LA s8 

loan Osborne: IND 34 

KHIy Osboume: HSS 32 

The Osborne Brothers: CSS 10 

Oscar 6: DC 18 

O-lown: Bioo 28; T40 3s 

Our Lady taace: B300 is4: A40 17; Hioo 72; T40 40 
Ours: HS 39 

~P- 

Petey PaMo: RBH 85 
|oe Pace: GA 17 

Brad Paisley: B300 176; CA 34; CS 19 

Palomo: RMS 31 

lasiio Panafleiu DC 6 

Papa Roach: RO 38 

Dolly Parton: BG s; CA 3s; IND 13 

Pastor Trey: R BA 44; RA 66; RBH 68; RS $0 

Sean Paul: 6200 16; RBA 8: RE l; Hioo B; HA 8; HSS u; 

RA s; RBH s; RP4; RS 11; T40 3i 
Laura Pausini: HS 23; DC 38; DS 4; HSS so 
Luciano Pavaretti: CI b. HOL 37 
PBt«ment: IND 31 

R DIddy: H100 so. 67. 8s. 93: HA 49. 64; HSS sS: RA 20, 

33; RBH 20. 33: RP18; RS 22; T40 32 
Gary Peacoclc;/23 

Peoft lam: B200 y. INT 2. Hioo 96; HSS 9; MO 18; RO 9 
Jennifer Pena: LA 3 i; RWA lO; LPS 13; LT s; RMS 8 
Dotlie Peoples: GA 13; RBA 97 
Murray Perahia: CL 14 

Tom Petty And The Hcwtbraakars: B300 iis; PCA 33; RO 37 
Pieces 01 A Dream: C/ 10 

PMl B200 33; A40 28; DS 11; Hioo 40; HA 48; T4020.37 

PMt noyd: PCA 39 

Pinntonkey: CA64: CS S4 

Aleundre Plras: LPS 17; LT 34 

ieff Pttthdl: BL9 

Play: Bjoo 131; HSS 69 

Plus One: (C 26: HOL 47 

P.O-D-:fljooi69; CC 10 

Point Ot Grace: CC is 

Slephane Pompougnac: EA 17 

Carlos Ponce: LPS 17 

Elvis Presley: B200 21; CA3; HOI is; INT 14; PC4 s. " 
Pretenders: B200 179; IN08 
Prottct Pal: RBA 72 

Puddle Of Mudd: B200 60; Hioo 30; HA 20; MO 3; RO 3; 

T40 37 

Oieen:KA38 

Queens Of The Stone Age: B200 97; MO 10; RO 18 
MHIyQuaiada: TSS 19 
Domingo Qulnones: TSS 3 b 

AB. QuintaniUi Y los Kumbia Kings: LA 48; LPA 20: LPS 38 

-R- 

RA RO 28 
Rabanes: TSS 10 
Racket Oty.RS 42 
Rae ft Chrfatian: DC 31 
Rampage: RBH 91; RS ^3 

Rascal Hatts: B200 25; CA 4: CCA i; PCA 4: CS i; Htoo 26; 
KA2S 

Los Razos: LA 32,42; RMA 9 

Red Hot ChRI Peppers: B300 89; A40 3i; Hioo 49; HA s); 

MO 6. 33;ROiS. 3i 
Redman; Hioo 41. 69: HA 40. 73; HSS 37; RA 14; RBH 14; 

RP 10; RS 17; T40 33 
toshua Redman: // is 
RellentK:CC 39; HS 3s 
TheRMdler:EA23 
Los RMcros Del Norte: LT 37: RMS n 
AndraRle«:ai2 

LeAnn RkneS: B200 114; CA ts; A40 37; AC 10: CSS s. 6 
Lee Ritenour: 0 16 

ieny Rivera: LA S3; TSA 4; LPS 34; LT 18; TSS 8 

LupUo Wvera: HS 46; LA t6; RMA S; LT 34; RMS 6 

BobRhm:CA62 

Chris RoblliSOn:IND4i 

LDurdes RoUes: LPS 29; LT 49; TSS 33 

RockelLDS 16 

Daniel Rodriguez: CX 7 

Roy Rogers: BL s 

The Rotting Stones: B300 33; INT lo; RO 34 
Linda Ronstadl: CA si 
The Roots: HbS S6. RBH 63; R5 40 
Ibno Rosarto: TSA 13; TSS 33 

IMIy RowUnd: Bioo 1,;; RBA 14; DS 34. Hioo 9. 37; HA 9. 37; 

HSS 17; RA I}. 61; RBH 13.60; RP 8; RS 6; T40 lu 17 
Roylaopp; EA 30; DC 7 
Roially:RBA6s 

Paulina RuMs: LPS 5; LT lo; TSS 30 

RufrEndz:RA49:RBH so 

Tkmny Ruggert Hioo so; HA 49; T40 33 

Run-DMC RBAS4 

>ohn Rmnlk: A40 16 

-s- 

Sacario: Hioo 38; HA 38; T40 iS 

Sade: RBC 33; OS 17 

RyuichI Sskamolo: CX 10 

SallM: B3D0 19; MO 7; RO 10 

)oaSample:C/33 

AdM ChiUno Sanchez: RMS 27 

Sandman: HSS42;RS 27 

Santana: B300 10; iNT s; A40 1; AC s; Hioo s; HA s; HSS 

33; LPS 39:T40 3; TSS 18 
lueli Santana: Hioo 7; HA 7; RA 21; RBH 31; RP 9; RS 57; 



T406 

GRbarto Santa Rasa: LA 33; TSA 2; LPS 36; LT 33. 39; TSS 

3.9.17 
Ardony Santos: TSA 19 
Alejandro Sanz: LA 66 
Marvin Sapp:GA 17 

Scarface: B200 iS3. ROA 30. 48; RBH 86; RS 68 

LaTocha Scott RA 63; RBH 67 

>oan SelusUan: LA 4s; LPS 31; LT 48 

>an SKada: LPS 38: LT 43; TSS 40 

Secret Garden: NA 13 

Seethen B300 194. MO 11; RO 14 

Bob Seger ft The Sftver BullM Band: PCA 24 

Selah:CC iB;H0L]3; HS6 

Selena: LA 9; LPA8 

Erick Sermon: Htoo 41; HA 40; HSS 37; RA 14; RBH 14. RP 

to; RS 17 
Ser HSS34 

Shade SheisbRA 64: RBH 63 

Shaggy: 6200 S4; R8A 36; RE 3. 11; RS 67 

ShaMra: B200 113. 118. 149; LA 3; LPA 3; LPS 37; LT4S 

Sham: RBH 91; RSs3 

Shawnna:RBHS6 

SheDaisy: CA 66 

Duncan Shdk: A40 39 

SheUnah GUxy Mlnittry: GA9; IND 37 

Blake Shelton: CA 49; CS 2s 

The Shepherds: GA 33 

ShiRy Shellshock: DC 10; Htoo 83 

rhe51cRlans:DS3o 

SIgur Rm: B3O0 161 

The Silk Road EnsemUa: CX 11 

Beverly Silb: CI IS 

Paul Simon: Btoo 137; AC 28 

Simple Plan: HS 12 

Frank Sinatra: HOI 34 

Sin Bandera: LA 2S; LM 14; LPS 7. 30; LT 3; RMS iS: TSS 

30 

Daryle Slnglctary: CS so 

Sixpence None The Ridiar: CC 23; A40 19 

Sizzia; RE 14 

Smilez ft Southslan HS 49; RBA 73 
Anltwny Smith: CS 41 
Keely Smith:// 19 

MkhaH W. SmRh: B200 $8. 143; CC 3. s 
Pastor Keith Smith: GA 36 

Snoop Dogg: Hi(x>87; HSS 30; RA 39; RBH 3S; RS 3i 
SocMS Del Rltmo: LT 44; RMS t6 

Marco Antonio SoUs: IND 49: LA 37; LM 16; LPS 16. 32; LT 

25 

Shauna Solomon: DC 31 

Soluna: HSS 64 

Something Corporate: HS 36 

Spacefunk DC 26 

Spanish Harlen Onhestra: TSA 10 

Spliff Stan Hioo 88; HSS 39; RA 37; RBH 39. 91; RP 19; RS 

u. S3 
Spontaneous: RS 70 

Bruce Springsteen: B300 loo; A40 36; HSS S3 

SR-71-- MO 19 

Static Revert er : DC 49 

Terry Steele: HSS2S;RSi6 

tommy Sharw StelnaRCS43 

Stereo Fuse: A40 33 

Rod Stewart B200 17; INT 4; AC 37 

Rebecca St. James: CC 31 

Angle Stone: RA 68; RBH 66 

Stone Sour: B200 87; Hioo s6; HA s6; MO 4; RO 4 

George Strait 8200 134; CA 16, 31; CCA 20, 12; CS 4; 

Hioo 33; HA 28 
The Streets: IND SO 
Bwbn Streisand: HOL 12; PCA t ] 
The Strokes: MO 30 

Styles: Hioo 6. 99: HA 6: RA 38; RBH 30; T40 s 

Sugaitult HS 8: IND 12; MO 36 

Sum 41: WO 16 

Superchick: CC 40; HS 36 

Superchumbo: DC 3 

•Mh Sweat RBA 70 

Sweet bispkatkms: DC 36 

System Of A Down: B300 9s; Hioo 76; HA 73; HO 13. 34; 

RO 11, 17 

-T- 

TaUng Back Sunday: I N D 43 

TaUbKweli: RBH 77; RS61 

Tank: 820a 83; RBA 17; RA 73; RBH 73. 87 

Tapreot: B2oa 8s; MO 17; RO 13 

Tataeie: Hioo 7$; HA 7S; RA S3; RBH si; RP 33 

TAT.U.: HSS 8 

lames Taylor Bsoo 101; INT 18; PCA 18; AC 33 
Tela: RBA 93 
TelepopmutBc EA 13 

LosTeinerarios: LA 28. 40; RMA 11. 20; LT 3s; RMS 10 

TheTemptatkNis: RBC 2s 

Chslee Tennlson: CS s8 

Lot Tcrribles Dd Norie: LA68 

lohnTesh: B300 199: CC 12: HOL 30: HA 13 

TG4: HSS 7; RBH 98; HS3 

|kiimyThackery:BL4 

Thalia: LA 2i: LRA 12; LPS 9; IT ii; TSS 14 

Tha Rayne: Hioo S3; HA si; RA is; RBH is 

Theory 01 A Deadman: RO 20 

Thick Dick: D< 8 

ThkkK HSS 10 

Thievery CofporMkMi: EA 8; HS 21. IND 21 
Third Day: CC 23 

Los Tigres Del Noite: B20D 88; IND 4; LA 1; RMA i; LT 13; 

RMS 3 
LosT)gr1llos:LAs6 
Timbaland: RA63: RBH 64; RS 49 
lustinTknbertilte: B300 4; INT 17; RBA 6; OC 4S; DS 3; 

Hioo 18; HA 19; HSS 39; RBH 82; RS S3; T4D 10 
Tin Hal Trio: //It 
Aaron T1ppfai:CA 72 

TIC: B200 6; INT 21; RBA 4; Hioo 38; HA 31; HSS 71; RA 

2S: RBH 23; RS 29; T4D 30 
tobyMac: HS38 
Too Short B200 130; RBA 2S 
Wal.RS64 

TOya: Hioo r. HA 7; RA 3i; RBH 31; RP 9; RS S7; T40 6 
Transplants: IND 17 

Trans-Sfeerian Orthesfra: HOI 33, 38; PGt 39 
TraptR0 39 

Randy Travis: CA 38; CC 21; CSS8 
FMIh Trent DCs 

Tifck Daddy: B3oo 167; RBA 43; RA 62; RBH 67 

Trick Pany: Bzoo 135; CA 17. S4; CS 28 

Trina: RBA S3; RA 69; RBH 69; RS 63 

Trin-i-tee yf- CC 3S: GA 7 

Travis Tritt: 6300 193; CA 28; CCA 19; CS 15 

TRUSTcompany: Bsoo iBo: MO 36. 33; RO 31 

U>s Tticancs De TIfuaN: » 39; RMA 19; LT 17; RMS 4 

Tanya Tucker CA 71; CS 38 

Shanla Twain: CCA 3; PCA 12; AC 3i; CS 9; Hioo 34: HA 34 

Twista:RBC22 

Honan Tynan: WM 13 

Steve T^reU: HS40;/Js.i3 

TyieserRAss: RBH 55 



U3: B300 27. 34; INT 1, 13 

UB40:REs 

UGK:RBA84 

Unde Kracker 6200 160; A40 6; Hioo S9l FiA 66: T40 29 
Underworld: EA 32; DC 14 
Union Statkm: BG 4; CA 33 

Keith Urtun: B200 70; CA 11; CS 2. S7; Hioo 3^; HA 34 
Adolhi Uriis Y Su Lobo Norteno: LT so; RMS 17 
Polo Urias Y Su Maqulna Nortena: RMS 35 
The Used: B200 170; HS 3. MO 3i 
Usher 05 7; "S 7s 

-V- 

lanVan DaM:0S22 

VBMSsa-Mae: CL 9 

Lilis Vargas: TSA 19 

PMIVas*w:CA63L Hioo 98 

Slevie Ray Vkughan And DouMa TibiMk 81 2 

OMyMga:U69; RMS31 

Ai«rioVtaulo:DS3o 

The Vfaies: B300 144; MO 37 

Carlos Vbes: LA 64; TSA 7 

-w- 

KrlstlneW:DC 24 

The Wallers: PCA 44; RBC 9: RE 8 

HezeUah Walkc< ft The Love FallowtMp Cntsadt Choir: 

CC 33;&Ab; HS 25; RBA91 
Taman Walker. AC 29 
The Wallflowers: B300 7s; A40 3s 
Warrkw King: RE 9 
Dinah Washington: DC 31 
KimVMervC/14 
LatanzBWaiers:DC8 
MaddyMMervBLu 
Russell WMSOK or 2. 13 

WL B20046: RBA 7; Htoo 81; RA 46; RBH 45.90-. RP21 

WeeUe:RBH9S 

K)rkWhalum:C'i3;GA3i 

KarynWMIetOCii 

TheWhfte Stripes: 8300 134; MO 38 

Who Da Funk: DC so 

WMelile: DC 48; DS 3i 

DaugWHIiBms:GA36 

John WHUams: CX s 

|oyWlllams:C( 32,HS34 

MeWinWiUiams: GA36 

Mkhelle Williams: GA 24 

Patrick Williams' New York Band: CCA 34 

Mark Wills: B;oo >Hy. CA 2S; CS 12; Hioo sB; HA S7 

Cassandra Wilson:// 16 

Bridgette Wilson -Sampras: CS 43 

TheWinans:GA jS 

CeCeWinans: GA 28 

Mario Wlnans: Hioo so; HA 49: T40 32 

George Winston: NA 4 

Lee Am Wtomack: CA 41. 42; CCA 18; HOL 39; CS 43 
SHvltWtonder . B200 94; RBA 46 
W»yne Wbnder RA 43: RBH 46 
Danyl Wtariey: CA 4S. CS 3 3 

-X- 

XzWt: B200 84: RBA 31; RA 47: RBH 43; RP 2) 

-Y- 

Y»ire:LPS33;LT39; TSS 35 

Vknou: AC 2s; DS 8; Hioo 43; HA 46; T40 22 

Ytemeen: HSS 41; RS 34 

Yeah Yeah Yeahs: NSS 18 

Ying ftng Twins: I N D 37; RA s7; RBH 57 

YoungBtoodZ:fiBH99 

Young M.C: HSSj3;RS9 

YbknwMith: RBA 66 

-z- 

ZeroT: EA2S 

Zoegirt: CC 38; EA6; HS 17. 4S 



-SOUNDTRACKS- 

8 MJIe: B200 3; INT 7. RBA 3. STX 1 
Amctie: WMii 

American Idol: Greatest Moments: B300 65; STX 3 
Big Ideas Jonah - A VeggMales Movie: STX 23 
Brown Sugar: BiuO 77; RBA 30; STX 4 

Eiaon:LA37,LPAiB 
Coyote Ugly: CCA n: PCA 47; STX 17 
Die Another Day; B300 is6; STX 10 
DIsnevH Ulo&Slltch: SIX 14 
Down From The Mountain: BG to 
Finding Forrestcf: JZ21 
ffida: STX 21, WM 2 
Grease: STX 19 

Harry Potter And The Chamber Of Secrets: B300B1; 

srxs 
I Am Sam: STX 34 
lacked Up; RBA ^ 
Lizzie McGuire: Bzoo 82; STX 6 
The Lord or The Rings: The Fellowchlp Of The Ring: 

STX 20 
Mamnu Mla!:'YA46 
Monsoon Wedding: WM8 
Moulin Rouge: STX 12 

0 Brathn. Whm Art Thouf: B200 tos; BG 3: CA 13; STX 7 

Providence: sT); JS 

Queen Of The Damned: STX J3 

Scooby-Doo: STX 16 

Shreii; Bioo 190. STX ti 

Spider-Man: B200 113: STX 8 

Sweet HomeAJabama:B3oo 136; STX9 

A WWk To HrfDcmber: STX I ] 

XXX: STX 18 

V^i-Ohl: Music To Duel By: STX is 

-VARIOUS ARTISTS- 

on The Billboard 100 
EHsneymanla: Superstar Arlisls Sing Disney -Their 

Way<:uH 
Irv Gotti Presents The RemUes: s 7 
fWorship: A Total Worship Experience: 98 
ludacTTS Presents Disturbing TTis f^ce: Golden 

Grain: 147 
Hmvio: S3 
How 9: 175 

The Time-Life Treasury Of Christmas: HotWay 

Memories: 79 
Totally Country Vol. 3:4] 
Totally Hits 3002; More Platkwm HRs: 42 
A Windham Hill Christmas: 176 
WOW Christmas: s6 
WOW HRs 2003: 69 



NUBOARO NOVEMBER 30, 2002 



69 



Billboard 



**• Niolscn 
System 

UBt( 



ALL MY LIFE 



NUMBER 1 



; WccK A! Nuriiltr 

FooFighlfifs V 



YOU KNOW YOU'RE RKSHT »ii(,t,t<.(Kt.nwa»i 



SH£ H ATES ME i.MnttauHmwiTtwtcnH 

BOTHER =1 ■■•.-i^r-wt 

PRAYER 



THE ZEPHYR SONG « 



Bad Hot Chili Peppers 



ALWAYS 
THE RED ■ . 



NO ONE KNOWS 



OuwraOITIiBStonaAge ■ 



FINE AGAIN 

LIFESTYLES OF THE RICH AND FAMOUS 



Good PiafloOg «g 



AERIALS _M 
WHEN I M GONE jt^ 
LOSE YOURSELF -ii 



System Of ADowfn y 



SDoonDmwi < 



STILL WAITING 



AIRPOWER ► 



POEM 

I AM MINE 

TOM ORROW 

GET OVER IT _ 
THE TASTE OF INK 



Taproot v 



A PRAISE CHORUS 
BY THE WAY ■ . 
INNERVISION 

Remember me v. 

DOWNFALL 
OUTTATHAWAY 



The Used . 
.timmy Eat Wwld 



Red Hol Cliil i Peppers 



System 01 A Down 



TRUSTcompany y 



DEAD LEAVES AND THE DIRTY GWOUWD t 

CLOCKS 

SOMEDAY 

DROWNING v-A 



Cokimay V 



RUNNING FROM ME oims,»<rmtcQ>t 
ONE MORE MINUTE 



TRUSTcompany 



Autiiofity Zero ■ 



HEAD ON COLLISION 



Mew Found Gtory ■ 



PRETTY GIRL ITH E WAY) 
POLYAMOROUS 
ALONE I BREAK 



'■lUTuMiuinuii 



Bfealtiny Benjamin 



MY FRIENDS O VER YOU •"-f t><ijw 
BUBBLETOES lmi^ immru^muw 



New Found Gtory y 



2002 


Blllbcxiid ADULT CONTEMPORARY. 








Aitplaw monrtofed iiv IL* . . 




3 




TITLE iMfl'tJI i'd n MOT ![>(, ijIGj . 


Artist 








CAN T STOP LOVING YOU ■ h-t 


PhllCDillIm 


2 






CRY , . . 


Faith Hill V 




2 




A THOUSAND MILES UMwrmon 


Vanessa Cartton v 


a 






A MOMENT UKE THIS t* 


Kelly Clartison v 








THE GAME OF LOVE « ; 


Santana Featuring Michelle Branch v 


6 






SUPERMAN (tT S NOT EASY) mwcchimm 


Five For Fighting t 


7 






SOAK UP THE SUN uimnman 


SherylCrow v 


a 






HERO 


Enrique Iglesws v 


1 


'} 




A NEW DAY HAS COME 


Celine Dion v 




1 1 




LIFE GOES ON [- -■> 


LaAnn Rimes v 




12 




TO WHERE YOU ARE tuMmn 


JostiGroban v 




10 




DO IT FOR LOVE MSTMOkwSHiraGi 


DarylKall JofmOalss 


<D 


16 




YOU ,v'<i-JM ..iiiMi 


Jtm Bridtman Featuring Jvw Krakowski 


1 J 


i:i 




NO SUCH THING i^o; i.mim 


John Mayer v 




21 




FOREVER FOR YOU > a. i" 


OarylHall John Dates 


te 


'5 




WHEN YOU LIE NEXT TO ME m< 


Kellie CoHey v 




'y 




LANDSLIDE ' ■.--auwit 


Dixie Chicks v 


<D 


!B 




COMPLICATED v 


AvrflLavigne v 


to 






THROUGH THE RAIN M:>uM:,ifi*«-ej» 


iHaAah Carey v 








I'M AUVE !<■( 


CeineDton v 








I'M GONNA GETCHAGOODI u,tcjh.tM 


ShaDiaTwam v 


2Z 


20 




DON'T KNOW VmY »iJt witvmiM 


Morah Jones v 




?■: 




WHENEVER YOU'RE RCADV u>uMa» 


James Tarykv 


21 






HERE 1 AM AiMWiMciin 


Bryan Adams v 




23 




HEAVEN ^ot£.v. 


OJ Sammy ft ftnou Featuring Do v 


2ft 






ALL BECAUSE OF YOU MMwr 


Ovis Emerson 






THESE FOOUSH THINGS ; 


RodSlewan 






FATHER AND DAUGHTER mil^^ 


Paul Simon 








IF ONLY 


TamarBWather 








YOU'LL NEVER BE ALONE a. m<-"^i 


Anaslacia 



Airplay Tio'^'loi*!' I)v 1^ , 



TITLE iMPfltNT.T-ROMOTWNLABa 



en NUMBER 1 



WHEN I'M GONE w 



SHE HATES ME 



YOU KNOW YOU RE RIG HT w:Aams-r.nKtxft 

BOTHER 

COCHISE -.-.•^ 

PRAYER . 



ALL MY UFE 

THE RED ini: 



I AM MI NE tm 
ALWAYS -^^l 
AERIALS ' 

NEVER AGAIN 

POEM ■-■■. ■■■■>«wrK 
FINE AGAIN . . ' 



SaHva 



System 01 A Down v 



Nictolback 



T H E^Z EPHYR S ONG t 
I STAND ALONE 



Red Hot ChHi Peppers 



INNERVISION 



"^AIRPOWER 



SyBlem Ot A Down 



NO ONE KNOWS - 

NOT FALL^hJG^ 

NOTHING COULD COME B ETWEEN I 

BY THE WAY . 

WEATHERED 

ALONE I BREAK -"^m^;^;^^^^^ 

PITIFUL . . 

THOUGHfLESS "^ ^lu-irt 

MY GODt3ESS^ ■■ ■v... -■ 

THE LAST D J 

DO YOU CALL MY NAM E i.nmifcwwm 
HEADSTHO^NG , ~ 

REMEMBER ME 

RUNNING FROM ME 

DROWNING ■-•hj. 

LOOKING DOWN .ruxrf 

DON'T STOP ■■■ ■ 



Queens Ot The Stone Age y 



Theory OfA 



Red HrtOHII Peppers . 



Creed 



Tton Petty And The HcaiilKBakers 



Trap! 



The RolMnB Stones y 



SOUL CREATION . ■■ m 
THINGS VE CHANGED i 



Sammy Ha^ar And The Waborttas y 



TIME AND TIME AGAIN :iitMM>mM 



Papa Roach •? 



KILL THE SUNSHINE wnwiiifiY.MWMSi 
DRIVIN- RAIN xn, 



Jacfcyl 
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Attplnv mofKiored bv Ik.* . 

Nielsen 



TTTLE IMPflWfHOMOliONlABfi 



THE GAME OF LOVE i. 



S{Ult.inii Fe,itiinng Mictiellp Briinrh - 



UNDERNEATH IT ALL it 
COMPLICATED -t -i 



ONE LAST BREATH iMO<m 



No Doubl Feabjrmg Laily Saw 

Ami Laviijne 

Creed V 



YOUR BODY IS A WONDE RLAND w 

IN A LnriE WHILE 
DISEASE , 



Uncle Kracket v 



WHERE ARE YOU GOING >• 



THE MIDDLE . . 

DON'T KNOW WHY \-hih 
A THOUSAND MILES ■■ ■ i»ftay 
WHEREVER YOU WILL GO kj. 

NO SUCH THING -Jr.* 

SOAK UP THE SUN ■ - 



Jinwiy Eit\ltortd ^ 



VWesM Cartton y 



The Calling y 



SherylCrow y 



GO ODBY E TO YOU i 
I M STILL HERE (JIM'S THEME) 
SOMEWHERE OUT THERE . 
SPIN 

BREATHE YOUR NAME ■■ luiw 
A SORTA FAIRYTALE 
THE ZEPHYR SONG ' -^ 

LANDSLIDE ■ 

SK8ER BOI 

THINKING OV ER 

DIE ANOTHER DAVwMam_ 

IN MY PLACE -i^ 

CRY . 

JUST LIKE A PILL www 



McheHe Branch 



Our Lady Peace v 



Sixpence WooeTTie Richer ■ 



Bed Hot CfMli Peppers y 



Comptay V 



ORDINARY DAY AMnmiBcwi 



Vanessa Carlton y 



KM Hocfc Featuring Sheryt Crow 



A MOMENT UKE THIS kj. 



tolly Cterioan ■ 



EVERYTHING 

RUNNING AWAY .jmmumb 



WHEN YOU RE O N TOP twwaw 

LONESOME DAY [in— « 

UFE GOES ON 

GREY STREET 

ON A HIGH . 

CAN T STOP LOVING YOU *i 



Bmce Springsteen v 



DmMMAewsBand 



below the top 20 Itop IS For AC and Adult Top 40) are rernoved trom the chart after 2C weeks. Airpower awarded lo songs 
audience (Top 40 Tracks excluded) v Vidooclip availabilitv ^ 7002. VNU Butmm Media. Inc AM nghis reserved 
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LOSf YOURSELT 








UNDERNEATH rT ALL 
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4 




THE GAME OF LOVt 

HAN'iWA 1 ( AT KrntG MOt&U aRMOl 




5 


1 


WKMK rr 

MSSY -MSOtMUNOr EUJOn 




t 


1 


JiNNY FROM THE HOCK 

JCNNnn lOPB rtATUiWC JMMMSS t STTIES 

tut 




D 




HiYMA 

cAMiaw juaz SMmw. FREHT ra<r 1 ton 




D 




SKKRBCM 

AVMU IMOGNE 


1 




1 


DIE AMOTNU DAY 
MADOMM 




- 
• 




ONCLASTMCATH 


■ 




i 




1 


10 




UKE 1 LOVE YOU 
JUSIW nMHIUWI 
M 








tH LEMMA 








KUit htAruHiNbUUlMMUMO 
FD ^{LnMminAi vmm 




- 




COMPUCATEO 
mm. uaflot 
iMcn 








DONT MESS WITH MY MAN 
imu FUnniMG BMW A BfWKKM CASH 


■ 








1 


13 


1 


GOTTA GET rmu THIS 
UNKL BUMMGHBO 

wuwmjMa 




- 




BEAUTWUt 

cwnhiwa ACUEfm 

KA 


o 


16 




YCXM BOOT tS A WONDHLANO 

JOHNMMin 


1 


20 




STOLE 

KlU nOWLANO 
wrsc WMU couMM 


1 


14 




IF 1 COULD COI 

ANGK UVmiC; FUaURMG lA HO S UCAftO 
lUflM tif 


1 


18 




DISEASE 

uiToiBai nicwn 


1 


?i 




FAMILY FOimtAIT 


9 






GIMME JHt UGMT 

SFANHME 

a.jw» uummmammuMK 


22 


,'•1 




HEAVEN 

|}J SAMMV ft WMOU fltfUnNG DO 


23 
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CANGSTA LOvm* 
EVf FlATUnaiG MJCU REVS 
■jNeruManmcM 


O 




15 




LUVUBETTEII 


& 


31 




DON'T KNOW WHY 
MOFUH JOftfS 
euMMriMMM 


M 


1^ 




A MOMCr^T UKt TMIf 


n 


23 


a 


JUST UKE A nU 

KMC 

MHM 


m 


40 


2 


■03 BONMK » i-ivr-f 
it' . 




30 


to 


m A uiTiE .■■i-kfc 
um 


& 


32 
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am. TALK 

'ILC 


G» 


36 




|PO- FOLKS 

INAPTT ROOTS FUIUMC MTWW HUBLTDN 


u 


y 


i 


' r NEED A GHtt (FMTT TWO) 
PODOraOMMME 
MO Ml ifW 


a 






OtWTY 

CHNSINA WUIIU FEAIVMNC REDIMN 


M 


22 




GOODBYE TO TOO 

VliJtfl.f P.HANCH 


& 




THESE ARE THE DAYS 


o 




AIR FOKCE ONES 

ivr UT fEATlME KVJUM. MI S aUVMV LU 








o 




SHE HATES MC 

PUHKf 1* MllOO 








e> 


3H 




SOMETHING 








ORDirslARV OAT 


1 






SOMEWHERE OUT TMCHi 
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BILLBOARD NOVEMBER 30. 2002 



- Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: Hot loo Singles (Hioo): Hot RS B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 



-03 BOWItE I, aVDE [Cairtt Boys, ASCAPpfe World, 
ASCAP/UniverMl. ASCAP/Cootrowrsy, ASCAP/WB. 
ASCAP/Sog*. A5CAP/So«igs Of UniverMt. BMI/(oshua^ 
OfBani,flMI/£MI April. ASCAP), HLAVBM. Hioo ti; RBH 6 

19 SOMETtWr (EMI Apfil. ASCAP; Sea Ga<^e. 
ASCAP/CareervfiMG. BMI], HL. CS Hioo $8 

■ Mll£ {BfM MilF Style. BMI) RBH 72 

-A- 

A£RMU (Sony/ATV Tunes. ASCAP/CWevil. ASCAP), 
HL Hioo 76 

Alft FOKE ONES (8MG Songs. ASCAP/lackie Fiost 
ASCAP/Uniwfsai. ASCAP/Oa Bess, ASCAP/ O2 Pro. 
ASCAP/Young Dude, ASCAP,' Sam Swap. ASCAP/Tarpo. 
ASCAP). HU Hioo 12: RBH8 

AU IKY UFE [M l. Twe^p. 8MI/EMI Virjin Songs. 
BMI/Uving Undet A Kock. ASCAP/FVing fingere. A5CAP/I 
Love The Punk Rock Musj<, BMI/Univenal. ASCAP). HL. 
Hioo 51 

AIMOST HOME arip*e Shoes. BMI/Magk Mustsns. 

BMI/Sufferin' Succotash. ASCAP) CS si 

AMEMCAH QUID (EMI April. ASCAP/ Vassarsongs. 

ASCAP/BMG Songs, ASCAP/Mrs. Uimpkins Poodle, 

A5CAf^.HL.HiOG9e 

AMOK DE MTCRHn (EMI Blackwood, BMI] LT 44 
aAHKM NOTtENE EDAD (A:pa. BMI) LTi,3 
AMGEL DE AMOR (EMI ApriL ASCAP/Big Cofones, 

ASCAP) LT 40 

ARE WE Cl/TTIH' (Pastor Troy. BMI/VIiginia Beach. 

ASCAP /WB. ASCAP /WhoselseitgonB, ASCAP), WBM. RBH 

68 

ASCRCIE (Sony/ATV Discos, ASCAP] LT 20 
ASEREIE (Sony/ATV latin, BMI/Stukrtown, BMI] LT 1 
AT THE END Of THE CMr (WB. ASCAP/ Kelodles. 

ASCAP/Sofiy ^ AIV Cross Keys. ASCAP/Onaly. ASCAP). 

HL/WBM, CS 76 

AVI PAMCnO (UY! OADOV) (Iron TIgga, BMI/Wamef- 

Tjimeftarw. SMI) LT 36 

-B- 

BAOY (PooUctoots. ASCAP/SoldIm Touch. ASCAP/DI 
Irv. BMI/H-The Water. ASCAP/Slilt N T)ie Water, 
BMI/Baeza. ASCAP/Untverul. ASCAP). HL. Hioo 24: RBH 
11 

THE BABY (Cotxim. BUI/Zomba. ASCAP/Eyr On The 
B«IL, ASCAP/Biggw PItlure, ASCAP), WBM. CS 25 

BABY DO THOSE THINGS (Big 8«ti. BMI/Songs Of 
WirtdswvDl Pacific BMI < LD. Duz-tt. BMt/RoyiSon. 
BMI/GrfsCham, BMI/Broken Engtish, BMI/Prodlgal Son. 
BMI/Drarto's. BMI / Unrversal-PolyGram International. 
ASCAP/Oh! God. ASCAP) RBH 80 

BEAUTIFUL (Stutk In The Throat, ASCAP/Famous. 
ASCAP). HL. Hioo 39 

BEALTTIFUL GOODBYE (Acuft-Rose. BMI/Sony/ATV 
Tur)es, ASCAP^Sony/ATV Cross Kpys.ASCAP/Drrvers Ed. 
ASCAP/Worlev World. ASCAP). HL CS 31 

BEAUTIFUL MESS (Songs Of API. BMI/Monkey C. 
BMI/Soogs 0( Nashwlle OreamWorVs, SMI/Affiliated, 
BMI/ChrV53lft, ASCAP. 'Creative Artist AgerKy. ASCAP.'EMi 
Blackwood, BMI/Stiane Minor. BMIl. HL/WBM, CS lO; 
Hioo 48 

BEAUnFUL(YOU ARQ [Arniacien. BMI/Onty Real 
Mu7ic. 6UI/EMI Blackwood. BMI/E One. BMI) RBH 71 

BLOW YOUR WMISTU (Zomba, ASCAP /Kumbays. 
ASCAP/Money Mack. BMI). WBM. RBH 85 

BOTHER (EMI April, ASCAP/Music That Music 
ASCAP). HU Hioo 56 

BRAID MY HAJR |Nyrr«w. ASCAP/EMI April. 
ASCAP/Urvile Bobbyi BMI/EMI BUckwood. SMI), HL 
Hioo 100^ RBH 41 

BREAK YOU OFF (Grartd Negaz. BMI/Careers-BMG. 
BMI/Killah Slealth. BMI/ONE CRC. BMI/Bmiamrn Kennty. 
ASCAP ,'Saukhild, ASCAP/ l>nS<mal. ASCAP/Baby Slues. 
ASCAP). HL RBH 83 

BROKEHHEARTSVILlf (House 01 HubbcU. 
ASCAP/Acurt Row, BMI/Blakeb.fd, ASCAP). HL CS 37 

8R0WH Sl»GAR (EXTRA SWEET) [)an«e Combs. 
BMl/Chynj Babv. BMI/Medina Sour>d, BMI/Empire Inter- 
national. BMI/EMI BUi^kwood, BMI). HL RBH 96 

B R RIGHT (First N'Go4d, BMI/Ms.Trina, BMI/Bgates 
Mu«k. ASCAP/ LudKrti. ASCAP/EMI April, ASCAP). HL 
RBH 69 

BUMP. BUMP. BUMP(Zomba. BMI/R.Kell>i BMI), 
WBM. Kioo67:(t8H20 

BY MYSEL/ (CoUiPark. BMI/Da Cripplet; BMI/EWC 
BMI) RBH 57 

-C- 

CADILLAC PIMPIir (Drugstore. ASCAP/Swoie. ASCAP) 
RBH 99 

CAPRKHO MAUMTD (Arpa, BMi) LT 37 

CARALUNA (Warner- Tamerlane. BMI) LT 19 

CHIHG, CHMG (Netslar. SOCAN,< Mawga Oawg. 
SOCAN/Sony/ATV Canada, SOCAN ,f Worldwide West. 
50CAN /Virginia Beacli. ASCAP/WB. ASCAP/ whodabH lei - 
leitssofB. ASCAP/757, ASCAP], HL.'WBM, RBH 64 

CHOPPA STYU fLP 6oy7. 6M0 RBH 97 

CHROME (Songs Ot Windswept Pacific BMI/Velhm 
Desert BMI/My Life's Work. BMI/Alrrm. ASCAP). 
HL/W8M, CS 29 

OEAHIW OUT MY CLOSET (Ensign. BMI/Eight Mile 
Style, BMI), HL Hioo 79; HBH 56 

COCHISE (Di«ppeafing One. ASCAP/lflV Songs, 
BMI / Simmering T. BMI/Me 3, BMI) Hioo 73 

COME CLOSE TO Mt (Songs Of Unr^rsaL BMI/Sense- 
less, BMI /The Waters Of Nazareth. BMI/EMI Blackwood. 
BMI). HL RBH 65 

COMER A BES05 (ADG. SESAQ LT 35 

COMPltCATED (Wamer-Tantertane. BMI/Hotlylodge. 
BMI/RainbowFish. BMI/Mr. Spock. BMI/WB,ASCAP/nx. 
ASCAP/ferry H.ll, ASCAP/ Avril L^lgne. ASCAP/AImo, 
ASCAP). ML/WBM. Hioo 23 

CONCRETE ANGEL (Unfvfrrsal-Songs Of PolyGram 
Internal ionaL BMI/HopeChest, BMI/Glitlerfbh. BMI) CS 
5J 

COMNECTED FOR UFE (Money Mack. BMI/Lester Bud. 
BMI/Gangsia Boogie. ASCAP/WB. ASCAP/Paper Route 
Mu^'k. ASCAP.'EMI April. ASCAP/UnKiereaL ASCAP). 
HLi'WBM, RBH 90 

CORAZON CHIQUITO (Etzaz. BMO LT 30 

CRUSH TONIGHT (Joseph Cartagena. ASCAP/lell/s 
lamv ASCAP,' ShelVs House. SESAC/GoW Dadrfy. 
ASCAP/EMI Apnl, ASCAP/MarvelDus Things Ot Music 
ASCAP/Po folk. BMI/Hand In My Poc^el, ASCAP/Music Of 
Windswept. ASCAP .'BUtk Fountain. ASCAP), HL/WBM. 
Hioo 97; RBH /.8 

CRY (Wjrnfr Tjmertatte. BMI/Potty Mouth. SMI/EMI 
Blackwood. BM I}, WBM. CS 40; Hioo ^ 

CUANDO ME MIRAS ASi (EMI April, ASCAP) LT a 

>D- 

DtE ANOTHER DAY (WB. ASCAP/Webo Girl, 
ASCAP/1000 Ugfits, BMI/Warnef-Tarr>erlsr>e. BMQ. WBM, 
Hioo 10 

DILEMMA (Warner- TamerUrw. BMI/BMG Songs, 
ASCAP/tackie Frost, ASCAP/Suga Sh«k, ASCAP/Phat 



fteSlK ASCAP/EMI April. ASCAf^. HL/WBM. Hioo 9; RBH 

A DKS IE PIDO (Peermusic III. BMI/Camaleon. BMI) 
LTis 

DIRRTY [Xllrva. BMl/Dayna's Davi BMI /Warner- Tamer- 
lane. BMI/Funky Noble. ASCAP/WB. ASCAP/]a)>qae 
loints. SESAC /Universal. SESAC/Ostaf, SMI/lasper 
Cameron. BMI). WBM. Hioo 69 

DISEASE ([Ml Blatkwood. BMI/Bidnis. BMI/)aggcd 
Edse, BMIj.HLHioo 37 

El DOLOR DE TU PRESENCIA (Rubet, ASCAP/Unlver- 
sal Musica,ASCAP)LT5 

DONDE ESTARA Ml PRIMAVERA (Crisma. SESAQ LT 

!5 

DONTCHANGE [EMI April. ASCAP/Touched By ^a^z. 
A5CAP/NivracTv*e,ASCAP/Universal.ASCAP/Soulchilcl. 
ASCAP /Tetra Grammaton. ASCAP/lesse laye. ASCAP). 
HI/WBM.H10019; RBH 4 

DON'T KNOW WHY (Beanl>i BMI/Sony/ATV Songs, 
BMI), HL Hioo 52 

DOHT MESS WTTH MY MAN (Babyboy^ Uttle. 
SESAC /Noontime South, SESAC/EMI April. ASCAP/Them 
Damn Twins. ASCAP/A>f Conirol, ASCAP/WBM. SESAQ. 
HL/WBM. Hioo W; RBH IS 

OONT SAY NO, JUST SAY YES (Tuff Huff. BMl/Zomba. 
BMi/Grtn4time. BMI), WBM. RBH ^ 

DO THAT- (Money Mack, BMI/Bubo. ASCAP/Thafs 
What^ Up. ASCAP/Bubba Gee, BMI/Noontime South. 
SESAC/W.BJiL, ASCAP) Hioo 85: RBH 33 

-E- 

EMOTIONAL ROUERCOASTER (EM I April 
ASCAP/Btue Erro Soui, ASCAP/Yoruba Peoples Music. 
ASCAP), HL RBH 52 

EH NOMBRE DE LOS DOS (EMOA. ASCAP) LT 14 

ENTRA EN Ml VIDA (Sony/ATV Discos. ASCAP/Pe«r- 
musicDI. BMOLTj 

ERES Ml REUGION (Tulum. ASCAP/EMI April. ASCAP) 
LT38 

ESCUVO DE TU PIU (Fersal. BMI/No Limitatwr>s. 
BMI/Uniwrsal Muslca Unica. BMI/Fonan»usic. BMO LT47 

eS P0« AMOR (World Deep, BMI/Sony/ATV Latin. 
0MI/PSO Lid.. ASCAP) LT 34 

ES POR TI (Peerpiusic III. BMI/Camaleon. BMI] LT 6 

EVERYDAY ANGEL (Unrversal-PolyGram IntefnalkwaL 
ASCAP/SU lutien. ASCAP). WBM. CS 60 

EVERY RIVER (Migtiiy Nice. BMI/Wait Ho More, 
BMI/Bluewater. SMI /Universal -PolyGram Iniernalional, 
ASCAP/Green Wagon. ASCAP/Unrwsal- Songs Of Poly- 
Gram International. BMI/Doo( Number One, BMI), 
HL/WBM. CS 16 

-F- 

FABULOUS (Divine Mill. ASCAP/WB. ASCAP/Fingai 
GoaLASCAP/lahqaefonits. SESAC /Universal. 
SESAC/ Miss MaryV BMI /Warner-Tamerlane. BMI/EMI 
April. ASCAF^, HL/WBM. Hioo 53; RBH 15 

FAU INTO ME (Universal- MCA. ASCAP/ Ha lhana. 
ASCAP/WB. ASCAP/ Platinum Plow. ASCAP). WBM, CS 11; 
Hioo 63 

FAMILY PORTRAIT (Pink Panther, ASCAP/EMI Apnl. 

ASCAP/Scott Storch.ASCAP/TVT. ASCAP), HL Hioo 40 

FAMILY TREE (Chuck Wagon Gourmet. 
ASCAP/ Famous, ASCAP), HL/WBM, CS 33 

FEEl rr BOV (EMI Blackwood. BMI/TTw Waters Of 
N«arelh, BMI/EMI April. ASCAP/Ctiase Chad. ASCAP), 
HLR8H100 

FLOETtC (Jewel. ASCAP/Wells. ASCAP/ Universal, 
ASCAP/Jalcar. ASCAP/EMI April. ASCAP/Touched By \azi, 
ASCAP/Jay-Qui. ASCAP/ No Gravity. ASCAP). HL RBH 89 

FOCUS ICopyngbl Control] RBH B4 

FOREVER EVERYDAY (Sony .'ATV Cross Keys. 
ASCAP/Dfrvers Ed. ASCJtf/Worley World. ASCAP/Oevon-S 
Farm, ASCAPI. HL/WBM, CS 42 

FORGIVE (EMI Apnl, ASCAP /Tennessee Colonel. 
ASCAP/ICG, ASCAP/B-g T-actor. ASCAP/ke Trey, ASCAP). 
HL/WBM, C5i;;Hto0 95 

FROM THA CHU UUCH TO OA PALACE (My Own Chit. 
BMI ,' EM I Blackwood, BMI/The Waters Of NazarBt^ 
BMI/Chase Chad. ASCAP/EMI April, ASCAP/Zomba, 
BMI/R.Kclty. BMI). HL.'WBM. Hioo 87; RBH 35 

FUNNY (Divided, BMI/UnrversaL BMI/Smoobie, 
ASCAP/Leumelf, ASCAP] RBH 37 

-G- 

THE GAME OF LOVE (Keepin' It Real How "Bout You. 
BMI/Wamer-Tamertane, BMI/Future Furniture. 
ASCAP/EMI April. ASCAP). HL/WBM. HiOO S 

GANGSTA LOVIN' a^kln' Care Of Business. BMI) Hioo 
30; RBH 39 

GIMME THE UGHT (Dutty Rock. ASCAP/Black Shad- 
(Tw, BMI.'TWR. BMI/EMI April. ASCAP). HL Hioo 8; RBH 5 

GIRL TALK [Buttetman's Land, BMI/Gucci2Tn. 
ASCAP/Unrvprsal, ASCAP/Kandacy.ASCAP/Air Control, 
ASCAP/EMI April, ASCAP/U.N.I..ASCAP/Ma»!-HilL 
ASCAP/Smooth C. BMI/Songs Of Wiivlswpt Pacific, 
BMI/Grunge G.rl. ASCAP). HL/WBM. Hioo 28; RBH 23 

GOODffYE TO YOU (I'm With The BarvJ, ASCAP/WB. 
ASCAP). WBM. Mioo 61 

THE GOOD STUFF (BMG Songs, ASCAP/Mrs. LumFh 
kins Poodle, ASCAP /Warner-Tamerlane. BMI /Makeshift. 
AMI). HL/WBM. CS 20 

GOOD TIMES Clobete. ASCAP/EMI April ASCAP). HL 
Hioo 99 

GOTTA GH THRU THIS (Reverb, BMI /Unnersal, BMI) 
Hioo 31 

GROWING PAJNS (DO FT AGAIN) (EMI April. 
ASCAP/ludacris, ASCAP/P King, ASCAP/Copyright Con- 
trol/Warner-Tamerlane. BMO. HL/WBM, RBH 86 

GUESS WHAT (Zomba.BMI/R.Kelly BMO. WBM, RBH 

59 

-H- 

HALFCRAZY (Soulchltd, ASCAP/ Universal, 
ASCAP/ Nivrac Tyke. ASCAP/Tetra Gramnwlon, 
ASCAP/EMI-Unart Catalog. BMI/EMI April, 
ASCAP .'Touct^d By Ia«. ASCAP/Zomba, ASCAP/|an Mer- 
chant. A5CAPI. HL/WBM. RBH a7 

HASTA QUE VUELVAS [Peer Intl., BMI) LT 21 

HEAVEN (Irving. BMI.'Adams Communtcalions, 
BM^'Al-mo. ASCAP/Testatyme. ASCAP). HL Hioo*3 

HE IS (Spiders i Rice. ASCAP/jam Ctr^f. ASCAP] 
RBH 44 

HEY MA (Killa Cam, BMI/Next Level Groove. 
ASCAP/lobele. ASCAP/EMI April. ASCAP/Ubren, ASCAP). 
HLHioo 7; RBH 21 

HIT THE FREEWAY (The Waters Of Naiareth. BMI/EMI 
Blackwood. BMI/Donceno. ASCAP], HL Hioo 86; RBH 40 

H0V1 BABY (EMI A^ril. ASCAP/Carter Boys, 
ASCAP/F.0.8..ASCAP/ECAF, BMI/Sony/ATV Songs, BMI). 
HL RBH 76 

HOW YOU GONNA JKT LIKE THAT (Zovektlon. 
ASCAP/BMG Songs, ASCAP/Flrst Avenue, ASCAP/Demis 
Hot Songs, A5CAP/E Two. ASCAP/EMI April, ASCAP). HL 
RBH5S 



-I- 

I AM MME (Innocent BysUnder, ASCAf^ Htoo «6 
I BCUEVE (AciifT-Rose. BMI/Wrtte On Music, BMQ, HL 

CS55 

t CARE 4 U (Virginia Beach. ASCAP/Mass Confusion, 
ASCAP/WB. ASCAP/lrvlng. BMO. HL/WBM, HlOO 36; «BH 
10 

I'D LOVE TO LAY YOU DOWN (Music Oty Music. 
ASCAP/EMI AprilASCAP].HLCS 50 

I DROVE AU N»GKT (Sony/ATV Tunes, ASCAP), HL CS 

S4 

IF I COULD GO! (Angle Martinez. ASCAP/Mo Lovmg. 
ASCAP/Cyphercleff. ASCAP/ EMI Aprfl, ASCAP/UI 
MasielPs. BMQ, HL Hioo 38 

IGNTTKM (Zomba. BMI/R.Kelly, BMI). WBM. Hioo 66; 
RBH 16 

I lUST WANNA BE HAD (EMI April, ASCAP/DMn't Have 
To Be, ASCAP/Mosak. BMI/Hold Mck. BMO, HLCS 14; 
Hioo 70 

rM GOHKAGETCHA GOOD! (Unrwrsal -Songs Of Poly- 
Gram International. BMI/Loon Edw, BMI/Oul Of Pocket. 
ASCAP/Zomba. ASCAP). WBM. CS 9; Hioo 34 

I'M NOT BREAKIN' (CDB. BMI /Wooley Swamp. 
BMI/Careers-BMG. BMI,'Ungie. BMO. HLCS 30 

IN A LITTU WHIU (Gaje, BMI /Warner- Tameriane. 
BMI/C hunky Sfyl^. ASCAP/Seven Peaks. ASCAP), 
mfV/BM. H100S9 

I NEED A GIRL (PART TWO) (Marsky, BMI/|anlce 
Combs. BMI/EMI Blackwood. BMI/Juslin Combs. 
ASCAP/tMIAoril.ASCAP/Oonceno,ASCAP/HolHeat. 
ASCAP/lesse laye. ASCAP/Harmony Smart. BMI). HL 
Hioo 50 

IN THE NAME OF LOVE (Zomba, BMI/R.Kelly. BMQ. 
WBM, RBH 81 

1 SHOULD BE... (ADS Music Writers. ASCAP) RBH 27 

rru CO AWAY (March Family, BMI/Maleah. BMI/EMI 
Apn!, ASCAP,fSea Gayle. ASCAf^. HL CS 44 

I WANT MY BABY BACK (Sony/ATV Tree, BMI/Gold 
Watch. BMI/Wenonga. BMI/NE2, BMI). HL CS47 

I WISH YOU'D STAY (EMI April. ASCAP/Sea Gayte, 
ASCAP], HLCS 19 

-J- 

lENHY FROM THE BLOCK (Chocolate Factory 
ASCAP/Tunesmith, BMI/jaedon Christopher. 
ASCAP/Sony/ATVTune^, ASCAP /Nuyorican. 
BMI/Sony/ATV Songs, BMI/BMG Songs, ASCAP/Zomba, 
ASCAP/EMI Unan. BMI/EMI April, ASCAP/Justin Combs, 
ASCAP/lae'wons, ASCAP/PaniroV ASCAP). HL/WBM. 
Hioo 6; RBH 30 

K>HN |. BIANCHARD (Almo, ASCAP/Music Of 
Windswept. ASCAP/Songs Of Bud Dog. ASCAP), 
HL/WBM. CS4t 

-K- 

THE KETCHUP SONG (HEY HAH) (Sony/ATV Latin. 
BMI/Shakelown. BMO Hioo 89 

-L- 

LA CHKA SEXY (Flamingo, BMO LT 17 

LANDSUDE (Welsh Witch. BMI/Sony/ATV Tree. BMQ. 

HLCS 3; Hioo 16 

LA REINA DEL SUR (TH Edkiones. BMI) LT 12 

LA SALSA VIVE [Piloto, ASCAP/ Universal Muska. 
ASCAP ,'Sir George. ASCAP/WB. ASCAP) LT 22 

LAS VULS OaAMOfi (LGA. BMI) IT 23 

LATELY (BEEN DREAMIN* 'BOUT BABIES) (Designer, 
SESAC /Brentwood -Benson. SESAC/Songs Of Lehsem. 
SESAC/Regie Hamm. SESAC), HI. CS 46 

LH ME LIVE aank 1176. ASCAP/Money Mack. 
BMI/Bubba Gee. BMI/Noontime Tunes, BMl/Wamer- 
Tarrterlane, BMI /BUch Fountain, ASCAP/EMI April. 
ASCAP), HL/WBM. RBH 87 

UKE I LOVE YOU (Tennman Tunes. ASCAP/Zomba. 
ASCAP/EMI April, ASCAP/Chase Chad. ASCAP/The 
Waters or Na/arelh. BMI/EMI Blackwood. BMI). 
HL/WBM. Hioo 18; RBH 82 

LfTTU THINGS (Univerwl MCA. ASCAP /Universal. 
ASCAP/BiR Elk. ASCAP/Oon Williafns, BMI/GoW i Iron. 
ASCAP /Warner Tamerlane. BMI/Wang Out, 
BMI/Sony/ATV Songs. BMI/Key 2 My Heart. BM1/WB, 
ASCAP). HL,' WBM, Hioo 92; RBH 36 

LONESOME ROAD (Wamef-Tamerlane. BMI/1609 
Sorgs, ASCAP/ Music Of Windswept. ASCAP/ Chatawa, 
ASCAP), WBM. CS 58 

LOSE YOURSELf (Eight Mile Styte. BMI/Ensign, BMO. 
HL Hioo i; RBH 7 

A LOT OF THINGS DIFFERENT (Sony/ATV Tiv«, 
BMI/Mr. Bubba. BMI/AcuFf-Rose, BMI). HL CS t): Hioo 
74 

LOVE OF MY U FE (AN ODE TO HtP HOP) (Ugrrwe. 
ASCAP/Uriiversal-PolyGrani Inlematiorul. ASCAP/BMG 
Songs, ASCAP/Otvine Pimp. ASCAP/Tribes Of Kedai, 
ASCAP/Jake a The Phatman. ASCAP/Unrversal. 
ASCAP/)ajapo. ASCAP/Songs Of Universal. BMI/Sense- 
less. BMI/Fo* Film, BMI/TCF. ASCAP). HL/WBM. Hioo 13; 
RBH 3 

THE LUCKIEST MAN IN THE WORLD (Chiysalts. 
ASCAP/Silwf 703. ASCAP/Univcrsal ASCAP/Lanarit Vil- 
lage Tunes, ASCAP), WBM, CS 53 

LUV U BETTER (U Cool J, ASCAP/ Sony /ATV Tunes, 
ASCAP/Chase Chad, ASCAP/EMI April. ASCAP/The 
Waters Of Na^arelK BMI/EMI Blackwood. BMO. HL Hioo 
4: RBH 3 

-M- 

MADE YOU LOOK (HI Will. ASCAP/Zomba. ASCAP/EMI 
April, ASCAP/Sataam RemI, ASCAP), HL/WBM. RBH 32 

MAKErrOAPCrZiah's.BMI/DuttyNigga. 
ASCAP/Cyphercleff. ASCAP/EMI ApriL ASCAP). HL H»oo 
88; RBH 29 

MAN TO MAN [Sony/ATV Tree. BMI /Magic Knee. 

BMI), HL.CS 23 

A MEMORY UKE TM GONNA BE (Cousin Mike, 
BM l/Mu^ra^. BM I), WBM, CS 38 

MEMTIROSO (EMI April. ASCAP/Enrique Igtesias. 
ASCAP 1' Hey Chubby. ASCAP) LT 33 

Ml DERROTA (Edimonsa. ASCAP] LT 46 

MISS YOU INaki-d Under My CMties. 
ASCAP/Chrysalis. ASCAP/October Pghth. BMI/Noontime 
Tunes. BMI /Warner Tamerlane. BMI). WBIM. Hioo SS; RBH 
19 

A MOMENT UKE THIS (BMG Scandinavia. 
STIM/Sony/ ATV Timber, SESAC/Sory/ATV Tree. BMO. HL 

Hioo 32 

MORE TFIAN A WOMAN (Eddie F.. ASCAP/Shway^ 
ASCAP/WB, ASCAP/I Want My Daddy^ Reconls. 
ASCAP/lahQae lornts. SESAC/Southem Boy. ASCAP). 
WBM. RBH 66 

MOVE B*"H (Ludaals. ASCAP/EMI April. 
ASCAP/Block Off Broad. BMI/The BrakJs. ASCAP/Zomba. 
ASCAP/Copyrlght ControO, Ht/WBM. RBH 31 

MULTIPLY (Hennessey For Everyone, BMI/VOCO. 
BMI/Alexrj, BMI/EMI Blackwood. BMI/EMI April. 
ASCAP), HL RBH 43 



MY OLD MAN (Mike Curb, BMI/Dtamond Storm. 
BMI Curb. ASCAP). WBM. CS 39 

MY TOWN (Singte Track. BMI/Gott^weable, 
BMI/Sonss Ot Windswept Pacifk., BMI). WBM.CS 6: Hioo 
46 

-N- 

NEXT BIG THING (Vinnie Mae. BMI/Chad tensm, 
BMl/StainvavToBitnn^. BMI/Sof^ Of Windswept Padt- 
ic. BMI/Unle Blue Bon. ASCAP), WBM. CS 36 

MO imiNG GO (Greensleeves. PRS) RBH 46 

HO ME EHSENASTE (Wortd Deep, BMI/Sony/ATV 
Latin. BM1/Btueplatinum.ASCAP/Sonv/ATVOiKOS. 
ASCAP] LT 11 

NO QUE NO (Rodali. BMO LT 32 

NOTHtN- (Off Da Vet/abulb. BMI/The Waters Of 
Nazareth, BMl.'EMl Blackwood. BMI/Chase Chad, 
ASCAP/EMI April, ASCAP/Sqursh Moth. BMl/Wamer- 
Tamerlane. BMI). HL/WBM, RBH 42 

NOTHINS FREE (TVT, ASCAP) RBH 74 

-O- 

OH YEAH! [Money Mack. BMO Hioo jy. RBH 31 

OH A MISSKM (WB. ASCAP/ Beechtrce. ASCAP/Old 
Despefados.ASCAP/NjD. ASCAP), WBM.CS 2B 

ONE DAY CLOSER TO YOU (EMI Fuil Keel. 
ASCAP/BlakemoreAvenue.ASCAP/April Blue, 
ASCAP/Oannasongs. BMI/Ens>gn. BMI/EMI April. 
ASCAP). HL, CS 17 

ONE LAST BREATH (Tremonti. BMI/Stapp, 
BMI/Dv«igh1 Frye. BMO Hioo 15 

ONE MAN Hank 1176. ASCAP/Black Founuin. 
ASCAP/EMI April. ASCAP). HL RBH 73 

ONE OF THOSE DAYS (Shek'em Down, BMI/Wico 
South, ASCAP/Buttaphly 2phly Mu»c. ASCAP/Classk 
Music South. ASCAP/Music Of Mndswept. ASCAP/DAS.. 
ASCAP/Ground Breaking. ASCAP/Sony/ATV Tunes, 
ASCAP/Bovina, ASCAP/EMI April, ASCAP), HL/WBM. 
Hioo 94; RBH 38 

ORDINARY DAY (Songs Of Universal. BMI/Rosasham. 
BMI), WBM, Hioo 78 

-P- 

PARADISE ai Cool |, ASCAP/Sony/ATV Tunes, 
ASCAP/ENOT,ASCAP/EKOP,BMI/Sor*y/ATV Songs. 
6MI/Mi Suh. ASCAP/Third Palm, BMI/Jobur. BMl/Top 
Bound, BMI). HLRB>i S8 

PERDOHAME Ml AMOR [Seg Son, BMQ LT 9 

PICTURE (Thirty Two Mile. BMI/Wamer-lMnerlane, 
BM0.WBM.CS£|8; H1OD91 

THE PLEDGE (Auretius. ASCAP/D) lot, BMI/Blunts. 
Guns And Funs. ASCAP /Pookietoots. ASCAP) RBH 78 

PO* FOIXS (Nappy Roots, BMI/Tarpo. ASCAP) Hioo 
32; RBH 22 

POR MAS QUE INTENTD (Kike Santander, BMI] LT 29 
PRACTICE UFE (Sony/ATV Tree, BMI/Mo Fu27y tXe. 

ASCAP/Farr»ous. ASCAP/Almo, BMI). HL CS 35 

PRAYER (Mother Culture. ASCAP/WB. ASCAP). WBM, 

Hioo 60 

a. PROBl£MA (Sony/ATV OiKOS. ASCAP/Arjona 
Musical. ASCAP) LT 2 

-Q- 

QUE BONfTA PAREIA (Vander. ASCAP/ Edimusa. 
ASCAP) LT 4B 

QUE DIOS S£ APIADE DE Ml (PiLMo. ASCAP/ Universal 
Musk a. A,Sf AP] LT (.9 

QUEDO TRISTE ELfACAL (Maifre. BMI) LT 41 

QUE ME QUEDES TU (Aniwi. BMI/Sony/ATV Latin. 
BMI/ F.LRP^ BMI/Sonido AluLsdo. BMO LT 4s 

QU1ZAS (EMI April. ASCAP/Enrique Iglesias. 
ASCAP/ApolUnaire, BMI/EMI Blackwood. BMO LT 28 

-R- 

RAINING ON SUNDAY (Almo. ASCAP/Origlnal Bliss. 
ASCAP/Unrversal-PolvGrani International. ASCAP/St. 
Mien, ASCAP), ML CS 57 

REACT (Erick Sermon, ASCAP/Zomba. ASCAP/ FivAy 
Noble. ASCAP/WB, ASCAP/F.O.B.. ASCAP), WBM. Hioo 
41; REIH 14 

THE RED (Loeffter, ASCAP) HiOO 77 

RED RAG TOP CAcuFf-Rose, BMI/Sony/ATV Songs. 
BMI). HLCS 7: Hioo 47 

RELAX YOUR MIND (Brown Lace. BMI/Hltco. 
BMI/Songs Of Windswept Pacific BMI/Penn. State, 
BMl/Urban Legends. BMI/WorW Of Flowers, ASCAP/HrIco 
South. ASCAP/Music Of Windswept. ASCAP/Pinnaele 
Songs. ASCAP/Famous. ASCAP/lobele. ASCAP/EMI April. 
ASCAP). HL RBH 88 

ROCK fT [One Up, BMI) RBH 9^ 

ROCK THE PARTY (Big T-Rock. BMI/Marsk)i BMI/Jan- 
ice Combs. BMI/EMI Blackwood. BMI/EMI April. 
ASCAP/fustin Combs. ASCAP/Hot Heat. ASCAF). HL Htoo 
82; RBH 28 

RUB ME THE RtGHTWAY (Curb. ASCAP/Blue Tattoo. 
ASCAP/Sixteen Stars, BMI/)ohn Ramey, BMI), HL/WBM. 
CS56 

-S- 

SATISFACTION (WB. ASCAP/Ain'l Nuthin' Goin' On But 
Funking, ASCAP/Universal. ASCAP/Blondie Rockwell, 
ASCAP). WBM, Hioo 62; RBH 24 

SHE KATES ME (WB. ASCAP/Puddle Of Music. 
ASCAP/Slereo Supersonic. ASCAP). WBM. Hioo lo 

SHEIi LEAVE YOU WITH A SMILE [Cal IV. 
ASCAP/ljrga Vlst^. ASCAP/Sony/ATV Tree, BMI/BigVel' 
low Dog. BMl|. HL CS ij: Hioo 33 

SKK OF BEING LONELY (Kuntry Slkn, BMI/Two Four 
Fifteen, BMI/Bubba Gee. BMI/Noontime Tunes, 
BMI/Prtdc And joy. BMI/Black Toney Montana's. 
BMl'Warner Tamerljne, BMI), WBM. HBH ^9 

SINGLE FOR THE REST OF MY UFE (State 01 Mind 
Mu7ik.ASCAP/h-t<o South. ASCAP/Muwc Of Windswept. 
ASCAP/Kandacy; ASCAP /Air Control, ASCAP/EMI April. 
ASCAP/L Boyd, ASCAP/CSilts, ASCAP). HL/WBM. Hioo 
71: RBH 62 

SI NO ES1AS (Rubet. ASCAP/ Universal Musica. 
ASCAP/2000Amor.ASCAP/Universal-PotvGrwn Latin, 
ASCAP) LT 16 

SI HO FUERA POR TI (Estefan. ASCAP] LT 1,3 

51 TUVIERA QUE ELEGIR (Hecho A Mano, ASCAP/EMI 
April. ASCAP/Songs Ot Castillo. BMI/Unlversal-Muska 
Unica. 6MI)LT8 

SKBER BOI (Almo, ASCAP /Avril Lavigne, 
ASCAP/Wamer-TamerianE. BMI.'Holtylodge, BMI/Rain- 
bow Fish. BMI/Mr. Spock. BMl/WB. ASCAP/Tix, 
ASCAP/Ferry HilL ASCAP), HL/WBM, Hioo 17 

SKILLS (m Kid. ASCAP/EMI April. ASCAP/Gifled Peari. 
ASCAP). HL RBH 9A 

SOMEBODY UKE YOU (Cobum, BMI/Ten Ten. 
BMl/WB. ASCAP.'Dylan Jackson, ASCAP). WBM. CS 2; 
Hioo 25 

SOMEONE TO LOVE YOU (Con Tinani, BMI/Sony/ATV 
Songs. BMI). HL RBH 50 

SOMETHING (EMI Blackwood. BMO, HU Hioo Bo 

SOMEWHERE OUTTHERE (Under Zenith, 
SOCAN /Sony/ATV Canada. SOCAN), HL Hioo 72 

SPIN (G-Chilk. BMI /Songs or DreamWorks. 
BMI^Anielk). BMI/EMI Blackwood. BMI). CLM/HL HlOO 
84 

STARRY EYED SURPRISE (friute. BMI/Unrversal UK. 
ASCAP/Shifty ShelL ASCAP/EMI April. ASCAP/Cariin. 
ASCAP/WB. ASCAP/Warner-Twnertane. BMO. HLH10083 



STINGY (W.B.M. Musk. SESAC /Babybo/S LAlle, 
StSAC .'NoorHime South. SESAC/Black Baby. 
SESAC/lasonS lyrics. SESAC /Chrysalis, ASCAP/Naked 
Under My Clothes. ASCAP). WBM. Hioo «; RBH 13 

STOLE (BMG Songs. ASCAP/Little Cngine, ASCAP, Big 
Caboose. ASCAP/EMI ApriL ASCAP/Sonk Graffiti. ASCAW. 
HLHioo 27: RBH 60 

THE STREETS [Base Pipe, ASCAP/Scott StonJi, 
ASCAP/TVT. ASCAP/Nate Dogg. BMfl HiOO 8l; RBH 45 

STRONG ENOUGH TO BE YOUR MAN (Post Oak, BMO 
CS15 

SUENA [Ser-Ca. BMO LT 7 

-T- 

TAKE YOU HOME [Media Noche. ASCAP/UI MasieLfs, 
BMI/Dade Co. Project Music BMI/bsy & Nemo Tunes, 
ASCAP) RBH 93 

TALKIN'TD ME (Damridi. BMI/EMI Blackwood, BMO 
RBH 26 

TE AMO TANTO (lideres. ASCAP) LT 39 

TE SOLTE LA RIENDA (BMG. BMI) LT 24 

TE VAS (Rubet. ASCAP/ Universal Musica, 
ASCAP/2oooAmof,ASCAP/Unrversal-Pot¥Gram Lalhw 
ASCAP) LT 31 

THERE'S NO UMIT (Deanaling. ASCAP/PB). 
ASCAP ^Wampr-Iameriar>e. BMI), WBM, CS 34 

THESE DAYS (Gottahaveable, BMI/Songs Of 
Wirx)sw«K Pacific. BMI/Sony/ATVTree.BMI/SongsOl 
Terecel. BMI/Rondor. PRS/lnring. BMO. HL/WBM. CS 1; 
Hioo 26 

THIS IS MY FWTY (Deserl Stonn. BMI) RBH 70 
A THOUSAND MILES [Songs Of Universal. 

BMI/Rosasham. BMI), WBM. Hioo 42 

THUG HOUDAY (First N' Gold, BMI/Trick N* Rick. 

BMI/FNG 7c,. BMI/Who Wrote That Music. BMl/Jutcy 

Tym*. ASCAP/EMI ApriL ASCAP/Air Control. ASCAf^, HL 

RBH 67 

THUG LOVir (Slavery^ BMI/Songs 01 Universal. 
BMI/DI Uv. BMI/Soldierz Touch. ASCAP/Black BulL 
ASCAP/fobete. ASCAP/EMI Apr«, ASCAP), HL Hioo 57; 
RBH 17 

THUGZ MANSION (Universal, ASCAP/Black Hipsanic. 
ASCAP/BMG Songs, ASCAP/Aurdius. ASCAP/Tappy 
Whyle's.BMI) RBH 34 

THiHT WHIPS (LP Boyi. BMf) RBH 79 

TIL NOTHING COMES BETWEEN US [Curb Congrega- 
tion. SESAC/Monkids, SESAC /Ul-Stratton, SESAC/ Hope- 
N-CjL BMI/ Rebecca Marshall, ASCAP). HLCS 21 

TINY DANaR (Untversal-Songs Of PolyGram Interna- 
tlon.)l. BM0C5 59 

TODO Ml AMOR (THE ONE YOU LOVE] (Songs Of Uni- 
versal. BMl/Macadoo. BMI/Sony/ATV Songs. BMI/Songs 
OfTcrecel, BMDLTiQ 

TONIGHT I'M GONNA LH GO (Zomba. 
ASCAP/Hikeeya. ASCAP/Dunn Ruff Muiique. 
ASCAP/ AcufT Rose, BMI/Wamper- Tamerlane. BMI/TTiah"s, 
BMI/Ramp, BMI/Kllla 4. ASCAP/Dutty Hlgga. ASCA^. HL 
RBH 91 

TRADE IT AU (EMI April. ASCAP/Them Danm Twins, 
ASCAP/D. Brasco. ASCAP/Desert Storm, BMI/Mr. Manat- 
ti. BMIl' EMI Blackwood. BMI/Duro. BMI/Air ControL 
ASCAP). HUH10093 

T\J FORMA DE 5ER CUMBU (Copyrfght ControQ LT 26 

TU NO SOSPECHA5 C^^ntura. ASCAP) LT 27 

TU SABES BIEN (Don Cat. ASCAP) LT 30 

-U- 

UNDERNEATH fT ALL (World Of The Dolphin, 

ASCAP/Unr.«rsal.ASCAP/EligiWe. ASCAP/BMG Songs. 

ASCAP). HL.'WBM, HlOO 3 

UNUSUALLY UNUSUAL [WB, ASCAP), WBIM. CS a 
UP a DOWN (IN a OUT) (Deborah Cox. BMI/EMI 

Blackwood. BMI/EMI ApriL ASCAP/ Flyte Tyme. 

ASCAP/Minneapolis Guys. ASCAP/|i Branda. ASCAP/Who 

Knows, BMO.HU RBH 92 

-V- 

VIRGIHfTY (Hotting HIU, SESAC/Young Fiarw, 
SESAC/Put It Down. SESAC/Notting Dale, ASCAP/T. Scott 
Style, SESAC] RBH 98 

VUCU MUY ALTO (Wortd Deep. BMI /Sony/ATV Latin. 
BMI) LT i8 

-W- 

WAITW- FOR THE Dl (Pen Skilb, BMI/lazzmen, 
BMl/Wamer-Ttmertane, BMI/Houdah, BMl/Zomba. BMO, 
WBM, RBH 77 

WATTIN'ONfOE [MAS Venture. BMl/Mlsterssippl. 
BMO CS 32 

WAKE UP (Divine Mill, ASCAP/WB. ASCAP/Rngat 
Goal. ASCAP/Nate Dogg. BMI/Lbatastin, ASCAP/EMI 
AprIL ASCAP/Warren G. ASCAP/ National League. 
ASCAP/Stone City; ASCAP/Mtume, BMI/UnrwrsaL BMI). 
HL/WBM. RBH 63 

WANKSTA [221, ASCAP/Hidden Scrolls. ASCAP/50 
Cent. ASCAP) HlOO 68. RBH iB 

THE WAY WE BAU (Lucky, BMO RBH 75 

WHAT A BEAUTIFUL DAY [Mark Hyfoner. ASCAP/Uni- 
versjl. ASCAP/ Lanark Village Tunes, ASCAP). WBM. CS 49 

WHAT WE DO (EfartOOee.ASCAP/F.O.B.. 
ASCAP/Carter Boys. ASCAP/Shakur « D«n, ASCAP/HrIco 
Soult>.ASCAP,'Unichappell.BMI/Alexscar, BMI/EMI ApriL 
ASCAP), HL RBH 61 

WHAT WE'RE GONNA DO ABOUT IT [Mosaic BMI/EMI 
April, ASCAP/Sea Gayle. ASCAP). HL CS43 

WHEN I'M GONE (Escalawpa, BMI/Songs Of Ontm 
sal. BMI) HlOO 6s 

WHEN THE LAST TIME (Terradome, ASCAP/GenMare. 
ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood. 
BMI/Chase Chad. ASCAP/EMI April. ASCAF^, HL Hioo 3ti 
RBH 9 

WHEN THE UGHTS GO DOWN (Songs O* Windswept 

Pacific. BM l/Gonahaveabte. BMI/BMG Songs. 
ASCAPi'Mrs, Lumpkifis Poodle. ASCAP/ UniversaL 
ASCAP .'MemphislD. ASCAP). HL CS45 

WHERE WOULD YOU BE (Castle Street. ASCAP/Mf. 
Noise. BMl/We Make Music. BM I /Wamer- Tameriane, 
BMI]. WBM, CS l«;Hi0O9O 

WHO'S YOUR DADOYT aokeco Tunes. BMO CS 5; 
Hioo 35 

WHY I LOVE YOU (Kharalroy: ASCAP/Nine Houses, 
ASCAP/Strange Motel. ASCAP/Oavid McPhersongs, BMI), 
HLRBH^J 

WORK IN PROGRESS (EMI April, ASCAP/Tri-angets, 
ASCAP), HL CS 8; Hioo 64 

WORK IT (Mass Confusion. ASCAP/Virginia Beac^ 
ASCAP/WB. ASCAP). WBM, Hioo 2; RBH i 

-Y- 

YOU CANT HIDE BEAUTIFUL (Ughts Of Denver, 
ASCAP.' Famous. ASCAP.'Mustc Of Windswept. 
ASCAP; Songs Of Bud Dog, ASCAP). HL/WBM. CS 22 

YOU KNOW YOU'RE RIGHT (End Of Music BMI/EMI 
Virgin Songs. BMI), HL Hioo 45 

YOUR BODY IS A WONDERLAND (Specific Harm, 
ASCAP). CLM. Htoo 29 

Y TU TI VAS [WB. ASCAP) LT 13 

-Z- 

THE ZEPHYR SONG (Uoebeloblwne. BMI/WamM- 
Tamerian.. BMI], Hl/WSM, Hioo 49 
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1 .7 Million Americans Interact Weekly. 
Over 2.6 Million Ploys a Week and Climbing... 



SONG NAME label miE 


ARTIST 


This 
Week 


Lost 
Week 


2Wks 
Ago 














PICTURE (FEAT SHERYL CROW) ahantic 


KID ROCK 


1 


3 


3 


6 


COWBOY ATIANTIC 


KID ROCK 


2 


1 


1 


152 


HOW YOU REMIND ME KKEfiUNNER 


NCKELBACK 


3 


2 


2 


41 


!N THE END EARNER BOOS 


LINKIN PARK 


4 


4 


4 


30 


ONIY GOD KNO'//S WHY ATLANTIC 


KID ROCK 


5 


5 


5 


124 


HOTEL CALIFORNIA (LIVE) GEFfEN RECORDS 


EAGLES 


6 


7 


6 


67 


WTH ARMS WIDE OPEN VMNO UP 


CREED 


7 


6 


7 


147 


YOU SHOOK ME AU NIGHT LONG AICO 


AC/DC 


8 


8 


9 


68 


SMOOTH (FEAT ROB THOMAS) ARISTA 


SANTANA 


9 


9 


8 


153 


SWEET HOME AUBMUft MM 


LYNYRDSKYNYRD 


10 


10 




37 












GET THE PARTY STARTED AKIA 


PINK 


1 


1 


1 


36 


JUST LIKE A PILL ARBTA 


PINK 


2 


2 


2 


6 


MUSIC MWERICK 


MADONNA 


3 


4 


3 


95 


LANDSLIDE RfPRISt 


FLEETWOOD MAC 


4 


6 


7 


144 


BtUEVt WARNER BROS 


CHER 


5 


3 


4 


204 


DON'T SPEAK trauma 


NO DOUBT 


6 


5 


5 


124 


DANaNG QUEEN POIVDOR 


ABBA 


7 


7 


6 


196 


HELLAGOOO NTERSCOFf 


NO DOUBI 


8 


9 


9 


9 


IF 1 HAD S1000000 REPRISE BARENAKED LADIES 


9 


8 


8 


56 


DONT LET ME GET ME arista 


PINK 


10 


10 


10 


18 


r&b/rap 










IT WASNT ME (FEAT RiaRDO DUCENT; u^^ 


SHAGGY 


1 


1 


1 


66 


LET S GET IT ON MOTOWN 


MARVIN GAYE 


2 


2 


2 


228 


CLEANIN OUT MY CLOSET AFTERMAIH RtOORES 
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Touring Biz 
Awaits Rap 
Boom 

Continued from page I 

list of lop 10 grossing tours and must 
rely heavily on creative p;ickaging to 
take a tour to arenas or large 
amphitheaters. Top performers in the 
genre — including Nelly. Dr. Dre. 
Snoop Dogfi. DMX. Jay-Z. Ja Rule, 
and Busta Rhymes — must have 
strong supporting casts to average 
10.000 people per night. That was 
even the case this summer with 
Eminem, the genre's biggest star, who 
was backed on his .^nger Manage- 
ment tour by Ludacris. Papa Roach. 
Xzibit, and the X-Ecutioners on an 
outing that gro.ssed more than $14 
million and averaged a healthy 14.651 
per-show attendance. 

Noting Eminem has increased in 
stature with his Hollywood break- 
through as the star of the hit film 8 
Mile. Smith says. "He could do an 
arena tour right now and sell out 
every damn one of em. " 

But Smith and others see Emi- 
nem a.s an anomaly. "Eminem is the 
exception to the rule." Smith says. 
" A,' he's a white rapper, and h,' he's 
king of the world right now. He's a 
little different in that his audience 
i.s more white, and as a result, 
there's more money in the pool to 
draw from." 

Cara Lewis. Eminem's New 
York-based agent at the William 
Morris Agency, points out that her 
client is no overnight success. 
Lewis says. "Eminem did four or 
five tours developing." 

The work has paid off. "Anger 
Management did over 17,000 paid 
and set a venue-attendance record 
at Fiddler's Green |in Denver)." 
Miller says. "Ozzfest was in town the 
same night at Pepsi Center, and I 
know our attendance was better." 

Although Eminem may not be 
typical, his success bodes well for 
rap touring's move to the main- 
stream. "It all depends on what 
your expectations are." Lewis .says. 
"Jurassic ^ and the R(H>ts |for exam- 
ple] are doing great right now, play- 
ing 1,000- to 2,500- [capacity ven- 
ues]. There are plenty of acts in the 
pipeline. The future is bright as 
long as artists continue to come out 
with innovative music and the 
packages are creatively put togeth- 
er and price-sensitive. It's about 
smart booking." 

Most agree that rap is in many 
ways a unique touring animal. ""It is 
a \ery fragile market — one you have 
to handle with kid gloves to a certain 
extent," Miller .says. "A lot of conven- 
tional rules to our business don't 
really apply to the urban market." 

RETAIL VS. BOX OFFICE 

An ongoing conundrum for the 
hip-hop market is why the genre 
routinely turns out platinum sellers 
and cannot realize similar success at 
the box office. "There are so many 
answers to that question." Lewis 



.says. ""Sometimes an artist sells a 
million records and nobody cares, 
[because] there's no audience devel- 
oped around him. 

"Sometimes it's production val- 
ues, videos, ticket prices," she con- 
tinues. "There are many reasons 
why someone won't spend $50 for 
an arena ticket or $35 to sit on top 
[at a shed]. You can see anything on 
TV now, and sometimes the produc- 
tion values [live] don't match what's 
on the screen." 

Clearly, cultural, geographic, and 
economic factors are at work. "When 
N Sync or Britney or other pop acts 
go out on tour, they work pretty 
much everywhere," Casey says. 




"Nelly sells 8 million records, but his 
tour only works in major markets. 
So even if he sells a lot of records in 
Evansville. Ind.. or Springfield. III., 
we don't get there. " 

So why doesn't rap play Peoria? 
Casey says, "Sometimes there is not 
enough desire to go into tertiaries 
when they can't take as much mon- 
ey out [of the market] as they do in 
the majors, or the audience doesn't 



come out in sufficient numbers to 
justify the guarantees." 

The right venue is as important 
as the right market. "A lot of acts 
just go for the money." Lewis says. 
"When you go for the money, you 
always end up with less. There's a 
way to take more money out in the 
right situation. Ludacris is doing 
huge business, but he's strategi- 
cally booked. You have to do mar- 
ket re.search." 

Miller also contends it is often a 
money issue. "A lot of these artists 
make so much money on the record- 
ing end that it's hard to get them 
motivated to go out on the road and 
perform live. Some of these artists 
are motivated by money first and 
foremost: they set the bar high and 
have unrealistic expectations. " 

RAP'S BAD REP 

Deserved or not, live rap music 
remains plagued by a negative per- 
ception, mostly regarding violence 
associated with rap shows. "That's a 
huge myth." Casey says. "I've been 
doing these shows for 20-some 
years, probably 90% of all arena- 
level hip-hop/rap/urban tours, and 
in the audience, in the building, I 
can't remember one incident. 1 
think maybe there was one at a 
Bobby Brown show in Norfolk back 
in the '80s. " 

Still, the image persists. "I'm 
amazed today when people call me. 
concerned about a Snoop show," 
Smith says. "He does 100 concerts 
a year without incident. How many 
safe shows does he have to get 
under his belt before that percep- 
tion goes away?" 

HOB senior VP of Entertainment 



Kevin Morrow, who books ""tons" of 
rap talent into HOB clubs, .says, "'The 
old notion that every rap kid has a 
gun is such bullshit. They're just 
there for the music. I don't think 
we've ever had any gun incidents at 
any of our clubs with a rap show." 

Ca.sey .says there is "no question" 
the image affects ticket sales. Citing 
recent media reports of violence 
related to Nelly and Usher shows 
that occurred hours after the con- 
certs, away from the venues, Ca-sey 
admits. " If I m a parent and my kid's 
telling me he wants to go to a hip- 
hop show and I'm not educated on 
it. I've got to think twice. Unfortu- 
nately, these misconceptions haven't 
been overcome." 

Rap's backstage rep is also some- 
what dubious, and as a rap promot- 
er. Miller says. "I've never had an 
incident, but 1 have had conflicts 
with artists and come close to get- 
ting my ass kicked a couple of 
times. Sometimes these guys come 
in, they're the big stars, and it's like 
it's their way or the highway. The 
way 1 look at it is. I'm the one pay- 
ing the money, so it's my way or the 
highway. At the end of the day. I'm 
a skinny white kid who would get 
his ass kicked. Most people are cool, 
and I've never had a problem with 
anybody who's anybody." 

Obstacles aside, most agree that 
rap touring is poised to have a 
growing impact on the touring 
landscape. In recent years, there 
have been some notable winners. 
The Hard Knock Life tour in 1999. 
featuring Jay-Z. DMX. Method 
Man. and Redman, grossed $11 
million and drew 381,845 from 37 
shows. The Ruff Ryders/Cash Mon- 



ey tour with DMX. Juvenile, Eve, 
Lil' Wayne, and others in 2000 
grossed $12.4 million and drew 
283.273; 2000's Up in Smoke tour, 
with Dr. Dre, Snoop Dogg. Em- 
inem, and others, grossed $22.2 
million and drew 525.753. 

In addition to Eminem's Anger 
Management, this year Nelly took in 
$7 million and drew 360,000 from 
27 shows; the Sprite Liquid Mix 
tour with Jay-Z, 311, Hoobastank, 
N*E*R*I), and Nappy Roots grossed 
$3.3 million from only 15 shows, 
and the Smukin' Groove tour with 
OutKast, Lauryn Hill, the Roots. 
Jurassic 5. and others grossed $3.2 
million from only 14 shows. 




MORROW 



What's more, careers are being sus- 
tained. "The great part about where 
we are now compared to the recent 
past is we have artists with legs." 
Casey says. "Jay-Z. Ja Rule, those Cash 
Money guys out of New Orleans keep 
developing and developing. They're 
going to be around a while." 

Smith also thinks rap touring is 
ready for a breakthrough. " Hip-hop 
started off so poorly, to me every 
month that goes by people are more 
open to it. Look at the success of 
Hard Knock and Up in Smoke — 
these tours were large, well-oiled 
machines that did business night 
after night without incident. That 
should be the example." 

There is no doubt that rap long 
ago exceeded urban boundaries. "At 
one point, rap was primarily a black 
thing; now there are just as many 
Hispanic and white kids [among rap 
fansj." Morrow .says. "It has really 
evolved. You go to a rap show now, 
the ethnicity of the crowd is so 
diverse. Like any other show, you 
get the right bands, you can make 
money with it." 

"Denver has about a 4% African- 
American population, and I've had 
a very good batting average with 
urban music and rap," Miller says. 
" It's suburban kids and a lot of His- 
panics here. " 

And elsewhere. "Suburban kids 
are coming to these shows." Casey 
says. " Depending on the market, the 
audience mix on a good hip-hop 
tour is 60-40 black-to-white. That's 
a real good mix." 

Lewis — who cites Gangstarr. the 
Roots. Common. Missy "Misde- 
meanor" Elliott. Busta Rhymes. 
Brian McKnight. Ludacris. Mya. and 
Erykah Badu as potential winners 
next year — stresses, "I'm bullish, 
but I'm careful." 

According to Smith. "The record- 
buying public has absolutely said 
this is a force to be reckoned with, 
and live music is next." 



Indie Rappers Talce Grassroots Approacli 

Package Tours Hit Small Marfcefs On Road To Bigger Venues, Audiences 



BY MoiRA Mccormick 

A pair of recently ccmcluded package tours by 
prominent underground hip-hop acts on independ- 
ent labels offers proof that a grassroots approach is a 
powerful means of building an audience. 

The two labels. Minneapolis' Rhyme Sayers Enter- 
tainment and New York-based 
Definitive Jux. are home to 
some of the most highly 
regarded indie artists in the 
hip-hop arena. With minimal 
exposure on the airwaves. 
Rhyme Sayers act Atmosphere 
and such Definitive Jux artists 
as MC El-Pand Mr. I.if have 
packed clubs during the past 
three months. 

.San Francisco's Kork Agency 
booked the Atmosphere tour, 
which consisted of an exhaustive 
62 performances in 72 day.^ 
(Sept. 9-Nov. 17) that hit "just 
about every notable city in 
North /Vnerica." according to a spokeswoman for Biz 3. 
the Chicago-based publicity firm that worked on both 
tours. Chicago talent agency the Billions Corp. booked 
Definitive Jux's Revenge of the Robots tour, which ran 
Sept. I9-0ct. 19 and featured El-P. Mr. Lif. KJD2. DJ 
Fakts One. and Cage & Copywrite. " These package tours 
are very effective. " .says Billions Corp. owner Boche Bil- 
lions, who advocates back-end deals with promoters ".so 
you don't put too much risk on their shoulders. " 

Slug. Atmosphere's MC. was accompanied onstage 




by fellow MC Blueprint and DJ .Mr. Uibbs; the tour also 
featured Brother Ali. DJ BKl. Murs (of Living Leg- 
ends), the Opus, and DeeJayBird. (The Rhyme Sayers 
and Definitive Jux artists frequently collaborate and 
go on the road with each other; last spring, the Defin- 
itive Jux Fantastic Damage tour, with El-P and Mr. Lif, 
also featured Rhyme Sayers i)Js 
.Abilities and Eyedea.l 

Atmosphere's most recent 
album. QhIUh'CS I'gly. debuted 
at No. I on the hilihixml Heat- 
seekers chart June 2J) — a direct 
result. Slug says, of .Mmosphere's 
having been "louring this inten- 
sively for five, six years." 

He says audiences have built 
1 1 1 n >ugh tile years from ".50 to 75 
1 ")( I" to Atmosphere's current 
1 ' " H i-plus crowds — e\'en in sec- 
ondary markets like Albuquer- 
que. N.M. "Kork Booking has a 
good handle on us and the types 
of venues we do well in — dirty, 
nasty rock venues." Slug says, adding with surprise. "We 
got .500 people in Missoula. Montana, on a weeknighl. It's 
word-of-mouth, and it's surreal." 

DefinitKe Jux COO/ccwAvner (with CEO El-Pl .\maechi 
concurs that frequent, strategic touring is es.sential for 
the success of indie hip hop acts, " On the Revenge of the 
Robots tour, we went to places we've never been before, 
like Ann Arbor. Mich., and Portland. Ore.." he says. "Tlie 
tertiary" markets can make the difference. The only way 
to get to the kids is by going to them." 
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RCA & J: YEAR-TO-DATE SALES 
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CURRENT CHARTING ALBUMS 
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11,000 
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Artist & Title 



1. Christina Agullera, Stripped 

2. Rod Stewart, It Had to Be You .. . Tlie Great American Songlmok 

3. Elvis Presley. Elvis 30 *1 Hits 

4. 0-Town, 02 

5. David Cray. A New Day at Midnight 

6. Dave I'latthews Band. Live at Folsom Field Boulder Colorado 

7. Foo Fighters, One by One 

8. Soundtrack. American Idol: Greatest Moments 

9. Deborah Cox, 77ie Morning After 
10. Heather Hcadley, This Is Who I Am 



Source: Nielsen SoundScan. 

Charts do not include titles released by RCA Label Croup Nashville, which outgoing RCA Music Croup (RMC) chairman Bob Jamicson oversaw. 
Incoming RMC chaimian Qive Davis will only oversee RCA and J Records. 
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Davis In 
As New 
RCA Chief 

Contiiiued trom page I 

and [former RCA president Jack 
Rovner] were very Instrumental in 
believing in and breaking the band. 
As managers and artists, you don't 
have any control over what corpora- 
tions do with their executives or why 
the moves are made, but if it can't 
be Bob. it couldn't be anyone better 
than Clive. He's the creative genius 
of all creative geniuses." 

But the whirlwind moves — the 
latest in a .series of changes during 
the past two years — have left some 
managers and artists reeling. "Dave 
Matthews Band has enjoyed a long, 
positive relationship with Bob Jam- 
ieson, and we hold him in very high 
regard," the band's manager, Goran 
Capshaw, says. "The ongoing series 
of changes that we have endured at 
BMG are stunning to us." 

The Strokes' Albert Hammond Jr. 
says, "On our first |album|, we've 
already had three presidents. We are 
hoping for the best We signed because 
of Jack Rovner. and then when he was 
gone, it was sad. |The change] comes 
at a rather nice time if it's going to hap- 
pen. It's the end of our tour, and we are 
writing the other half of the next 
record. It gives [Davis] time to organ- 
ize his thing by the time we go to him 
to record our new album next year." 

'KEEPING IN SHAPE' 

The Davis move comes as BMG 
continues to redefine itself in a world 
of declining music sales. "1 have to 
think how to broaden and create a 
new creative power for BMG," 
Schmidt-Holtz says. "I feel very fine 
even under difficult circumstances, 
but that doesn't mean I can [rest[ on 
my laurels. We have to keep BMG in 
very efficient shape. The major point 
Is, How can we bring our company on 




SCHMIDT-HOUZ 



the creative side to a very strong and 
vigorous situation? I talked to Clive 
and said, 'J is great and wonderful, but 
you can do more.' In bringing both 
entities together, it's a quantum leap." 

Davis says the two labels will con- 
tinue to operate independently and 
maintain their separate offices in mid- 



Artists Title 

1. Elvis Presley, Bvis30#l Hits 

2. Dave Matthews Band, Busted Stuff 

3. Alicia Keys, Songs in A Minor 

4. Busta Rhymes. Genesis 

5. Christina Agullera, Stripped 
e.The Strokes, Is This It 

7. The Calling. Camino Palmero 

8. Mario, Mario 

9. Dave Matthews Band, Everyday 
10. Angle Stone. Mahogany Soul 



town Manhattan. Davis will remain 
based in J's offices. "For Charles and 
myself, it seemed the perfect oppor- 
tunity to reinvigorate the label that 
already has Christina, the Strokes, 
Foo Fighters, and Dave Matthews 
Band. BMG is betting on me to in- 
crease RCA's market share. We want 
to make sure we have two top teams 
and two thriving, vital artist rosters." 

His first order of business, Davis 
says, "is to bring home every record 
on both labels. I have to make sure 
no beat is lost on the existing rec- 
ords that are out. Then it's to sit 
down and really familiarize myself 
with [RCA's] music and A&R staff." 

While acknowledging that "we 
definitely want an efficient compa- 
ny," Davis says there are "no plans" 
to combine any label functions or 
cut staff or artist rosters. 

The move comes at a time when 
RCA has a strong presence on The 
Billboard 200, with such acts as 
Agullera (No. 7), Elvis Presley (21), 
David Gray (35), and Foo Fighters 
(41). J is currently surging with Rod 
Stewart (17). 0-Town (28), and Deb- 
orah Cox (76). 

In terms of overall U.S. market 
share, according to Nielsen Sound- 
Scan, RCA Records has a year-to- 
date current album share of 2.15%, 
compared with 1 .27% for J Records. 
Overall share (which includes cata- 
log) year to date for RCA is 1.89% 
and 0.8% for J. 

Jamieson's dismissal as RMG 
chairman will not mean his de- 
parture from the company, Schmidt- 
Holtz hopes: "I [askedl him to stay 
here. His first reaction is positive, 
but when you talk about a decision 
like we made [Nov. 19], you say, 'Bob, 
sleep a little bit, digest your disap- 
pointment and frustration.' He took 



it very professionally. I and my team 
would like it if Bob stayed. " 

Jamieson tells Billboard, "I'm 
open to opportunities within BMG 
and will help Clive and (BMG COO] 
Michael [Smellie] in any way during 
the transition." 

SHIFTING STRUCTURE 

It's been a year of changes for 
Jamieson. In March, BMG Enter- 
tainment eliminated its BMG North 
America structure, which Jamieson 
had overseen as president/CEO of 
BMG North America (Billboard, 
March 23). In that realignment, 
Jamieson became chairman of the 
newly reformed RCA Music Group, 
which comprised RCA, BMG Cana- 
da, RCA Label Group Nashville, RCA 
Victor Group, strategic marketing 
BMG Special Products, and BMG 
Heritage. At the same time, Rovner 
was ousted as president of RCA. 

In the years prior to those moves, 
BMG was roiled with changes in its 
senior ranks. In November 2000, 
BMG chairman Michael Domemann 
and president/CEO Strauss Zelnick 
were ousted, to be replaced by com- 
pany veteran Rudi Gassncr. But 
Gassncr died the next month, never 
assuming his role as president/CEO 
{Billboard, Jan. 2, 2001). Instead, the 
post went to Schmidt-Holtz, who 
then reorganized North America 
under Jamieson. 

With the exception of RCA, the 
BMG units that formerly reported to 
Jamieson will now report on an in- 
terim basis to Smellie. That includes 
RCA's Nashville operation, which 
saw success this year with such titles 
as Kenny Chesney's No Shirt, No 
Shoes, No Problem and Martina 
McBride's greatest hits, which have 
scanned 1.6 million copies and 1.3 



million copies, respectively, accord- 
ing to Nielsen SoundScan. 

"I have no interest in [running] 
any of that," Davis says of the oth- 
er imprints formerly under Jam- 
ieson. "For me, this is quite a siz- 
able plate and responsibility, and 



I don't want to be diffused." 

Terms of the J acquisition were 
not disclosed, although Davis de- 
fines it as "very fair." At the time it 
was formed, sources valued the label 
at $170 million [Billboard Bulletirt, 
Aug. 25, 2000). J's biggest success 
has been the debut from Alicia Keys, 
Smgs in A Minor, which has sold 5.4 
million albums, according to Niel- 
sen SoundScan. 

The move brings Davis complete- 
ly back into the BMG fold, which, 
Schmidt-Holtz says, is where he 
belonged all along. "I feel that we're 
righting a wrong, and we're glad to 
have Clive back in the family," he 
says. "We've opened a new and a 
good chapter." 

For his part, Davis, 69, says he's 
"loved every minute " of the past sev- 
eral years, despite the turmoil. "I 
loved the last year at Arista: I loved 
all the years at Arista. I loved that 
opportunity to form an unprece- 
dented major label and that Alicia 
Keys entered at No. 1. I count my 
blessings. To have someone like Rolf 
say. As part of our future, we're look- 
ing to the continued growth of J and 
also entrust you with the growth of 
RCA' is incredibly gratifying." 

In other BMG news, Schmidt- 
Holtz confirms that he expects the 
acquisition of Zomba, valued at $3 bil- 
lion, to be completed at the year's end. 
But despite rumors to the contrary, 
he stres.ses that Zomba label Jive will 
not be folded into Arista or RCA. "I'm 
quite confident that we'll have a deal 
by the end of the year. BMG stands on 
three creative pillars: RCA Group 
under Clive, Arista, and Jive/Zomba." 

Additional reporting by Jill Kipnis 
and Keith Caul/ield in Los Angeles. 



BMG Takes ArOst-Frieiidly 
Stance Witti Royalty Poliqf 



BY EO CHRISTMAN 

NEW YORK— Responding to artist 
unrest regarding antiquated in- 
dustry business practices by elimi- 
nating standard deductions on roy- 
alty payments. BMG is positioning 
itself as the artist-friendly major. 

In order to accomplish 
this. BMG is switching its 
royalty payment from 
being based on the sug- 
gested list price to that of 
the wholesale cost and 
doing away with stan- 
dard deductions: the 
free-good allotment, the 
packaging costs, and the 
technolo©' costs. 

While the change, 
which takes place next 
year, is retroactive, it is 
not designed to alter the actual 
money paid to artLsts. 

The changes apply to online 
sales as well. Last month Univer- 
sal Music eliminated such deduc- 
tions from its online-business 
model but did not look at the phys- 
ical-goods world. 

"We want to simplify and make 




more transparent [the royalty pay- 
ment process]." BMC VP of legal 
and business affairs Jim Cooper- 
man says. "It is clear that there is 
some confusion regarding how roy- 
alties arc calculated, and [artists] 
would like more clarity." 

Jay Rosenthal, a law- 
yer for the firm of Beri in- 
er. Corcoran, & RcAve in 
Washington, D.C., who 
represents artists, says. ""1 
am pleased that BMG 
has recognized that 
there are artist/label 
issues to address. I am 
not convinced that their 
proposal in any way re- 
solves these outstanding 
issues." 
Music Managers For- 
um-U.S. president Barry Bergman 
says, "We are in favor of any policy 
which makes royalty accounting 
more transparent and believe that 
switching to a wholesale method of 
accounting is le.ss subjective, espe- 
cially on sales outside of America. 
We look forward to seeing how this 
will be enacted in practice."' 
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Labels Hitching 
Stars To Global 
Consumer Brands 

Continued from page 1 

among others. "As companies start takinjS 
sides [via alliances!, here's the problem: If a 
client gets an offer from another soda com- 
pany, is Sony going to block that because they 
have a deal with Pepsi? " 

Sony and Pepsi executives say their new 
alliance does not preclude other marketers 
from seeking sponsorship and endorsement 
deals with individual acts on Sony's labels, 
and Pepsi is not blocked from doing deals 
with other labels. But managers claim that 
remains to be seen. 

In the Sony/Pepsi alliance, no money 
Is exchanging hands, and artists are not 
being paid to participate in the program. 
Pepsi and Sony have agreed to pay for the 
promotions from their existing market- 
ing budgets. 

Pepsi has a long history of tie-ins with 
the music industry, having employed 
celebrity spokespeople from Michael Jack- 
son to Britney Spears. But with fewer 
superstars to choose from, marketers are 
having a tough time picking individual acts 
for sponsorship deals. 'The difficult thing 
today vs. 15 years ago is the market is 
much more fragmented. " says Dave Bur- 
wick, senior VP/chief marketing officer of 
Pepsi North America. 

As a result, advertisers are increasingly 
looking for broad-based exposure via al- 
liances with labels, rather than hitching 
their brand to a specific artist. 

Burwick says the deal with Sony reflects 
that strategy and that the 
alliance is more about 
building interest in new 
music in general than 
about creating associations 
between Pepsi and individ- 
ual acts. He says. "It's more 
of a case of 'music brought 
to you by Pepsi' than 
someone like Shakira 
singing a Pepsi jingle. " 

Where does that leave 
the individual artists, who 
have long enjoyed rev- 
enue from their sponsor- 
ship deals? Managers say 
it is unknown whether 
corporate alliances will 
compromise acts' ability 
to forge one-off deals with 
brand marketers. 

Hertz says only time will 
tell. 'There's a lot of differ- 
ent cooks in every one of 
these kinds of decisions, 
and everyone is always 
concerned that everyone 
else has a mixed agenda." 

These concerns aside. 
Hertz and other man- 
agers call such deals the 
wave of the future. Gary 
Borman — manager of Faith Hill, Lones- 
tar, and other top acts — says these deals 
are a necessity for the industry. "The 
record industry is reaching out and look- 
ing for new partnerships and new ways of 
creating impressions and awareness for 
music product. I think it's very smart." 
he says. "Music is so integrated into our 
culture: it's a win-win if you make the 
right matches." 




The difficult thing 
today vs. 15 years 
ago is the market is 
much more 
fragmented. ' 

—DAVE BURWICK 
PEPSI NORTH AMERICA 



The search for such 
matches appears to be 
heating up. Burwick ob- 
serves, "Over the last year 
or so I the music industry] 
has become more aggres- 
sive in teaming with other 
marketers." 

In the case of Sony and 
Pepsi, starting next sum- 
mer in the U.S., radio ads 
for Pepsi products will 
feature "sneak previews" 
of songs by key Sony acts 
prior to their debut at 
radio: Pepsi will also 
sponsor a series of music- 
TV specials that will in- 
clude performances by 
established and emerging 
Sony artists. Additionally, 
co-branded point-of-pur- 
chase displays offering 
Pepsi products and Sony 
CDs will be installed in 
high-traffic areas of non- 
music retail outlets, in an 
effort to drive impulse 
purchasing. 

Internationally, Pepsi 
and Sony will collaborate 
on co-branded marketing 
initiatives in the vein of 
Pepsi's sponsorship of 
Shakira 's worldwide tour. 
As part of that deal, Pepsi fountain drinks at 
international Pizza Hut and Taco Bell 
restaurants feature Shakira s image and 
come packaged with a CD-ROM. 

Sony Music Entertainment chairman/ 
CEO Thomas Mottola says the deal with 
Pepsi is the product of an increasingly 
competitive entertainment landscape: 
"Right now, there's a multitude of enter- 
tainment media compet- 
ing for consumers' atten- 
tion — ranging from films 
to TV and the Internet — 
and as a result, music 
companies have to go to 
greater lengths than ever 
before to generate excite- 
ment about their artists 
and their projects." 

On the flip side, music 
tie-ins are becoming an 
ever-more crucial element 
of branding and advertis- 
ing strategies for mar- 
keters, and some con- 
sumer brands, as a result, 
are expanding the role of 
music in their promotion- 
al campaigns. 

AOL Music executive di- 
rector of marketing Scott 
Richman says. "Some 
brands represent a lifestyle 
as much as they represent 
a literal product, and in 
that lifestyle, music is a 
key component." 

Mottola says the drawing 
power of advertisers and 
sponsors to music is the 
depth of the connection 
that consumers feel. "Music is the original 
fire starter — it has the power to move peo- 
ple in a way that can't be rivaled by any other 
form of communication." 

MUSIC DRIVES AUTO ADVERTISING 

In addition to soft-drink makers, a num- 
ber of automobile manufacturers — includ- 
ing Toyota Motor Corp.. DaimlerChrysler, 
and Volkswagen — likewise are expanding the 





'Some artists 
wouldn Y be 
interested in having 
any advertiser 
associated with 
their marketing 
efforts. ' 



—KEN HERTZ 



traditional role of music in 
their marketing efforts 
through a series of new ini- 
tiatives. Sony, its artist 
Celine Dion, and Daimler- 
Chrysler recently an- 
nounced a multi-year part- 
nership in which the singer 
will be featured in print, 
broadcast, and Web adver- 
tisements for Chrysler cars 
(Billboard. Nov. 16). 

Last year, Toyota en- 
tered into broad alliances 
with Warner Music Group 
(WMGI parent AOL Time 
Warner and Universal Mu- 
sic Group (UMG) parent 
Vivendi Universal (VU) to 
promote its cars. Music 
figures heavily into both 
pacts. For example, Warn- 
er artist Phil Collins is 
bowing his latest single 
through a new Toyota 
commercial. And music 
opportunities under the 
VU-Toyota deal include 
the creation of cus- 
tomized CD compilations 
focusing on a variety of 
retail, marketing, and dis- 
tribution programs, as 
well as first-look opportu- 
nities for the use of UMG 
music tracks and film titles in Toyota 
advertising and marketing. 

In other sectors, companies arc using 
music as a way to spur consumer adoption 
of new technology. Michael Nash, VP of new 
media at WMC, is overseeing a broad pro- 
motional and content alliance between the 
label and AT&T Wireless. He says the expo- 
sure value of such pacts is huge. 

"It's proved to be a pret- 
ty successful formulation." 
he says. "At this point 
we're well over 120 million 
impressions through print, 
in-store collateral, the pub- 
lication they put out, and 
through newspaper adver- 
tisements. We've had three 
different artists that have 
been heavily promoted 
through newspaper ads." 



WHO BENEFITS? 

In the right situation, 
such deals can be a win for 
marketer, label, and artist 
alike. Marketers get a 
strong carrier of their mes- 
sage, while labels, facing 
slumping sales and strained 
promotion budgets, benefit 
from having a third party 
subsidize their marketing. 
The artists, in some cases, 
receive additional revenue 
opportunities. 

ks these scenarios play 
out. it remains uncertain 
how acts will be chosen 
under broad corporate 
alliances, whether they will 
be able to opt out, and under what circum- 
stances they will get paid. 

Managers say that if a campaign includes 
likeness and image, payment to the artist 
would most likely be required. If it is sim- 
ply the inclusion of a track in a commer- 
cial, payment may not be required. 

Most managers will be attracted by the 
promotional value of the corporate deals. 
One manager says. "If the labels are savvy 
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'It is going to be 
much more 
important to get the 
right artist with the 
right consumer. ' 

—PHIL (HIARTARARO. 
EMI RECORDED MUSK 



enough to put these deals together and get 
someone else to pay for the advertising, 1 
would want to make sure my clients are 
part of that." 

NOT FOR EVERY ARTIST 

But there are managers who say the ar- 
rangements are not for everyone. "For 
some artists, that's fantastic," Hertz says. 
"But I'm sure some artists wouldn't be 
interested in having any advertiser associ- 
ated with their marketing efforts." 

Borman adds. "We tend to generalize 
and look at these opportunities as a huge 
opportunity to push our product and push 
our business forward. And it's true. 1 
believe that they do that, but only in a 
general sense. Once you bring it down to 
an individual, case-by-case basis, you'll 
find it doesn't apply to more than a small 
group of artists." 

EMI Recorded Music North America 
executive VP Phil Quartararo says that 
as as result, broad-based alliances 
between labels and marketers are "not 
quite as simple or as cookie-cutter as 
one might believe." 

He says that while strategic alliances are 
a natural progression of relationships 
between marketers and labels, creating the 
right fit between an artist and a product 
outweighs the goals of creating convenient 
synergies among large corporations. 

He says. "People are becoming more ag- 
gressive about having these broad shotgun 
relationships in place, but at the end of 
the day it is going to be much more 
important to get the right artist with the 
right consumer." 

Indeed, labels and marketers still need 
artists' approval before their content can be 
used in a given campaign. "When you are 
engaging an artist and putting an artist brand 
next to a brand marketer, you ultimately have 
to engage that artist and 
that manager," says one 
major-label veteran who 
has negotiated broad-based 
alliances with brand mar- 
keters. "So you're still 
going to be negotiating on 
a one-by-one basis to use 
their likeness, their image, 
their music in a particular 
campaign." 

That is why some man- 
agers argue that the best 
fit for such promotions 
may be in mass-market 
pop music, where the 
focus is on quick impres- 
sions. A source says, "The 
record labels need those 
disposable pop hits — the 
big blips on the screen — 
to keep the money rolling 
in. So these are perfect 
alliances for labels for 
those kinds of projects." 

AOL Music's Richman 
says the business is in- 
creasingly moving in that 
direction. "These corpo- 
rate and sponsorship deals, 
they used to call it 'alter- 
native marketing' or 'non- 
traditional marketing," but now it's primary 
marketing for an artist. This is now part of 
how labels and artists and managers con- 
template setting up a record." 

Quartararo adds. "The bigger story is 
that we have all become more sophisticat- 
ed as an industry in how we reach our con- 
sumer, and what the packaging-goods busi- 
ness brings us is more access and better 
research than we've had in the past." 
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Cedrk To Host 2002 
billboard Music Awards 



Actor and comedian Cedric "The Entertainer" will host the 2002 
Billboard Music Awards, airing live Monday, Dec. 9, on Fox from the 
MGM Grand Garden Arena in Las Vegas. Justin Timberlake and Foith 
Hill hove been odded to the performance lineup, joining previously 
announced performers Nelly, Avril Lavigne, Creed, and Puddle of 
Mudd. 

Cedric "The Entertainer" recently starred in tfie box<3ffice hits Barber- 
shop and The Original Kings of Comedy. He also stars in the new Fox 
comedy Cedric the Entertainer Presents. 

Pop sensation and 'N Sync member Timberlake has branched out as a 
sob artist with his newly released album Justified, which debuted bst 
week at No. 2 on The Billboard 200. The first single "Like I Love You," 
climbed to No. 1 1 on the Hot 1 00. 

Hill, who has sold more ifran 25 million records woHdwide, has enjoyed 
five lop-10 Hot 100 hits, eight No. 1 country singles, two No. 1 coun- 
try albums, and two No. 1 albums on The Billboard 200. She recently 
released her fifth studio recording. Cry, which debuted at No. 1 on The 
Billboard 200 and the Top Country Albums charts. 

Steven Tyler, B2K, Keith Urban, LL Cool J, Nivea, and Shannon 
Elizabeth will moke special appearances along with previously 
announced artists Nick Carter, JC Chasez, Joe, Master P, and Lil' 
Romeo. The awards will honor the year's most-successful acts as deter- 
mined by the Billboard charts. 

For more information on itie 2002 Billboard Music Awards, coll 646- 
6544600 or email billboardciwards@vnuinc.com. For hotel informo- 
tion, coll 800^929-1 1 1 1 or visit www.mgmgrand.com. 
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upcoming events 

Billboord Music Awards 
Dec. 9 • MGM Grond Garden Arena • Las Vegas 
lor info: 646 654.4600 • billboordawords@vnuinc.com 

Billboard/Airplay Monitor Rodio Seminar & Awards 
Feb. 6-8 • The Eden Roc Resort • Miomi Beoch 
(or info; 646 654.4660 • bbevents@billboord.com 
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COMING THIS WEEK: UikM, P. Mdy, and /Uida Keys led a star- 
studded lineup ot 0 Nov. 23 concert in Cape Town, South Africa, to rals* 
oworeness for AIDS prevention. Billboard.com will feature an exclusive 
recap of the event, highligfits from whicli will be shown Dec. 1 on MIV 
in honor of World AIDS Doy. 

Also this week, check out the second of three instollments in Billboard 
Books' new volume, ffotfuw Stones 40X20, featuring a career- 
spanning pictorial record of the group and interviews with the photo- 
graphers who coptured the Images. 

Billboard.com will olso feature reviews of Rodi Gty from rapper 
Royce Do S'T (Game/Koch), U.K. rock outfit Ikora Coh's Chat 
and Business (Fontostic/Epitaph), ond veteron punk outfit Avail'i 
fnmt Porch Stories (Fot Wreck Chords). 

News contact: Jonalhon Cohen • jacohenObillboord.com 




Bilbocrcl Music Group events & happenings 



European Quarterly Set 
For 2003 

The lineup is set for the ^ 
2003 European Quarterly ^ ^^^"^ "" 

from Billboard. This "maga- 
zine within a magazine" ains four times a year and highlights the 
importance of Europe to tfie g\cha\ music industry. 

In addition to reporting on the btest devebpments from across 
Europe, eoch quarterfy will focus on a segment of the European 
music market and will profile a specific European country. The ini- 
tial quorlerly will include an in<Jepth look at the touring and venue 
business and a market profile of Germany. Quarterfy No. 2 will 
expkxe tfie writers and publishers behind Europe's top hits and 
profile Spain. No. 3 will report on the efforts that majors and 
indies ore making to cross Ixjrders and will hove o profile of 
Sweden. Tfie final quarterfy will bok at tfie marketing of Eurcjpe's 
best-sdling albums and include o profile of tfie U.K. 

For issue dates and advertising information, contoct Gene Smith 
at 646654-46 1 6 or gsmith@billboard.com. 



isit WWW. billboard, c 



o m 



y mu busilwss puUkatioos .PttsMiao. HdiailMvjiMmC)K((toafmOto:HOMrtLandlr.EnalMVtaP>H>)a^ Jol 
MaragtfTKfitJ. Joam WhMN«y (NvTTUtian Ma1u!tiiel 

buimess media , p,^,^ j q^q liehad Maniwuno. CW (JoeralrK t)tvef : Homrd Ljnter Clwt rnancd Otfcef Jm Furey; PresKjert-VNU Eiposftors, Crag Tmrwr. Ewcuftw? Vce PTesi*r(<«rta & Wwmaton Marketrfi Ton Nmttt Vice PresdentBuwess Oevetocrrwr J<*n van dv Vak. W:e 
F^vsKM/CaTnuiC3liorK:DabanhPllkr;^ePres<lem>1jTLjrPi-^res Shann ShMr OCapKn(hl2002b)i WUBl^iaattHiLhic.Mr4|Mi(iMnad. ftepartdigpiM iJh iiii M y haii|»adicaA*aidai»iyiaa^i di y il aiii«r>anawiad naiyhrrwof ^»iyii»»».at^^ 

tail«>i M lll««W |i a i iiial ia i«l«»pulWiar,atlJOW>l«ai2K|ISSH0006-aiOI lODOMUS Sutacnttx rat: «iul mi. CamU U S $29900 ConlkamCmit ZSpwA e»ort. WHiu<.So«ii«if>aii. 

ftMIMMii^lJiBaaM4m,En|MlB69EFRegBlEr«]aianmip^«awftMPo«tOflin.Japanl09.0C^ lCti(rie.Kg»t»^kQrida-S}inagM»tui 1ak}V Ul. Japan. PmnScah 

lliai«tftO.>w20tl.lhrOT.0M4330MUl CjTtrtrtl>adicog«o<a«o«darearf^wincwfcih^ 10S46 or Uniwna) McnAm. P 0 Boi 13«, Ann llrin. Hdi 4810E. Ftf Gnxa) StteovliantAirmalKvi cal64fr«S4-Se«l For SutMoittvi HoniuooncJ l.fiOO-74St»22 
|OB«ifcUi7»«-33221»«n»»l»d»i»aUia».emFcx»ii«wi*»™>onai6<^^ 



BlUBOAliO NOVEMBER 30. 2002 



WWW. billboard. com 



77 




Electric Bill 



Philadelphia's Electric Factory hosted MTV's $2 Bill show 
Nov. 2 with Foo Hghters. Here, Electric Factory booker 
Geoff Cordon, left, helps the band's Dave Grohl strike a 
suitable pose. 
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Mamma Knows Best 

Composers and ABBA founders Benny Andersson and 
B)8m Ulvaeus were recently awarded a gold record for 
500,000 copies sold of the Decca cast recording of Broad- 
way hit Mamma Mia! The CD, which features the original 
London cast, has sold more than any other cast recording in 
America during the past two years. In addition to its nation- 
al tours, Mamma Mia! is currently playing in seven produc- 
tions around the worid, with an eighth opening in Las Vegas 
Nov. 25 at Mandalay Bay and a ninth in Japan In December. 



A Portrait Of Stioron 

Sharon Osboume. the strong mother figure on NflV's run- 
away hit reality series The Osboumes. gets the Lifetime tel- 
evision Intimate Portrait treatment, launching Nov. 25. 
which includes footage record- 
ed since she was diagnosed 
as having colon cancer. 
Among others inter- 
viewed are Tommy Lee, 
Sony Music executive VP 
MIchele Anthony, and 
members of the family, 
including husband Ozzy. 
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Clive Davis has long been 
schooled in turning musical 
vision into Industry success. And 
now he's given his name to one. 



Earlier this month, Davis en 
dowed $5 million to New York Uni- 
versity to establish the Cllve Davis 
Department of Recorded Music, a 
four-year Bachelor of Fine Arts pro- 
gram within NYU's Tisch acclaimed 
School of the Arts. 

"My parents died when I was a 
teenager, and I never would have 
gotten through college or law 
school without financial assis- 
tance. " the brand-new chairman of 
the RCA Music Group says. "This Is 
a way that I can give 
back to the educa- 
tional and academic 
community." 

After attending 
PS 161 in Brooklyn. 
Davis graduated Phi 
Beta Kappa from NYU 
in 1953 and from 
Harvard Law School In 1956. "I 
always loved school." he says. "It 
prepared me for unexpected oppor- 
tunities and instilled my work ethic 
Education opens vistas. " 

Davis joined the Dean's Council 
at Tisch several years ago and helped 
formulate a music-business course 
with a visiting professorship in the 
late '90s. That led to the develop- 
ment of an entire department Davis 
says. "Except for a couple programs 
specifically for musicians, there was 
really nothing anywhere in the 
country for those who have a pas- 
sion to make their career in the 
music business — the way they have 
for the film Industry. " 

The program will guide students 
through the history and culture of 



6 1 always 
loved school. 
Education 
opens vistas. 9 



numerous musical genres, the 
recording studio process. A&R. 
marketing, and promotion. Parti- 
cipants will also devise a viable per- 
formance Image for a selected cre- 
ative artist. 

Mary Schmidt Campbell, dean 
of Tisch. notes. "Clive Davis has 
acquired a legendary reputation 
for spotting and developing new 
musical talent. His leadership and 
golden ear have changed the busi- 
ness of contemporary music for- 
ever. We are grateful to have him 
as a partner."' 

The endowment will Initially 
fund four or five professorships and 
provide assistance for 
students that are 
accepted Into the 
program. Davis ad- 
mits with a chuckle 
that, yes, he will be 
pleased to take a turn 
as an occasional 
guest lecturer, add- 
ing, "1 would Invite everybody ft"om 
the music community to partici- 
pate. This Is ours In the record 
world to give back." 

At a recent NYU gala announc- 
ing the new program, more than 
500 student hopefuls from around 
the country gathered, as J Records 
artists Deborah Cox and Mario per- 
formed, showcasing the fruits of 
Davis' well-schooled knowledge 
(see picture, above). ""Nothing gives 
you a better feeling than looking at 
these students and seeing their 
visions and dreams and knowing 
that you provided an opportunity 
for them,"' Davis says. ""This is very 
emotionally rewarding." 

CMUCK TAYLOR 



'SATURDAY NIGHT FEVER' by Matt Caffney 
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Register Today! www.surroundpro.com 



Now Featuring: More Training • More Master Class Sessions 

• More Manufacturer Educational Demos More Networking Opportunities 
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The 4th Annual International Surround Conference & Showcase 

December 13-14, 2002 • Beverly Hilton Hotel • Beverly Hills, OA 
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FRIDAY, DECEMBER 13 

TRACK 1 - DVD-VIDEO: THE DOMINANT FORMAT 

• 5.1 From Mono Or Stereo? Can Upmixing Be 

The Future Of Surround Sound? 

Presenters: Hank Waring - FDS Labs: Bob Heiber - Chace Sound 

• Multicliannel Mixing With The Home Theater In Mind. 
Presenters: Rict) Touoli - Gmo Sound: Brant Biles - Mi Casa 

• Multichannel Location Recording. 
Presenters: Guy Charbonneau - Le Mobil: 
Bill McQuay - National Public Radio 

'New Developments In Multichannel Recording. 
Presenter: Tomlinson Holman 

TRACK 2 - DVD-AUDIO: THE UPSTART 

• A Hi-Res Shootout: Can 192l(Hz Make A Oilference? 

Presenter: Bob Michaels - 5. 1 Entertainment 

• The Maldng Of A DVD-Audio Title: 
A OVD-A Production Workflow. 
Presenter: JelfLevison olDTS 

• Mastering Hi-Resolution Music. 
Presenter: Bob Ludwig 

*The American Composers Forum of 

L.A. Third Annual Technology Salon. 
Panelists Include: composer Allan Howarth, producer Tom Sleenland 



SATURDAY. DECEMBER 14 

TRACK 3 - SACD: THE HI-RES NEVi/ KID 

• SACD Close Up And Personal. 

Presenter: Andrew Demery - Sony 

• SACD - On Display For All To Hear. 

• SACD Gear Overview: How Do I Find The Tools? 

Presentations by Sadie, Genex. Tascam. and Mytek users. 
'Surround System Placement and Calibration. 

Presenter: Bobby Owsinski 

TRACK 4 - BROADCAST/BROADBAND 
•The Future of Broadband Audio Delivery? 

Presenter: Amir Majidimebr 

Microsoft's General Manager olA/V Codes 

•Surround And The Big Screen: A Look At 

•Multichannel Recording And Mixing For The Theater. 

Presenter: Bruce Bolnick 

•Multichannel And The Tube: 

A Look At Surround Broadcast Mixing For TV. 
Presenters: Ron Estes - Fox Television: 
Bruce Gratiam - Vidlilm/TCS 



'Special Added Session 



As of 10/25 - Program subject to change. 



Announcing the 
Rr^t Annual Surround 
iVIusic Awards 

SMK > 

SURROUND MUSIC AWARDS 









2002 Surround 




- Phil Ramone 




- Elliot Scheiner 

"The Godlalher 
015.1 Mixing" 
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Murray Allen ! 

Michael Bishop j 
Alan Parsons 

Mark Linnett ' 
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Nathaniel Kunkel { 
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For more information, visit www.surroundpro.com or call: (800) 294-7605 *507 

For sponsorship opportunities, contact: Margaret Sekelsky, (212) 378-0491, msekelsky@uemedia.com 




THE^&&iA+4^^^t€rtH STORY OF THE YEAR! 





IN LESS THAN 5 MONTHS... 

★ 22 Consecutive weeks of Top 10 Album Sales 

★ 17 Consecutive weeks of scans over 100,000 pieces 

★ 4x PLATINUM in the U.S. 

★ Certified PLATINUIVI+ in 8 countries with over 
7 Million Sold Worldwide 

★ Opening performance on the Billboard Music Awards, 
Letterman, Leno, Good Morning America, 

Regis, and The View 

★ COVERS - Entertainment Weekly. Teen People, 
YM, Rolling Stone and Seventeen 

★ MTV Video Music Award for Best New Artist 

★ MTV Latin Award for Best New International Artist 

★ 2 videos retired on TRL 

★ 2 #rs in a row both Monitor and Mediabase 
on "Complicated" and "SkSer Boi" 

★ "Complicated" reached the #1 airplay position 
in 22 countries worldwide 

★ 3rd Single "I'm With You" already launched at radio 
to incredible response 




Management: 
Nettwerk Management 

www.avril-lavigne.com 

www.ansta.com 

'.vwv.' nettwerkmanagement.com 




